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P, Whe celer 


MEETS THE DEMAND! 


Pathé’s Hollywood laboratories have 
doubled their 35mm Pathécolor processing 
facilities. The greatly increased demand for 
Pathécolor has been met with a $250,000 
installation that spells good news for the 


West Coast producer... 


from new high speed developing and print- 


— 
a 
O And 16mm processing also gets a boost 


ing equipment. Naturally, Pathé’s utmost 
quality and service have kept pace with the 


new facilities. 


LOOKING FOR QUALITY?...LOOK TO PATHECOLOR! 


Life like color in every scene 








CALL OR WRITE 


Ab Z ) 
7 Ws Laboratories, Inc. 


HOLLYWOOD 6823 Santa Monica Blvd. * HOllywood 9-3961 * NEW YORK 105 East 106th Street © TRafalgar 6-1120 


GREAT MOTION PICTURES ARE PROCESSED BY BDPrlbe 


PINE vcroorcreries, Inc. is a subsidiary of CHESAPEAKE INDUSTRIES, INC. 





MEN O 


TO ADVERTISING EXECUTIVES 
SUBJECT: TV SPOTS 


Many of America's most successful agencies are 
using Caravel to produce quality TV spot com- 
mercials. Reasons for their choice, they tell us, 
are: follow-through service; on-time deliveries; 
and personal responsibility of the specialists 
in Caravel's TV Department. 











The roster of products for which Caravel has 
recently produced TV commercials includes: 


e American Standard e¢ Goodyear e Nash 

e Bufferin e Instant Postum e Sani-Flush 

e Dash e Johns Manville e¢ Socony Mobil 

e Ehler's Coffee e Kelvinator eU.5. Steel 

e Geritol e Mistol-Mist eU. 5S. Treasury 
e Gillette e Nabisco e Westinghouse 


With our clients' permission, we are glad to show 
our TV work to executives of interested agencies. 


Write or telephone today for our bulletin 
on TV spots, ''For Advertising Agency Executives." 





CARAVEL FILMS, INC. 


730 Fifth Ave., New York 19, N. Y. 
Telephone: Circle 7-6110 



































of the twenty current motion 
pictures for business, represent- 
ative of Sutherland professional 


quality and craftsmanship. 


Each of these films portrays a different segment 
of American business... Each is a major film 
communications assignment of a leading industrial 
organization... Each is marked with the Sutherland 
concept of creative balance: the professional pres- 
entation of business philosophy, policy and infor- 


mation through adherence to the rigid criteria of 


top-quality professional motion picture production 


Today, enlightened executive management knows 
it is a fact that when people are exposed to any 
motion picture, unless they are interested and enter- 
tained by it, itis unlikely they will become informed, 


and almost certain they will not be persuaded. 


The business film which does not have creative bal- 


ance, does not have the Sutherland touch. 


I 
2 
3 
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BANANAS? SI. SENOR .. . United Fruit Co. 


The Company’s integrated operation of pro- 
duction, shipping and marketing is portrayed 
in this 144-minute full-color film, designed 
primarily for dealer information, sales pro- 
motion and for distribution to educational 
institutions as a tangible demonstration of 
American industry in action. LIVE-ACTION 
& ANIMATION 


THE CONSERVATION STORY 

... Richfield Oil Corporation 
Thomas Mitchell tells the story of the vital 
importance of conservation of America’s 
natural resources, with special emphasis on 
the irreplaceable resource—oil. Original mu- 
sic for this 26-minute Technicolor motion 
picture was composed by Les Baxter. LIVE- 
ACTION & DIAGRAMMATIC ANIMATION 


THE DRAGON SLAYER 


... E. 1. duPont Company 


Designed for presentation to employees and 
their families, this 19-minute Eastman-color 
graphically and concisely shows what the 
DuPont Industrial Relations Plans are, how 
they work, and their benefits to the Com- 
pany’s personnel. Nine different programs 
are presented in continuity with an enter- 
taining story. ANIMATION 


THE LIVING CIRCLE 

... United Fruit Company 
Stressing the importance of economic inter- 
dependence between countries of the West- 
ern Hemisphere through trade, communica 
tions and understanding, this 14'42-minute 
motion picture graphically demonstrates 
that “peaceful trade and communications 
between nations is the law of survival 
LIVE-ACTION & ANIMATION SEQUENCES 


BEHIND YOUR TELEPHONE BILL 

.. American Telephone & Telegraph Co. 
This 17-minute full-color film was designed 
to help AT&T solve a vital public relations 
problem and, at the same time, clearly ex- 
plain the purpose, function and operating 
method of a new electronic development. An 
excellent example of the clarity with which 
an intricate process can be portrayed. ANI 
MATION & LIVE-ACTION 


l6mm prints of these films are available on 
request through our New York office, for 
executive screenings. 


John Sutherland Productions, Inc. 


201 North Occidental Boulevard 
Los Angeles 26, California 
Telephone: Dunkirk 8-5121 


33 East 48th Street 
New York 17, New York 
Telephone: Plaza 5-1875 
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AUDIO-VISUAL NEWS FROM BELL 


& HOWELL 
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The Bell & Howell Filmosound 385, new model of the 16mm sound projector most widely used in the audio-visual programs of business and industry 





GREAT NEW SELLING TOOL 


for Employee Communications, Sales Promotion and Public Relations 


eevee eeeee eee e ewe eweeeeeeneaeaeeeeaeeeeeeeeoeneeeneeeee 


NUMBER 


Now 10 ways NEW, for even finer performance! 


NEW 15-watt amplifier double power under normal 
conditions, four times stronger at low voltage 


NEW 8-inch speaker for superior sound quality 

NEW tone control compensates for variations in film 
NEW mike-phono input takes low output microphones 
NEW streamlined case with sound-insulated doors 
NEW positive type tilt control 

NEW shuttle cam for gentle, secure film engagement 
NEW long pressure plate holds newest film 

NEW two-tone, scuff-proof finish 

NEW phono-type plugs for speaker connections 
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Filmosound 385:::-::----:: 


The new Filmosound 385 advances 
the art of communications another 
step forward! With an eye for the 
special needs of business, Bell & 
Howell has again improved the 
famous Filmosound projector 
More Filmosounds are in use to- 
day than all other makes of sound 


projectors combined. Innovations in 


the new Filmosound 385 nr 


HONORARY ACADEMY AWARD 1954 
For Pioneering Contributions 
to the Motion Picture Industry 






the list of Bell & Howell features 
that established this preference 
exclusive all-gear drive, straight 
line optics, flickerless projection, 
simple operating controls, still pic 
ture clutch and reverse 

Ask your Bell & Howell dealer 
all about the new Filmosound 385 
or write for details. Bell & Howell 


7108 McCormick Rd., Chicago 45 


Bell & Howell 








|" CONFERENCE ROOM 


with only 


With built-in screen 


With standard screen 


ON SALES COUNTER 





SHOW a 
MOVIES 


IN THE AUDITORIUM 


projector 
-eethe TSI-Duolite 








Yes, we mean anywhere . . . even in lighted rooms. 
With the Duolite you can show 16 mm movies in many 
places that were never before practical. The Duolite 
has a large built-in TV size screen that gives you 
beautiful picture reproduction without the fuss and 
bother of setting-up a screen or darkening the room. 
Yet, when you want to use a standard external screen, 
the same projector can be used. Just a flip of the 
lever and you're ready to go. 


The built-in screen allows movies to be shown anyplace 
you can set the projector down and plug it in. Think 
of that! Think what that could mean in terms of your 
doubling or even tripling the use of your films. Salesmen 
love the Duolite. It's so easy to set-up and operate. 
They don't have to lug around a separate screen and 
other equipment. Sales films can be shown right on 
the prospects desk without any disturbance at all 
Any room big enough for a desk is big enough for 
a Duolite show 


Write today for free literature and complete specifi- 
cations on the Duolite. If you wish, a demonstration 
can be arranged at no obligation. 


TECHNICAL SERVICE, 


30865 FIVE MILE ROAD * DEPT. C * LIVONIA, MICH. 


Wes Coast Office: 4357 Melrose Ave. + Hollywood 29, Calif. + Phone Normandie 5-662! 


Canedion Distr. 


Foreign Distr 


5S. W. Caldwell, Ud. « 447 Jarvis St. + Toronto 5, Ont 
Westrex Corp. (formerly Western Electric Export) + 111 Eighth Ave., N.Y. 11, N.Y. 


INC. 
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byron color-correct* prints... 


You'll also 

get the highest standard 

of 16 mm. production when you 

use these byron facilities: 

script 

art 

titling 

animation 

editing 

sound effects 

recording 

location photography 

music library 

sound stage 

complete black and white 
laboratory facilities ~ 


Reeves magna-stripe* 


industry’s highest standard 





of color duplication 


Only byron can make “Color-Correct*” prints, for 
“Color-Correct"” is byron's exclusive patented process 


that assures top quality color duplicates every time. 


“Color-Correct*” has often been used incorrectly 

to mean mere balancing of color from scene to scene... 
but byron “Color-Correct*” goes far beyond that. From 
every standpoint, “Color-Correct*” is the highest standard 
for color duplication; yet, surprisingly enough, byron 
prices are among the lowest in the industry. Next time you 


order color duplicates, specify byron “Color-Correct*” prints, 


by ron Studios and Laboratory 


*Reg. U.S. Pat. Office 


1226 Wisconsin Ave., N.W., Washington 7, D.C. 
DUpont 7-1800 


PRACTICALLY EVERY 16 MM FILM PRODUCER IN THE WESTERN HEMISPHERE IS A CLIENT OF BYRON 
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whe u use 
CA Victor 
Custom Records 


with your Slidetiim 


For sheer versatility and inexhaustible utility, you can't 
beat the ease, economy, efficiency and proven personal 
sales impact of putting your spoken message on RCA 
Victor Custom Records. 


Wherever you send your records—whether as self-con- 
tained messages or in conjunction with slidefilms— it's 
smart to insist on the clear, clean, unmatched quality of 
RCA Victor sound. 


Technically and servicewise, RCA Victor leads the field 
in all phases of recording, processing and pressing. You 
also get the benefit of RCA Victor's extensive music lib- 
rary~ over 500 selections specially recorded for slide- 
film use...its years of experience in making records for 
sound-siidefilms...and its careful handling and prompt 
delivery ...all at a competitive price! 


For complete information without obligation, write, wire 
or calli Dept. BS-1 


New York 10; 155 East 24th St., MUrray Hill 9-7200 
Chicago 11; 445 N. Lake Shore Drive, WHitehali 4-3215 
Hollywood 38; 1016 N. Sycamore Ave., OLdfield 4-1660 
Nashville 3; 1525 McGavock Street, ALpine 5-6691 


RCA VICTOR 


custom record sales 


RADIO CORPORATION OF AMERICA 
RCA VICTOR RECORD DIVISION 


What's New in Business Pictures 


Management Job Stabilizing 
Record Told in New NAM Film 


® Industrial management's long re« 
ord of stabilizing employment is the 
subject of Steady Work, Steady Pay, 
a new sound motion picture released 
by the National Association of 
Manufacturers for television and 
adult community group showings. 
A discussion guide for community 
gxroup programs has been prepared, 

Efforts of individual manage- 
ments to avoid lay-offs of workers 
have contributed to the high level 
and stability of the nation’s employ- 
ment record, the film states. It notes 
a number of techniques manage- 
ments have used successfully over a 
period of many years to counter 
factors which formerly caused peaks 
and valleys in labor demand. 


TV Studio Is the Setting 


A television studio in which a 
nation-wide news-feature round-up 
is centered is the film’s topical set- 
ting. Ed Fleming, the tv news com- 
mentator, calls on outlying stations 
in various sections, for reports 
which point up the film’s theme. 

Dr. Robert E. Wilson, chairman 
of the board, Standard Oil Com- 
pany (Ind.) and NAM honorary 
vice-president, is interviewed in the 
film. He reviews the history of in- 
dustrial progress in this aspect and 
offers an inside view of management 
thinking on the subject. 

Individual stories of how com- 
panies have been able to keep work- 
men more steadily employed illus- 
trate how widely problems and their 
solutions vary from industry to 
industry. 


Beating the Seasonal Slump 


As far back as 1880, a manufa 
turer of handseeders turned to mak 
ing children’s sleds to balance his 
summer product with a winter one. 
In 1907, another farm machinery 
manufacturer added a line of wash 
ing machines to extend his employ- 
ment season. A shipbuilder whose 
yards faced long periods of idleness 
added a dozen new lines of products 
requiring skills his employees al- 
ready possessed, The food industry 
has found ways to process food well 
beyond the peak harvest season by 
freezing raw material and by air 
conditioning its plants. Thus speaks 
the film. 

Prints of this motion picture are 
being released for showings on tv 
and to adult discussion groups 
through the regional offices of the 
National Association of Manufac- 


turers. These are: Detroit 2227 


National Bank Building; Pittsburgh 

530 William Penn Building; Ard- 
more, Penn.—34 Rittenhouse Place: 
Joston BO Boylston Street; New 
York — 2 East 48th Street; Chicago 

201 North Wells Street; St. Louis 

25 South Bemiston Ave.; At 
lanta 1261 Spring Street, N.W.; 
1304 Prudential Build- 
ing; Los Angeles — 3440 Wilshire 
Blvd.; Palo Alto, Calif. —532 Emer- 
son Street; Portland, Ore. — 83] 
Pacific Bldg. 


* * 7. 
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“Virgin Island Vacation” Lure 
for Air Travel, Tourist Trade 

® Virgin Islands Vacation, 14 min- 
utes, sound and of course color, has 
been sponsored by the Caribbean 
Atlantic Airlines and the Chambers 
of Commerce of St. Croix and St. 
Thomas for free distribution to tele- 
vision stations. 

Dream stuff pleasantly designed 
to make the viewer think warmly 
about checking flight schedules, V ir- 
gin Islands Vacation visually treats 
of the fairyland islands of the Carib- 
bean. In keeping with the nature of 
the islands, the film’s easy-going 
narration gives a casual but clear 
insight into the curious history of 
the islands. 

Virgin Islands Vacation takes its 
audience on an eye-flight of sunny 
beaches, green mountains and long, 
curving beaches — for which many 
chambers of commerce might pine. 
It is a film fashioned to give t-view- 
ers a sample vacation from weather 
troubles at home, the clatter of too 
many commercials, and from the 
sight of too many small stage-sets. 

The film was arranged through 
Nigaglioni-Highley Advertising 
Agency of San Juan, Puerto Rico. 
It is being distributed through The 
Princeton Film Center, Inc., Prince- 
ton, New Jersey. 

® . . 
Tampa Films Pirate Festival 
* The City of Tampa has recently 
produced a 28%-minute color film 
entitled Buccaneer Conquest, and 
picturing Tampa’s famous Gaspa- 
rilla Pirate Festival. 

The annual Gasparilla Buccaneer 
Invasion of Tampa aboard the 
pirate ship, Jose Gasparilla, the only 
existing pirate ship in the world, 
makes for an interesting film. Musi- 
cal background is largely from Gil 
bert and Sullivan’s “Pinafore.” 

Sterling Television Co. is under- 
taking distribution of b/w prints 
over TV stations in the Northeastern 
quadrant of the U. S. Color prints 
are available from Ye Mystic Krewe 
of Gasparilla, P. O. Box 1514, 
Tampa, Florida. 
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“PRODUCTION 5118—ONE OF THE MOST UNUSUAL 
PICTURES OF THIS AND ANY OTHER YEAR.” 


Business Screen 
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PAPER AND em 
WILDING 





What is the secret of mutual understanding 
and cooperation? The answer is impressively illustrated in the Eastman Color motion picture 
“Production 5118” written and produced by Wilding and sponsored as a public service by 
The Champion Paper and Fibre Company. While the picture offers no easy cure-all for the 
many ills to which human relations are subject, it does make a constructive contribution to 
better understanding—between industry and public, between Management and Labor, and 
between individuals. The story presents a modern, progressive industrialist and some of the 
critical problems he innocently creates through failure to understand and be understood by 
his associates and employees. But, as the audience is advised from the screen: “You've got to 
realize that this picture is not only about Mr. Baxter and his corporation; it is about every 


person and every corporate entity, including you—no matter who you are or what you are.” 
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EVERYTHING FOR 
EASTERN PRODUCTION 











LIGHTING GRIP 
EQUIPMENT EQUIPMENT 


Incandescent 
Equipment 


Reflectors 


H. |. Arc Equipment Ladders and Steps 


Choke Coils Parallels 
Dimmer Equipment Dollies 
Cables 


Boxes and Boards 


Diffusers 
Bulbs Black Flags 


Microphone Booms 


Scrim Flags 


Generator Sets Dots 


TV Scoops Stands 
PROPS 


Catalogs upon request 


333 West 52nd Street * New York 19, N.Y. 
Circle 6-5470 











People Make News 


Name Dunn, Racusin to New 
Posts at RCA Custom Records 

© Two major administrative changes 
in the RCA Victor Record Division 
have been announced, 

Emmett Dunn, Controller for the 
record company since 1951, has 
been named Manager, Custom Re- 
cords Administration, a newly cre- 
ated post. James P. Davis will con- 
tinue as manager, Custom Record 
Division. Norman Racusin, formerly 
Manager, Financial Operations, has 
been appointed Controller to succeed 
Mr. Dunn. 

Mr. Dunn, a graduate of Temple 
University and a Certified Public 
Accountant, joined RCA Victor in 
1941 as an accountant. Mr. Racusin 
was graduated from Penn State in 
1941 and later attended the Harvard 
Graduate School of Business. He 
came to RCA Victor in 1950 as a 
budget analyst. 


« . « 
Eastman Kodak's Henry Hood 
Honored by Standards Assn. 

® Henry J. Hood, Eastman Kodak 
Company, Rochester, N. Y., was 
honored by the American Standards 
Association recently in recognition 
of his accomplishments in the devel. 
opment of American Standards. 

He represents the Society of Mo- 
tion Picture and Television Engi- 
neers on the Standards Council, re- 
sponsible for the technical program 
of the ASA. The Council works to 
assure that all standards projects 
are national In scope and representa- 
tive of all groups concerned. 

Hood is one of some 80 repre- 
sentatives of national technical so 
cieties, trade associations and con- 
sumer groups holding membership 
on the council. His citation read: 

“The American Standards Associ 
ation presents this certificate in ree 
ognition of eontributions to the es 
tablishment of voluntary standards 
and in appreciation of sound advice 
and devotion of energy to the fur 
therance of the standards movement 
as a means of advancing the nation 
al economy.” 

. . * 

Buckeye A-V Dealers Elect 

Officers at Columbus Meet 

® Mahlon Martin of the M. H. Mar- 
tin Company, Massillon, Ohio, was 
elected president of the Buckeye 
Audio-Visual Dealers Association at 
its meeting in Columbus, Ohio, 
January 7, the National Audio- 
Visual Association has announced. 

Other officers elected by the Buck- 
eye group include Vernon Birdsell, 
Birdsell Audio-Visual Co., Cinein- 
nati, vice-president; and Vere Smith 
of Vere Smith’s Audio-Visual Serv- 


ice, Athens, secretary. 


Some 18 a-v dealers from the 
State of Ohio have membership in 
the Buckeye Audio-Visual Dealers 
Association, which meets regularly 
every other month. Activities of the 
two-year-old group include joint ad- 
vertising, audio-visual service stand- 
ards and cooperation with the state 
audio-visual program. 

* a * 

Chrysler Appoints Howard Back 
Supervisor of Television News 
* Appointment of Howard K. Back 
as Supervisor of Television News 
for the Public Relations Department 
of Chrysler Corporation was an- 
nounced recently by James Cope, 
Vice-President in charge of Public 
Relations. 

Mr. Back, former news editor of 
Telenews in New York, will have the 
responsibility of serving the needs 
of television network news programs 
and theatre newsreels. He will work 
under the direction of Thomas P. 
Marker, manager of the corpora- 
tion’s Motion Picture Section. 

In his Telenews post, Mr. Back 
for four years had charge of plan- 


Howard K. Back 


ning national newsfilm coverage by 
300 staff and free-lance cameramen. 
Previously, he held reporting, edit 
ing and broadcasting positions with 
WERC, Erie, Pa.; WOHI, East Liv 
erpool, Ohio: WBNS-TV. Columbus. 
Ohio, and the Erie, Pa., Dispatch. 

A native of Orange, New Jersey, 
Mr. Back was born December 21, 
1927. He is a graduate of Pennsyl 
vania State University and received 
a master’s degree in journalism 
from Ohio State University. He is a 
member of the Radio-Newsreel-Tele 
vision Working Press Association of 
New York; Sigma Delta Chi, na 
tional journalism fraternity, and the 
National Press Photographer's As 
sociation. 

. . » 

Extra Copies of Production 
Review Now Available 
* Additional copies of the 6th An 
nual Production Review may be ob 
tained, while the supply lasts, at 
$2.00 each, postpaid. Order from 
Business SCREEN, 7064 Sheridan 
Road, Chicago 26, Illinois. 
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begins new career of service 


Conger Reynolds Made Chief, 

U.S. Office, Private Cooperation 
* Conger Reynolds, veteran oil in 
dustry public relations executive 
has begun a new career as Chief of 
the United States 


Agency's Office of Private Cooper 


Information 
ation, His appointment was an 
Theodore C. Streibert 


Agency director 


nounced by 


Reynolds, director of public rela 
tions for Standard Oil Company 
(Indiana) for 26 years, moved to 
his new post on February Ll. He re 
tired from Standard Oil a few 
months ahead of schedule to begin 
his new career of public 
Dr. Robert KE. Wilson, Standard’s 
chairman, disclosed, 


Ke ynolds succeeded Herbert \ 


service 





DEVOTED TO 
TO OTHERS 





25TH YEAR OF 


THE PRINCIPLE 


Sight and Sound of the News 


Dingwall 


New York publishing 
executive, who held the Information 
Agency post for over a year and 
who resigned to return to private 
business 


The Agency's Office of 


Cooperation, which Reynolds heads 


Private 


encourages private American groups 
business firms, labor organizations 
communities, civic associations, non 
profit groups and individuals in a 
tivities that further international 
understanding and goodwill, These 
projects include letterwriting, over 
seas advertising, mail inserts, ex 
hibits, town afhliations, tourist ori 
entation, and the collection of books 
and magazines for overseas distri 
bution 

In announcing the new appoint 
ment, Streibert said: “We are more 
than gratified that the Information 
Avency is to have the services of a 
man with such long experience and 
broad contacts in the business field. 
His background and standing will, 
1 am sure prove most valuable in 


stimulating increased cooperation 


between private organizations and 
the government in support of the 
United 


States informa 


overseas 
tional program 
Reynolds is a founder of the 


journalism department of the Uni 


SERVICE TO THE USER OF MOTION PICTURES 


COMPREHENSIVE SERVICE CORPORATION 


245 Wes 5 STREE 


SERVICE ALL HIS POWERS BEND 


THIS |S MAN'S HIGHEST END 


versity of lowa and began his career 
as a newspaperman in Des Moines. 
He served as a press officer with the 
AEF in World War |, was managing 
editor of the Paris Edition of The 
Chicago Tribune in 1920, and later 
worked on New York newspapers. 
From 1922 to 1929, he was a career 
U.S. Foreign Service officer at Hali- 
Stuttgart, 
joined Standard Oil 


fax, Nova Scotia, and 
Germany. He 
in 1929, 

In 1948, Reynolds received the 
national award of the predecessor 
organization of the Public Relations 
Society of America, of which he is 
a director in the Chicago chapter. 
He was chairman of the national Oil 
Industry Information Committee in 
1949, and received the degree of 
letters from 
Carthage College in 1952. Id 


doctor of laws and 


Ford Slidefilm Wins Award 

from Suggestion Systems Assn. 
® Ford Motor Company and E. I. 
du Pont de 


each earned a top award from the 


Nemours ( orporation 


National Association of Suggestion 
Systems at the recent NASS Con 
vention in Cincinnati. 

The awards were made in recog 


nition of the excellence of the Ford 


T NEW YORK 


SOPHOCLES 





and du Pont suggestion system pro 
motional campaigns. 

The Assistant Supervisor, a 
sound slidefilm produced by the 
Ford Suggestion Programs Section 
and the training department of the 
Industrial Relations staff, won the 
award for Ford. 

The award-winning slidefilm is 
in use throughout the Ford Com- 
pany as supervisory training mater 


ial. 
o * - 


Modern Moves Midwestern 
Film Booking and TV Offices 

* The Midwest regional sales offic 
of Modern Talking Picture Service. 
Inc., national distributors of busi 
ness-sponsored and telev ision films. 
has moved to Chicago's new Pru 
dential Building. 

Client contact and service will be 
handled out of the new office by 
Richard M. Hough and Arthur R. 
Bach. The Midwest regional office 
address is: Prudential Plaza, Chi 
cago |, Illinois. The telephone num 
ber is: DElaware 7-3252. 

The Chicago Division also has 
announced that Modern’s regional 
l6mm film library has 
moved to 216 East Superior Street 
Chicago 11, Illinois. The telephon 


oo 


number is: SUperior 7-0588. 


(Chic ago) 


Modern’s Television Division 
branch remains at 420 North Mich 
igan Avenue, Chicago 11, Illinois 
The telephone number is: DElawar 
7-3761. 

The regional film library dis 
tributes sponsored films to schools 
and l6mm audiences of all types 
The television branch is Modern’s 
Midwest hub for tv films. trafficking 
contact and service to advertising 
igencies. 


- ” 


Theodore H. Markovic Named 
Manager of NBC Film Exchange 
* Theodore H. Markovi has been 
named manager of the NBC Film 
Exchange Services, Frank C. Lepore, 
NBC Film Division’s manager of 
film and kinescope operations an- 
nounced recently. 

Markovic will manage the newly 
completed NBC Film Exchange, in 
Englewood Cliffs, New Jersey, em 
bracing distribution, storage and 
inspection of tv film and kinescope 
prints. The normal traffic at the 
NBC Film Exchange now is upwards 
of 1,200 prints a week including 
NBC Film Division syndicated pro 
grams, kinescopes of live NBC tele 
vision network film shows. 

\ former film editor for Fox 
Movietone News and film manager 
for WPIX, Markovic joined NBC in 
1953. Under his supervision, the 


NBC Film Library 


to its present stature as the “largest 


was dev eloped 


tv film library in the industry 
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To American industry, the subject of automation is of prime interest today 
A relatively new word, the principle was first applied 175 years ago. Since 
then, the idea of continuous automatic production has developed until such 
diverse products as pretzels and engine blocks are made entirely by this method 
In presenting the story of automation to American businessmen, to show how 
it can be employed by small as well as large factories, in whole or in part 
General Electric has sponsored the motion picture, “This is Automation 

in which a continuous flow of ideas produces a new concept of this subject's 


importance c 


Kapha, Viofy 


STUDIOS, INC 


“This is Automation” is the 10th Anniversary picture in 
the General Electric series, “More Power to America 

We are as proud to have produced it as we were the 
first picture in the series in 1946 
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FOR THOSE 
WHO CAN 
AFFORD 


THE FINEST 


ROUND-THE-CLOCK SERVICES 
NEGATIVE DEVELOPING 
FIRST PRINT DEPARTMENT 


ULTRA VIOLET AND 
FLASH PATCH PRINTING 


16MM AND 35MM 
RELEASE PRINTING 


KODACHROME PRINTING 
63 EDITING ROOMS 
SPECIAL TV SERVICES 


RY Inc 


MOVIELAB FILM LABORATORIES, INC. 


619 West 54th Street, New York 19, N. Y. JUdson 6-0360 


Jamison Handy Forecasts 
Record ‘56 at Awards Meeting 
* Addressing the members of his 
organization at their annual service 
awards meeting in Detroit, Jamison 
Handy, president of The Jam Handy 
Organization, looked forward to a 
record-breaking 1956. 

American business invested ap- 
proximately $70 million in 1955 in 
motion pictures and other audio- 
visual tools to support sales presen- 
tations and training activities, and 
may exceed this record during the 
present year, he said. He asserted 
that $90 million would be a conser- 
vative estimate for 1956. 

Mr. Handy said that his organ- 
ization’s 44th year of operation 
finds business generally recognizing 
that the transmission of information 
and ideas accurately and quickly 
by means of motion pictures, by 
dramatizing products and programs, 
and by other visual means, may be 
one of the deciding factors in a 
company's success. 

“The greatest economic loss in the 
United States,” he said, “is in the 
evaporation of experience, the in- 
efficiency in the transmission of in- 
structions and ideas. In our time 
there need not be a drop in voltage 
between the central office and the 
periphery of an organization, whe- 
ther it be a distributive or a pro- 
duction operation.” 

Six members of the organization 
joined the “Jam Handy 25-year 
Club” at the meeting and received 
awards for 25 years of consecutive 
service with the organization. They 
are: Allan Gedelman, treasurer; 
William Thulin, in charge of motion 
picture and slidefilm inspection; 
Richard Purnell, art director in 
charge of printed materials; Carl 
Gustafson, slide and slidefilm pro 
duction layout: Magdeline Ward, 
assistant to the head of the slidefilm 
department, and George Mackness 


slidefilm cameraman. 


12th Annual Public Relations 
Conference Set for April 4-6 
The American Public Relations 
Association will hold its Twelfth 
Annual National Conference (and 
Seventh International Public Rela 
tions Institute) April 4, 5., and 6, 
at the Statler Hotel, Washington, 
D.C. 

This is an opportunity for motion 
picture producers to tell public re 
lations men in industry about ser 
vices, developments and economies 
in the sponsored film field. and to 
learn new public relations tech 
niques for use by the film industry. 

The American Public Relations 
Association offices are at 1010 Ver 
mont Avenue, Northwest Washing 
ton 5, D. C. 


> 
Nearly 16 Million See U. S. 
Steel Motion Pictures in 1955 
* During 1955, almost 16 million 
persons saw motion pictures spon 
sored by United States Steel Cor 
poration—establishing an all-time 
high for the distribution of films by 
the Corporation, a pioneer in the 
field of industrial films since 1910 

The record number of viewers 
largely is attributed to seven films 
now available for television. The 
greatest share of the non-television 
showings were recorded in the states 
of Pennsylvania, Ohio, New York, 
California and Illinois, in that 
order. 

The 18 film subjects, loaned free 
to organizations and educational 
groups, were shown 21,505 times to 
reach an audience of 15,977,565. 
The Corporation notes that this 
may be broken down to slightly 
more than 10 different groups seeing 
a U. S. Steel film every work-day 
hour. Two new motion pictures, 
The Waiting Harvest, showing U. S. 
Steel's participation in the field of 
coal chemicals, and The Suspension 
Bridge, a story of steel bridges, 


were released late in the year 


Addressing members of The Jam Handy Organization at that company’s 
annual service awards meeting held recently in Detroit is Jamison Handy, 
president (standing at right). On stage are members of the Jam Handy 
“25-Year-Club,” including new members seated in front row. 
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* Based on recent ARB Audi- 
ence Composition Studies of 
Network Situation Comedies. 
1. LlLove Lucy....... 44.8 
2. Honeymooners... .34.2 
3. December Bride. ..32.7. 

























4. Our Miss Brooks. . .29.3 

5. Burns & Allen... .28.5 

F 6. Life of Riley...... 26.2 
7. Make Room 

For Daddy....... 21.9 

8. Bob Cummings. .. . 20.9 

9. Meet Millie....... 20.6 


WHY 7 OUT OF THE 10 je tane eecae 
TOP-RANKING* TV SHOWS 


IN AMERICA USE 


LIGHTING AND 


PRODUCTION EQUIPMENT 





REASON: The new J. G. McAlister Dual Steer- 
ing Crab Dolly is the one and only completely 
maneuverable camera dolly today. Just intro- 
duced, it already ranks among the five most 
valuable technical contributions to modern film 
production. It reduces set-up time, enables a we 

% 

s 





director to introduce a wider variety of cine 
matic effects and, at the same time, cut his 
allotted shooting schedule. For complete details, 
write for free booklet. 





REASON: Only J. G. McAlister 
equipment embodies al! that is 
new today in the lighting field. In 
spot equipment, for example, only 
McAlister combines these three 
important advantages: (1) Perma- 
Lock Mirror for positive mirror 
alignment; (2) Lifetime Beam Pilots 
to guarantee flare-free, spill-proof 
lighting; (3) Convenient, Easy- 
Action focus controls both front 
and rear. 


r 


3 be 


The newest, most advanced lighting 
and production equipment is made by 
on © | Wier A Lisstesw- Ewa cr. 
NEW! Colorful, catalog-brochure, “New Dimensions & rent 
in Controlled Studio Lighting” 
NEW! 16 page booklet describes Crab Dolly operation 
in detail. For free copies, write today 


NM 


NEW E-X-P-A-N-D-E-D FACILITIES 





All the Finest and Latest Cameras 


MITCHELL — 16, NC, BNC 
ren P| S ARRIFLEX. 16 & 35, Blimp 

AURICON 100, 200, 400, 1200 
EYEMO, CINE SPECIAL, FILMO — MOVIOLAS — SYNCHRONIZERS 
HOT SPLICERS SOUND READERS — DOLLIES — PEARLESS — MIKE 
BOOMS ~— LIGHTING EQUIPMENT — ZOOM LENSES — GRIP EQUIP- 
MENT — PROJECTORS —SYNC PROJECTORS — RECORDERS — SYNC 
RECORDERS 





WRITE FOR COMPLETE RENTAL PRICE LIST 
New and Used 

ARRIFLEX — 16 & 35mm Cameras 

Sa es AURICON . Cinevoice, Super 1200, 400 & 600 
foot Conversions 

BELL & HOWELL — Eyemos — Filmo — Projectors 
BALTAR, ANIMAR, NOMINAR, EKTAR, ZOOM LENSES 
MOVIOLAS — HFC SYNCHRONIZERS BARDWELL - McALISTER 
LIGHTING EQUIPMENT — EDITING EQUIPMENT & SUPPLIES 


WRITE FOR COMPLETE CATALOG 





Our Newly equipped MACHINE SHOP 
for all Camera Maintenace and Re- 


€ 
pair offers these exclusive F&B SERV- 
ICES: 


Custom building & designing of equip 


ment 





Lens mounting 


Calibrating 


Experienced Technical personnel who understand your problems 





NEW STREET LEVEL 


a 
LOCATION in the heart 
convenience | 2!" 


area. Rental equipment 
delivered to you at the 
curb. Drive up and load up. Near all Trains, Hotels, Theatres, Etc. 








sy Charge Accounts Invited 
New Extended Time Payment Facilities for 
cre H Purchases 
From 90 Days to 3 Years to Pay 
IMPROVED tripod in the medium 
weight class 
project, Etc., with the film on CORES. 600 FOOT CINEVOICE CON- 
VERSION | The first flutter-free Cinevoice Conversion. LEG-LOK 
SLATES with CLAPSTICKS — Easily erased — durable finish. KELLY 
CINE CALCULATOR - A sliderule calculator for cameramen. QUAD- 


Exclusive F&B PRODUCTS 
roducts 
a NOMINAR 1” £0.95 LENS The 
TRIANGLES — Lock your tripod legs firmly and securely. GATOR-GRIP 
LITES, BAR LITES, INKY-DINKIES, NEWSLITES, CONELIGHTS, 


PRO-CINE TRIPOD — The MOST 
fastest cine lens in the world, lémm SPLIT REELS — Now rewind, edit, 
LITES — A perfect light for locations With BARNDOORS. CAMERA 
FLANGES, REELS, CANS, FIBRE CASES, CLIPBOARDS GLOVES. 





USED EQUIPMENT URGENTLY NEEDED 
HIGHEST CASH PRICES PAID 


FLORMAN & BABB 


68 West 45th Street, New York 19, N.Y. 
” Phone: Murray Hill 2-2928 


Cable Address — FLORBABB, N.Y. 


Canadian Producers Association 
Elects Fraser President for 1956 
* Graeme Fraser of Crawley Films 
Limited, Ottawa, has been elected 
1956 president of the Association of 
Motion Picture Producers and Lab- 
oratories of Canada. Arthur Chet- 
wynd of Chetwynd Films Limited, 
foronto, was elected vice-president 
and D. M. McClymont of Ottawa 
is the new secretary-treasurer. 

Elected to the board of directors 
during the Association’s annual 
meeting in Toronto, January 27, 
were: Spencer Caldwell, S. W. Cald- 
well Limited, Toronto: Ralph Fos- 
ter, Batten Films, Toronto; J. J. 
Chisholm, Associated Screen News 
Limited, Toronto and Wallace Ham 
ilton, Trans-Canada Films Limited, 
Vancouver, 

The meeting approved a proposal 
to retain Gruneau Research, an in 
dependent Toronto firm, to conduct 
a survey of advertisers and agencies 
across Canada, to learn from them 
how film producers can best serve 
their needs, The survey is expected 
to be completed in two months. The 
Association expressed belief that 
personal, confidential contact with 
a representative group of clients will 
provide the industry with many sug 


gestions and constructive criticism. 


A new Public & Industry Rela 
tions Committee will deal with the 
results of the opinion survey and 
recommend a course of action. A 
committee was appointed to study 
the growing number of requests by 
charitable organizations for work 
by the film industry on a gratis 
basis, and to recommend Associa 
tion policy in this regard. 

Acceptance of two new companies 
brought the Association’s member 
ship to a total of 32. This represents 
over 8O of the Canadian motion 
picture industry. Association policy 
is to accept as a member any firm, 
partnership or corporation engaged 
in Canada as a motlony picture pro 
ducer or laboratory. 

President Fraser emphasized the 
position of the motion picture in 
dustry today and the recognition of 
the Association by sister organiza 
tions, the government and other 
agencies. He cited as noteworthy 
that many people making up the 
highly competitive Canadian film 
industry can meet on a common 
ground to resolve important con 


siderations affecting their industry. 


Members and guests also listened 
to A. Davidson Dunton, chairman 
of the Canadian Broadcasting Cor 
poration board of gevernors, speak 
on “Films for TV in Canada.” He 
called for closer cooperation be 
tween the CBC and private film pro 


ducers. Ua 


. vice-president of Crawley 
Films, Graeme Fraser heads 
Canadian producers assn. 


Campbell Named PR Director 
of Standard Oil, indiana 

* Don Campbell has been appointed 
director of public relations of Stand- 
avd Oil Company (Indiana), fol- 
lowing the retirement of Conger 
Reynolds, now with the United 
States Information Agency. (Rey- 
nolds’ new appointment is told else- 
where in this issue.) 

Three other executive changes in 
the Standard Oil public relations 
department also were announced. 
James M. Patterson, an assistant di 
rector, was designated director of 
field services; John Canning, an 
assistant director, was appointed di 
rector of information services and 
Robert Siebert, copy chief, was 
named editorial director. 

Prior to his promotion, Campbell 
had been serving as an assistant 
public relations director. He joined 
Standard Oil in 1949 after public 
relations work in New York. He 
also had been a news editor of De 
troit and Miami (Florida) news 
papers. 

Patterson joined Standard in 
1946, Previously, he was an execu 
tive of the Boy Scouts of America 
in New York City and Atlanta, 
Georgia. Canning has been a de 
partment member for 20 years. 
Earlier, he served the Associated 
Press and lowa newspapers and 
radio stations, Siebert came to Stand 
ard in 1947 after newspaper work 
in Tuisa, Oklahoma. 

« ° . 

Academy Award Nominee 
Roizman to Robert Lawrence 

* Morrie Roizman has joined Rob 
ert Lawrence Productions, Inc., 
New York, as supervising film ed 
itor. He formerly was chief editor 
of The March of Time. Last year, 
his production, Rembrandt—-A Sel 
Portrait, won an Academy Award 
nomination for the best documen- 
tary short. Roizman is the president 
of Motion Picture Film Editors. 
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Vitality is always an essential quality of a successful 
film. This is especially so today on television where 
your story must present itself in immediate competi 


tion for audience interest and retention. 









SOUND MASTERS 





ESTABLISHED 1937 





VITALITY 


Sound Masters 


wide 


for you a film that will do its job 


SOUND MASTERS, INC. 


165 WEST 46TH STREET, NEW YORK 36, N.Y. 


expel Chee 





in creating films 


that are favorably remembered 1s your assurance that 


whatever your product or purpose, we will produce 
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the standat 


DuKaNne 


Sound 
Slidefilm 
Projector 


MODEL 
14A290 


22 


MINUTES 


of uninterrupted 
program ina 
single small case. 


YOUR STORY COMPELS ATTENTION 


Automatic Sound Slidefilm 
is a highly effective, eco- 
nomical means for sales 
and service communication 
to your dealers, your cus- 
tomers, or your own or- 
ganization. The DuKane 
Micromatic Projector will 
give your story the ultimate 
in presentation. Investigate 


it today. 


DUKANE coxrorarion 


SSTARLISHED AS “OPER ADION 1977 


ST. CHARLES BOX BS-26 ILLINOIS 





Along the Film Production Lines 


News of Business-Sponsored Motion Pictures and Slidefilms 


Timber Engineering Company 
Pix Explains Rise in Wood Use 
* Important results of research in 
the use of wood in the building of 
homes, schools, churches and many 
new kinds of commercial structures 
are featured promotionally in Com- 
ing Out of the Woods, a 21-minute 
film sponsored by the Timber Engi- 
neering Company, research affiliate 
of the National Lumber Manufac- 
turers Association. 

Produced in color and black 
white editions, Coming Out of the 
Woods shows what research by the 
Timber Engineering Company labo- 
ratories has accomplished in the 
more extensive and practical utiliza 
tion of wood, and in the develop- 
ment of new glues for lamination. 

(Juality control in marine lami- 
nation of the Navy's wood mine 
sweepers is illustrated as is the Teco 
ring which is said to insure practical 
and economical construction of 
wooden frame buildings. Outdoor 
storage of bulk-piled lumber and 
the new all wood truck bodies are 
depicted in this production by Bray 
Studios, Inc., of New York, 

Coming Out of the Woods is 
available on free loan as a public 
service to television stations in the 
United States only. It is being of.- 
fered to industrial and civic organi- 
zations, government departments, 
schools, The only cost involved is 
return transportation. 

Requests for black/white prints 
for tv and color prints for general 
distribution are to be sent directly 
to the producer: Bray Studios, Inc., 
729 - 7th Ave., New York 19, N.Y. 
The studio advises film users to give 
alternate booking dates, allowing 
for as much leeway as possible. 
Films must be used and returned 
promptly after showing, as book- 


ings are closely = heduled. 
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Yeomans Vertical Yump 
Explained in Sound Slidepix 

® Applications and construction fea 
tures of vertical wet pit pumps are 
explained in The Choice is Yours, 
a 15-minute sound slidefilm spon- 
sored by Yeomans Brothers Com- 
pany, Melrose Park, Illinois, man 
ufacturer of pumps and sewage 
treatment equipment, 

In case-history style, the slidefilm 
pictures and discusses such special 
features of Yeomans Vertical Wet 
Pit Pumps as: “diving bell’ con- 
struction which protects motors, 
controls and thrust bearings from 
flooding: the “Lubri-Vac” system 


which “increases pump life 10 to 12 
times;” jacketed stuffing boxes for 
cooling, heating or pressurizing on 
special applications and a “stay 
primed” design. 

This little session of instructive 
closeups and comment is designed 
to prove the superiority of the spon 
sor’s vertical submerged pump over 
other pump types, prove that the fea 
tures displayed mean easy adjust 
ment and maintenance. The slide 
film was produced for Yeomans 
Brothers Company by Atlas Film 
Corporation, Oak Park, IIL 

Meant for engineers, architects. 
company training groups, profes 
sional associations, schools and col- 
leges, The Choice is Yours may be 
booked by contacting local Yeomans 
representatives or the Company at 
N. Ruby Street, Melrose Park, 
Illinois. 
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Allen Mfg. Company Picture 
Shows Threaded Fastener Use 


® The Allen Story, a 25-minute color 
motion picture, is being used as 
promotion by the Allen Manufac- 
turing Company of Hartford, Con- 
necticut. The film shows the develop- 
ment and application of threaded 
fastenings from their earliest use in 
Greek and Roman times to the pres- 
ent. Early manufacturing methods, 
and how they have been refined into 
today’s high precision threading are 
depicted. 

The film is aimed at designers. 
engineers, production people and 
manufacturers whose products re 
quire fasteners. A large portion of 
the film is devoted to specific appli 
cations of socket screws to a wide 
variety of products, running from 
large machine tools to miniature 
precision devices. Applications are 
shown in full detail and the film has 
many practical suggestions which 
the viewer can apply to his own 
products. 

Focusing on hex-socket set screws, 
cap screws and other hex-socket 
fasteners, the film tours the manu 
facturing processes in an up-to-date, 
complete hex-socket screw shop. 
The modern, cold-drawing process 
is featured, showing how this form- 
ing method preserves the fibers of 
steel uncut throughout the screw. 

The Allen Story is available on 
free loan from: Advertising Depart- 
ment, The Allen Manufacturing 
Company, Hartford 2, Conn. 
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A new educational-entertainment motion picture | Let’s Roll 
with the CHAMPIONS" features the championship ‘'Budweisers 
and veteran sportscaster Bill Stern. It’s an Atlas Film 


Corporation production sponsored by Anheuser-Busch, Inc. 
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FILM CORPORATION 


Producers of Quelity Motion Pictures, Sound Slidefilms, Theetrical Shorts, TY Commercials 


ESTABLISHED 1913 *the wealth of mature film sense, 


skill, and judgment achieved 
1111 South Boulevard, Ook Park, lil.,Chicago Phone AUstin 7-8620 only through many years of 
OFFICES IN CHICAGO, WASHINGTON, D. C. AND HOLLYWOOD octvel production experience 
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EFFECTS 





Apparatus Division Formed, 
Kodak Sales Dept. Revamped 


* Formation of an Apparatus and 
Optical Division and a realignment 
of the sales department has been 
announced by Eastman Kodak Com 
pany. 

Located in Rochester, the Appara 
tus and Optical Division includes 
two of the company’s manufactur 
ing plants in that city—the Camera 
Works and Hawk-Eye Works. These 
plants manufacture cameras, optical 
instruments and photo accessories. 

Sales functions relating to the 
apparatus service, military and spe 
ial products, still cameras, Cine 
Kodaks, professional apparatus pho 
to-accessories and special products 
have been transferred to the new 
division. The division will have its 
own financial, accounting and re 
lated departments. 

Newton B. Green has been named 
general manager of the new div 
ision. Theodore F. Peaver is dire« 
tor of sales administration and 
Joseph R. Allendorf is director of 
dealer distribution, both newly es 
tablished posts. 

Peaver is responsible for profes 
sional goods sales, medical and 
cellulose produc ts sales, government 
photographic sales, photographic 
chemical, photofinisher and amateur 
sales and wholesale distribution. He 
has charge of sales service, sales 
office procedures and general policy 
and activities of the wholesale 
branches. 

Allendorf is handling sales pro 
motional activities, operational fun 
tions of wholesale branches, and 
the company’s sales training center 
in Rochester. He will coordinate the 
activities of Kodak salesmen in the 
distribution of photographic pro 
ducts through wholesale branches 


WGN-TV’'s Film Treated, Put 
in Time Capsule for Year 2000 
* Labeled “Do Not Open Til the 
Year 2000.” a specially treated 
l6mm sound motion picture, has 
been placed in a time capsule and 
buried in Chicago’s new Prudential 
Insurance Building during recent 
cornerstone ceremonies. 

The film, a WGN-TV newsreel, 
was included with other items of 
historical and commercial interest 
that were placed in the time capsule 
which is encased in concrete. The 
film has been doubly preserved 
having been treated by an exclusive 
Rapid Film Technique process. 

Specialists in rejuvenation and 
preservation of film, Rapid sent the 
future-bound print through its 
Rapidtreat process——a _ protective 
coating that guards the film against 


damage. 
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American Telephone & Telegraph Co. 
American Gas & Electric Co. 
American Plant Food Institute 
American Cancer Soctety 
Babcock & Wilcox Company 
Cast Iron Pipe Research Assn. Th rough these pages pass the most astute buyers of 


Curtiss-Wright Corporation 
E. 1. duPont de Nemours & Co. commercial motion pictures in the world. 
Thomas A. Edison, Inc. 
Elgin National Watch Co 
Esoy Conporation We have been privileged to serve a great many of these 
Ford Motor Company : 
General Motors Corporation 
Johnson & Johnson 

McGraw-Hill Book Company 

Merck & Co., Inc. 


buvers during the years since 1933; and resultant “repeat 


business” has been a large factor in our continuing, suc- 


National Assn. of Manufacturers cessful operation for 23 years. 
National Board of Fire Underwriters 
Parke, Davis & Company 
Pennsylvania Railroad ‘ ogc. 
| We ask for the opportunity to present our facilities, ex- 
Sharp & Dohme ‘ 
Sperry Gyroscope Company ; ¢° ° 
perience and qualifications as your producer. 
Standard Brands . 
The Texas Company 
United States Navy 
Western Electric Company 
Westinghouse Electric Corp. 


and many others 


AUDIO PRODUCTIONS, INC. 


Film Center Building 
630 NINTH AVENUE NEW YORK 36, N. Y. 


ERENT ERE TIE LEON AE SL CTE RII AREER I 


~ Send for: 
ee “A FEW 


FACTS 


Frank K. Speidell, President - Herman Roessle, Vice President « P. J. Mooney, Secretary * L. W. Fox, Treasurer 


ABOUT Producers-Directors: |. S. Bennetts Lovis A. Hanousek H. E. Mandell 
AUDIO” Alexander Gansell Harold R. Lipman Eorl Peirce 
Sales Manager: Sheldon Nemeyer Erwin Scharf 
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in 16mm color prints... 


FIRST IMPRESSIONS 
ARE IMPORTANT! 


— _f 


The cost of your 16mm color film produc- 


ae OF Re aN 
BETTER 16mm PRINTS 


pany’s 17 years of specializing exclu- 
sively in 16mm color printing has earned 
it a reputation for guaranteed film quality 
which is the Standard of the 16mm Motion 
Picture Industry. This year let Color Re- 
production Company make your 16mm 
Color Prints! 


REPRODUCTION COMPANY 


7936 Santa Monica Bivd., Hollywood 46, California 


Telephone: Hollywood 4-8225 


Ansco Names Three Executives 
to Management Assignments 
* Three new managerial appoint 
ments have been announced by 
Ansco, photographic division of 
yeneral Aniline & Film Corpora- 
tion: Robert M. Dunn as acting gen- 
eral sales manager, Herbert A. 
MacDonough as manager of profes- 
sional sales, and Harold C. Harsh 
as manager of operations——a newly 
created position. 

Dunn has been with Ansco since 
1931 and has been the company’s 
assistant general sales manager since 
1948. He replaces William Balch 
who has resigned to become presi 
dent and general manager of the 
David White Company in Milwau 
kee, Wis. Dunn is widely known in 
the photographic industry. He has 
een active in the National Associ 
ation of Photographic Manufactur 
ers and other trade and professional 
photographic organizations. 


Herbert A. MacDonough 


Mac Donough joined Ansco in 
1938 and has held numerous execu 
tive positions in the company’s tech 
nical and sales departments. In his 
new position, he will direct sales of 
the company’s films, cameras, papers 
and chemicals to industrial, press, 
commercial and portrait photogra 
phers in the United States and 
Canada. 

Harsh moves to his new position 
after serving as production man 
ager. As manager of operations, hie 
will direct and coordinate the a 
tivities of Ansco’s camera plant, 
paper plant, film plant, warehousing 
and industrial engineering depart 
ments, 

From 1946 to 1949 Harsh was 
manager of the chemical develop 
ment department. After World War 
Il, he was sent to Germany at the 
request of the Department of Com 
merce’ to investigate progress in 
color photography there. Harsh is a 
Fellow of the Society of Motion Pix 
ture and Television Engineers and 
a Fellow of the Photographic So 
ciety of America and a member of 


several scientific groups a) 
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Leadership 


is fashioned from experience. 








The tradition of the New England Yankee 
is to give, and receive, a quality dollar 
value for a dollar. We have never seen fit 
to depart from this principle in the film 
business. Perhaps this is why a list of 
our distiriguished clients looks like this: 


American Brass Company 
American Optical Company 
Consolidated Cigar Corporation 
Dewey & Aimy Chemical Company 
The Fuller Brush Company 
General Electric Company 


Gilbert & Barker wm yoy t Company 
(Sub. of Standard Oil of New Jersey) 


International Silver Company 

Jones & Lamson Machine Company 
Massachusetts Dept. of Commerce 
Monsanto Chemical Company 

New Departure, Div. General Motors Corp. 
New England Confectionery Company 
New England Mutual insurance Company 
Pratt & Whitney Company, Inc. 
Raybestos-Manhattan, Inc. 

Rhode Isiand School of Design 

Simplex Time Recorder Co. 

Vermont State Development Commission 
United Church of Canada 
Congregational Christian Churches 
Jordan Marsh Co. 


Men and machines 


make motion pictures but talent and technique build a business. 
Our permanent staff, incidentally one of the largest in the East, 
is thoroughly prepared to offer complete creative and technical 
services. You'll find a business like attitude towards your budget 
and quality standards. 


1956 
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BAY STATE FILM PRODUCTIONS, INC. : 


46 fe snd i 
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More and 
more 
advert) vl 
are 

finding that 
oul landing 
animation 
Cun hye 
produced 
in Chicago 


al 


Carloonists, Ine. 


lmong them: 
lrmouw 
Taystee Bread 
Northern Tissue 
ont Company 
John on’ War 
Drewry’ Beer 
Gram Belt Beer 
A leener 

Llemile 

Bell Telephone 


Parker Pen 


cartoonists, inc. 


a0 ka ft Ohio Street ‘ S/ 


f hicago, Tilin 


Sight and Sound 


NEWS OF GENERAL INTEREST 


Quality Promotion Theme in 
Henry Strauss Announcement 
*Refreshing producer-promotion is 
contained in a smart-looking mail 
announcement of a “new home” for 
Henry Strauss & Company, Ine. 
now at 31 West 53rd Street, New 
York 19, 

Announcement of new quarters 
ordinarily relates new physical re- 
quirements to business expansion 
with emphasis on sales increase and 
heightened activity. Such growth 
is newsworthy and justiafiable. 

The Henry Strauss announcement 
makes use of the physic al growth 
fact but describes it as a result of its 
own internal growth in fidelity to a 
permanent producer concept that 
these producers are communicators 
of ideas and that their unchanging 
yardstick is the “growth of the in 
dividual. 

In quiet but effective art, the com 
pany card emphasizes that “we ve 
but not the 


what or how!” The where is a com 


changed the where... 


pletely converted five-story brown 
stone building which will “allow 
us to put at the service of our clients 
the advantages of more space .. . 
more efficiently laid out for the co 
ordination of creative and produc 
tive facilities . . . without increased 
overhead,” 

This way. the studio leads into a 
timely restatement of its services 
and abilities—verified by a list of 
continuing sponsors. Simply, the 
announcement indicates that the 
company has increased in size and 
scope because it has remained faith 
ful to its basic philosophy and qual 
ity of method. As much could be 
said for a number of companies 
Henry Strauss & Company made a 


point of saying it. 


. ° * 
Sam Browning, Vice-President 
of The Camera Mart, Dies Jan. 4 
® The sudden death of Sam Brown 
ing on January 4 was announced by 
the Camera Mart, Inc., New York, 
the corporation of which Mr. Brown 
ing was vice president. 

In addition to his position at 
Camera Mart, Mr. Browning was a 
member of Local 644, ILATSE, 
cameraman union, Originally a mo 
tion picture photographer, he later 
changed to a still cameraman and 
worked on many major film produc- 
tions in the east. He was well-known 
to production companies and to 
many cameramen in this country 
and in Canada. 

Management of the « orporation is 
being continued by his brother, Irv- 
ing Browning, president, and Samuel 


Hy man, gene ral manager, 





The contract officially joining 
Sterling-Movies, U.S.A. was 
signed above by Sophie Hohne, 
as its new head Charles F. 
Dolan (left) and Sau! Turell, 
president of Sterling, look on. 





Movies, U.S.A. Consolidates 
With Sterling's Film Division 


* The consolidation of the Indus- 
trial Film Division of Sterling Tele 
vision Co., Inc., with Movies, U.S.A. 
was announced last month. The new 
division will be called Sterling 
Movies, U.S.A. and will be headed 
by Charles Dolan. 

Coming to Sterling-Movies, U.S.A, 
at the same time is Sophie Hohne, 
the founder and director of Movies. 
U.S.A. Miss Hohne started the com 
pany in 1950 and has built it to its 
present position as distributor for 
a good many of the leading indus 
trial, commercial and travel organi 
zations, 

Miss Hohne has an extensive 
background in the distribution of 
films including a seven year period 
with the March of Time. During the 
last four years she was head of its 
lomm Forum Edition. Miss Hohne 
will direct the activities of both the 
non-theatrical and television distri 
bution of the new firm. 

The Industrial Film Division. 
founded by Saul J. Turell, president 
of Sterling Television Co. and Mr. 
Dolan just two years ago, is recog- 
nized as one of the leaders in the 
syndication of public service films 
to television. Similarly, Movies. 
U.S.A. has been one of the distribu 
tors in the non-theatrical field 

Concurrently the appointment of 
Frank G. O'Halloran as Sales Mana 
ger for the division was announced, 

Mr. O'Halloran joins Sterling 
after three years with the Becton- 
Dickenson Co. where he concen 
trated on sales and marketing Wy 


Church Pix Field Booms 

® The church films field, which now 
totals 75,000 outlets, will increase to 
approximately 125,000 within five 
years, according to Paul F. Heard, 
feature film producer for the Broad- 
casting and Film Commission of 
the National Council of Churches. 
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Hhen WNURLIZER 


decided on a Centennial film i itt 














THE RUDOLPH WURLITZER COMPANY 


DeKA B ILLINOIS 


February 1 


f Mr. Robert Laughlin, Pree 

or Paragon Pi tures, inc. 
2540 Eastwood Avenue 
Evanston, lilinols 


* an imaginative script Dear Bob: 


Ever since we introduced "Pianorama® it has 
been received with tremendous enthusiasm 


° outstanding photography Eact day br ing “new showings frou Maine to 


slifornia, many on TV. 


. . Here's what one of our Distri Jales Manager 
* sound of the highest quality in tho: Sosthgnst woete Ge atear shoniae ane 
film at the San Antonio isi re hers Asso 
ation: 


"] have never attended 


and here’s what top management was more rapt attention. 
P P 4 peter few A oad : 


c 
) 


thinks of “Pianorama”’ — 


Ly more 
enting 


* 


f 


; : } 
Paragon | Pictures 


ILLINOIS § VLE 


DAvis 8-S900 + CHICAGO LINE: BRIarGate 4-3711 
. 100 VEARS OF MUSICAL ACHIEVEMENT 





WORLD SCENE 


R. H. Kulka, Victor Export Exec 
Goodwill Ambassador of Films 


*® One of several Americans navi 
gating the hemispheres in the world 
wide expansion of the educ ational 
film medium ie R. H. Kulka, a vice 

president of the Victor Animato 
graph Corporation, Davenport, lowa 
and its export manager 


Kulka is a film pioneer and world 
explorer a pioneer in motion pi 
ture use for education, religion, in 
dustry and entertainment overseas 
an explorer of the sales possibilities 
for American-made film and equip 


ment to implement these programs 


His 15th Year of Service 


The Victor veep has represented 
his company for over 15 years in 
export markets, During these years 
he has been just about everywhere 
in the free world to initiate film 
programs, Recently he toured Cen 
tral and South America and now he 
returns from a five-month research 
trip to the Continent, Mediterranean 
Area and North Africa 

Part of his time is spent lecturing 


authorities of education, religion 


and industry on film use. He con 
centrates on reac hing the Interior 
where the photo-educational aid is 
Kulka speaks five 
languages and is able to pu k up the 


local dialect 


ol a-vy communications, 


most in need 


smoothing his path 


Finds Warm Reception Abroad 


Kulka has found warm response 
lo his ideas and says that Ameri 
cans are well received in the 
countries he has visited. He says 
that the excellent work done by the 
Lnited States Information Service 
ind Point 4 Education Program has 
done immeasurable good for the 
l nited States and that these agen 1es 
have fostered demand and accept 
mee of audio-visuals in depressed 
ireus 

Kulkas role also is that of an 
ambassador. He reports that he and 
his wite who accompanies him 
difhculty 


government 


never have seeing the 
highe «t 


bility 


officials, no 
industrialists and religious 
leaders. He relates that these leaders 
ire conscientious about educating 
the masses and welcome any sug 


restions for improvement of their 
programe 


Usually Kulka’s first stop in any 


\ . ] = ; 
rf 


723 SEVENTH AVENUE 


Business Screen salutes R. H. Kulka, 
audio-visuals’ goodwill emissary. 

Lnited States Em 
bassy and then to the local Victor 
distributor 


country is the 


During his most recent 
trip, he developed many new agen 
cies for the company and these ef 
forts already are bearing fruit. Much 
through Kulka’s endeavors, Victor 


now has agencies with service cen 


ters in over 65 countries around the 
vlobe Vad’ 


® bor other news of international 


interest, see page 28 of this Produc 


tion Review issue 


NEW YORK 


25 Slidefilms Prepared for 
Work Education in Sudan 

® Twenty-five slidefilms have been 
prepared for use by the government 
Fundamental Education Officers in 
the Sudan. They were developed by 
Alexander Shaw, UNESCO expert 
Shaw has advised the Ministry of 
Education on the establishment of 
an audio-visual aids division. Local 
trained to 
handle all phases of filmstrip pro 
duction. 


personnel have been 


To date, slidefilms produced in 
clude Why Be Literate? and a Ways 
of Living series, illustrating days in 
the lives of people doing different 
kinds of work. Films on government 
and agriculture also have been 
produced, 

Though the adult audiences of 
Sudan were more amused by films 


in cartoon form, they 


pre ferred 


those based on 


photographs as 
being more realistic, Shaw reported. 


Danish Studio Has 1200 Credits 
* Including several films on Green 
land, Minerva-Film, Copenhagen 
Denmark, has produced over 1,200 
documentary films since its found 
ing in 1936, The company is headed 


by Torben Madsen. 


BUSINESS SCREEN MAGAZINE 











Peerless 
Services 
include: 


Peerless Protective and 
Preservative Film 
Treatments 

Release Prints, Trailers, 
Television Shows on Film, 
Kinescopes, TV Commercials, 
Theatre Screen Advertising, 
Prints for Continuous Projection 
Negotives, Masters, Originals, 
Filmstrips, Transporency Slides, 
Microfilm 


Film Reconditioning 


Shrinkage Reduction 
Scratch Removal 
Rehumidification 

Cleaning and Repairs 


Film Library Servicing 
Shipments, Inspection, 
Cleaning, Repairs, Inventory 
and Booking Records, Storage 


Servicing TV Shows on Film 


Insertion of Commercials, Shipments 
to Stations, Booking Records, 
Follow-up, Inspection on Return, 
Cleaning, Repairs, Replacements, 
Storage, Substitution of 
Commercials, Reshipments 


Film Distribution Servicing 


Storage pending orders, 
Inventory Records, 
Shipments to Purchasers 


Filmstrip Packaging 


Breakdown of rolls into strips, 
Packaging in cans, Labeling, 
Boxing of Sets, Storage 
pending orders, Shipments 
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A Message of interest to: 


Motion Picture Producers, 

Distributors, Advertising Agencies, 
Sponsors, Film Libraries, 

TV Film Producers and Distributors. . . 


My 


PEERLESS TREATMENT 4 “0p, 
is a boon to all film. Without such 
protection, your film is much more 
susceptible to damage . . . and damaged rs 
prints can distract audiences. “Peerless Treatment’’ sail 
is a good specification to include in all your purchase 
orders for new prints. 


And, if some of your prints have had hard use, call on 
PEERLESS RECONDITIONING to salvage them. Our 
skilled staff and special equipment can do wonders to 
restore them to good condition . .. not only your prints, 
but also your negatives and originals. 

Inspection « Cleaning « Scratches removed 


Perforations repaired . Splices remade « Curl or Brittleness remedied 


Shrunken ori ginals restored to printing tolerance 


KERLESS 


FILM PROCESSING CORPORATION 


165 WEST 46th STREET, NEW YORK 36, N. Y. 
959 SEWARD STREET, HOLLYWOOD 38, CALIF. 


22 YEARS EXPERIENCE IN SAFEGUARDING AND RECONDITIONING FILM 





PEERLESS TREATMENT available also through Official Licensees in 


CHICAGO e DALLAS « DAYTON e@ DETROIT « HOLLYWOOD e KANSAS CITY 


NEW YORK e PORTLAND e SAN FRANCISCO e ST. PAUL « WASHINGTON 


Berne @ Brussels @ London ond Denham @ Mexico City @ Sydney e@ Ti 


me Ml 
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hand rewind 





negative rewind set differential rewind power rewind 























HO 2.3284 

956 NO. SEWARD 8ST. 
HOLLYWOOD 38 
CALIFORNIA 


synchronizer 


vault cans 





precision film editing equipment 





HOLLYWOOD FILM COMPANY 


film racks editing table 





swivel base tightwind film storage cabinet 


at better dealers everywhere 








Postal Operations Advises 
Special Handling for Films 

* A sponsored film program may 
be jeopardized by late deliveries of 
the films to prospective audiences. 
Recent discussion in the U.S. Bureau 
of Post Office Operations have 
turned up some concrete suggestions 
which should help the film sponsor 
and distributor to reach audiences 
on time, 

Wherever possible, it is recom- 
mended that films be shipped SPECIAL 
HANDLING, when parcel post is used. 
{ll such film shipments are placed 
in first class mail sacks which al 
ways receive earlier attention 

Label design is important to avoid 
confusion in the post office. It is also 
helpful if you color code your film 
shipping cases by choosing a par 
ticular color. Choose a color and 
paint the edges of the case. 

Try to have your film delivered 
to the post office early in the day 
rather than five or six o'clock in the 
evening 

The Post Office Department has a 
new setup which divides the United 
States into 15 regions each of which 
has a regional director. Local post- 
masters no longer contact Washing- 
ton with mail problems but take the 
problems up with the director of 
their region. Regional directors are 
located in: Atlanta, Ga.; Boston, 
Mass.; Chicago, Ill; Cincinnati, 
Ohio; Dallas, Texas; Denver, Colo.; 
Memphis, Tenn.; Minneapolis, 
Minn.; New York, N.Y.; Philadel 
phia, Pa.; Portland, Ore.; St. Louis, 
Mo.: San Francisco, Cal.; Washing 
ton, D.C, 

In addition to the 15 regional 
directors, there are approximately 
80 to 90 district managers located 
in smaller cities throughout the 
United States. By contacting the 
postmaster, the sender can learn the 
name of the district manager and 
it is suggested that the sender meet 
the postmaster for discussion of the 
local mailing problem. Bring the 
postmaster’s attention to concise ex- 
amples rather than generalities. 
Study the problem over a period of 
time so that areas giving the worst 
service can be pin-pointed. 

Often, “late delivery” problems 
are not the fault of the postal serv 
ice. The film user may not be re- 
turning films on time. Unless re- 
turns are metered and insured mail 
parcel post, such shipments are not 
dated and there is no way to check 
on user laxity. La 


~ 


* oe 
Retains Public Relations Firm 
* Color Illustrations, Inc., producers 
of visual color presentations for 
business, service and_ industrial 
organizations, has retained The 
John Morrissey Gray Co. as public 
relations counsel. 
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FOR FILMS THAT BRING RESULTS... 


FORDEL FILMS 


INCORPORATED 


MOTION PICTURE 
PRODUCTIONS 


FOR OVER I5 YEARS 


1187 UNIVERSITY AVENUE 


NEW YORK 52, N. Y. 
LUdlow 8-5100 





_.. A DEPENDABLE, EXPERIENCED 
ORGANIZATION... FULLY EQUIPPED 
AND STAFFED T0 PRODUCE BOTH LIVE 
AND ANIMATED FILMS. — 


PUBLIC RELATIONS + SALES PROMOTION + TRAINING - TELEVISION SHORTS AND COMMERCIALS 


BROCHURE AND SAMPLE FILMS ON REQUEST 





Cine Equipment Firms of Six 
Countries Discuss Int’! Group 
* Representatives of professional 
organizations in the l6mm-6mm 
motion picture field in six manufac 
turing counrties met in Brussels 
Belgium, January 21, to consider 
establishment of an international 
association of “substandard cinema 
tographic industries 
Representatives included men 
from professional organizations and 
motion picture equipment and a 
manufacturers in France 
| ngland, 
Italy and the United States spe ak 
Adolph 
Wertheimer, executive vice-president 


of Radiant 
and Ernest I 


COBBOTY 
Germany, Switzerland 


ing for U.S. interests wer 


Manufacturing Corp 
Schimmel, vice pres 
ident of the International Division 
of Bell & Howell Company, both 
of Chicago 
Brussels’ Chamber Is Host 

The group met at the Brussels 
Chamber of Commerce with Pierrs 
president of the French 
National Syndicate of the Substan 


Posso, 
dard Cinematographic Industries, 
acting as chairman, This meeting 
resulted from invitation by the 
French National Syndicate 

Projected aims of the internation 
al association proposed by the 
French Syndicate were stated as 
(1) Regular exchange of informa 
tion between manufacturers; (2) 
Creation of independent Syndicates 
of the amateur cinema in manufla 
turing countries; (3) Complete and 
universal standardization of all sub 
standard cinematographic material ; 
(4) Joint publicity and all actions 
which will help to develop the sub 
standard cinematographi« industry ; 
(5) Standardization of sales condi 
tions and exchange. 

French Group to Direct 

After an exchange of views, th 
representatives recognized the ne: 
essity and usefulness of a union 
which would form a liaison between 
all the manufacturers in realizing 
the outlined objectives 
unanimously voted for the motion 
of Bell & Howell's Schimmel: “The 
direction of the movement, started 
by the French Syndicate will remain 
in the hands of France.’ 

The National Syndicate of the 
Substandard Cinema now is pre 


The group 


paring for the next meeting which 
will take place in September, at 
Cologne. 

The French National Syndicate 
has advised eachi delegate to con 
sider himself as a representative 
of the official organization to which 
his company belongs. The represen 
tative must brief the organization 
or equipment manufacturers of his 
country on the meeting already held 
and get a delegation or single repre 


HISCUSS 


WORLD CINE STANDARDS 


Attending the recent international meeting of Ciné equipment makers at 
Brussels were (clockwise, left to right around table): A. Wertheimer (Radiant, 
U.S.A.); P. Walbaum, P. Posso (Posso, France); G. Nizoldi (Nizoldi & Kramer, 
Germany); K. Mommsen (Agfa, Germany); H. Grassman (Photo King, Ger- 
many); G. Smagghe ({Cinerie, France); W. Stehle (Paillard, Switzerland); H. 
DeJonge (British Precision, England); E. Schimmel (Bell & Howell, U.S.A.). 


sentative nominated for the next 


gress in this regard as soon as possi- 
meeting ‘ mus Intorm w secre me. 1 was earned, 
ting. H t inf th ble, it | ! 


tary of the new union of his pro The secretary will issue a list of 





Classics 


Color... 


35mm color release prints 
Kodachrome printing 
35mm filmstrips 


lémm Kedachrome enlarged to 
35mm color 


Let our Tri Art Color Specialists 
show you how to make prints that 
will do a better job 





——ee~ 
CORPORATION 


245 West 55th Street, N. Y. 19, N. Y. © Plaza 7-4580 





names and addresses of all official 
delegates so they may contact each 


other before the next meeting. 
* * > 


Booking of Equipment Abroad 
Offered by Cinequipment int'l. 
® American film producers planning 
production anywhere in Europe, 
North Africa or the Middle East 
will be able to book all necessary 
lighting and production equipment 
in advance in Hollywood through a 
new international business arrange 
ment. Similar provisions are forth 
coming for producers shooting in 
South America and the Far East. 

Advance bookings will be made 
here by Cinequipment International, 
a newly-formed American corpora 
tion headed by Walter A. Klinger, 
who has allied with Dr. Ing Vaillant 
of Munich, Germany. Vaillant’s Riva 
labs, sound studios and stages are 
rated among the finest in Conti- 
nental Europe, the new organization 
reports. 

Cinequipment International will 
offer a complete equipment-pac kage 
which includes the famous J. G. Me- 
Alister Dual Steering Crab Dolly, 
lighting and accessory equipment, 
Mitchell cameras, Natural’s Pack- 
aged Lighting, and the latest cutting 
equipment for 16-35 magnetic-opti- 
cal sound from l6mm to Cinema- 
Scope-size. 

Interested produc ers are advised 
to phone Hollywood 5-4205. 

« « * 

Greece OK’s Film Free Entry 
* Greece has ratified the inter- 
national agreement sponsored by 
UNESCO abolishing duties on edu- 
cational media. Newsreels, educa- 
tional films, sound recordings as 
well as informational literature are 
exempt from duty if consigned to 
approved institutions. Greece is the 
20th country to ratify the agreement. 


. « * 
Crawley to Bogota, Columbia 
for Aluminum Housing Film 

@ F. R. Crawley, president of Craw- 
ley Films Limited of Ottawa, Can 
ada, left recently for Bogota, Colom- 
bia, to produce a motion picture on 
a huge aluminum housing develop- 
ment for Aluminum Ltd. The film 
will be used by the sponsor in trop 
ical and semi-tropical countries 
around the world. 

Crawley also will spend some 
time in Jamaica and Haiti in con- 
nection with other sponsored films. 
Crawley’s have made films in Jamai- 
ca, Trinidad and British Guiana 
for Aluminum; in Jamaica for the 
Banana Growers Association and 
in Brazil for Brazilian Traction 
Light and Power. 

They expect to be doing a great 
deal more production throughout 
the Carribean and South America. 
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“Auricon Pro-600” 

with Single-Lens “C’’ Mount, 
Tele-Finder Objective, plus 
Standard Auricon Finder. 





“Auricon Pro-600” 
with Critical Ground-Glass Focussing, 
available on 3-Lens Turret Model 








Preferred by 
PROFESSIONALS... 


“AURICON PRO-6GOO”’ 


* Self-blimped for completely quiet studio operation. The whisper-quiet film flow 
of The “‘Auricon Pro-600” is silent proof of precision design. Your sound-recording 
microphone never picks up ‘‘Pro-600’’ Camera noise! 


*« 600 ft. film Magazines with Auricon-Electromatic Take-up, 
for 16 minutes of continuous ‘Talking-Picture’”’ filming. 





Coed 


* 


Synchronous Motor Drive for ‘‘Single-System”’ or 
“Double-System” Recording. 


* $1,497.00 list. ..for Auricon Pro-600 ‘‘Double-System”’ 
professional picture-camera with built-in features. 
Also available at added cost is ‘‘Single-System”’ 
equipment for Optical Sound-Track-On-Film, ‘‘C-mount’’ 
Lenses, View-Finders, Film Magazines, 3-Lens Turret, 
Critical Ground-Glass Focusing, Lens Sun-Shades, 
Tele-Finders, etc... 


“Auricon Pro-600" 
features Push-Button “On-Ol,”’ 
with safety-interlocked 


film-flow mechanism 





* Sold with 30 day money-back guarantee, you must 
be satisfied! 


Write for free illustrated ‘‘Auricon Pro-600” literature 
and price schedule. 


halite |r) 


\Auricon 


A PRODUCT OF 


BERNDT-BACH, INC. 


6910 Romaine Street, Hollywood 38, California 


















THE ALL NEW 


for 16mm optical 


sound-on-film 







































“Auricon Pro-600" 
Turret Model with 
"Zoom" type Lens 
and Finder in use 


[Mille | 











economical @ professional 


motion picture production 


HLM ASSOCIATES 


610 NORTH WOODWARD AVENUE 


BIRMINGHAM, MICHIGAN 


TELEPHONE MIOWEST 4-3619 


ASSOCIATED STUDIOS IN 


DETROIT - 


CHICAGO 


NEW YORK — BALTIMORE 
WASHINGTON — ST. LOUIS 
NEW ORLEANS —~ HOUSTON 
SAN FRANCISCO — LOS ANGELES 


JAMES E. 


ex €EecurTive 


21 


years 


MacLANE 


PRODUCER 


professional 


experience in film production 





REEL News! 


Your projector .. . your film . 
converted in a matter of minutes 
into an automatic projector per 
mitting continuous showing. 


Yes, your standard 16mm pro- 
jector with the use of CineSales- 
Reel will tell your sales story 
effortlessly and automatically 
without intermission or rewinding 
after each showing. Film is re- 
wound while in operation. 


it's Dependable! Engineered, 
Designed and Styled for depend- 
able performance and maximum 
safety for your film. 


it’s Portable! Compact, light- 
weight, the CineSalesReel may 
be carried attached to your pro- 
jector, of as a separate unit 
easily attached within seconds. 


TELEVISION NEWS 


ike, GOP Team Appear at 50 
Fund Rallies Via Closed TV 

* Political rallies reached new highs 
in visual motivation at the start of 
the Republican Party's 1956 elec- 
tion fund campaign as the January 
20 “Salute to Eisenhower” dinners, 
sponsored by the Republican Na- 
tional Committee in more than 50 
cities, were linked by closed-circuit 
television utilizing special projec- 
tion systems. 

President Eisenhower and other 
party leaders appeared on large 
screens (30-foot screens in some 
plac es) to coast-to-coast audiences 
joined by the long “closed” network. 
One of the biggest gatherings was 
held at Madison Square Garden 
in New York City where four thea- 
tre projectors simultaneously threw 
pictures on a “square” of screens in 
the center of the huge arena. This 
unique arrangement permitted the 
capacity crowd to view the program 
from every angle. 

The tv rallies were handled by 
Theatre Network Television Incor 
porated, The special television pro- 
jection systems were designed and 
produced by General Precision Lab- 
oratory Incorporated, Pleasantville, 
New York. A total of 59 GPL sets 
were used to present the GOP big 


guns to party members. 
w + * 


Dage Television to Distribute 
Singer Industrial Projectors 

® Singer TV Manufacturing Co., Los 
Angeles, has named the Dage Tele- 
vision Division of Thompson Prod- 
ucts, Inc., Michigan City, Ind., as 
United States distributor in the in- 
dustrial field of projection tv equip- 
ment. The Singer large-screen tv 
projectors have been added to the 
Dage line of tv cameras, monitors, 
receivers and remote control equip- 
ment, 


Color TV Progress 


NBC-TV Plans News in Color 
Using 16mm Anscochrome Film 
* Extensive use of a new motion 
picture color film for television 
“spot news” coverage is being plan- 
ned for NBC’s “News Caravan” 
(NBC-TV, Mondays through Fri- 
days, 7:45 p.m., EST.) The film 
which makes this tele-journalism im- 
provement possible is the new high 
speed l6mm Anscochrome motion 
picture film, released three months 
ago. 

According to NBC executives, 
availability of this fast and sensitive 
color film made it feasible to start 
tests and plan production for “to- 
day’s color news film today” 
color coverage of news events for 
network use on the same day. “News 
Caravan” producers are planning to 
televise selected spot news items 
weekly in color. 

Aside from improving tv news 
coverage via compatible color news 
shows, the NBC decision is expected 
to hasten full-time color television. 

“News Caravan” tested Ansco- 
chrome daylight type 16mm film as 
well as a limited sample footage of 
Anscochrome tungsten film (which 
will not be available generally for 
some time) and showed the results 
at a recent conference of radio and 
tv news editors in Denver. 


The point made with these show- 
ings was this: Until now, general 
spot news coverage in color was not 
practical because the films available 
were not fast enough for conditions 
other than good daylight, and proe- 
essing ordinarily took days, instead 
of hours, as needed for same-day 
coverage. News films shot in color, 
until now, were limited to feature 
material and background stories, 
shot and edited days in advance. 

The new high-speed Anscochrome 
film enables NBC newscameramen 
to shoot events of a nature never 
before attempted with slower color 





More Rapid in 1956 
*Still hampered by 
large service fees and 
the costly tube problem, 


Motion Picture 
Unit Director 


makers of color televi- An unusual opportunity for man to 
organize and direct a motion picture 
unit. He must have experience in 
animation; slide films and motion 
pictures. He must be familiar with all 
types of m.p. equipment and sources; 
and be able to guide others in the 
development and execution of indus- 
trial training films. Write, giving full 
history, with photo of yourself. State 
salary required. Location: St. Louis, 
Missouri. 


Write Box 56-2B 


it's Proven! Operating effi- 
ciently with 400 feet or less of 
either color or black and white 
film, hundreds of CineSalesReel 
are now selling for scores of 
national concerns, at Exhibits, 
Trade Shows, Training & Sales 
Presentations, and Point of Sale 
Displays. 


sion receivers predict 
that 100,000 or more 
sets will be moved dur- 
ing the first three quar- 
ters of “56 as increased 
color programming 
takes effect. 

In Chicago, for exam- 
ple, the key NBC outlet, 
WNBQ, will go into all- 


color programs by April. 


For the REEL Story... 
Write: 


Models available for Bell & Howell 
see illustration) RCA, Ampro, & Victor 


BUSCH FILM & 
EQUIPMENT CO. 
212 S. Hamilton 
Saginaw, Michigan 





Several evening shows 
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are already in color. 
Other network plans also 








call for color programs. 
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films, network officials say. NBC 
recorded rescue operations at Stam- 
ford, Connecticut, during one of the 
darkest days of the New England 
floods. 

Indoor tests made with Ansco- 
chrome tungsten film, with available 


licht (no supplementary 


lighting 
was used) pictured a session inside 
a chamber of the United Nations, 
and a hockey game at a large in- 
door sports arena, dramatizing the 
versatility of the film. Ld 
Chicago Art Directors’ TV 
Award to Animation, Inc. Spot 
® The Chicago Art Directors’ Club 
Medal Award for outstanding tele- 
vision commercials has been won by 
Animation, Inc. 

Winning spot in the animated 
cartoon division, the film was made 
by producer Earl Klein for the W. B. 


Doner Agency of Detroit. 


NUMBER 


G.E. Scanner System Designed 
to Expedite TV Colorcasting 


* Commercial production of a new 
film and slidefilm system for tele 
vision stations now is underway at 
General Electric Company. Designed 
primarily for color film and slide 
programming, the new system may 
be installed initially to handle mono- 
chrome film and slides. Additional 
components can be added at a later 
date for programming color film 
and slides. 


Originally announced in May, 
1954, the new G.E. film and slide 
equipment has been undergoing re 
finement at Electronics Park, Syra- 
cuse, N.Y., and field tests at tele 
KING-TV. Seattle. 


vision station 


Washington. 

The new equipment uses a l6mm 
continuous motion picture projec 
tor, developed by Eastman Kodak 


Company to function with the sys 
tem’'s electronic flying spot which is 
its light source and film scanner. 
Outstanding features claimed for 
the system are its freedom from 
registration problems, high light 
level and automatic, mechanical and 
opti al, shrinkage control said to 
allow broadcasters programming of 
a wider variety of color film. 
According to G.E,. 


combination of the flying spot scan 


engineers, the 


ner system, highly efficient mirrors 
and a special {/1.6 lens is sufficient 
to provide ample light for a clean, 
bright and crisp picture from even 
the most dense and difficult color 
film. 

All of the parts of the system are 
designed in building block form. 
The blocks include a film scanner, 
a slide scanner and a scanner chaa 
nel. This design allows a tv station 
to build its local color film pro 


gramming facilities one step at a 
time. The scanner channel is com 
mon to both the color film and slide 
equipment, A broadcaster can in 
stall the scanner channel and color 
slide system for local color adver 
tising. Later, color film originating 
equipment can be added 

The motion picture projector on 
which the new system is based 
makes possible lap-dissolves from 
one frame to the next by means of 
a rotating mirror system. These 
mirrors reflect more than 95 percent 
of the source light. They are used 
to cause the films to appear sta 
tionary, allowing the system to be 
frame 


started or stopped on any 


without synchronizing the move 
ment of the film with the field rate 
before the picture 18 telecast 

The equipment has no difficult 
color adjustment. Framing is a 


(CONTINUED ON PAGHI $2) 



























OPENIN 


FACILITIES: 


Completely equipped Sound 
Stage with separate Record- 
ing Room—Mitchell, Bell & 
Howell, Cinespecial and Arri 
flex Cameras for 16MM and 
35MM— Animation Depart 
ment — Feerless Boum & Dolly 
for Location Work—Com- 
plete Editing Room — Projec- 
tion Room— Dressing Room. 











MIAMI PRODUCTIONS INC 
320 W. Flagler St., Miami 36, Fla 
Phone 82-6171 


miami 





productions inc. 


\) weth full 


motion protiure 
Kaeihties 


SERVICES: 


Complete production of 
16MM and 35MM Live 
and/or Animated Televi- 


sion Commercials — Pub- 
‘lic Information Films — 





Sales Promotion —Fea- 
Sub-Contract- 
ing for location shots in 
Florida, Caribbean, or 
South American area. 





tureties 










NEW YORK OFFICE 

MR. BERT BURNS 

15 W, 44th St. (Directly off 5th Ave.) 
a Phone OX 7-5289 








brary 


ALL 
STEEL 


MM.119 
A practical 
storage cabi 
net for the 
voried film ti 
Holds 
400, 800, 1200, 
1600 ft 
100 filmstrip 


cons plus vtil 


reels; 


ity drawer in 


base. Overall 

size: 30" wide 

70” high, 16 

deep 

over 

50 MOOELS 
FILM RACKS 
ALL SIZES—ALL TYPES 
RK.250 (shown) Ideal 





* PRODUCTS CORPORATION 
250 West 57th Street 


FILM CABINETS 





for Film Libraries 
Seven tiers of Sepor 
ator Racks hold 250 
400 foot lémm reels 


MANY MODELS TO 
CHOOSE FROM 


SEND FOR CATALOG 


New York 19, N. Y. 
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G.E. COLOR SCANNER: 
31) 


complished by electronically moving 


‘CONTINUED FROM PACE 


tube 
rather than by manual framing at 


the raster on the scanning 
the picture gate. Fine framing is 
performed at the projector control 
panel. Coarse framing is set at the 
factory and needs no adjustment in 
the field. Each film and slide scan- 
ning channel has its own flying spot 
scanner as a light source to assure 
broadcasters that the entire system 
will not be out of operation if one 
light source fails. 


General Precision Lab Set 


for industrial TV Expansion 
A number of 


changes in the Engineering Products 


organizational 


Division of General Precision Labo- 
New York. 


announced by Blair 


ratory, Pleasantville, 


have been 
Foulds, vice-president. 

Nat Marshall has been assigned 
to direct sales of television equip 
ment to the industrial and institu- 


tional markets in addition to his 
present broadcast sales responsibili- 
ties. 


Joseph W. Belcher has 


named manager of a newly-created 


Application Engineering Depart- 
ment, which will be concerned with 
the invention, creation and develop- 
ment of advanced uses of television 
equipment, 

Stewart T. Pardee has been added 
to the staff as publicity manager. 
He will coordinate the Company's 
publicity and public relations pro- 
grams in the motion picture, tele- 
vision and military fields in which 
GPL has an active role. 

“These appointments and others 
Foulds 


said, “emphasize our expanded ef.- 


to be announced shortly,” 
forts and belief in the tremendous 
growth of the industrial and institu- 
tional television markets. 

“They provide us with increased 
sales and engineering applications 
capacities to meet the demands of 
1956.” he added. “when we expect 
industry-wide sales of industrial and 
institutional television equipment to 
exceed $5,000,000," 


Sarra, Inc. Completes Five 
Series of TV Commercials 

* Recently completed filmed com 
mercials for television at the Sarra, 
Inc., Chicago studios include these 
series: 

A series of 10 advertisements fea 
turing the beverage, Seven-Up, 
through the J. 
Company. 


Walter Thompson 


Aunt 
Buckwheat Mix 
also through J. 


Commercials starring two 
Jamima products 
and Waffle Mix 
Walter Thompson. 


Technicolor Earmarks Million 
for 1956 Research Program 
® Funds totaling $1,200,000 have 
been appropriated for the increasing 
amount of research which Techni 
color Motion Picture Corporation 
and Technicolor, Inc. will conduct 
during 1956 to improve the quality 
and service of its products for the 
motion picture industry. 

This announcement recently was 
Herbert T. Kalmus, 


Technicolor president and general 


made by Dr. 


manager, in connection with an an- 
nouncement that 35mm Kodachrome 
processing by Technicolor is ex- 
pected to be made available to the 
amateur photographer in May of 
this year. 

Plant facilities of the 
Color Processing Division are com- 


Amateur 


pletely apart from the present plant 
facilities and in no way affect Tech- 
nicolor’s capacity to serve the mo- 
tion picture industry, except as they 
indirectly may be of help, Dr. Kal- 
mus said, The new plant will repre- 
sent an investment of approximately 
$650,000, not including new equip- 
ment or other pre-operating charges. 

Dr. Kalmus reported the promo- 
tion of Dr. LeRoy M. Dearing to the 
post of technical director of the new 
division. Dr. 


Dearing previously 


served as director of research at 
Technicolor. Before joining Tech- 
nicolor in 1946, he was technical 
supervisor of amateur processing, 
Eastman Kodak Co., and head of 
photographic research for the Uni- 
ted States Navy Department. 


Crawford, Iimmig & Landis, Inc. 
Move to Larger N. Y. Quarters 
© Crawford, Immig & Landis, Inc. 
have started their 10th year as au- 
New York 


City in brand new quarters. 


dio-visual dealers in 

Announcing their move to 200 
Fourth Avenue, New York City 3, 
the company reports that the new 
quarters, overlooking Union Square 
Park, include enlarged service and 
stock 
rooms and the latest in projection. 


SPLICES STICK WITH 


repair departments, larger 





available in 1-oz., 8-oz., 16-0z. bottles 
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G60. W. COLBLAN LABORATORY INC 


104 NORTH WACKER ORIVE* CHICAGO @ 


TELEPHONE STATE 


16mm 
SERVICES 





4-736 
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salety Film Judging 
Kaises Field Standards 


OW SAFE is safe? How do you teach safety 7 
I] Are accidents ever funny? Will people 
listen if you always cry “Wolf!”? Does a flam- 
ing house emphasize fire precaution? Will 
audiences identify with the characters in this mo 


tion picture? 


These and dozens of other questions of fact, 
theory. degree, motive, technique and effect con- 
front the judges of the annual competition 
conducted by the National Committee on Films 
for Safety, sponsored by the National Safety 


Council 


Judges Selected for Special Knowledge 

In a general sense, the questions the safety 
competition judges must ask themselves are sim 
ilar to the questions which face judges of any 
species of informational film. Because safety 
literally is a matter of life and death, it is for- 
tunate that the National Committee on Safety 
strives to select judges who are particularly 
fitted to make decisions in the presentation of 
safety themes, judges who are acutely aware of 
the necessity of making valid communications 
selections in the science of protecting human life. 

William Englander, secretary of the National 
Safety Council, has made the point that “there 
is no cut-and-dried method of evaluating films 
on any one subject.” Having checked into the 
subject of judging with people in the film in 


dustry, the committee recognizes that many fae- 


tors and factor-combinations affect a film’s ap- 
parent and real value. 
These Are High Points Used in Ratings 

Though rating criteria cannot be stereotyped, 
Englander notes that there is a basic outline of 
permanent points from which variable rating 
questions derive. These points are: technical ac- 
curacy, audience appeal, effectiveness of intended 
message, quality of photography and sound, pro- 
duction techniques and the extent of a film’s 
aid to accident prevention within its field. 

The necessity of safety is a part of all of life 
and therefore, from a specialist standpoint, it 
has innumerable possibilities of division. For 
manageability, the Safety Committee currently 
groups the many kinds of safety films into four 
main categories——occupational, trafic and trans- 
portation, home, general. There are such addi- 
tional competition breakdowns as “theatrical,” 
“slidefilms,” “theatrical trailers and tv shorts.” 

22 National Groups Are Represented 

The National Committee on Films for Safety 
membership represents 22 national organizations 
in the diversified field of safety. These include 
insurance companies, national health organiza- 
tions, highway safety groups; manufacturing 
associations, military departments and other civic 
and commercial organizations. 

Judges of the 1955 contest indicate the range 
of organizational background from which the 
Committee draws its specialist opinion. These 
judges were: L. C. Richardson, American Asso- 
ciation of Motor Vehicle Administrators: Major 

G. Morgan, Jr., U. S. Air Force; E. H. Breon, 
American National Red Cross; Captain H. W. 
(CONTINUED ON PAGE THIRTY-SIX) 


The achievement of outstanding 
motion pictures is determined, 

for the most part, by two items; 
personnel and facilities. At Screencraft, 
you'll find the best of both... 
completely at your service! 


Whatever the film requirement 

may be...a series of 39 television 
films for McCann-Erickson, Inc.; 

a documentary status report 

to the United States Air Force 

for the Douglas Aircraft Co.; or TV 
commercial spots for J. Walter 
Thompson, Inc.; the Biow Co.; 
Dancer-Fitzgerald-Sample, Inc.; 

and the Kudner Agency, Screencraft 
is proud of its record of achievement 
in serving and satisfying the nation’s 
most discriminating advertising 
agencies and industrial sponsors. 


(F sieew t Enterprises, Inc. 


8470 MELROSE AVE. 
LOS ANGELES 46, CALIF 
OLive 3-4460 
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Production Chief Jim Rose (left) and George J 


in photography here and in Europe, says 
is far superior.” 


“For TY film with that live, 


Stoetzel, AS.C., Director of Photog 
raphy, go over details of shooting schedule. Mr. Stoetzel, with over 27 vear 
I've used all types of film and feel Du Pont 


' experience 


Rex Marshall prepares to give filmed TV commercial 


, 


Du Pont “Superior” 2, with delicate tonal register and 
wide latitude, will present the sponsor's product at its best 





Discussing technical aspects of Du Pont Motion Picture 
Film are Jim Rose, Joe Dougherty, Du Pont Technical 
Representative, George Stoetzel and Assistant Camera 
man George Kamaler 


3-dimensional look 


we use Du Pont ‘Superior’ 2!" 


says JIM ROSE, Production Chief, Vidicam Pictures Corporation, New York City 


“Thousands of dollars are involved in 
making a one-minute TV commercial, and 
we have to be sure the motion picture film 
we use will do the best job. That's why 
Du Pont ‘Superior’ 2 is our choice for all 
black and white footage here at Vidicam,” 
says Production Chief Jim Rose 

“After viewing some rush jobs we com 
pleted recently, | was convinced that 
‘Superior’ 2 provides the finest quality, 
depth and roundness I have ever seen in 
television reproduction! 

“Our work is mainly TV commercials, 
although we shoot sales and industrial 
films,” continues Mr. Rose. “We do a great 
deal of appliance photography, in which 
most items are dead white. Flesh tones of 
a model would go dark if the film didn’t 
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register middle tones accurately ... an 
other instance where Du Pont ‘Superior’ 2 
turns out an exceptional job.” 

George Stoetzel, A.S.C., veteran Direc 
tor of Photography, adds, “I know I can 
always count on ‘Superior’ 2 to capture 
those vital middle tones that I need in 
every commercial,”’ Mr. Stoetzel contin 
ues, “ ‘Superior’ 2 provides excellent gra 
dation together with good speed. This lets 
us use a variety of lighting arrangements 
without danger of overexposure.” 

Take advantage of the many fine qual 
ities of Du Pont Type 926 “Superior” 2 
Motion Picture Film in your own work! 
It’s an all-purpose film for both exterior 
and interior shooting, combining good 
speed, wide latitude and fine grain 


DUPONT MOTION PICTURE FILM 


FOR MORE INFORMATION, write or call the 
nearest Du Pont District Office (listed be 
low) or the Du Pont Company, Photo 
Products Department, Wilmington 98, 
Delaware. In Canada: Du Pont Company 
of Canada Limited, Toronto 


DISTRICT OFFICES 
805 Peachtree Bidg 
140 Federal Street 
4560 Touhy Ave., Lincolnwood 
CLEVELAND 14, O 1033 Union Commerce Bidg 
DALLAS 7, TEXAS 1628 Oak Lawn Ave 
LOS ANGELES 38, CALIF 7051 Santa Monica Bivd 
NEW YORK 11, N.Y 248 West 18th Street 
PHILADELPHIA 2, PA 2725 South 15th Street 


ATLANTA 5, GA 
BOSTON 10, MASS 
CHICAGO 30, ILL 


BETTER THINGS POR BETTER LIVING 
THROUGH CHEMISTRY 
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A Column of Production Notes 


G View points for the Sponsor 


The most unusual SPOTS belore your eyes 
soon to be viewed are a series teaturing 
“Robby, the Robot,” the fabulous Mechanical 
Man appearing with WAL TER PIDGEON in 
M-G-M's forthcoming science-fiction Cinema 
scope motion picture, “FORBIDDEN PLAN 
ET.” Filmed at our Hollywood studios for a 
Quaker Oats Company promotion 
We are pleased to have been selected by 
Wherry, Baker & Tilden Agency to produc 
these TV commercials 
These unusual TV-SPOTS (90 sec.l min 
min) announce a promotional theatrical ticket 
tieup between Quaker and Metro-Goldwyn 
Maver. 

*7++?+ 
We are extending our CLIENT SERVICES to 
include a NEW IDEA ADVANCEMENT 
INTEGRATED LIVE & FILMED Presenta 
tions for CLOSED-CIRCUTT TV or Hot-Kine 
repeat projection, Through advancing VIS 
UAL IDEAS using modern electronic develop 
ments of our craft, we are better able to ADD 
another PLUS-Factor to your Conventions o1 
Meetings 

*+?¢ 
In preparation lor production is Our newest 
IV dramatic ACTION SHOW “Riders of the 
Pony Express Soon to be ready for sponsor 


inquiry 
i And, of course, current pro 


duction on the weekly T\ 
Show “SERGEANT PRES 
TON of the YUKON” for 
Quaker Oats, continues on 
schedule The clients ar 
pleased with sales resulting 
trom the high rating of this 
family show. We feel now 
that as we are presenting our Spectacular 
Winter Episodes filmed on natural outdoor 
locations, this rating will climb even higher 
This is another accomplishment of a produc 
ing ORGANIZATION set up to do a thor 
ough creative job to CLIENT REQUIRE 
MENTS in the BUSINESS FILM—VISUAI 
PRESEN TATION—TELEVISION & THEA 
PRICAL FIELDS * 


INOUIRY INVITED 
i » 
x | # 
~ ~ 
— . 
as es GW. oo 
‘ 
reductions 


In Helly weed 
HOllyweed 2-6555 





Here are members of the National Committee on Films for Safety as they 
gathered in screening room during judging of the 1955 entries. 


 ] ’ ve 
Salety Film Awards: 
(CONTINUED FROM PAGE THIRTY-FOUR) 
Risteen, U.S. Navy; F. Deeg, National Associa 
tion of Automotive Mutual Insurance Compa- 
nies: bk. R. Granniss, American Society of Safety 
A. Kneerim, American Public Health 


Association: C. A. Goodwin, National Associa 


kngineers 
Agineers ; 


tion of Automotive Mutual Insurance Compa 
nies; F. KE. Perkins, U. S. Bureau of Public 
Roads; W. Englander, National Safety Council: 
W. L. Robinson, American Automobile Associa 
tion; J. H. Magill, Automotive Safety Founda 
tion; J. B. McCullough, Motion Picture Assn. of 
America; D. 5S. Wechsler, U. 5S. Army; T. A. 
Seals, Association of Casualty & Surety Com 
panies; T. Taylor, Inter-Industry Highway Safety 
Committee; M. Cusack, U. S. Chamber of Com 
merece, 
How 1955 Entries Were Handled by Jury 

lypical of the care with which the Safety Com 
mittee conducts its competition is the prescreen 
ing and final judging procedure followed by 
these judges during the 12th annual contest in 
1955. A total of 65 entries were accepted. The 
entire judging procedure consisted of three 
screenings five Committee representatives 
spent an average of four days each in the first 
screening in Chicago; 17 representatives spent 
one and one-half days on the see ond ba reening 
and final judging in Washington, D.C. 

In this process, the judges culled nine top 
winner films and presented 16 sponsors with 
Award of Merit certificates for films which met 
ited various special considerations. 

Specialists, Experience Aid Selections 

Ordinarily, the subcommittee which conducts 
the preliminary screening are persons who have 
served many times as judges of contest safety 
films. Specialists in the various areas of safety 
assist them in making their selections. The pre 
screening group writes reviews of all entries to 
guide the final judging committee. 

Meeting as judges, Committee representatives 
come to their “bench” qualified by experience in 
audio-visual education and/or fundamental in 
terest in safety, Englander has reported. Most of 
the judges have been on the Committee for more 
than five years, 

Allowing for basic film type differences within 
a classification, the judges may select as win 
ners films outstanding either as instructional 


tools or inspirational motivators. If the judges 
decide that none of the entries in a particular 
category are of plaque-calibre, no plaque is 
awarded, 

Under a continuity of Committee direction dat 
ing in its present form back to 1945, the safety 
films clear, as it were, through a district and 
supreme court. Those declared winners have the 
judicious stamp of vindication by men versed 
in the theory and law of safety discipline, in the 
standards of good audio-visual treatment. Vad 


Crusade for Freedom Motion Picture 
Gives Clue to Soviet Balloon Tale 


* Besides exposing some Soviet film-bunkum 
via film, the new Crusade for Freedom picture, 
Radio Free Europe, reported elsewhere in this 
issue, would appear to throw light on the recent 
exchanges between Moscow and W ashington 
regarding balloons. 

Russia charged the United States with respon 
sibility for propaganda-leaflet-carrying balloons 
which have been floating into the Communist 
sphere. The United States Government disclaimed 
responsibility. The U. S. did own to a Russian 
charge of launching weather balloons from Ger 
many and Turkey and promised that the U. S. 
will “seek to avoid” launching additional bal 
loons in the disputed border area. lel 


Dick Burrance bays: 


“I was enthused and deeply impressed 
with your music score for our film: 
‘WINGS TO AUSTRIA for Pan American 
World Airways... lt is a pleasure to meet 


someone who is inspired in his own work.” 


Dick Durrance Films 
Aspen, Colorado 


corelli - jacobs 


FILM MUSIC Ine. 

1600 BROADWAY 

NEW YORK 19, N.Y. 
MUdson 6-6673 


FILM MUSIC Ine. 
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vs COST 


An, work of Art — or ingenious job of craftsmanship — involves four undeniable 
factors — PURPOSE — SKILL — TIME — COST. 





Frequently new clients ask us “How much would it cost to make a motion picture?” 


Well, obviously, the answer to that question is another question ““What is the 
PURPOSE of your picture?” 


Upon learning this, we, as Producers, determine how much SKILL and TIME 
it will require to make your specific story and the COST then will be fixed fairly, 
based on predetermined estimates and known factors. 


But there are pitfalls for the unwary client. For example, instead of going to 
an accredited ORGANIZATION in the business film field, a sponsor might be 
attracted to an “‘ofhce-in-the-hat’’ operator whose only skill is in his conversation 
and whose only overhead is the rental of desk space. The price quoted will be 
absurdly low and the promises high. 


However empty promises don’t work miracles in film production, nor in any other 
medium. COST must always be commensurate with Ol JALITTY. These two factors 


have always been, are now and will continue to be in good balance when you deal 


with a proven ORGANIZATION. 
Feed sind =-_ ‘ 
Such an ORGANIZATION “Sie Bh OE He ee: idemer pS SE APT 


comprised of experienced specialists who can work within budgeted TIME. to 
produce films of resultful QUALITY — at fair COST. 


#@@ These considerations are part of ‘THE + FACTOR 


which distinguishes The Skinner Organization @#@ 





The Charles E. Skinner Productions 








General Offices and Studios Rental Studio Facilities 1600 Broadway 
6226 Yucca (at Argyle) New York « Detroit Suite 312, New York, N. Y. 
Hollywood 28, Calif. «HO. 2-6555 Miami Clrele 6-6915-6 


As an adjunct to our complete Production Facilities, Nation-Wide, we operate our own PRODUCTION 
STUDIO, SCRIPT AND EDITORIAL DEPARTMENTS IN HOLLYWOOD, CALIFORNIA... 





Diversified Visual Productions 
eTV DRAMATIC PROGRAMS eTV COMMERCIALS AND SPOTS \n executive screening print 


ot recent Skinnet produc 
@ THEATRICAL SUBJECTS « BUSINESS, INDUSTRIAL AND COMMERCIAL FILMS tions is available on request 
see what we mean on your 


7. A, Reg. 











VOLUME t7 ° 1956 37 














OUR LATEST “FIRST” IN THE INDUSTRY 


it’s yours for the asking ! 


™~ 


() 
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SERVICES 


0 PRODUCERS 


A MOTION PICTURE & TV 


SPECIAL EFFECTS CATALOG 


16 & 35 MM, COLOR OR BW, OPTICALS, 
MATTEWORK, BLOWUPS, REDUCTIONS, CORRECTIONS 


Here's an aid to busy production executives for 
planning and budgeting special effects and related 
services. Here's useful information and latest prices 
at the flick of a tabbed page, and plastic bound with 
a tool included for inserting new, up-to-the-minute 


pages 


NEW SERVICES TOO! 


TECHNICAL ANIMATION 


by experts in military, scientific and promotional pre 
sentations . unlimited by usual camera techniques, 


from your script or storyboard 


TITLES 


Hand lettering or hot press compositions photo 
graphed rock-steady over live action, art or plain 
background, crisp and color perfect 


COMPLETE SERVICE, COMPLETE SATISFACTION! 


CINEMA RESEARCK 


Sane. oe: 82 & Ts 


7000 ROMAINE, HOLLYWOOD 38, suibeain 
PHONE Oldfield 4-4117 








Film Shows Citizen How 

to Fight Slum Growth 

* Slums and their eradication is 
such an overpowering problem that 
the average citizen does not even 
bother to ask himself, “What can | 
do about it?” The physical, social, 
economic and political forces which 
produce and increase slums are so 
enduring as to make slums seem 
inevitable and the individual's pro- 
test a waste of breath. 

Van of Action, a new animated 
‘ olor motion pi ture sponsored by 
the American Council To Improve 
Our Neighborhoods (ACTION), 
tells the citizen how he can effec- 
tively fight slums, a serious decay 
of the national body. 

The American Council To Im 
prove Our Neighborhoods is a na- 
tional organization sponsored by 
business, government, educational, 
civic, public service, financial, labor 
and .religious leaders drawn from 
many organizations and points of 
view but all of whom are interested 
in improving the nation’s housing. 
ACTION’s official program began 
last November 15 when President 
Kisenhower addressed the nation 
on the organization’s purposes and 
plans. 

Produced by Transfilm Incorpo 
rated, Man of Action is a 15-minute 
cartoon drama which spotlights the 
human challenge involved as a resi 
dential area degenerates into a 
nomy., ove pa wi slum. Iwo op 
posing characters, the “Devil's 
Emissary” and “John Q. Citizen,” 
typify the debate that confronts any 
would-be man of action: The Devil's 
Emissary cynically says that noth 
ing will be done to improve neigh- 
borhoods because the people really 
don't care. 

Crime, juvenile delinquency, a 
higher accident rate and disease are 
shown to be the fruit of slum con- 
ditions about which nothing will be 
done. Mr. Citizen discovers that 
much can be done to better housing 
conditions and halt the spread of 
slum areas by concerted community 
action. The man of action’s part in 
community action is underscored as 
conditions of slum growth are noted 

failure to keep business and per- 
sonal property in repair, inadequate 
roads and streets, overcrowded 
schools, shifting population trends, 
lowering of zoning standards and 
the movement to the suburbs. 

Van of Action was released to 
clubs, churches and other commu 
nity organizations on free loan 
through Association Films’ libraries 
on November 15. Special black and 
white prints of the film will be avail- 
able to television stations. After Jan 
uary |, 1956, the picture was 


released to schools, bade 


“Camera-ACTION!” as Atlas 
Shoots Studebaker Short 

® Speed was the production pace as 
Director Al Bradish and his Atlas 
Film Corporation crew hastened to 
the South Bend, Indiana, Stude- 
baker-Packard Corporation proving 
ground to turn out a motion picture 
with a January 6 deadline. 

That was the date of the Chicago 
1956 Auto Show press preview and 
it was a must that the footage be 
ready then for projection. 

Under trying conditions, Bradish 
brought in the featured film short 
in one day of shooting. Oscar 
Ahbe handled the camera. The film 
demonstrates how Studebaker engi- 
neers have equiped their cars to 
defy the deepest snow and _ iciest 
conditions. 


« . e 
Gordon Enterprises Expands 
Engineering Data Department 
* Appointment of Roy Low, Jr.. to 
head the expanded engineering data 
department at Gordon Enterprises 
has been announced by Alan Gor 
don, president of the North Holly 
wood, California camera manufac 
turing firm. 

Low, a former Air Force officer, 
assumes charge of the engineering 
data department following more 
than three years of service in the 
Gordon Enterprises engineering 
department. 

A prime manufacturer for the 
United States Air Force. the firm 
maintains one of the largest pho 
tographic technical and engineer- 
ing data files in the United States, 
including comprehensive Armed ser 
vices Technical Information Agency 
reports on research and develop 
ment in aerial photography, aircraft 
instrumentation and related fields. 

Norman Schauwecker, formerly 
in the engineering department at 
North American Aviation, Colum- 
bus, Ohio, has been named assistant 
in charge of the engineering data 
department. 


* * * 
Film Among 10 Top items 
Flown by United Air Lines 

* Film was among the top cargo 
commodities carried by United Air 
Lines in 1955, acording to R. L. 
Mangold, manager of cargo sales. 
Ranked by total weight flown, the 
nine other leading freight items 
shipped during the year ranged 
from machines and machine parts 
to advertising matter. 
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FILMS NOW IN locke ION 


films of twenty to thirty m 


MPO PRODUCTIONS, INC. 


15 East 53rd St, N.Y. 22, N.Y. 
Murray Hill 86-7830 





Crusade for Freedom Film 
Exposes Red Film Propaganda 
*An American-sponsored motion 
picture is giving the lie to a Rus 
sian-sponsored motion picture in 
the propaganda war. Through the 
cooperation of the United States 
Department of Defense, a new film 
sponsored by the Crusade for Free- 
dom contains several hundred feet 
of anti-American propaganda foot 
age currently being shown in thea- 
tres behind the Iron Curtain. This 
is the first time the Red footage has 
been shown publicly in the United 
“tates. 
Scenes from a Russian Film 

Many of the scenes are taken 
from a Russian film entitled Peace 
Will Win Against War. A direct 
translation of the original Russian 
commentary includes such state 
ments as: “This is the true American 
way of life—today, starvation and 
poverty; tomorrow chaos.” 

The 14-minute film on Radio Free 
Europe tells the story of anti-com- 
munist operations of Radio Free 
Lurope and the Free Europe Press 


E A Ss Y A Ss both supported by the Crusade ler 


1-2-3 The VICTOR 16mm PROJECTOR i= tssoves 20 hresratine an 


relay stations in West Germany and 


Portugal as well as the launching 


ype helps MAKE your product ii .issrc-paterscs 


countries behind the Lron Curtain. 


a j j i 
and SELL it, too! ney ie Gel whe A he 


independent American organization 
Shop foremen, sale trainer anyone can easily operate the new 


Victor lomm Sound Projector Just 3 pots to thre id film over 
sound drum, through film gate, on to single drive procket The Victor 


to show these films pub bic ly.” said 
William A. Greene. Crusade for 


Freedom president, “so that the 
operate simply with finger tip control panel oftly illuminated No chanee 


. American public can see for them- 

of film damage, even with ine yperience d operator Spot Safety Film | N ~ P l A N T | hat th le bel 1 tl 

lrips stop projector inet intly to eliminate film damage selves what the people behind the 
lron Curtain are being told about 


Films are understood more casily remembered longer when shown on T fe pay | N | N G life in the free world. 


the new Victor because uperb ound plu outstanding picture clarity put “We are also grateful to our 


sharper focus on your story. Salesmen see graphic illustrations of the commentétors. Yoh Daly end West 
making : 


roo é oo ers. (, ee e 
bigger and better ale Plant workmen better understand their jobs, : id ae be . th ’ oa 
reduce costly errors and increase efliciency. And with a Victor, you can G?) - added, “for donating t leir time to 
hn t show the thousands of film ivailable from manufacturers and trade help us with the film. 


issociations The new film, produced by On 


product learn to know their product better, learn methods for 


Film, Ine., now is available for 
And, you can add magnetic sound as your budget permit with Mixes 


Magnesound Allows you to chang ound track as often as desired, or 
add sound to silent films 


showing throughout the nation. Con- 
tact: Crusade for Freedon, 345 East 
loth Street, New York 17. New 
Y ork. i 


ae SOUND RECORDING 
\ ICT ()2 at a reasonable cost 
Y Se otadeon High fidelity 16 or 35. Quality 


SEND FOR FREE FOLDER TODAY 


guaranteed. Complete studio and 
laboratory services. Color printing 

and lacquer coating. 
Quality Motion Picture Equipment Since 1910 ESCAR 


MOTION PICTURE SERVICE, 


7315 Carnegie Ave., 
Cleveland 3, Ohio 


Dept. L-26 Davenport, lowa, U.S. A. 
New York — Chicago 
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You can change those confused reports youre getting every day into THESE EIGHT SOUND SLIDEFILMS: 
yf S hd "9 Ty 
SALE! ° Creative Selling “Are Prospects Different? 
You can make your salesmen realize you are concerned and anxious “Attitude That Gets Business” “Pride in Price” 
to help them by using “What Do You Sell?” “Close Isn't Closed” 

THE “AGGRESSIVE SELLING” PROGRAM “By-Passing Sales Resistance” “Human Relations in Selling” 
It will help you obtain the kind of results you wart, and what your 
salesmen want . . . SALES. 


Each film covers a specific phase of selling and presents definite 


The “AGGRESSIVE SELLING” sales development program is a complete solutions to the everyday problems encountered in selling PEOPLE 
and permanent program. It is designed so that anyone within your . . + » the common denominator in all selling situations. The 
organization can conduct effective sales meetings with a minimum problems and answers, visually and dramatically presented, are 
preparation and with maximum results. drawn from the experiences of thousands of salesmen in all fields 


of selling. They apply equally to any product, service or idea. . . 
no matter what the price range or the type of prospect to whom 
you are appealing. 


It will put your NEW salesmen into the competitive field faster and 
better equipped to produce immediate sales. It will refresh and strengthen 
your ESTABLISHED salespeople by increasing their over-all sales : aE is 
effectiveness. FOLLOW-UP MATERIAL: Personalized material to be sent. after 


. each meeting, to the salesman's home. 
This program is ideal to use for sales training, sales meetings, sales 


conventions, distributor meetings, dealer meetings. It will awaken all You can give your men all the advantages of this $50,000.00 program 

salesmen to today’s attitudes and techniques of selling in a competitive for only $320.00 f.o.b, Los Angeles. Single subjects $50.00 each, 

market. (Multiple purchases in excess of ten, subject to discounts. ) 

The “AGGRESSIVE SELLING” program consists of You want your men to act NOW, so, now is the time for action on 

SALES MEETING TEXT: So all-inclusive, the meeting chairman your part. Send your order immediately. If, after five days, you are 
simply follows it, step by step, through each of the eight meetings not completely satisfied, you may return the material with no obligation 


Rechet Pictures, Iuc. 


6108 SANTA MONICA BOULEVARD ® HOLLYWOOD 38, CALIF © HOLLYWOOD 7-713) 
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Decals for Film Cans Provide 
“Intergrated” Identification 


* Decals are being aimed at com 
mercial film libraries for use as la 
bels on motion picture film contain 
ers. 

The Meyercord Co.. Chicago has 
announced the availability of decals 
to be used for the identification of 
the lending library. Decals also are 
designed with open areas for stencil 
ing, stamping or typing the film 
title and numerical information. 
They may be numbered serially in 
manufacture if the customer desires. 

The company says the decals’ su 
periority to paper labels, which may 
peel off, is that the decals become 
an integral part of the container 
surface, whether it is painted or 
bare metal. 

The « ompany tested the decal-film 
can identification idea in the Los 
Angeles County School System, 
which employs an extensive visual 
aid teaching program. Approval 
there has been repeated in other 
school systems, according to the 
manufacturer. 

Samples and additional informa 
tion are available from The Meyer 
cord Co., 5323 West Lake Street, 
Chicago 44, IIL 


Laud TerLouw Presentation on 
“Technical Facts of Projection” 


* Adrian TerLouw’s visual presen 
tation, “The Technical Facts of Pro- 
jection,” presented at the recent 
NAVA Biloxi meeting and the 
NAVA Eastern Dinner at the Am- 
bassador Hotel, Atlantic City, Feb 

Jack J. Funk, Projectionist, in the Wilding screening room ruary 18, rang the enthusiasm bell 
among NAVA newcomers and veter- 
ans. 


lerLouw’s talk was visualized 


WILDING SCREENS WitTtH AMPRO with more than 100 color slides. He 


covered technical points pertinent 
to everyday audio-visual business: 


room layouts for best seating, lu 


Film producers require all the elements of perfect projection... smooth threading, mens, foot-lamberts, legibility sizes, 


; illumination, “daylight 
brilliant illumination and high sound fidelity. It is important that a producer's ee ee ee 


jection.” 
prints are not exposed to even the slightest hazards of scratching or damage The compliments payed Ter- 


: Louw’s presentation indicates that 
Ampro’s feather-sof 1 ligh ket shoe t . 

mpro § feather-soft aperture pressure and light sprocket shoe tension assure Write for whet eudic-viseciicte welcome is 
; , , Screen Adventures,” we ar is _ ‘ in 
maximum film protection. Easy operation and outstanding performance are the 16 j practical a-v preaching that prac 
/ D page source-guide . ’ 
on a ; tices——with visual examples. 

v4 soun 
two big reasons why producers... the people who really know... use Ampro 16mm for 32) 16mm sounc 


motion pictures. 


Sound Projectors. Select from the great Ampro line for your motion picture Lists titles, running time KNIGHT TITLES... 


and subject synopsis. 


requirements. Call your Ampro audio-visual dealer to arrange for a demonstration The booklet is free of cost. add to the professional 


dignity of your hilms 








AMPRO CORPORATION Sita sabi tates HOT-PRESS TITLE PRINTERS SINCE 1938 


1345 DIVERSEY PARKWAY ee CHICAGO 14, ILLINOIS a ? 


corroRration 





i) 


oe | 
KNIGHT TITLE SERVICE 


Phone WAtkins 4-6688 
115 West 23rd Street New York 11, N.Y. 
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CAMERA EQUIPMENT — 


Where the Pros go for 
the World's Finest TV ane 


Motion Picture Equipment 

































Conversion of 100 ft. 


AURICON CINE VOICE 
to 1200 ft. capacity. 


New SPECTRA 
3-color METER 


Includes torque motor for magazine takeup. This precision con- 
version permits attachment of 400 ft. magazine (11 min. running 
time) or 1200 ft. magazine (33 min. running time). Also provides for 
installation of Veeder footage counter. We can convert your present 
Cine Voice or supply you with unit already converted for use with 
external magazines. Conversion-less magazines $450.00 


Only accurate meter that 
measures all light sources, 
including daylight. Measures 
the proportionate amounts 
of all 3 primary colors in the 
light source, and indicates 
the filters needed for positive 
color correction. Product of 
Photo Research Corporation, 


With case and strap $305.00 
With Kelvin scale $325.00 


Positive turret-type Viewfinder with parallax adjustment installed for 
small additional charge. 





3-wheel portable 750-2000-5000 Watt 
COLLAPSIBLE DOLLY CONE LIGHTS 
Ilustrated with BALANCED TV Head. Also Most versatile shadowless Adjustable Collapsible 
takes Professional Junior and most stand- floodlight you can buy. Used 
ard tripods. You can't beat it for light- extensively by film studios. ALUMINUM TRIANGLE 
weight convenience, $300.00 750W-$75. 2000W-$110. insures rigid positioning of tripod legs. 


5000W-$175.00. Less stand. Prevents slipping and damage to floors, 


Model C (illustrated) $32.50 


7:3 & a SERVICE RENTALS Model B (less clamps) $26.50 





FRANK ¢ TVUCHER 
*9.5mm Lenses in 16mm C mount. 18.5mm (extreme wide angle-fiat field) 


Lenses available in mounts for all 35 mm Motion Picture Cameras. < 
*PHOTO RESEARCH Color Temperature Meters. “Electric Footage Timers ; ; HITIERA QUIPME NT (O. 
*Neumade and Hollywood Film Company cutting room equipment. 


“Griswold & B.&H. Hot Splicers. *DOLLIES—Bardwell-McAlister, Mole 
Richardson, Century and Colortran Lighting Equipment. 










Dept. $-2-23, 1600 BROADWAY, NEW YORK CITY 





Complete line of 16mm and 35mm Cameras 


CAESAR-SALTZMAN 


Special Effects Optical Printers 
and Animation Equipment 


© ANIMATION 

« TITLES 

o STILLS 

« CARTOONS 

« TRICK PHOTOGRAPHY 


' 


ANIMATION AND SPECIAL 
EFFECTS CAMERA STAND 
Medel Me. 111-8 


An intelligent approach to today's 
problema of TV commercials. It is 
made to serve the multiple tasks of 
the animation field to take angle 
shots and zooms, matching zoome 
spinning, as well as countless other 
photographic requirements. We man 
ufacture a complete range of styles 
and sizes 


© INDUSTRIAL MOTION PICTURES 

« EDUCATIONAL MOTION PICTURES 

o TV MOTION PICTURES 

« ENTERTAINMENT MOTION PICTURES 





Shell Film Depicts Heat 

Engine Development, Use 

* Men and nations prosper as they 
are able to do more work, produc e 
more goods, distribute more goods. 
The better men are at picking things 
up, laying them down moving 
them, the more prosperous men are. 
This is the point made in a new 20 
minute motion picture produc ed by 
Rell Oil Company. 

\ {fn Introduction to the Heat 
Engine shows how oil fed engines 
prov ide inexpensive, eftic rent. de 
pendable power for moving, build 


ing, manufacturing. 


Converting Heat to Energy 

The film explains that the princi 
ple of the heat engine is the con 
version of heat energy to energy of 
movement, The engine does this by 
taking in a lot of heat at high 
temperature, converting some of the 
heat energy to energy of movement 
(by moving a piston or turning a 
turbine wheel) and releasing the 
rest to the atmosphere at a lower 
temperature. The heat must always 
go from high temperature to low 
temperature; otherwise, none can 
g0 into movement energy and no 
work can be done. 

Primitive engines, such as those 
invented by the early Greeks, and 
crude, inefficient steam engines of 
the 17th and 18th centuries are con 
trasted with modern locomotives, 
diesels and turbines. 


Where to Get This Picture 

In black and white, An Introduc 
tion to the Heat Engine is accom 
panied by a narrative keyed to 
general audiences and science and 
engineering groups. It is the most 
recent addition to Shell's motion 
picture library. All films in the col 
lection may be borrowed free. An 
illustrated catalog describing the 
films and telling how to get them 
can be obtained from Shell Oil Co.. 
0) West 50th Street, New York 20. 
New York. 


This simple heat demonstration is shown in 
Shell's new “Heat Engine.” 


Chicago Industrial Advertisers 
Sponsor Films on Media Use 

® Encompassing all phases of in- 
dustrial advertising, three motion 
pictures soon will be instructing 
marketing and advertising execu- 
tives in methods of making the 
most of their commercial opportu- 
nities. 

Sponsored by the Chicago Indus- 
trial Advertisers Association, the 
first of these three films, Planning 
. . « The Start of an Effective Ad- 
vertising Campaign, was premiered 
in Chicago in mid-September. Plan- 
ning... is a 20-minute sound 
color film showing how specifi 
market problems were attacked with 
planned advertising campaigns by 
three Chicago area companies. 

In its capacity as a media man’s 
medium, the film says three things 
must be determined before an ad 
campaign is planned: marketing 
facts, marketing objectives, proper 
media. Use of such factors in vari- 
ous market situations are enacted 
by advertising men associated with 
the Shakeproof Division of Illinois 
lool Works, American Phenolic 
Corp., and Signode Steel Strapping 
Co. 

Dramatized are Shakeproof’s 
planning of a campaign to introduce 
a new product, American Phenolic’s 
preparation to sell an established 
product in a new market, Signode’s 
strategy in improving its position 
in a competitive market. 


OPTICAL PRINTER FOR 
SPECIAL EFFECTS WORK 


Will print 4 times reduction to 
4 times enlargement in one 
continuous zoom, Complete au 
tomatic focus. Many combina 
tions of movement and optical 
effects available 


Davis Chairman of 
‘56 NAVA Meeting 
® Ainslie R. Davis. pres 


ident of Davis Audio 
Visual Company, Den 


ver, Colorado, has been 





appointed general chair- 
man of the 1956 Na 
tional Audio-Visual As 


sociation Convention, set 





Library 


A SUPERB COLLECTION OF 
MOOD AND BRIDGE MUSIC 








WRITE FOR COMPLETE LITERATURE 


for July 22-25 at the 
Hotel Sherman, Chica- 


For Details Write: 


AUDIO-MASTER Corp. 
17 East 45th St. - New York 17, N. Y. 


EPS} J. G. SALTZMAN, INC. ROE eS 


AESAR MANUFACTURING N 


Contact NAVA offices at 


yton Avenue, New York 17, N.Y Evanston, Illinois. 
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: COMMUNICATORS ~- 
— OF IDEAS 


What we do... 


How 


Who 


Help our clients meet today’s growing 
challenges by stimulating the growth of the individual 
in new attitudes and skills. | 


we do it... 


By communicating ideas through the 


filmed, recorded and printed programs and tools we 


develop and produce. 


we do it for... 


The American Telephone & Telegraph Company 
Esso Standard Oil . 

The Ethyl Corporation 

The General Electric Company 

OUT oRGINIDMO)IM@euseectaleye| 

Johnson & Johnson 

The Mutual Benefit Life Insurance Company 
The New York Telephone Company 

Pan American World Airways 


Squibb International Division of the Olin Mathieson 
Chemical Corporation 


The United States Army 
The United States Army Reserve 


\ 


HENRY STRAUSS 4 CO. 


31 WEST S3RO STREET - NEW YORK 19.N Y 
ad Ot 4 ee 


Po 


: ‘ 





for those who want 


+ 
+ 


films 


of distinction 


SAM ORLEANS PRODUCTIONS 


—EXPERIENCE SINCE 1914—~ 


550 fifth evenwe P What Makes 


new york 36, ". y * : 
/ 211 w. cumberiand 
* 


a kilm 


/ 


oe knoxville, tenn. 


success... 


@ in comprehending the client's real need 
(and knowing how to meet that need 


Distinctive 7 


@ in accomplishing its purpose 
(with effective script and skillful production. te« hniques ) 


in proving useful for many years 
(as evidenced by continued re-order of prints five and more 
years after production) 


“al id 
® 


THE DeVILBISS ¢ 


ft 


OMPANY 


YY. Sam FP, UOrieans 
am FP, Wwieans &© Associates, me. 
Li Weat 


Knoxville 15, lennmessee 


Cumberland Avenue 





lt has now bee jeveral years since you mpleted our 
technical movie "Making the Most of the Spray Painting Methoi" 

~ ample time I'm sure, to fully test ite effectiveness and popular- 
ity as an educational ami promotional medium. Results have been 
gratifying to say the least. 


laving been somewhat apprehensive in the beginning of 
this project because of the highly technical and canplex nature of 
our problem, it ie no small womier that we are highly pleased with 
the way the film has been so enthusiastically accepted. This very 
favorable reaction by audience after audience is fitting tribute 
to your staff of writers, directars ani technicians, The continued 
demand both in the states and abroad were coples are now in use 
with sound in foreign Languages is evidence that the problem has 
been surmounted ami ow goal attained in spite af a@stacles « very 
technical prajuct lite ours presents, 


Please convey aw sincere appreciation to your entire 
staff fa@ the fine j@ they preiuced far us, 


yar very truly, 


THE yr mn 
"Mander @ tenet 


ami Sales Pranction 





SAM ORLEANS HAS PRODUCED DISTINCTIVE FILMS FOR... 
Carrier Corporation Atomic Lnergy Commission Consolidated 
Idison . U.S. Air Force Michigan State University State ol 
National Health Council lennessee Valley Authority 

Carbide and Carbon Chemicals Corporations Lnited Sates Rubber 
(.ompany The DeVilbiss Company State of Tennesse and 


Oklahoma 


many others. 


Misener Joins Capital Film 
Laboratories as Lab Director 
* Garland C. Misener has been ap- 
pointed as director of laboratory 
operations of Capital Film Labora 
tories, Inc., Washington, D.C. 
Misener is supervising all labora. 
tory operations and the planning 
and execution of an extensive ex- 
pansion program. This expansion 
includes a considerable increase in 
printer capacity and the addition of 
negative- positive 


color proc essing 


facilities. 

Russell N. Jenkins, who has been 
serving as laboratory manager, be 
chief deputy for 
Misener. James A. Barker, president 
of Capital, stated that no other 


came technical 


changes in the organization are con 
templated. William N. 


tinues as general manager. 


Brooks con 


Misener is a leading technical 
executive in commercial film work. 
having come to Capital from the 
Ansco Division of General Aniline 
& Film Company of Binghamton, 
N.Y., where he had served, since 
1949, 


motion picture services, 


as manager of professional 


Prior to his recent position with 
Ansco in Binghamton, Misener was 
years on Ansco’s Holly 
wood staff. While in Hollywood, he 
assisted in the introduction of Ansco 
Color and won an Academy of Mo 


tion Picture Arts and Sciences 


for four 


Award for his contribution to the 


design of the color print scene 


tester, now widely used in the 
motion picture industry. 


Earlier. sound 


Misener was a 
engineer with Warner Brothers and 
for five years was a physicist with 
Kastman Kodak Research Labora 
tories. He is a Fellow and Governor 
of the Society of Motion Picture 
and Television Engineers and a 
member of the Optical Society of 
America, the Photographic Society 
of America, the Academy of Tele- 
vision Arts and Sciences, the Ameri 
can Society of Cinematographers, 
the Armed Forces Communications 


A sso lation We 


Technicolor Raises 
Print Prices 

® Citing increased labor 
costs as the cause, Tech 
Motion Picture 


Corp. has announced 


price increases for L6mm 
and 35mm dye transfer 
release prints ot 4 cent 
per loot Reduction i 
the price of 35mm dye 


transier answer prints 
from 97 cents to 65 cents 
per foot were announced. 
Changes became effective 


(h tober 26 


Capital Labs’ operations chiet 
is Garland Misener. 


Guelpa Heads United World 
Government Films Division 

* Appointment of Leo. B. Guelpa, 
Jr. as manager of the Educational 
and Government Films Division has 
been announced by John D. Des 
mond, general sales manager of 
United World Films, Ine. 

S. Riley who 


appointed 


Guelpa replace es E. 
recently was United's 
director of Procurement and Per 
sonnel. Guelpa, who has held other 
important posts with United World 
for the past eight years, is the au- 
thor of “The Physical Universe.” 
a new-type college science textbook 
into which many sound films and 
visual aids are integrated. 

Jess Named Account Executive 
® Everett M. Jess has joined Trans- 
film Incorporated as account execu- 
tive in the firm’s slidefilm division. 


associated 


with the Philip Boyer Organization. 


Mr. Jess was formerly 


The major portion of his business 
career has been in advertising, sales 


promotion and public relations. 


Lynn to Cellomatic, New York 
® George Lynn has joined the Cello 
matic Corporation as an account 
executive. He formerly was with the 
New York Port Authority promotion 
department. Cellomatic is a live ani 
mation technique used in television 


and sales presentations. 


BULL'S EYE EVERY TIME! 


PEPPERIDG: 
FARM 


Van praag productions 


1600 Broadway, New York 19, N. ¥. © Plaza 7-26867 


PRODUCERS OF THEATRICAL, INDUSTRIAL AND TELEVISION FILMS 
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Slo vy and ‘Screenp lay 


ty 


C 


Bruce Hen yf 


Motion picture scripts for producers 
of institutional, educational and 


public service sponsored films 


Studio: Summer Workshop: 
1416 N. Wells Street Lac Court Oreilles 
Chicago 10, Illinois Stone Lake 2, Wisconsin 
MOhawk 4-0939 


Stone Lake 2552 
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Radio Corporation of America 
Dept. 8-25, Building 15-1, Camden, New Jersey 


Please send me the facts on RCA 400 Senior and Junior Sound Film Projectors. 


NAME 
COMPANY 
ADORESS 


ciry 


A perfect performance helps 
put across a new process 


Only an RCA 16mm Projector 


assures you the perfect performance of 


world-famed, dependable RCA quality 





Operate it with confidence on any occasion for any audience. Your 

picture shows sharp and bright, steady as a rock. Your sound holds smooth 
and clear, Happens time after time, year after year when you're behind an 
RCA 400 16mm Sound Film Projector . . . the dual-case Senior 

or the single-case Junior. 


RCA 400 mechanism is simplicity itself... engineered by RCA 

for professional” operation even by an amateur. In fact, a few simple 
instructions in Quick-Easy threading and the inexperienced operator gets 
the show on the screen in minutes. 


The RCA Audio-Visual Dealer will be glad to arrange for a no-obligation 
demonstration of this star performer. Write us for the name 

of the nearest Dealer—or for complete details in brochure form, 

fill in and mail the convenient coupon above. 


Government Film Distribution 
Contract to United World 


* The U.S. Government has again 
selected United World Films, Ine.. 
as the successful bidder for distribu 
tion rights through 1956-57 of all 
government motion pictures and 
filmstrips produced specifically for 
sales to the public. The corporation 
has distributed government films for 
several years. 

James M. Franey, president of 
United World, a subsidiary of Uni- 
versal Pictures Company, Inc., re 
ports that his company and its pre 
decessor has built up a constantly 
growing demand for government 
sponsored educational sound motion 
pictures and filmstrips. 

Overseas Market Is Growing 

According to Franey, the overseas 
market has become almost as im 
portant as the domestic. Foreigners 
are especially interested in films 
showing American manufacturing 
and agricultural methods, and now 
that many government films can be 
magnetically sound-striped in any 
language without interfering with 
the English-language track thus 
eliminating the language barrier 
the usefulness of these films has in 
creased, 

Here in the United States, United 
World places these films in voca 
tional and other schools and in 
many industrial organizations which 
have become aware of the motion 
picture's value in speeding up the 
teaching of basic skills and in many 
other areas of personnel training. 

GSA Approves Print Prices 

The General Services Administra 
tion of the Federal Supply Service 
approves the fees that may be 
charged for each film, these charges 
being based on a formula designed 
to assure the widest possible use of 
the films. The current catalogue of 
government films issued by United 
W orld lists and describes some 3,000 
sound motion pictures and film- 
strips, all produced under the super 
vision of educators who have special 
ized in the use of visual aids. 

The catalogue may be obtained 
from United World Films, Inc., 1445 
Park Ave., New York 29. bed 


AUDIO-VISUAL PRODUCTS 


RADIO CORPORATION of AMERICA 


CAMDEN, N. J. 
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HIGHWAY BY THE SEA, Scholastic Teacher's Magazine/1954 ... HIGHWAY BY THE SEA, The Film Council of Greater Columbus 
1955 HIGHWAY BY THE SEA, American Film Assembly 1954 THE PURPLE COW, American Film Assembly 1955 
THE PURPLE COW, The Film Council of Greater Columbus 1955 THE FANTASTIC 500, American Film Assembly 19.55 THE 
FANTASTIC 500, Stamford Film Council 1955 in| te Bt Oemte 00mm Gi @elilaela tome lili-lailePdielile](-Mme ME Gil -liileliclelaclile 
Sportiva 1955 FUNCTIONAL TEACHING OF BASIC ELECTRICITY AND ELECTRONICS, American Film Assembly 1954 
LEATHER IN YOUR LIFE, Stamford Film Council 1954 LEATHER IN YOUR LIFE, The Film Council of Greater Columbus 1955 
FOUR CORNERED HIGHWAY, XI Concorso Internazionale di Cinematografia Sportiva 1955 HIGH TOWER, Film Council 
of Greater Boston 1953. FALLEN EAGLE, Venice Film Festival 1952 FALLEN EAGLE, Scholastic Teacher Film Award 1952 
SEMINOLES OF THE EVERGLADES, Scholastic Teacher Film Award 1951 . GIANT OF THE NORTH, Scholastic Teacher 
Film Award 1952... GIANT OF THE NORTH, Kentuckiana Film Festival 1953... SONG OF THE FEATHERED SERPENT, Scholas 
tic Teacher Film Award 1954 . SONG OF THE FEATHERED SERPENT, Kentuckiaria Film Festival 1954 .. . SONG OF THE 
FEATHERED SERPENT, Film Council of Greater Boston 1954 .. . SPIRIT IN THE EARTH, Film Council of Greater Columbus 1955 
MIRACLE OF THE MESA, Cleveland Film Festival 1951 . IN FERTILE SOIL, Edinburgh Film Festival 1953 IN FERTILE 
SOIL, Film Council of Greater Boston 1953 . IN FERTILE SOIL, Golden Reel Film Festival 1953. . . FOR THE WHOLE CHILD, 
Film Council of Greater Columbus 1954 THE RIVERS STILL FLOW, Film Council of Greater Boston 1952 WINDOW ON 


Council of Greater Boston 195? WAG NG) an @)| 


dynamic films, inc. 


ON WHEELS, Golden Reel Film Festival 1955 HOPE OF THE EAST, Film Council of Greater Boston 1955 SUSHILA'S PIL 


UN, Film Council of Greater Boston 1952 Gla: 


GRIMAGE, Film Council of Greater Boston 1954 THE AMERICAN FLAMINGO, Film Council of Greater Columbus 


Wn Lh. 1951 STRENGTH OF THE HILLS 
FLY FILMS, INC. 


oF : im Council of Greater Co 5 1954 
eo division of dynamic films, incorporated m Wala mohMm Ola -leli-1, lumbus 1955 


THE AMERICAN FLAMINGO, Edinburgh Film Festival 1955 THE AMERICAN FLAMINGO, Venice Film Festival 1955 


THE AMERICAN FLAMINGO, Film Council of Greater Boston 195 THE AMERICAN FLAMINGO, Golden Reel Film Festival 


\ 


THE BIG VACATION, .Cleveland Film Festival 1954 HIGH TOWER, Jewish Audio Visual Committee 1953 


Offices and Studios at 112 West 89th St., N.Y. 





What does the Script say? 


One of our clients just ordered his 131st motion 
picture from us. If you asked him why he puts 
this trust in us, he would say, “Because they 
know how to write.” 

Imaginative photography, skillful direction, 
creative editing...all are important to a picture. 
But to make the picture important, there must 
be an exceptional script as the base. 

Good scripts make good pictures, and good 
pictures make good clients. We are proud of our 
record on every count. 


For screening samples, write or wire: 


Gene K. Walker Productions 
465 California Street 
San Francisco 4 


Bal 


ESTABLISHED 1938 


’ iy as 8 LU iy TT Le 
EXECUTIVE NOTES 
Kling Film Enterprises Names 
Lange Executive Vice-President 
* Appointment of Harry W. Lange 
as executive vice president and gen 
eral manager of the Chicago studio 


Kling Film Enter 


pris ba was announced in January 


oO; erations of 


by Robert Eirinberg. president. 

\ veteran in production and 
quality control in film-making, 
Lange joins Kling studios after 23 
Chicago. At 
17 he has produced motion pictures 
and slidefilms in each of the 48 


years with Sarra. Ine. 


Lange's appointment fits into the 
recent streamlining of Kling’s ex 
tensive operations which include 
three Chicago sound stages as well 
as the former Charlie Chaplin lot, 
comprising 26 buildings. in Holly 
wood, 

In his new post Lange is working 
at the company’s Chicago film 
studios, L058 West Washington 
Bivd., with a key staff alignment 
composed of Jack Fenimore. execu 
tive producer, Hillard Rose, creative 
department, Manny Paull, art diree 
tor, Lawrence Stein, comptroller 
Dick Hertel, supervising editor, and 
Joe Bishop, studio floor manager 

Films produced by Lange have 
won top awards of the Chicago 
Federated Advertising Club and the 
National Committee on Films for 
Safety. His Chicago experience be 
gan in 1924 when he joined the 
photographic studios of Fulton and 
Lawson. Subsequently, he was with 
Vocapix, one of the pioneer firms 
in business film production. 

Lange's long career at Sarra 
Inc., was marked by his promotion 
to production manager in 1939 and 
his appointment as general manager 
of Sarra’s Chicago studio operations 
im 1952. 

Recently, Lange has served as a 
director in the Central Section of 
the Society of Motion Picture and 
lelevision Engineers. He is a mem 
ber of the American Society of 
Safety Engineers and the Wood 
Product Section of the National 
Safety Council. ad 
Ernest Reid Retained by 
Associated Screen News Ltd. 
® Ernest Reid, well-known Canadian 
film director and writer, has been 
retained by Associated Screen News 
Ltd. for further film assignments 
as an integral part of this studio's 
expansion program. 

Rex ently Reid has been occupied 
with special assignments for Asso- 
ciated Screen News, which have 
taken him across Canada and 
Europe, directing a television film 


Harry W. Lange 


Series produced for the Canadian 
Army. 

Reid has been associated with 
Canada’s National Film Board, 
sper ializing on the Canada Carries 
On series, as well as top agricultural 
films. He has been associated with 
the Lnited States State Department 
as a special film writer on various 
LS. Government projects carried 
out in the Near East 
Kent to National Screen Service 
® William S. Kent has joined Nation 
al Sereen Service Corp. in a sales 
and production capacity. 

Mr. Kent, formerly vice-president 
of Calhoun Studios, has had twelve 
vears of administrative and produc 
tion background in advertising and 
television film. He will expand the 
activities of National Screen in the 
area of business films and television 


commer ials. 


COLORSLIDE 


FILMSTRIP 


DUPLICATING 


FRANK HOLMES LABORATORIES 
7619 SUNSET BOULEVARD 
LOS ANGELES 46 CALIFORNIA 


WRITE FOR PRICE LISTS D.F.45 
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ANNOUNCING 











THE INDUSTRIAL 
FILM DIVISION OF 


STERLING 


TELEVISION 
CO., INC. 


Specialists in syndication 
of public service films 
to television 










tes U.S.A, 


INC. 


. Distributors to the 












non-theatrical field 


E BELIEVE the consolidation of STERLING 
TELEVISION and MOVIES U.S.A. is an event of 
significance and promise to all producers and sponsors. 
Only through STERLING-MOVIES U.S.A. may spon- 
sors benefit from the concept that sponsored films must 


staff “on-the-road” talking to television stations, and a 
coast-to-coast system of Exchanges skilled in reaching 
selected non-television audiences. 


We hope that you will invite us in for an early talk so 


shoe ~ that we may review what STERLING-MOVIES U.S.A. 
be “sold” to their potential Users, not merely “made means to you in terms of your particular audience ob- 
available”. In STERLING-MOVIES U.S.A., for the jectives. 

first time, sponsors have the only combination capable 





of putting this concept into practice - - - a national sales 








NOW 


Sterling-Movies U.S.A. 


SK Specialized Syndication of Public Service Films 





a division of Sterling Television Co., Inc - Executive Office: 205 East 43d St., New York 17, N. Y. 
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a complete 





27-ib. sound system! 


Magnasyne X-400 Recorder 


Producer Net Price $896.00 
FEATURING... F.0.8. North Hollywood, Calif. 


¢ High gain “long-shot” microphone channel. 

¢ Dialog equalization for “speech-music” selection. 

¢ Self-contained playback system for “film-direct” monitor. 

* Famous Magnasync “Synkinetic’” precision film transport. 

¢ High speed rewind, sync speed reverse and fast forward. 

* Convenient arrangement for “sync marking.” 

* Footage counter, extended capacity arms, “quick-detach” mount for 
special motors, projector cable interlocks and many other compatible 
accessories to help increase production efficiency. 

* Unconditionally guaranteed specifications. 


send for complete specifications and delivery schedule. 


DERS IN THE DESIGN AND MANUFACTURE OF QUALITY MAGNETIC FILM RECORDING DEVICES 


Se ls 


Mi AGNASYNC MANUFACTURING CO., Ltd., P.O. Box 707, North Hollywood, Calif. - ST 7-4493 


= —— sen 


DEALERS 


NEW YORK —Camera Equipment Co.. 1600 Broadway SAN FRANCISCO — Brooks Camera Co.. 45 Kearney St., 
New York 19. JUdson 6.1420. Cable Address CINEQUIP San Francisco, Calif. EXbrook 2-7348 

CH.CAGO — Zenith Cinema Service, inc., 3252 Foster CANADA — Alex L. Clark, Ltd., 3745 Bloor St.. Toronto 
Ave., Chicago 25, Ill. IRving 8-2104. ” 18, Ontario. BEimont 1.3303 





Memories in Sound Taping a 
Continuous History at Ford 


2 


* Witness voices recalling the 53- 
year past of Ford Motor Company 
are being recorded on tape to form 
a vibrant history. Based on hun 
dreds of recorded personal inter- 
views, the history is being compiled 
under the direction of Owen W. 
Bombard of the Ford Archives Oral 
History Section. 

The recorded voices are those of 
men and women who have played a 
part in the development of the auto- 
motive empire. More than 300 per- 
sons have been interviewed since 
the project began 4'% years ago. 
Repeating their memories of bygone 
eras, the voices of past experience 
progressively echo the growth of the 
Ford Company from a noisy barn 
in turn-of-the-century Detroit to the 
great industrial plants of today. 

To date. the reminiscences total 


27.855 manuscript pages, about 
8.400.000 words. according to Henry 
Edmunds, archivist. Continuous, the 
project will record Ford history as 
it unfolds. The recorded interviews 
are made at Fair Lane, the late 
Henry Ford’s home in Dearborn. 
Michigan. 

To obtain this chronicle in sound, 
each possible contributor is given a 
preliminary interview from which is 
developed a brief outline of his life. 
This outline, affording a picture of 
the person’s relation to Ford his 
tory, is a guide for succeeding inter- 
views during which leading ques 
tions are asked and the answers 
recorded, The questions are edited 
out of the tape to give the effect of 
a soliloquy by the interviewee. 

Ford historians make a manu 
script from the recording so that the 
contributor can correct or add to it 
if necessary. The finished product 
is bound into two volumes, one for 
the interviewee, one for the archives. 

Typical of the interviews are: 

James EE. Bossardet, present pay 
master of the Rouge plant, telling 
of the early days of the tractor plant 
and payroll activities since 1919. 

The late John Wandersee, who 
became associated with Henry Ford 
in 1902, remembering the Com. 
pany's first home, describing the 
evolution of the Model T, and other 
occurrences up to the time of his 
retirement in 1946, 

Ernest Grimshaw, Rouge plant 
hourly worker, reciting his nearly 
%) years with Ford. bg 








VIDEO FILM LABORATORIES 
Complete Laboratory 16MM Service for 
Producers Using Reversal Process 
Also 16MM Negative and Positive Developing 
Write for Price List 
Video Film Labs are now located at 
350 W. 50th St. New York 19. JUdson 6-7196 
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A "Tourist Attraction” film produced ; A Series of Technical Training Films, 
for the South Carolina State Develop- : produced for the Corps of Engineers, 
ment Board 4 U. S. Army 


A "Human Relations" film produced 
for the United States Air Force. 


—- 


v2, 9p . a presents 


eet movrRN MeTAis (Se THE COCA-COLA COMPANY 
COLONIAL STORES _ LA NY 
Fedonld Jon 


Presents 


A ancy 


Crt ® Manen+he 
Cc [0k boop ; 


Driv 


A Series of Television Films produced A sales promotion slide film produced 


A Sales Demonstration film produced 
for Colonial Stores for Modern Metals 


for The Coca-Cola Company 


. A Publis tlations film 
An Institutional film produced for the " Relations : 


~ ~ ; the Alabama Jivision 
Coggins Granite Company. shama Division, 
Cancer Society 





BEELAND-KING FILM PRODUCTIONS 
752 Spring Street, N.W., Atlanta, Georgia 














Top Quality 


TV Commercials 
Educational 
Sales Training 
and Industrial 


Films 


Thirty years of professional 
experience together with com- 
pletely integrated studio and 
laboratory facihtes plus 
top-flight personnel 


Our service and quality assure your 


year-after-year complete satisfaction. 


Chicago Film Studios 


OF CHICAGO FILM LABORATORY, INC. 


56 East Superior St., Chicago 11 
Phone: WHitehall 4-6971 





PICTURE PARADE 


Four General Interest Films 
Join the Santa Fe Film Library 
* Few mechanical subjects have the 
magnetism for “young and old” 
that railroad trains provide. This 
attraction makes for likely film fare 
for employee, club and baa) hool film 
programs, 

Four new 16mm sound-color films 
sponsored by Santa Fe Railway 
have the advantage of this locomo- 
tive call while delivering various 
operational and commercial trans- 
portation themes. The new titles in 
clude: 

{ssembling a Freight Train, 10 
minutes, designed for elementary 
school children. In simple language 
and at moderate pace, it tells how 
a freight train collects, assembles, 
moves and delivers goods all over 
the country. 

Challenge for Tomorrow, 27 min- 
utes, was produced for college level 
students and adults. It is a behind- 
the-scenes look at the railroad world. 
Stressing safety, the film depicts the 
progress in rail operation as it meets 
current and future requirements of 
the nation’s travelers and shippers. 

Fresh for Health, 25 minutes, is 
aimed at general audiences. This 
film shows how perishable produce 
is carried from the farms and vine- 
yards of the west and southwest to 
the consumers in the midwest and 
east, how the products are cooled in 
summer and warmed in winter. Seen 
is the swift handling given train 
loads from origin to destination. 

W heat lis Growth, Transporta 
tion, and Marketing, 28 minutes, is 
another general audience feature. 
This documentary covers the grow- 
ing, harvesting and selling of wheat 
and the elaborate transportation re- 
quirements and storage tasks in 
bringing wheat to market. Wheat... 
features the time-lapse techniques 
of John Ott. 

These films are available on a 
free loan basis from the Santa Fe 
Film Bureau, 80 East Jackson Blvd., 
Chicago 4, Ill. or any Santa Fe 
agent. a 

e ° e 
U.S. Steel Corporation Offers 
16 Films in 1956 Catalogue 
* Four new additions to the United 
States Steel Corporation’s film li- 
brary are included in the new edi- 
tion of the corporation's motion 
picture ¢ atalogue. 

A total of 16 films are deseribed 
in the catalogue. All of these films 
are available on free loan and are 
suitable for general audiences. 
Seven are available for television. 
Subjects range in length from 12 
to 38 minutes, all are in sound, the 


majority in color. All are available 
in l6mm, a few in 35mm. 

The new U.S. Steel subjects listed 
are: 

Barns for Better Dairying, 28 
minutes, Kodachrome: A documen- 
tary of the operation and research 
on two systems of dairy herd man- 
agement—from the time the barns 
are opened for winter housing 
through every phase of the stanch- 
ion and loose-housing operation. 
How several improvements were de- 
termined through the research is 
shown, the economy of steel for 
farm structures is depicted. 

Sinews of the South, 34 minutes. 
color: A portrayal of a steel pro- 
ducing company at work; scenes 
of ore and coal mines, quarries, 
conditioning plants, blast furnaces, 
open hearth furnaces and operations 
in various finishing mills. Illus- 
trated are the human and material 
resources required to produce a ton 
of pig iron, the investment neces- 
sary to produce many steel prod- 
ucts. This film is available only in 
Alabama, Arkansas, Florida, Geor- 
gia, Louisiana, Mississippi, North 
Carolina, Oklahoma, South Caro- 
lina, Tennessee and Texas. 

The Suspension Bridge, 26 min- 
utes, Kodachrome: An authentic 
account of suspension br idge con- 
struction; two types of bridge 
are shown in construction and the 
film dwells on the skill of daring 
bridge workers, the precision with 
which component parts of a bridge 
are set, the speed of this kind of 
steel construction. 

Che Waiting Harvest, 23 minutes, 
color: How the chemists of steel re- 
cover vital chemicals from coal: 
how the “miracle” fibres and plas- 
tics were dev eloped > a y iew ol 
coal’s great chemical potential. 

Information on booking, hand. 
ling of prints, conditions under 
which films are loaned, a short his 
tory of U.S. Steel’s film sponsor- 
ship and advice on how to get the 
best results from motion picture 
showings are provided in the cata- 
logue. 

United States Steel's libraries are 
located in Fairfield, Ala.; Chicago, 
lL: Cleveland, Ohio; New York 
City, N.Y.; Pittsburgh, Pa.; San 
Francisco, Cal. The United States 
Steel Corporation Motion Picture & 
Visual Aids Section is located at 
525 William Penn Place, Pittsburgh 
30, Pa. 

. ° ° 

Cole to Mel Gold Productions 
® Stan M. Cole has joined Mel Gold 
Productions, Inc. as executive direc- 
tor of the Industrial Films Division, 
according to Melvin L. Gold. presi- 
dent. Cole formerly was president 
of the Cole Organization. 
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We Are Ten’... 


In 1946, two people, convinced of the need for an independent source 
of quality motion picture and slide film seripts, 
started a business to fill that need 


Today, ten years and more than 500 scripts later, we have grown 
to ten people and we're still growing 


Last year we added the following to our list of sponsors 


American Association of Motor Vehicle Administrators, 
American Society of Anesthesiologists, seven more Divisions of 
General Motors, The Dow Chemical Company, National Agricultural 
Chemical Association, National Gallery of Art, 

Southern Pine Association, Virginia State Ports Authority, 


and the York Corporation 


To accommodate our growth, we've recently moved to new and 
more spacious quarters. We'd like you to drop by 


for a cup of coffee with us the next time you're in Washington 


THE COMPLETE” FILM PLANNING SERVICE 


3408 Wisconsin Avenue, Nortuwest « Wasnincton 16, D. C. « Emenson 2.4769 
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POLARIS 


means 


DEPENDABILITY 


POLARIS PICTURES 


are consistently 
WITHIN THE BUDGET 
ON SCHEDULI 
PRODUCING RESULTS 


Navigators have always 
relied upon POLARIS 
the NORTH STAR 


for dependable guidance 


You too can rely on POLARIS 
for films of unfailing excellence 
and for guidance to your 


every film objective 


POLARIS 


« 


Di cli (ery ‘ Pro. 


5859 West Third Street, Los Angeles 36 


WE neree 82181 


$0) Fifth Avenue, New York City 


MU amay nine 2-5844 


2826 West 64th Street Seattle, Wash 


SU weer 6039 


84 *% 


The Film Is a Thread... 


. its visual images can bring knowledge and understanding to the peoples of the world. 


WINCERE AND CHARITABLE men still differ on 
oa the methods by which the peoples of the 
world can be secured in honest unity and 
pr ace These difference ee may deepen, with wis 
dom arguing for opposing sides, especially as 
the differences affect established concepts of 
sovereignty. But no man of good will denies that 
all nations must continue to seek ways to live in 
accord with their neighbors. 

Whatever the arguments on method, and pres 
ent arguments seem less on method than degree, 
it should by now in history be obvious that no 
single man-made strand of legal paper or military 
steel will bind the world together. 

The cords which tie nations together must be 
spiritual and physic al and therefore educ ational. 
psychological, political and commercial. The first 
vital threads leading the sinews which will agree 
ably fasten mankind must be arteries of interest 
and communication, veins of understanding. Rich 
with idea, image and example, the truthful film 
can serve to link the faith and fortune of peoples 


wherever it travels 


Worldwide Production Facilities Are Noted 

The film and the composite industry which 
creates and circulates it can flourish in the very 
social and economic prosperity this medium helps 
to engender 

In this 6th Annual Production Review, the 
Lditors of BUSINESS SCREEN have ine luded as 
much information on production facility and ac 
tivity outside the United States as could be con 
firmed for publication. This coverage is a logical 
extension of the detailed reports on world film 
use and production afforded space during 1955. 
Comprehensive attention was given to the out 
standing record of film use in the Kuropean 
Productivity Program, to the U.S. Attestation 
program for expediting overseas distribution of 
American films, to the role of sponsored films in 
personnel training programs of world-wide cor 


porations and to international film festivals. 


This Is An Opportunity for the Sponsor 

Racing through the dawn of 1956, the dy 
namics of the world scene seem to shout the film 
forward in its opportune duty. 

The United Nations Educational, Scientifx 
and Cultural Organization reports it will expand 
its Technical Assistance program in 1956 uti 
lizing an increased UN budget share of 
$4,940,933. This year, UNESCO plans to have 
100 technical assistance experts in the field in 
| nations. At present 162 experts are working 
in 43 countries. 

Enlarging on the pattern of the European Pro 
ductivity Program, which with thousands of film 
prints on the job is “only getting started,” the 
enterprising sponsor or producer can spin the 
globe, pick a name off the map, and — tracking 
the UNESCO beat find a new need, a new 
locale, a new market for films. Spin to 

Korea The United Nations Korean Recon- 
struction Agency (UNKRA), UNESCO and the 
government of Korea are setting up a “national 
fundamental education center” near Suwon which 


will train 48 men and 12 women for rural de 


velopment work each year. A reported $300,000 
for buildings, equipment, technical assistance and 
maintenance has been allocated by UNKRA; 
$80,000 is to be provided by UNESCO for staff 
services during the two-year period before the 
center is operated by the Korean government. 
Directing the project will be a British educator 
Howard Hayden, who has worked in rural and 
village development in the South Pacific and 


West Indies. 


At the Suwon center students will be trained 
as specialists in health, housing, farming and 
nutrition, They will be taught the latest methods 
of teaching reading and writing. The center will 
foster rural crafts and cottage industries to pro 
vide new sources of income. Adjacent villages 


will serve as training labs. Films Can Help 


Skills Are An Untapped Resource Abroad 


Spin to Libya, where UNESCO has its largest 
technical assistance mission, where the “biggest 
boom” is in education, where the people know 
that their skills are their great untapped resource. 
where a men’s teacher training center has en 
rolled 921 students, where work goes forward 
in crafts training, rural education, manual train 
ing, adult education. Films Can Help. 

Spin to Japan where the Japanese National 
Commission and the Japanese Association for the 
Advancement of Science have embarked on re 
search for better exploitation of Japan's sea 
resources — and a survey of the social implica 
tions of technological change. Films Can Help. 


Spin to Turkey and the Institute of Hydro 
geology, Istanbul, where LNESCO Technical 
Assistance aid has enabled the first class of civil 
engineers and geologists to graduate; where these 
graduates, in teams, now are prospecting Tur 
key’s LO principal river basins — the first step 
toward developing the country’s underground 
water resources. Films Can Help. 


international Exchange of Films Is Needed 


In these quick finger-pointed spots and scores 
of others, films already in existence and in pro 
duction can serve to move the programs forward: 
films of these nation-saving programs can help 
in later efforts, efforts elsewhere. 


The importance of programs to improve and 
stabilize the economies of the unfortunate nations 
of the world constantly is reflected in the harsh 
headlines and geopolitical maneuverings of our 
day headlines and maneuverings which all 


(CONTINUED ON PAGE ONE HUNDRED SEVENTY) 
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ur premise 
in the years ahead — 
as in the past — 
fo maintain a creative 
organization that will 
thoroughly understand 
the individual problems 
and opportunities 
of each client and 
produce for him films 
of the highest standards 
of quality and 


effective ness.?” 


/ 
KM 


WILLIAM MIESEGAES 


President 
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SHOULD YOU SEND 


TO REDUCE FILM COSTS DRASTICALLY... ~\. 


If you have prints in your film library that must be 
“liunked” because they are cratched, dirty or damaged 
in some way-—-what do you do? Do you buy new prints 
which may cost up to $150 a print? Here is a better 
solution! Your prints ca: RAPIDWELD-ed 
cleaned, scratches removed, and damages repaired—at 
a very small fraction of the cost of purchasing new 
print 


TO MAKE YOUR PRINTS LAST FOREVER... 


If you purchase or have new film in your library it will 
be damaged (scratched) before long, even from the most 
normal usage. Suppose an additional coating could be 
placed over the emulsion side before use, do you think 
your picture would be protected” Of course it would! 
RAPIDTREAT, our protective coating, will retard and 
resiat scratching. If at some time in the future, your 
film does wet scratched, “The Film Doctors” can easily 
replace it with 
another coating ind return your print like new 


TO SOLVE YOUR FILM PROBLEMS... 


Rapid Film Technique, film specialists, has been solving 


remove the coating and imperfectior 


film problems for laboratories, producers, film librart 
television studios, educational institutions, industrial film 
users for 20 years, With ite experience in motion picture 
film, ite new modern rejuvenation laboratory, and ex 
pert technicians, ‘The Film Doctor can assist you with 
your film problems, restore our prints to original 
screening quality, and prolong the life of your film 


Roa 


27B West 46th Street * New York 36, N.Y. * JU 2-2446 


THE FILM DOCTORS” BROCHURE 


Norman C. Lindquist Joins 
Wilding as Account Executive 
* Norman ( 


appointed an account executive in 


Lindquist has been 


the midwest sales division of Wild 
ing Picture Productions, Inc. He 
formerly was a vice-president and 
director of television sales for the 
Atlas Film Corporation. 

Lindquist’s experience in the mo 
tion picture and television field dates 
back to 1939. Prior to his associ 
ation with Atlas, he was director of 
television for the Malecolm-Howard 
Advertising Agency, Chicago, where 
he produced Chicago's first “simul 
cast” as well as other successful tv 
programs. He is recognized for 
creating the first accredited tele 
vision course while a member of the 
faculty of De Paul University. 

\ charter member of the Broad 
cast Advertising Council, Lindquist 
also is a director of Chicago Un 
limited, Inc., a non-profit organiza 
tion working with the Chicago Asso 
ciation of Commerce and Industry 
to promote Chicago as a film and 


television center. 


Muller, Jordan, Herrick to 
Build Visuals, Mail Promotion 
° \ new apene Ve Muller. Jordan and 
Herrick, specializing in sales pro- 
motion and visual programs, has 
been announced by the partners, 
Frank B. Muller, John T. Jordan 
and William F. Herrick, all former 
members of the advertising and sales 
promotion department of the Gen 
eral Electric Company. The firm is 
located at 235 East 50th Street, New 
York. 

The partners plan to handle a 
counts in both the industrial and 
consumer fields. Services will in 
clude planning, creation and pro 
duction of direct mail material, sales 
promotion literature, slidefilms, mo 
tion pictures and stage presenta 
tions. Recently the company pro 
duced a stage show for General 
Electric's manufacturing services di 
Vision. 

According to the partners, their 


range of services represents the link 


Norman C. Lindquist 


between media advertising and per- 
sonal selling. One basi objec tive ol 
the new company is to integrate the 
sales promotion items which it pro- 
vides with its client’s regular adver 
tising campaigns. In this connection, 
Muller, Jordan and Herrick antici 
pates working through advertising 
agencies as well as directly with its 
own clients. 

e * ‘ 
Knight Title in New Plant 
* Knight Title Service has moved 
to a new plant at 115 West 23rd 
Street, New York. Three times 
larger than its former shop, the new 
Knight facilities are air-conditioned. 
sound-proofed, and represent what is 
believed to be one of the most mod 
ern title service plants in the U.S. 

. . . 
Al Stahl Films Three TV 
Commercials for Coty, Inc. 
® Three television commercials dem- 
onstrating the Coty 24 Lipstick have 
been filmed by Al Stahl Productions, 
New York, for Coty, Inc. They con 
sist of a 20 second and a 60 second 
length done live and an additional 
60 second remake including anima 
lion. 

The commercials feature the Coty 
Girl in an exposition of the “cum 
ulative color” faculty of the Coty 
24 Lipstick—the ability of the lip 
stick to build on the original color 
of the lips to attain the final effect 
and to maintain it for 24 hours. 
The agency is Franklin Bruck 





COLOR SLIDEFILMS 


FOR INDUSTRY 


COLOR FILMSTRIPS 


FOR EDUCATION 


Specialized equipment and the know-how of a group of specialists who 
have worked together in producing over 550 color films. If you want 
a complete production or require specialized assistance on any production 
problem, contact Henry Clay Gipson, President .. . 


FILMFAX PRODUCTIONS, 10 E. 43, N.Y. 17, N.Y. 
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recently produced-- the first nationwide closed circuit color telecast 
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MOVIOLA 


FILM EDITING EQUIPMENT 


16MM - 35MM 

@ PICTURE 
@ SOUND 

Phote and 

Magnetic 
@ SYNCHRO 

MIZERS 
@ REWINDERS 


Oue of the 
new 20 
Mevietes fer 
pletere end 
sound 


Write fer 
Cetsloque 


MOVIOLA MANUFACTURING CO. 
141 Gerden V. @ Hollywood 2, Callf 














WANTED 


Sales executive experienced in 
selling sponsored films to ad 
vertising agencies, business and 
industry. Must be willing to 
travel extensively, Please state 
age, education, compensation 
expected and experience in sell 
ing motion picture films. All re 


plies strictly confidential. 
Write Box 56-2C 


BUSINESS SCREEN 
7064 Sheridan Road, Chicago 26 





PICTURE PARADE 


10 PR Films to be Shown at 
American PR Assn. Conference 


* Ten outstanding 1955 public re- 
lations films from United States and 
sources will be 
Annual National Con 
ference of the American Public Re 
lations Association, to be held April 
+6 in the Statler Hotel, Washing 
ton, Df 


foreign Sponsor 


shown at the 


These selected pr films will be an 
integral part of the Conference Pro 
gram of more than 30 pr discussion 
panels and workshops, according to 


kric Kalkhuret. 


man. More than 500 practitioners 


conference chair 


are expected to participate in this 
three-day conference. 

A demonstration of “Making Your 
Own PR Films” 
by Edgar Parsons, radio and tele 
Auto 
mobile Association, Public Relations 
films will also be discusssed in a 
panel, “Technical Aids for PR,” 
conducted by John P. McGill, prod 


ucts promotion manager, American 


will be conducted 


vision director, American 


Trucking Associations, Ine. 
Chairman Kalkhurst, pr manager 
for The Bureau of National Affairs. 
Inc., states that APRA is consider 
ing instituting an awards program 
for pr films similar to its established 
Silver Anvil Awards program. The 
first PR Film Awards are planned 
for the APRA National Conference 
in 1957 
templated program may be obtained 
by writing: Mr. Kalkhurst, 1231 
24th St., N.W., Washington 7, D.C, 


Information on this con 


FILM 


‘ail 


produced é 


CAL DUNN 
studios 


Standard’s “Fire Magic’ Shows 
PR Audiences Facts on Fuel 


* Bursts of flame exclamation-point 


scientific facts in Fire Magic, a 
1214-minute sound and color motion 
picture sponsored by Standard Oil 
Company (Indiana). 

The fiery exposition is based on 
a half-hour live “Fire Magic” show 


developed over several years by 
Standard Oil's research and public 
relations departments and presented 
by Dr. Llewellyn Heard, research 
chemist, before audiences adding up 
to nearly eight million people. 

As an educational fire-brand, Dr. 
Heard is reaching new audiences in 


film. 


While he explains chemical laws ex- 


Standard’s pr effort via 
pressed in fire, bubbles of gas rise 
through water and burst into flame 
upon reaching air. As Dr. Heard’s 
illustrations continue, spontaneous 
combustion puts a drawing on 
paper, a fire blazes up with only a 
handful of wire as fuel. 

To show how fires are affected 
by catalysts, Dr. Heard faceciously 
invites his film audience to try to 
burn a lump of sugar. The sugar, 
he demonstrates, will not burn with- 
out a catalyst. He finds the needed 
catalyst in the ashes of a cigarette. 
He soon gets around to talking 
about oil. 

“Some fuels catch fire more easily 
than others. To make the ideal fuel 
for your automobile, we mix light 
and heavy components till we find 
the perfect blend. An eight-cylinder 
engine at 60 miles an hour builds 
9,000 fires every minute, and each 


fire must be just right,” says Dr. 
Heard. 

Last year, Dr. Heard tells his 
audience, the oil industry spent 150 
million dollars on research. “From 
research have come huge catalytic 
cracking units. They're one reason 
why two gallons of gasoline do the 
work that took three gallons 30 
years ago.” 

With such fire-related information 
the film does its pr job without 
much direct Standard Oil identifica- 
tion. As one of 500 scientists at 
Standard Oil's Whiting, 
search Laboratories, Dr. Heard, him- 


Ind., re- 


self, is a good advertisement for 
Standard. A catalyst specialist, he 
pioneered in science education on 
television. 

Fire Magic, produced by Wilding 
Picture Productions, Inc., has been 
cleared for television use as well 
as projector audiences. Black and 
white prints and color prints are 
available. The film may be obtained 
from each of Standard Oil's 28 sales 
division and six refinery offices serv- 
ing the 15 midwestern states where 
the company markets. Besides Com- 
pany booking, the film is being dis- 
tributed by Modern Talking Picture 
Service, Inc. bad’ 
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Make Your Money Grow, 


Investment Dealer Film Advises 
* Benefits of securities investment 
is the subject matter of a new pro- 
motional motion picture sponsored 
by the Investment Dealers’ Associ- 
ation of Canada. 

4 Matter of Importance, pro- 
Films Limited. 
portrays the 


duced by Crawley 
Ontario, instructive 
story of a man who dreams of spend- 
ing $500 on his sports car s0 that 
he can enter it in competition. How- 
ever, his sister’s husband dies sud- 
denly. As executor, he is surprised 
to find that his brother-in-law, 
through the purchase of investment 
securities, has left his sister com- 
fortably supported. 

This unexpected legacy shows him 
money can grow through careful in- 
vestment. He decides to forget the 
sports car competition and put his 
small stake to work, through counsel 
of an investment dealer. He has the 
satisfaction of knowing that every 
dollar he saves and invests brings 
him closer to the day when he and 
his family will attain a measure of 


CAL DUNN STUDIOS 
169 EAST CHICAGO AVE 
Whitehall 32424 


financial independence. This simple 
CHICAGO. II money morality play is enacted to 
make general public audiences dwell 
on the importance of investment 
dealers and their services. 

A Matter of Importance is a 16. 
minute film. It is available from In- 
Dealers’ Association of 
Canada, 170 Bay Street, Toronto. 


FOR YOUR SAMPLE FiLG: 


vestment 
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Alfred Butterfield and Thomas H. Wolf 
INFORMATION tt PRODUCTIONS. INC 
Fast 57th Street. Ne Td yee 
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"Further information 
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Those who 
know... 
focus on 
Da-Lite 


MODEL B* 


a wall and ceiling slide and movie 
screen at a budget price! 


Truly an investment in Projection Perfection . .. makes 


teaching ...learning easier...and remembered longer! 


*Trade Mark 


SEE IT NOW! Beautiful, Copper Bronze case with matching borders 
makes it at home anywhere. New White Magic glass-beaded 
mildew and flame-resistant fabric assures real-life reproduction of 


slides and movies 


(new! Da-Lite | 
ELECTROL JUNIOR 


world famous electrically operated 
screen now yours with AUTOMATIC 
SAFETY STOPS 


From 6’ = 8. $220.00 


18 yeers old, and as geod as new! 

“The screen (Da-Lite Electrol) has now been 
in operation eighteen years and has been used 
daily since its installation. We have never had to 
service it and take ite operation for granted. I 
es not hesitate recommending ite use to any 
acho 








Clarence Genner 

Director, Audio-Visual Education 
Freeport High School 

Freeport, New York 


Just one example out of hundreds clearly dem. 
onatrating why those who hnow Focus on Da-Lite 














DA-LITE 
HILO’ 

















Set 
high 


or 
heng it! 


— 


Nome 


Without a doubt, the most versatile tripod 
screen in the world! New White Magic glase- 
beaded surface . mildew and flame resistant 
fabric, plus . . . the exclusive Push-Button open- 
ing! One touch and you're ready to project! 


50” = 50° $35.25 
60” = 60” $46.75 
70” = 70” $54.00 


City 


| 
! 
! 
! 
| 
| 
| 
! 
! 
! 
! 


Organization 


From 30x40” . $13.50 
to 72’'x96" .. .$70.00 


The Electro! Junior is ideal for 

small club rooms, the church, 
industry and the home, when you 
want the best electrically 
operated screen available in 
smaller sizes at a nominal price. 


The Electro! Senior in all sizes, 

6'x8’ to 20’'x20’, is engineered for 
heavy duty use... made of 

the finest materials by 

skilled engineers. 


Insist on seeing, trying, buying Do-Lite. 


THE FINEST COSTS NO MORE! 
Perfection in Projection Since 1909 


DA-LITE SCREEN COMPANY, INC. 
2711-23 MW. PULASKI RD., CHICAGO 39, HLL. 


Send my free copy of “Better Audio-Visual Planning.” 


| 


@ 


Reuciiseis — ee er 


Owen Zapel Heads Cellomatic 
Corporation, Illinois Subsidiary 
* Selection of Owen A. Zapel as 
president and general manager of 
the Cellomatic Corporation of Illi- 
nois was made by the board of di- 
rectors recently. The Illinois Corpo- 
ration is a subsidiary of the parent 
756 Seventh 


company at Avenue, 


New York. 


The new company has set up per- 
manent headquarters at 152 E. Su- 
perior Street, Chicago, and is 
organizing a complete staff to dupli- 
cate services for the Chicago area 
heretofore performed exclusively in 


New y ork. 


Cellomatic’s projection equipment 


embodies a new rear-view projec- 
tion principle. The equipment co- 
ordinates two light sources of high 
intensity and by super-imposing 
images on a single screen, animation 


of the 


achieved. This is accomplished by 


resulting picture can be 
combining several opt al controls 
and some motor driven devices. A 
skilled operator can ac hieve many 
of the effects of an animated motion 
picture, 


The equipment and the tee hniques 


are exclusive with Cellomatic and 
are not for sale, being offered on a 
lease basis. Zapel reported that both 
offices have permanent studios set 
up for regular demonstration pur- 


poses to interested parties. 


At present, the principal use of 
Cellomatic is as a speaker's tool at 
sales meetings and conventions 
where large audiences are involved. 
Lsers are able to project through a 
translucent screen up to 15 feet by 
20 feet, although the 9 x 12 foot 


size is most commonly used. 


The equipment also has been used 
York television 


programs, such as newscasts and in 


extensively on New 


the projection of animated cartoon 


commercials, Current researt h 1s 


aimed at increasing its acceptability 


for direct motion picture filming. 





CAMERAMAN-DIRECTOR 


Married, formerly in charge 
of Motion Picture Dept. of 
large metal produc ing com 
pany. Ten years experience 
in various phases of film, 
television, and visual aids 
production. Desires position 
with organization in Eastern 
States Region. Illustrative r 
sume sent upon request. 


VITALY V. UZOFF 
611 West 141st Street 
New York 31, N. Y. 
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HOW FOX FILM TECHNIQUES PUT TOP 
QUALITY IN ANY FILM—AT LOWER COST 





Organization, filming efficiency, and the ingenuity of Hollywood's finest 
craftsmen create the special techniques that produce top quality films at 
lower cost on any budget. ‘People Are Funny” (above) starring Art Link- 
letter, produced by John Guedel, directed by Geo. Fox, is filmed by a 


Geo. Fox production unit at the lowest cost-per-thousand of any similar 
TV series. 


LET’S TALK ABOUT YOUR FILM 
Our clients get top quality TV shows 


—sales, industrial, or TV commercial 


With 22 years major studio experience, ELDEN RUBERG 
is noted for his amazing skill in solving difficult sound films—at a lower cost. 
problems. His valuable engineering abilities contri- 
bute to the efficiency of the Geo. Fox staff. 


You can reach a Fox executive at 


any hour, day or night, to answer 





any question or discuss your film 
plans in detail. 

Be our guest —CALL COLLECT: 

HOllywood 4-2242 


The 





COV 


BETTY TURBIVILLE, TV station production director and 
experienced live camera director, is on the Fox staff. 


She coordinates as many as 8 active cameras at one oO Fe G A N j Zz AT t oO N 
time for maximum camera efficiency. All Geo. Fox . : 
staff members are Hollywood's finest craftsmen. 1508 Cross Roads of the World, Hollywood, California 


Continuous Production since 1935 
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{ll works of quality 

must bear a price 
in proportion to the skill 
time, expense, and rish 
attending their invention 
and manufacture 

Those things called dear ave 
when justly estimated 

the cheapest 

they ave attended with 

much less profit to the artist 
than those which 

el ervbody calls che ap 
Beautiful forms and composition 
are not made by chance 

nor can they ever in material 
be made at small expense 

1 composition for cheapnes 
and not for excellence of workmansh p 
is the most freque nt 

and certain cause 

on the rapid decay 

and entire destruction 


of arts and manufacture 
RUSKIN 


To our present clients we promise to 
continue in this faith 

To any future clients we hold out the 
promise of a job very well done 

And to those with whom we work, be 
it in the laboratory, sound recording 
studio or wherever, to the craftsmen 
and all those who made it possible to 
set and maintain our standards and to 


produce such films as 


CLEAR ItrROwN 
(The Budd Company) 


THE MAILED FIST 

(ACF industries, Inc.) 
THREE... 1F BY AIR 
(Sikorsky Aircraft) 


CRASHING THE WATER BARRIER 


(Socony Mobil Oil Co., Inc 
Warner Bros. Pictures 


we say Thank You! 


MARATHON NEWSREEI 
10 East 49th Street * New York City 


News * Special Events * Short Subjects 
Company Newsreels * Stock Library 
Production * TV & Theatre * Distribution 


WORLD WIDE SERVICE 





CASE HISTORIES 


OF CURRENT BUSINESS FILMS 


Geigy Chemical Premieres Picture 
on New Wool Mothproofing Dyes 


Sponsor: Geigy Dyestuffs, Division of Geigy 
Chemical Corp. 


Title: Insects Astray, 26 min, b/w, produced 
by Gloriafilm S.A. (Zurich, Switzerland) 


* No more moth holes! 


Chat is the promise made in a new documen 
tary film on insect damage to woolens released 
last month by Geigy Dyestuffs. In introducing 
the film to a New York preview audience, C. W. 
Mahnken 


prediction that “built-in” mothproofing of wool 


vice-president of Geigy, voiced the 


ens will become an accepted standard within a 
few years due to the discovery of dyestuff-type 
mothproofers that are applied by the mill and 
last for the usable life of the fabric. He cited 
pains already made in the U.S. and Canada in 
the production of woolens mothproofed with 
Mitin, a Geigy product. He reported an estimate 
of more than 30 million units of merchandise 
sold here this year with the Mitin label. These 
include, he said, 80-90/ 


mere sweaters and some penetration as well in 


of better wool and cash 
ready-to-wear, particularly in specialty fibre 
coatings, and some popular priced wool coats 
for women and girls. 

Being chemically similar to a fast wool dye 
stuff, Mitin durable mothproofing is applied to 
wool and wool-blend fabrics during dyeing by 
the mill. According to Geigy, this mothproofing 
is effective against all species of wool-eating in 
sects for the usable life of the fabric. They claim 
it is not removed by washing or cleaning and has 
no effect on the texture, odor or appearance of 
the fabric 

Insects Astray won first prize in the 1955 
awards of the Swiss Documentary Film Founda 
tion. It was shown at the Berlin Film Festival 
this year, Making dramatic use of photomicog 
raphy and an excellent original musical score, 
Insects Astray pictures the development of the 
webbing clothes moth from egg to adulthood. 
It shows other species ol wool-eating insects as 
well. The moth grub is monstrous in close ups 
of the mandibles in the very act of severing 


wool fibres 


The narration estimates that moth damage on 
a world wide basis amounts to enough wool eat h 
year to clothe a million people. Through the 
centuries, leading scientific minds have attempted 
to find a means of preventing this damage. The 
solution was finally found in the development 
of colorless synthetic dyestuffs, so-called, which 
have afhnity for wool and the ability to kill 
or repel wool-eating pests. As these durable 
mothproofers come into general use, the film 
predicts that these insects will once again be 
driven out of the home and return to the fields, 
reverting to their intended functions. 

Insects Astray is suitable for use in schools 
and colleges, particularly in home economics, 
biology and chemistry classes. It should also be 
of interest to consumer organizations and wom- 
en's clubs, Write to Mitin Department, Geigy 
Dyestuffs, 89 Barclay Street, New York. ba 


“The California Fashion Story” 
Gets Boost from Freight Firm 


Sponsor: National Carloading Corp. 


Title: The California Fashion Story, 22 min, 
color, produced by Harry W. Graff, Inc. ( Ad- 
vertising and Public Relations) 


* This film shows an interesting method oi open- 
ing up a market which had previously offered a 
cold shoulder to the sponsor of this film. 

National Carloading Corp. had had trouble 
breaking in to the market for freight shipping 
to and from the burgeoning California garment 
industry. Competitors were well intrenched and 
National Carloading’s sales efforts seemed to be 
getting nowhere. 

As a means of scratching a few backs and 
hoping for reciprocity, National Carloading has 
sponsored this film which plugs California fash 
ions with a verve, and with hardly a word for 
itself. Since the purpose of the film is the pres- 
ent, the industry as a whole, no emphasis is 
placed on any particular line, fabric, or seasonal 
style. But the picture imparts a total impression 
of the nature of the industry, of its operations 
and of its products and their promotion and 
widespread use that has made California fashions 
ever more important in the clothing industry. 


Luckily, the subject is an attractive one 


(CONTINUED ON PAGE ONE HUNDRED FORTY) 





FOR 


“LIFETIME™ 


REELS & CANS 


INSIST Vv ON... 


Compco reels ond cons offer you more plus value 
than any other! They combine an unusual durable 
quality with an attractive scratch resistant enamel 
finish that puts them in a class by themselves! 
They're the only reels manufactured under “pre 
cision control” methods. Made of tempered, spring 
type steel, with die-formed sides—they won't warp 
bend or twist and completely eliminate film 
wearing rubbing during projection and rewinding 
Whether you're storing, shipping or showing 
Compco reels and cons give you thot “safe for 
life’ protection your precious films need. Insist on 
Compco for the finest in reels and cans. 


COMPCO CORPORATION 


2275 W. St. Paul Ave., Chicege 47, Uilineis 
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_ 
Bob Hope (center) receives American Transit 
Aven, award for narrating “Chain Reaction 
from Donald C. Hyde, president, as George 
W. Anderson (right) ATA executive vice-presi 
dent looks on 


* When any parti ular activity 
in the United States takes 38,000 
lives im one year il becomes ana 
tional problem of the first import 
ance.’ The problem referred to by 
President Kisenhower in this stat 
ment is the one for which Chain 
Reaction depicts a remedy trath 


deaths and injury 


In addition to being a headline 
linked 


safety,” 


“contribution to traffic 
Chain Reaction ia a neat 
example of how a public service 
safety film can be handily twice 


tailored for general and special 


THE CALVIN CO. 


Vivid Lesson in Traffic Safety 


Two Versions of American Transit Film Are Reaching Audiences 


sudiences to do an industrial pro 


motion job on two fronts. 


Community “Chain Reaction” 
Circulating the film's original ver 
sion through local transit com 


panies, the sponsoring American 
Transit Association urges potential 
community groups to “start your 
own chain friendly 


chain of pine 


organization 


reaction a 
xd will for you and your 

by offering the movie 
as a public service. “Its a natural 
for tv and movie theatres.” ATA 
stresses It's a must for showing to 
ill local groups civie clubs, busi 


PTAs, high 


women s clubs. 


nese organizations, 
school 
lodges ete 


assemblies, 
everyone in your com 
munity should have an opportunity 
to see it 

A second version simply the 
original one jacketed with a short 
prologuc and epilogue pointed to 
truck drivers is being advertised to 
truck fleet owners 

A vivid object lesson, dramatized 
in folksy image, climaxed with a 
series of smashups and narrated by 


Bob Hope 


have ample sensation, education and 


Chain Reaction should 


moxie to warrant the wide audiences 
for which it was intended. 

In a line, Chain Reaction shows 
how  trafhi leads to 
traf trafh 
courtesy leads to traffic safety 


discourtesy 


disaster and how 


“Chain” Leads to Disaster 


The chain of disaster begins when 
job-bent-for-breakfast Dad does a 


2'%-zainer on Sonny's incorrectly 


parked roller-skate. Dad's mood de 
velops into trafhe discourtesy. His 
discourtesy rubs off on a_ truck 
driver. Bad temper bounces from 
bumper to bumper until bad driving 
ends in three-way bangups and a 
bicycle-auto injury for Dad’s son. 
Re-traveling the route with cour 


tesy at the wheel, the film shows 


how road safety can be the rule. 

Two earlier traffic safety films 
sponsored by ATA were /t's Wanton 
Murder and Driven to Kill, both 
narrated by Lowell Thomas. ATA 
reports that since the new film first 
became available last May, nearly 
300 16mm prints have been dis- 
tributed to transit companies, insur 
ance companies, police organiza 
tions, safety groups, telephone 
companies, industrial concerns and 
the United States Air Force. 

Chain Reaction is available in 
35mm and l6mm, cleared for tv. 
The 16mm prints are available from 
ATA on a purchase basis only at 
$100.00 per print. Contact American 
Transit Association, 292 Madison 
Ave., New York 17, N.Y. 

This 13-minute film was produced 
by Roland Reed Productions, Ine. 
under the supervision of Film Coun- 


selors. New York. 4 


Training Directors 12th Meeting 
in New York on April 30-May 3 
* With an expected attendance of 
1.500 members, the American So 
ciety of Training Directors will hold 
its 12th Annual Conference at the 
Hotel Statler in New York City 
April 30 through May 3. 

The ASTD has over 2.500 mem 
bers in the U.S. and Canada 


900 


150 specialists 
operating 80,000 
square feet of modern 

16mm facilities... 
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VY Script-to-Screen 


VY All Production Services 
VY B/W-Color Printing & Processing 


1105 TRUMAN ROAD 
KANSAS CITY 6, MO. 
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All your skill is there to see...on 





ANSCO COLOR TYPE 238 
DUPLICATING FILM 


1romm release print 
pecily Ay 0 ‘ik pe r 2 
{ all the truce 


PHIERE’S a world of difference in quality in 
visibly vours when you 


s 9 
edge is 
/ j 
; fii?¢ 


ind that qua/it 
Duplicating filn l ype 238 matche 
color of your! origin i] wives vou the « risp definition, the cle ner, wil 
the high-fidelity sound that bring more sales to your front 
it’ 1n co | pe 


whites. 
door! Next time you order prints, tell your laboratory 
m you want used Your customers ind yout reput tion 


Dut ati / 
deserve it! ANSCO. Binghamton, New York. A Division of General Aniline & 


) ’ 
/ LO R, wily 


“Fron R, ari 


Film Corporation 


nscoO COLOR DUPLICATING FILM 
... THE FINEST COMPLIMENT YOU CAN PAY YOUR SKILL 


6 7 
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EXECUTIVE NOTES 


Stehney Heads Production Staff 
at Chicago Studios of Sarra 


® Two production staffers assumed 
new executive duties at the Chicago 
studios of Sarra, Inec.. recently. 
Michael Stehney was appointed as 
production manager, in charge of 
all motion picture film activity. and 
Marvin Bailey was appointed film 
service manager. 
\ career man with Sarra since 
1939, Stehney has experience in all ; 
phases of illustrative photography, .. « Michael Stehney heads up 
sound slidefilms, motion pictures films at Sarra, Inc., Chicago. 
and television commercials. He has 
served as a camera man and dire« in the southeastern territory and 
tor since 1950. also was in charge of deposit librar 
For the past five years, Bailey has ies for sponsored film distribution 
before becoming sales manager of 
the Educational division. 

His business and professional 
career includes advertising and mar 
ket research for the Department ot 
Commerce. He has been a teacher 
and counselor on the Board of Ed 
ucation, New York City schools 
and special investigator on wag: 
stabilization for the United States 
Government. 


Dr. Clarence Larson Appointed 


™ Marvin Bailey Nat’l Carbon Research Director 
“SCOTCH BRAND been in charge of Sarra’s film edit ® Dr. Clarence E. Larson has been 


MAGNETIC LAMINATE aij += ing department. arehted sicogenidon in charge 


research for National Carbon 


Riley Heads United World Company, a Division of Union Car 

y bide and Carbon Corporation, Ad 

Y S$ Films’ Procurement Division - 
ger S. Johnson, National Carbon’s 


FILM PRODUCTIONS, INC. * Expanding promotional activities president, has announced. Dr. Lar 


and increased use of graphic arts at son formerly was director of the 


United World Films, Inec., has re Oak Ridge National Laboratory 


sea — TOPS sulted in appointment of Edward operated by Union Carbide for the 


Riley as head of the company’s Atomic Energy Commission. 
IN MAGNETIC SOUND TRACKS procurement division. Dr. Larson will head all of Na 
Riley, who joined the company in tional Carbon Company's research 
a 1947, has represented United World activities including Union Carbide’s 
Whether youre 8 Gmastls was 6 atenal Films entertainment films division research in new physics. 
c recording projector — or a produ 
vith all the tools of the profession 
the finest tracking process 


@ No danger of px 


here's 


@ Dry lamination 


- 
12 ture damag PUBLIC RELATIONS ? 
- output on @ No drop-outs in re : , ‘ al J ® 


Uniform 

every reel day-in 
day-out @® Eliminates hum 
background 


ording 


@ 6-12 db higher out and 
yut without distor noise 
- the special PUBLIC RELATIONS . 

. service with New England 
ope eet and responsibility film projects we have completed for — 


Ask to see our presentation analyzing 


seneral Motors ¢ orporation 
Procter & Gamble Compan 
kof. DuPont De Nemours & Compan 
J. C. Penney Company 


BAY STATE FILM PRODUCTIONS, INC. ROBERT DAVIS ASSOCIATES, INC. 


BOX 129 © SPRINGFIELD © MASS. 21 £63 St. New York 21,N.Y.  TEmpleton 8-8410 
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GENERAL MOTORS 


presents 


“Key to the Future” 


(THE MOTORAMA SHOW FOR 1956) 


photographed in VISTAVISION color by TECHNICOLOR 





film sequences produced by 


DUDLEY PICTURES CORPORATION 


producers for: 


ASSOCIATION OF AMERICAN RAILROADS NORTHERN PAciFIC RAILROA! 
UNIVERSAL-INTERNATIONAL PicruRES Corp PurRKISH INFORMATION Oppici 
PRANS-Worup ArRuines, [Ne SANTA Fe RAILROAD 
WARNER Bros. Picrurrs Corr LOCKHEED AIRCRAFT COMPANYS 
Due Bupp ComMPANy CHaANce-VouGcur Amcrart, [Ne 
(GENERAL REFRACTORIES Corr CAPITOL AIRLINES 
Repusiic Prcrures Core GRIFFIN WHEEL COMPANY 
CGSENERAL Mitts, IN« \MERICAN STEEL FOUNDRIES 
PARAMOUNT Pictures Corr Dencra-C. & S. AIRLINES 
NORTHWEST ORIENT AIRLINES > Pacirte Rattway EKoutrpment Co 


INDUSTRIAL ®* THEATRICAL *® TELEVISION © EDUCATIONAL 


DUDLEY PICTURES CORPORATION 


Dudley Pictures International (Panama), Lid........ Dudley Pictures International Corporation of Cuba 


Dudley Pictures International (Great Britain), Lid.......... ; -..+.++QOceanic Pictures Corporation 
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Centron Corporation 


CENTRON CORPORATION 
West Oth at Avalon Road 


Kiansas 
i 


Llawreace, 


ANNUAL FILM AWARD COMPETITION IN 1956 


ryyue Facruat Firm and other audio-visual 

media are again honored by inclusion in 
national and civie competitions listed in these 
Production Review pages. Primary attention is 
accorded those events for which entries are still 
being accepted after March 1, 1956. Other com- 
petitions already closed to entries for this year 
are listed for future reference. 


1956 FREEDOMS FOUNDATION 
HONOR MEDAL AWARDS 


Sponsored by the Freedoms Foundation 
Valley Forge, Pennsylvania 

Closing Date for Entries: November 11, 1956 

Catrecontes: All 1956 productions which con 
tribute to an understanding of the American way 
of life. 

Awanps: A distinguished jury of prominent 
Americans selects one film for a Top Award, and 
others for Medals of Honor. Awards will be an- 
nounced February 22, 1957. 

Larry: Entry blanks are available from the 
Freedoms Foundation, Valley Forge, Pa. 


NINTH ANNUAL 
CLEVELAND FILM FESTIVAL 
Sponsored by the Cleveland Film Council 


June 8-9, 1956 
(Locale and deadline to be announced) 


Festival ( hairman Shelby A. Mc Million. Dire . 
tor, Public Relations and Advertising, Jack & 
Heintz Co, 

Publicity Chairman: Elizabeth Hunady. Adult 
Education Dept., Cleveland Public Library, 

$25 Superior Avenue, Cleveland 14, Ohio. 

Carecontes: Arts & Crafts; Experimental; 
Gardening; Health, Child Training and Mental 
Health; Human Relations and Religion; In 
dustrial and General Safety; Industrial Rela 
ions; Industrial Research ; International: Vedi 
cal and Nursing; Music; Public Relations; Sales 
Training; Teaching and Classroom (Elementary 
Grades, Secondary and College); Travel. Cate 
gory chairmen had not been chosen at editorial 
listing deadline. 

Awanps; Cleveland “Oscars” will be presented 
to the top film in each classification on the basis 
of weighted voting by Festival audiences. 

ENTRY: Preference will be given to films re 
leased since January 1, 1955 with a running time 
of 30 minutes or less, Prints should not be sub 
mitted until an entry blank has been filed and 
instructions received, Though there is no charge 
for entries, organizations submitting films are 
expected to pay transportation charges beth 
ways. For further information contact Elizabeth 
Hunady, Adult Education Dept., Public Library, 


$25 Superior Avenue, Cleveland 14, Ohio. 


EIGHTH ANNUAL COMPETITION 
OF THE CANADIAN FILM AWARDS 


Sponsored Jointly by 
The Canadian Association for Adult Education 
The Canadian Film Institute 
The Canada Foundation 
(Competition in preparation, program date, 
deadlines to be announced.) 


Management Committee: Consists of representa- 
tives from each of the sponsoring organizations 
plus technical advisers who are associated with 
the film making industry in Canada. 

Chairman: Dr. J. R. B. Kidd. 

Manager: Mrs. G. Myers, 113 St. George Street, 
Toronto, Ontario. 


CLASSIFICATIONS: 
|. Theatrical Feature Length 35mm; Any film 
produced principally for theatrical distribu- 
tion, which is over 3,000 ft. in length. 
Theatrical Short 35mm: Any film pro 
duced principally for theatrical distribution, 
which is 3,000 ft. or less in length. 
Von-Theatrical l6mm: Any film produced 
principally for non-theatrical distribution, 
sponsored by a Government agency. 
Von-Theatrical l6mm: Any film produced 
principally for non-theatrical distribution, 
sponsored by an industry or a non-Govern 
ment agency. 
Non-Theatrical l6mm: Any film produced 
principally for non-theatrical distribution, 
open. 
{mateur: Any film produced by an indi 
vidual (or group) whose main source of 
livelihood is not motion picture production, 
and for which the producer has not received 
compensation. 
Nore: A special panel will judge a newly- 
introduced classification: Films produced princi- 


(CONTINUED ON PAG! SEVENTY-TWO) 





FILM 
PRODUCTIONS 
FOR TELEVISION 


A DIVISION OF RAPID GRIP AND BATTEN LIMITED 


1640 THE QUEENSWAY 
TORONTO 14 ONTARIO 
TELEPHONE CL 989-7641 
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FIAMMOND ORGAN 


MUSICS MOST Gioelous voICcE 


tle IIE eee ee ~~ 





We’re on Our Way... 


We believe that, for us to get where we're going, our motion pictures, slidefilms, and other 


You can see we've already been around some. 





We're going places because the people who trust us with some 
of their problems are not satisfied with standing still. 


forms of business communication must reach their destinations too, They must achieve their 
objectives, and they must do it on time. We try to see that the trip is pleasant, but we believe 
in traveling light... the shortest, most direct way. And, as seasoned travelers, we know 
how to save on expenses. 

Our terminal is a fully equipped studio, with complete facilities for script-to-print production 
of both motion pictures and slidefilms. Sound stage, recording studio, camera crews... all are 
ready to serve your needs. 

Whatever your communication problems, and whatever your budget, we'd appreciate 


the opportunity of showing you how you too can get where you want to go... first class, 


SPECIALISTS IN BUSINESS COMMUNICATIONS 


c \' 
ee | DALLAS JONES PRODUCTIONS, INC. 


1725 NORTH WELLS STREET 
CHICAGO 14, ILLINOIS 
MOHAWK 4-5525 
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SYMBOL OF 


PROFESSIONALI 


EMPIRE PHOTUSOUND 


INCORPORATED 
Filme for industry and television 


1920 LYNDALE AVENUE SOUTH 
MINNEAPOLIS 5, MINN 


Synchronous Motor Drive for 


16mm Projectors 


Especially designed te drive all Bell & Howell, Ampro 
end Victor lémm projectors at synchronous speed 
The synchronous motor drive can be instantly attached 
to projector and token off at any time. No special! 
technical knowledge required for installation and 
mounting 

The synchronous motor drive is complete with 
plate, Cannon plug for cable and power switch, « 


@ set of reduction gears 


Write for more details and prices 
Alse available on special order, Synch. Motor 
Drive for all Simplex 35mm portable projectors 


ONE YEAR GUARANTEE! immediate Delivery 
Available at leading dealers, or direct 


CINEKAD 
ENGINEERING COMPANY 
500 West 52nd St., New York 19, N. Y 
Plaza 7-3511 
DESIGNERS AND MANUFACTURERS OF 
MOTION PICTURE-TV EQUIPMENT 


Send for free folder of illustrated Motion Picture and 
Audio Visual equipment manutactured by Cinekad 








ANNUAL FILM AWARD 


CONTINUED rFROM PAGS SEVENTY 


pally for television. Regulations state that all 
films must be produced in Canada by Canadian 
producers; films must have been produced o1 
released generally during 1955: a film may be 


entered in only one class. 


\wanps: Canadian Film of the Year. for the 
film which represents the highest achievement of 
the year; First Award, to the film judged best 
Honorable Mention, to a film 


which is worthy of recognition. 


in each class 


speciaL Awanp: The Trophy of the Associ 
ition of Motion Picture Producers and Labo 
ratories of Canada, to the producer of the best 
imateur film of the year 

ENTRIES AND ENQuintes (on general regula 
tions, etc.): Manager, Canadian Films Awards 


102 Peter Street, Toronto 2B. Ontario. 


FOURTH ANNUAL 
COLUMBUS FILM FESTIVAL 
Sponsored by 
The Film Council of Greater Columbus 
in Association with 
The Columbus Public Library 
Saturday, April 7, 1956 
The Ohio Union of Ohio State University 
Deadline for Entries: March 15 


FesTival CATEGORIES 


Kusiness & Industry ob Application: Sales 
PI 


Promotion: Relations 


Employer - Employee 
Public Relations; Safety. 

Travel: American; Foreign 

Injormational-E-ducational: Children’s Films 
Primary Intermediate, Junior High. Senior 

High, Geography and History; Science; Mis 


cellaneous; Films for Television 


Health, Mental Health. Medicine Today Hy 
rene Mental Health: Current Developments 
in Medicine 


Cultural Arts Their Contributions: Literature 


in Film-—-Biographical, Fictional; Art--Seulp 
ture, Painting, Home Art Hobbies: Musi 
Instructional, Entertainment: boreign Films 
Theatre Arts——Play Production, et 


Religion & Ethics 


ENTRY: Films must be in required categories 
produced during 1954-55-56. Do not send films 
entered before kntries should he accompanied 
by 3 x 5 cards (for the preview committee) 
noting color or black/white: running time 
brief summary of film’s content. Films will b 


judge d by teachers and other professional peopl 


(Hay Lytton 
PRODUCTIONS 


*% Motion Pictures 
* Slide Films 
Lisle, Ulinois 











Phone: Downers Grove 2851 ) 





COMPETITION IN 1956: 


Contact 
D. F. Prugh. Film Council of Greater Columbus, 
Columbus Public Library. 96 S. Grant Ave.. 
Columbus 15, Ohio. 


Entrant must pay roundtrip postage. 


SEVENTH ANNUAL 
STAMFORD FILM FESTIVAL 


Sponsored by the Stamford Film Council 
May 11, 1956 


Careconies: The Festival is open to all pro 
ducers submitting L6mm sound films which have 
heen released for public distribution in the 
\ nited States between January 1, 1955 and De 
cember 31, 1955. Only l6mm films falling into 
the following categories will be shown: (1) 
Science: (2) Children’s Films (non-« lassroom) : 
(3) Human Relations (in the field of interfaith 
wd interracial); (4) Art (painting, sculpture 
and art appreciation); (5) Industrial Promo 
tion; (6) Child Care and Family Living: (7 
Sports (non-instructional); (8) Travel; (9) 
Health: (10) Classroom. 


Awarps: kach l6mm sound film entry will be 
screened by a committee of spec ialists and lay 
men who will make the final selecti: n of films to 
he shown. A First Award will be given to the 
film chosen by the audience as outstanding in 
each of the above listed categories. Other films 


chosen to be shown by the Selection Committees 


(CONTINE ED ON PAGTI SEVENTY-FOUR) 


the mark of 


excellence in 


commercial films 





CATE & MCGLONE 


films for industry 


1521 cross roads of the world 
hollywood 28, california 
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Our many years in business have taught us how to produce 
artistic motion pictures quickly and efficiently. Our studio 
in the heart of midtown Manhattan puts the finest talent 
at our doorstep. Having the many facilities necessary to quality 
production at one location obviously accomplishes smoother integration 
of the many elements of motion picture production. Result: a quality film 


produced with speed and efficiency at a fair price. 


Next time you need strings pulled, call us. 





FLETCHER SMITH STUDIOS, INC.- 320 E. 44th ST.- NEW YORK, N. Y. 


Murray Hill 5-9010 


tn Canada 


us Cr WM le ys 
GC 


For QUALITY 


60 national and international! 
awards for excellence in the last 
six years alone for films tor in 


dustry... government... television 


For EXPERIENCE 


With 45 companies reporting to 
the Canadian Bureau of Statistics 
Crawley'’s produced 24% of Can 
ada's private film production for 
1954. Senior producers NOW 
ON OUR STAFF (that's what 
years mad 


550 CRAWLEY films 


them for U.S. and foreign sponsors 


counts) have in | 


many ot 


For FACILITIES 


Canada's most modern film stu 
dios, located in the Capital with 
branches in Toronto and Montreal! 


plus a flourishing TV Division 


For STABILITY 


Over 75° of Crawley's produc 


tion is repeat business soundly 
financed with an AaA-! Dun and 


Bradstreet rating 


Crawley Yitrs 
Vimeled 


TORONTO: 21 DUNDAS SQUARE 


MONTREAL 
1467 MANSFIELD ST 


OTTAWA 
19 FAIRMONT AVE 


ANNUAL FILM AWARD 


7TH STAMFORD FILM FESTIVAL: 


‘CONTINLCED FROM PAGE SEVENTY 


Awards of Merit 


of award winning calibre 


rwo} 


(Only those films 
will be 


will receive 
judged to be 
chosen for showing. } 
Entry: A producer wishing to enter any of 
his films should write for an application form to 
Miss Marjorie Fuller 


bilm Council, 96 Broad St. 


Stamilord 
Stamford, Con 
necticut. Committees will be screening between 


March 12 and April 13, 1956. 


( coordinator, 


FOURTH ANNUAL 
AWARDS COMPETITION FOR THE 
BEST VISUALS IN SELLING 
AND SALES TRAINING 


combined with 
SECOND ANNUAL 
‘DAY OF VISUAL PRESENTATION” 
Co-Sponsored by the 
National Visual Presentation Assn., Inc., 
and the New York Sales Executives Club 
May 1, 1956 
Hotel Roosevelt, New York 
Deadline for Entries: March 24 
Score: Full day of talks and seminars on the 
production and use of visual presentations, com 
bined with a showing of prize winners in 1956 
competition 
(1) Motion Pictures: | 


Films and Slides, excluding motion pictures; | 


CLASSIFICATIONS 2) 
4) 
Visual Presentations other than films (binders 


flip charts, flannel boards, etc.). 


Carecories: (1) Selling (any visual device 
used by salesmen to sell individual prospects; 
this excludes mass media); (2) Sales Training 
(any visual device used to train sales personnel) ; 
(3) Sales Promotion (any visual device used to 
promote the sales of a product or service). 
Awarps: First and second place winner in 
each classification and category. First place win 
ners will be invited to make their presentations 
at luncheon meeting of Sales Executives Club, 


May | 


Entry: Fee of $10 per entry, $5 for each ad 
ditional entry 
Deadline for receipt of 

March 24. Send to Dr. J. 
N.V.P.A. (Pace College, 41 Park Row, New York 
City). Write Dr. Schiff for registration blank for 


attending days program 


Fee must accompany ea h entry 
visual presentation 


S. Schiff, president 


COMPETITION IN 1956: 


SECOND ANNUAL 
SOUND SLIDEFILM CONFERENCE 
OF THE 
AMERICAN FILM ASSEMBLY 
Sponsored by the Film Council of America 
and the Sound Slidefilm Committee 
April 23-27, 1956 
Morrison Hotel, Chicago 
(Entries closed on December 15, 1955 


Robert | Shoemaker. 
DukKane Corporation, St. Charles, IIL 


Contlerence Chairman: 


CATEGORIES: Sound slidefilms (sound film 


strips); 35mm single-frame filmstrip with sound 
recorded on dises or tape, manual or automatic 
Safety and Health, Education, 


Sales and Sales Promotion, Sales Training, In- 


synchronization 


dustrial Training, Religion. 


Awarps: Gold Award presented to the winner 
of each category; Silver Award presented for one 
or more films of exceptional merit in each cate 
gory; Certificate of Acceptance for all other 


sound slidefilms chosen for 


screening during 
Conference. Award winners are chosen by cate 
gory juries prior to the ( onterence. lop rated 
sound slidefilms are screened Tuesday, April 24 


and Wednesday. April 25. 


nounced at banquet Thursday evening, April 26. 


Award winners an 


Gold Award winners will be rescreened and dis- 
cussed during the Sound Slidefilm Open Meeting, 


Friday, April 27. 


ENTRY: Future entry information and further 
1956 program information may be obtained from 
Robert L. Shoemaker, DuKane Corporation, St. 
Charles, Ill. or from Film Council of America, 


600 Davis St.. Evanston, HL 


NATIONAL COMMITTEE 
ON FILMS FOR SAFETY 
ANNUAL AWARDS 


(Entries closed on February 27) 


Carecories: Theatrical and l6mm non 
theatrical motion pictures and slidefilms dealing 
with safety in four fields Occupational, Home, 
Trafie and Transportation, and General. Film 
must have been produc ed or released during past 


calendar year. 


Awarps: Bronze plaques will be awarded to 


(CONCLUDED ON PAGI SEVENTY-SIX) 


— see page seventy-six 
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Whether you sell... SS 


TRANSPORTATION . 





Roger Wade can make a film 


to help you sell it better! 


Are you getting our newsletter? 
Drop us a line and we'll be glad 
to put you on our mailing list... 


Roger Wade Productions | 15 west 46» street 


New York 36, N. Y. 
Telephone Clrcle 7-6797 





* BALTIMORE & OHIO R. R., SEALTEST, LIFE UNDERWRITER TRAINING COUNCIL, NYLOK CORP. 
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Complete in one case. The only pro 
fessional synchronous magnetic mo 
tion picture recording unit complete 


in one unit, from microphone to film 


Priced far below other professional 
sound equipment, yet conforming to 
full, professional standards 


COMPLETE UNIT $695 


NEW l6mm KINEVOX RECORDER 


ALLE DAL ALT Lie dit Le A 
reels available as 
ory. Less than 2 


distortion through complete chan 


standard acces 
intermodulation 


nel, from microphone input to film 
playback at full operating level 


KINEVOX 


DIVISION 
OF ELECTRQMATION CO. 


116 SOUTH HOLLYWOOD WAY 
BURBANK, CALIFORNIA 
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NATIONAL SAFETY FILM AWARDS: 
CONTINUED FROM PAGE SEVENTY-FOUR) 


lop winners 


Award of Merit certificates will be 
given to other films for special reasons of sub 
ject treatment, production excellence and/or un 


Awards 


Instruction-teaching” and “In 


usual contribution to contest objes lives 
may bee given for 
spirational purpose films. No charge is made 


for contest entries or awards to sponsors. Sepa 


rate awards for sound slidefilms 


barnes: Will only be accepted for those films 
which are delivered all charges prepaid to Com 
All films will be returned 


charges collect as soon as possible after final 


mittee headquarters 
judging in April. Further information and forms 
William | nglander secre 
tary. National Committee on Films for Safety 
125 North Michigan Avenue. Chicago 11. Ill 


ire obtained from 


BOSTON FILM FESTIVAL 


* The Film Council of Greater Boston has an 
nounced that, due to a program of reorganization 


it will not sponsor a film festival in 1956. 


SIXTH INTERNATIONAL DISPLAY OF 
CINEMATOGRAPHY FOR 
PUBLICITY, INDUSTRY AND 
TECHNICS USE 


Sponsored by the 

International Milan Samples Fair, Milan, Italy 
April 12-27 

Publicity Films 


products; /ndustrial and Technique documentary 


CATEGORIES: advertising 
films — showing the achievements of industry, 
manufacturing operations and applications. 


ENTRY: 
Dr. M. G. Franci, The Secretary General, Milan 
Fair, International Display of Cinematography 
for Publicity, ete., Ente Autonomo Fiera Milano 

Via Domodossola, Milano, Italy. 


Address requests for information to 


Disptay Jury: Will consist of a film producer, 


two publicity technicians, a cinematography 
critic, one of the Milan Fair exhibitors, a private 


citizen, representing the public. 


Awanps: Prizes will be awarded according to 
film's purpose 


COMPETITION IN 1956: 


INTERNATIONAL EXHIBITION 
OF CINEMATOGRAPHIC ART 
Venice, Italy 
The Lido, Venice 
August, 1956 
Closing Date for Entries: May 31, 1956 


Catrecories: Films for Children, Documentary 
ind Short Films (Scientific, Informational, T each 
ing, Films on the Arts, Television, Short Fea 
tures, Cartoon and Puppet Films) 

\warps: A prize is aw arded respective ly for 
the best film in the category. Certificates are 
presented to the entrants of all films selected for 
exhibition. 


Entry: All non-governmental American entries 
ire submitted through the Film Council of 
America. For information write the FCA at 600 


Davis Street, Evanston, Illinois. 


EDINBURGH FILM FESTIVAL 


Sponsored by the Edinburgh Film Festival 
Edinburgh, Scotland 
August, 1956 


Closing Date for Entries: May 31, 1956 


CATEGORIES: Features, Documentary, Cultural, 
irt, Experimental, Cartoon, Children’s Films, 
Television Films. 

Awarps: Diplomas of Merit are presented to 
films most highly rated by a selection board. 
Certificates are presented to the producers of all 
films selected for exhibition. 

Entry: All non-governmental American entries 
are submitted through the Film Council of 
America. For information write the FCA at 600 
Davis Street, Evanston, Illinois. 


OTHER AWARD COMPETITION 


* The Editors of Business SCREEN take note of 
other important competitive events which include 
motion pictures and slidefilms such as the An- 
nual Public Utilities Advertising Awards and the 
Annual Cooperative Information Service Fair, 
sponsored by the National Counc il of Farmer 
Cooperatives (see story on page 158). Financial 
report films are included in the annual citations 
by the Financia Wortp MAGAZINE and spon- 
sored films of educational interest are included 
and annually reviewed for honors by awards 
juries of the ScHoLastic TEACHER MAGAZINE. & 


— see page seventy-eight 
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... to better tell 


YOUR MOST IMPORTANT STORY 


Max Lasky Film Productions 
and Soundfilm Studios, Inc., combine 


their creative talent 
and production facilities. 


Thirty-five years of “know-how” 
in the production of effective 
presentations, 


testify to the ability 

of these men 

to put — life — color — and meaning 
into a sponsor's film. 


LASKY FILM PRODUCTIONS, INC. 


Central Studios . 4815 Cabot . Detroit 10, Michigan 


DETROIT NEW YORK CINCINNATI 
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INSPECT-O-FILM 


Automatically detects torn or enlarged 
sprocket holes, sprocket punch, broken film 
weak splices or any defect that would cause 
@ poor showing. Counts good splices and cleans film 
Try avtomatic film inspection for just $75 «a month and 


auure your customers perfect show every time. Model 


K (pictured above) is complete with editing facility, trial 


rental slightly higher. Write for descriptive literature 


SPLICE-O- 
FILM 


A protessional unit 
for making strong 
low-visibility splices 
quickly and easily 
Features a semi-auto 
matic, preset scraper 
that removes emulsion 
to the precise depth 
every time. Precision 
made, easy to main 


tain. Models for nega 


tive or positive use, combination Bmm.lémm or 35mm 
Perfect for use with the Harwald Inspect-O-Film 


PROTECT-O-FILM PREVENTS 
COSTLY FILM DAMAGE... 


Works four ways to increase film life 


improve 


completely 


projection quality. Cleans 


reduces wear, prevents 


dirt and dust collection, strengthens 


film base 


Try this amazing film con 


ditioner yourself, Pint, just $1.75 


FILM STORAGE 
CABINETS 


Practical, efficient cabi 
nets for storage and care 
of your valuable films 
Double doors with key 
lock. Continuous card 
holder for indexing. Fitted 
with film seperoter racks 
in any combination of 
roel sizes. 29" wide « 66 
high « 15° deep, Boked 
on grey crackle finish 





*For full information, 


check the 


you're interested in, tear out this ad and 
send it with your name and address to 


items 





THARWALD 


1216 CHICAGO AVENUE 


EVANSTON, 


ILLINOTS 


NATIONAL ORGANIZATIONS 
IN THE AUDIO-VISUAL FIELD 


Business, professional and consumer 
groups with audio-visual interests. 


FILMS AND VISUAL AIDS STEERING 
COMMITTEE OF THE 
ASSOCIATION OF NATIONAL 
ADVERTISERS, INC. 


FILMS GROUP 


Ovrice: 285 Madison Ave.. 


New York 17, N.Y. 


OFFICERS: 


vice-president, films committee liaison 


Memeersuip: John Flory (Eastman Kodak Co.) 
chairman; W. M. Bastable (Swift & Company) ; 
Frederick G. Beach (Remington Rand Div.. 
Sperry Rand Corp.); Leo Beebe (Ford Motor 
Company); Eyre Branch (Standard Oil Com 
pany of New Jersey) ; George J. Dorman (United 
States Steel ( orp.) ; John J. Dostal (Radio ¢ orp. 
Harold F. Driscoll (Bell & Howell 
Agnew Fisher ' lrans World Nir 
John Ford (General Motors Corp.) ; 
William Hazel (Standard Brands Ine.): J. W. 
Kenneth Pen 
ney (Minnesota Mining & Manufacturing Com 
pany); O. H. Peterson (Standard Oil Company 
(Ind.)); Willis H. Pratt, Jr. 
phone & Telegraph Company) ; H. 


of America} : 
Company } 


lines, fe ole 


King (American Can Company) ; 


(American Tele 
A. Richmond 
Frank 


Virgil Simpson 


(Metropolitan Life Insurance Company) ; 
Rollins (E. KR. Squibb & Sons) ; 
(E. 1. du Pont de Nemours & Company, Ine.) ; 
Stanley F. Withe (Aetna Casualty & Surety Com 


pany ’ 


PuRPOS! The Committee initiates and executes 
projects which will provide the 450 Film Group 
members with cost, technical, distribution and 
other information about business films and re 
lated audio-visual materials. The Committee has 
recently completed and distributed a 16-page 
buoklet entitled “Criteria for Business Sponsored 
Educational Films” designed to aid adver 
tisers in understanding the problems of educators 
in preparing films intended for in-school show 
ings, and at the same time to help educators 


understand the problems of industry. 


Paul West, president; Lowell McElroy. 


INDUSTRIAL AUDIO-VISUAL 
ASSOCIATION 


Orrice (of the Secretary): Alan W. Morrison, 
Socony Mobil Oil Company, Inc., 


New York 1. N.Y. 


26 Broadw ay. 


Orricers: Frederick G. Beach (Remington Rand 
William B. 
Cox (Santa Fe Railway Co.) , first vice-president ; 
C. R. Coneway (Humble Oil & Refining Co.), 
second vice-president; John T. Hawkinson ( Illi- 
nois Central Railroad Company), treasurer; 
Alan W. Morrison (Socony Mobil Oil Company, 
Inc.), secretary; Robert C. McCaslin (Caterpillar 
Tractor Company), asst. secretary. 


Div., Sperry Rand Corp.) , president; 


Purrose: To study all means of audio-visual 
communications including creation, production, 
appreciation, use and distribution; to promote 
better standards and equipment and to establish 
a high concept of ethics in the relations of mem 


bers with associated interests. 


ANNUAL NationaL Meetine: April 3, 4, 5, 1956, 
Edgewater Beach Hotel, Chicago, Ill. (Members 
only but qualified guests from sponsoring com 


panies may apply to the Secretary for admission. } 


NATIONAL VISUAL PRESENTATION 
ASSOCIATION, INC. 


For INFORMATION: write to Porter Henry, Secre 
tary-Treasurer, Porter Henry & Co., Inc., 507 


Fifth Avenue. New York 17, N.Y. 


Orricers: Dr. Jack Shiff (chairman, Pace Col- 
lege), president; Ray Bonta (General Electric 
Company), vice-president (User) ; Charles Behy 
mer (H. D. Rose & Company), vice-president 
Porter Henry (Porter Henry & Co., 


Inc.). secretary-treasurer. 


{ l rade} ° 


Purpose: To encourage better selling through 


better methods. 


Meerines: Luncheon meetings are held once a 
month at Toots Shor’s, 51 West 5lst Street, New 
York City. 


ANNUAL Awarps ComPETITION and Day of 
Visual Presentation) : May 1, 1956. Co-sponsored 
by N.V.P.A. and the New York Sales Executives 
Club, Hotel Roosevelt, New York. (See Annual 


Award Competitions Listings. ) 


(CONTIN PAGS 


imagination in workmanship 


- see page eighty 
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SO FAR: 


004 VIEWERS PER PENNY... 





VOLUME 


and they're still adding! 


Even the cost-conscious American Institute of Accountants has been 
pleasantly surprised by the low “‘cost per viewer” of then W illard-made 
public service film. In 1955 it reached 554 viewers for every penny of 


production cost—and it’s still going strong 


But this is nothing new. Willard-made pictures have a way of remain 
ing popular and effective long alter the sponsor has stopped worrying 


about his cost. For instance. United Fruit's Middle America is still in 


wide distribution after 17 years. 


Consult Willard on your next film. We consider every new motion pi 
ture a new creative challenge—a new opportunity to make the best 


picture yet. 





PNG \IN/\LLARD 





PICTURES : 


45 WEST 45th STREET * NEW YORK 36,N. Y 
JUdson 2-0430 
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FILM 
HEADACHES 
CURED 


Business Films, Libraries, Adver- 
tising Companies, Film Distribu- 
tors, Etc., Vacuumate Corporation 
offers quick relief for film 
headaches—bringing to you many 
services you have urgently 
sought. 
FILM CLEANING 
INSPECTION 


AND REPAIR 


. 
SPOOLING & SHIPPING 
OF TV COMMERCIALS 


* 
FILMSTRIP CUTTING 
AND CANNING 


° 
FILM PROTECTION 


Vecuumeate Corp. gives you the fine super 
Vecuumete film precess fer protection 
egeinst weer, oll, fingermerks, scratches 
and climatic changes. 


* 
FILM DEPOSITORY 


Films ere catalogued and stored with wus 
awaiting your shipping instructions 


e 
PACKAGING AND SHIPPING OF 
FILMS . . . FILMSTRIPS AND DISCS 


FILM TREATMENT 
GIVES TROUBLE FREE EXTRA LONG 
REPEATER FILM PROJECTION FOR 
YOUR ADVERTISING CONTINUOUS 
FILMS ... 


Wf only @ single reel or many, Vaecuumete 
will serve yeu well, Write for information 


VACUUM AI 


Spe ialists in 
Film Handling Services 
446 West 43rd St.. New York, N.Y 








Producer « Laboratory 
Trade Organizations 


(CONTINC ED FROM PAGE SEVENTY-ERIGHT 


AMERICAN ASSOCIATION 
OF FILM PRODUCERS. INC. 


Orrice: 333 N. Michigan Ave., Chicago, Ul. 


Orricens: Mercer Francisco (Francisco Films}. 
president; Lawrence Mominee (Atlas Film 
Corp.), vice-president; James Holmes (Vogue 
Wright Studios), secretary; James Kellock 
(Wilding Picture Productions, Inc.), treasurer: 
Jane Ware, administrative assistant 


Punrose: By mutual cooperation to educate busi 
ness, government and education to the advantages 
ind values of industrial, business and educational 
films and other audio-visual aids; to foster and 
promote continued ethical relationships in all 


matters between producers and their clients. 


ANNUAL Meerinc: February 24, 1956, Sherman 
Hotel. Chicago. (1956 officers will be elected at 
that time.) 


FILM PRODUCERS ASSOCIATION 
OF NEW YORK 


Ovrice: 39 Broadway, New York City 6, N.Y 


Orricens: Walter Lowendahl (Transfilm. Inec.). 
president Harold Wondsel (Sound Masters. 
Ine.), vice president; Herbert Kerkow (Herbert 
Kerkow, Inc.), secretary: Edward J. Lamm 


(Pathescope Company of America, Ine.). treas 


“ret 


Dinecrors: Walter Lowendahl, Harold Wondsel 
Herbert Kerkow, Edward J. Lamm, Henry Strauss 
Henry Strauss & Co Inc.), Peter |]. Mooney 
(Audio Productions, Ine.}. John Henderson 
(Sarra, Incorporated), David |. Pincus (Caravel 
Films, Inc.), Robert L. Lawrence (Robert Law 
rence Productions, Ine.). 


PurPose: Meeting once a month, this organiza 
tion works to —advance the non-theatrical motion 
picture production industry in all its branches; 
to establish and maintain a high standard of 
ethies among producers and clients; to distribute 
wcurate information in regard to the production 
of and improvement in techniques; to advise the 
general public on the importance of the film in 
dustry in the nation’s economy; to encourage 
responsible people to enter the industry; to pro 
mote, stabilize and coordinate all elements of the 


industry 


NONTHEATRICAL MOTION PICTURE 
PRODUCERS ASSOCIATION 


Orrice: 425 South Beverly Drive, Beverly Hills. 
California. 


Orricers: Carl Dudley (President, Dudley Pi« 
tures Corp.) , president; David Lurie (Raphael G. 
Wolff Studios, Inc.), vice-president; Carl Swan- 
strom (Centaur Studios), treasurer; Perry King 
( Polaris Pictures), secretary. 


ASSOCIATION OF 
CINEMA LABORATORIES 


Orrice (of the Secretary): Byron Roudabush, 
1226 Wisconsin Ave., N.W., Washington 7, D.C. 


Orricers: Neal Keehn (The Calvin Co.) , presi 
dent; Russell Holslag (Precision Laboratories) , 
vice-president; Byron Roudabush (Byron, Inc.), 
secretary; George W. Colburn (Geo. W. Colburn 
Laboratory, Ine.). treasurer. 


Purpeose: The development of uniform methods 
and practices, 


ASSOCIATION OF MOTION PICTURE 
PRODUCERS AND LABORATORIES 
OF CANADA 


Orrice: Room 512, 140 Wellington Street, 
Ottawa, Ontario, Canada. 


Orricers: Graeme Fraser (Crawley Films 
Limited), president; Arthur Chetwynd (Chet- 
wynd Films Limited) , vice-president; Pierre Hat 
wood (Omega Productions, Inc.), past presi 
dent; D. M. MeClymont, secretary-treasurer (140 
Wellington Street, Ottawa, Ontario). 

Boarp or Directors: Spencer Caldwell (S. W. 
Caldwell Limited) ; Ralph Foster ( Batten Films) : 
J. J. Chisholm (Associated Screen News, Ltd.) ; 
Wallace Hamilton (Trans-Canada Films Ltd.). 
Memeersuip: Canadian firms, partnerships, and 
corporations engaged in motion picture produc- 


tion or laboratory work. 


Purpose: To promote and conserve the common 
interest of those engaged in the motion picture 
industry in Canada by maintaining the highest 
possible standards in the production of motion 
pictures for commercial, theatrical or television 
release and in all laboratory processing; to cor 
rect abuses; secure freedom from unjust and 
unlawful exactions; encourage cooperation in 
the industry and with other associations. 


(OTHER PROFESSIONAL GROUPS ON PAGE 164) 
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lt Will Pay You to 
Let FIORE FILMS Bid 
on Your Next Film! 


DO YOU WANT BIG NAMES IN YOUR FILMS? 


We at Fiore Films have created, produced and distributed a quarter hour story film 
for Vogue Dolls featuring Faye Emerson; an educational film for Playskool ‘Toys 
featuring Dr. Frances Horwich; another educational film for Childhood Interests 
in co-operation with the world-famous Gesell Institute of Child Development; and 
others that we'd like to discuss with you 


DO YOU WANT TO REACH BIG AUDIENCES WITH YOUR 
DOCUMENTARY AND EDUCATIONAL FILMS? 


We at Fiore Films have created, produced and distributed a public service film that 
has played to over 30,000,000 people; a documentary that has been distributed to 
80 of the top 100 markets; and others that we'd like to tell you about 


DO YOU WANT TELEVISION COMMERCIALS 
THAT REALLY MOVE MERCHANDISE? 


We at Fiore Films have created and produced two sets of TV commercials that have 
sold millions of dollars worth of cosmetics 


DO YOU WANT OUR THOUGHTS ON YOUR NEXT FILM? 


We'll be happy to sit down with you and submit a complete treatment and distri 
bution plan on your next film. Frankly, we'd like to add your next film to our list 
of success stories. Our studio is a half-hour from Times Square. Your office is but 
a few hours by plane from ours 


YES, IT WILL PAY YOU TO LET US BID ON YOUR NEXT FILM! 


FIORE FILMS 


128 Mallory Avenue Jersey City 4, N. J. 
henderson 2-4474 
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Manufacturer's Twenty Member Motion Picture Unit sets up to shoot Northrop F-89D all-weather jet interceptor for sequences in Northrop Training Department filn 


INDUSTRY'S USE OF 16MM CAMERAS BROADENS 


Northrop Aircraft Demonstrates Expanded 
industrial Use of Mitchell Cameras 


Over 100,000 feet of film were shot last year by two 16mm Mitchell cameras 
operated by a full-scale motion picture unit at Northrop Aircraft. Operating daily 
throughout the year, these 16mm cameras provide impressive evidence of the rising 
role of professional motion picture equipment in American Industry today 


Northrop, a leader in airframe and missile manufacture, makes diversified use of 
their Mitchell cameras. Motion pictures range from employee activities to engi- 
neering test films.-where re-shooting is impossible and where steady, accurately 
framed film of superior quality is consistently delivered by Mitchell cameras 


No other single camera is today used by American Industry for such a broad 
range of filming requirements as is the Mitchell camera. Easy operating Mitchell 
cameras help create sales, meet delivery schedules, and systematize and accelerate 
research and development. For details about Mitchell equipment that will meet 
your specific needs, write today on your letterhead 


Alaska Bound test pilot Bob Love and Columnist Marvin Miles 
being filmed by Mitchell camera for Northrop Public Relations 
Department 


hie a af CORPORATION 


iF 


For Quality Control Film, Mitchell camera 104 Rocket Salvo of twin-jet F-89D is cap 
moves in for close shots of Scorpion F-89D tured on 16mm Engineering Test film. 


se ‘ ' 
—_ 666 WEST HARVARD STREET 
") b Aan GLENDALE 4,CALIFORNIA 
Ys ¥ 


Cable Address: ‘‘MITCAMCO 


"85% of professional motion pictures shown in theatres throughout the world are filmed with a Mitchell 
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Films Help Them THINK Safety 


Esso Refinery Workers’ Safety Record Was Achieved 
by Intensive Training; Now Visuals Help Insure It 


Ww" DO YOU NEED to continually 
strengthen saftey-consciousness 
in an industrial operation where 
accidents are so few and far between 
that the worker is twelve times safer 
in the plant than in his own home? 

And, given this kind of record, 
how can you make safety training 
forceful enough to have lasting 
effectiveness without swinging over 
the other way and producing a 
“fear psychology”? 

These are some of the questions 
that the Esso Standard Oil Com- 
pany faces in the refineries where 
it processes vast quantities of crude 
oil into petroleum products suitable 
for industrial and consumer use. 


These Facts Show the Need 


The answer to the first of these 
questions—-the “why” of an acei- 
dent-prevention program—lies in 
three facts of refinery life. 

Fact Number One: The materials 
with which men work in a refinery 

the volatile hydrocarbons—while 
not necessarily hazardous in them- 
selves can become very much so if 
not properly handled. 

Fact Number Two: The very ex- 
cellence of the Esso safety record 
tends, in itself, to be something of a 
hazard by deadening awareness of 
the need to make safety a “way of 
life on the job. 

Fact Number Three: New men 
in the operation are likely to be 
either underly or overly impressed 
with the accident potential of the 
Kither of 


these states of mind presents obvi- 


volatile hydrocarbons. 


ous dangers. 


How Films Can Benefit 

The “how” of effective safety 
training under these circumstances 
is somewhat more complex. 

The Esso refineries have a wealth 
of practical experience in “refining 
out” both the physical and human 
danger elements. Their safety re 
cord is the result of an intensive 
and continuous training program. 
One of the key elements of this 
program is an ingenious “labora- 
tory demonstration course” des- 
igned to show just what the volatile 
hydrocarbons are and how they be- 
have. 

This course had proved highly 
effective, but there were certain 
serious drawbacks in its operation. 

.. » Running through the actual 
demonstrations was very time con 
suming. 


.. « Only limited numbers of per- 
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sonnel could be exposed at any 
one time. 

. . » The demonstrations involved 
the use of physical props which 
were costly to duplicate and imprac- 
tical to shift around to different 
training locations. 

. « « Only technically skilled train- 
ers could conduct the demonstra- 
tions—and that only after consider 
able practice. 

..« While the lecture-demonstra 
tion was an excellent teaching de. 
vice, ut was difficult to introduce 
into it a strong motivational ele- 
ment, 

Considerations such as these led 
Esso to the conclusion that putting 
this part of its program on film 
would greatly increase the impact, 
flexibility, and usefulness. 


Making It Visually Effective 


More was involved than simply 
photographing the demonstrations 
in their original form. First of all, 
there were some knotty technical 
problems. Material taking some six 
hours to present in actuality had to 
be reduced, without loss of coher- 
ence or any vital information, into 
around thirty-five minutes of film 
time. Some of the demonstrations 
had to be greatly speeded up. 
others, which took place in split 
seconds, slowed down. For the sake 
of realism, the film had to be shot 
in color using combinations of 
lighting and backgrounds that 
would make the action of transpar 
ent substances clearly visible. A way 
had to be found to relate the lab 
oratory demonstrations to the field 
processes they represented in minia 
ture. 

Secondly, there was the problem 
of motivation. The film must help 
lead people to think safety, feel 
safety, live safety. It must, while 
focusing on mechanical details, get 
across the idea that safety is rooted 
in the man rather than in his sur 
roundings. And, it must do this in 
a way that would instill respect for 
materials men handled on the job 
without instilling fear. 


Strauss Selected for Program 

The firm of Henry Strauss and 
Co., was selected for this demanding 
job on the grounds of its experience 
in combining technical and human 
factors with effectiveness in both 
areas, 

After researching the many-sided 
aspects of the problem, the Strauss 
organization came to the conclusion 
{CONTINUED ON PAGE 154) 


oy  * 3986 


5 ARR 


SPECIALISTS IN VISUAL SELLING 






Poe CeCeoeecoee 8 69.0688 8 00 6 Ord.6 6.4 6 0's 26.68 6 eS ee 6S 


IN MOTION PICTURES 
AND SOUND SLIDE FILMS 





IN TY COMMERCIALS 





SSL OLEC Cees 6 6 O69 2.8 6.2 6 6. Oe eee 


. 
IN ADVERTISING 


ILLUSTRATION 


BARR 


ALWAYS SHOOTS TO SELL 


NEW YORK 


200 East 56th Street 


CHICAGO 


16 East Ontario Street 
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Reach the Rural Market 


SU itwolersas Merchant-Sponsored 


Roadshows This Summer 


Sponsored FILMS reach an important segment of the American 


market through Modern'’s summer roadshow circuits 


What is a roadshow? It's a phenomenon of the great Midwest 

it's “movie night” underwritten by local merchants in theatreless 
towns to draw crowds (which also buy in the late-open stores) into 
their communities. At these roadshows the people of the area see 


a free Hollywood feature movie—and a sponsored film 


Are roadshows successful? You bet! The smart local merchant 
wouldn't spend his money financing them if they weren't. Audiences 
range up to one thousand people and the average is over 400 


at each show 


Suitable sponsored films (a limited number of them) will be shown 


in 1500 towns in the summer months through Modern's roadshow 


Modoum 


WN WN SERVICE 


CHICAGO 


DETROIT 


Prudential Plaza, Chicago 1, Ill. 


distribution. This can be an important extra channel of circulation 
for your film at a time of the year when other channels are at an 
ebb. You don’t miss any other opportunities when your 16mm 


prints are on the summer roadshow circuits. 


You can buy roadshow distribution alone or in combination with 
any of the other three channels of distribution through Modern 

-l16mm_ non-theatrical, television, and theatrical. And like all 
Modern guaranteed distribution plans, your film is shown or you 


pay nothing—if your film doesn't play, you don’t pay 


If your company or association is interested in the big American 
rural market of the Midwest, you should check with Modern now 
tor the facts about roadshows. There's an opportunity here for 


you. Write or phone any of the division offices listed below 


NEW YORK ~- 45 Rockefeller Plaza * New York 20 * JUdson 6-3830 


DElaware 7-3252 PITTSBURGH GRant 1-9118 


339 Boulevard of Allies, Pittsburgh 22, Penna. 


TEmple 2-421] LOS ANGELES MAdison 9-2121 


956 Maccabees Building, Detroit 2, Mich. 612 S. Flower Street, Los Angeles 17, Calif 
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A Preface to the 
Production Review 


HOUGH SIZE ALONE is neither the ob- 
jective nor the criterion of the Annual 


Production Review program which begins 
each new publication year for BUSINESS SCREEN. 
this 6th Annual Edition is the largest ever pub- 
lished. It is also the most complete from the 
standpoint of listings of qualified producers in 
the United States, Canada and in other lands 
throughout the world. 


Because the Production Review has become an 
authoritative guide to the increasing thousands 
of buyers of motion pictures, slidefilms and other 
forms of visual presentation, a very special effort 
has been made to present only those companies 
especially qualified to serve this market. It is 
also significant to note that these are companies 
most interested in performing these services. 


They have shown good faith in their attitude 
toward the buyer’s needs in furnishing consider- 
able data on 1955 experience, listing their per- 
manent staff members and in furnishing basi 
data concerning physical facilities. 


The financial growth of the business film in 
dustry, previously included in this same issue, 
will be reported in our next number in order to 
allow sufficient time for the most accurate review 
of statistics within each reporting company as 
well as by our own researchers. Postponement of 
the income tax deadline to April 15 is another 
reason for this added period of grace. 


The question most frequently asked the Editors 
in hundreds of letters from prospective sponsors 
during the year is “how can you giude me in the 
choice of a prospective producer?” Here are the 
elements of a formula which the Production Re- 
view listings would seem to recommend to your 
consideration: 


BASIC CONSIDERATIONS 
in Selecting Your Produce 


EXPERIENCE: what has the prospective producer 
made in terms of pictures clearly identified as his 
full responsibility ? 


FINANCIAL STABILITY: evidence should be sub- 
mitted to the producer's ability to carry out the 
intended assignment according to agreed terms 
and without requiring emergency assistance. 
Progress payments, if agreed upon, should be 


maintained according to terms of the contract. 


CREATIVE ABILITY: 
the full responsibility of the picture from seript 


if the producer contracts for 


to screen, is the creative function drawn from 
facilities under his direct control? Hf not, is the 
sponsor fully aware of the creative source and 
its line of responsibility? What does the creative 


record of the supplier show ? 


PuysicaL Facitities: does the producer either 
maintain or have fully under his control adequate 
physical facilities to complete all phases of pro- 
duction from script to screen? a 
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Cll Films Win Freedom Awards 


Honor Medals Awarded to Sponsored Motion Pictures for Their 


Contributions to Understanding of the American Way of Life 


OTION PicTURES from sponsor, producer 
M syndicate and institutional sources com 
posed the 20 award winners of the 1955 
Freedoms Foundation competition honored in 


Valley 


February 22, 1950. 


ceremonies at Forge, Pennsylvania, 

The winning films held their George Washing 
ton Honor Medal places with winners in other 
special and general communications media areas. 
In national and school categories, Freedoms 
Foundation entries range from individual, civic 
gxroup and company projects developed on local 
and national levels, letters, photographs and 
essays from armed forces and sf hool sources, to 
such media as advertisements, newspaper car 
toons, editorials, radio and television programs, 
public addresses and sermons. 


Distinguished Jury Selects the Winners 


Judged by a national and school awards jury 
of supreme court justices, officials of veteran and 
other patriotic organizations, and representatives 
of scholastic and fraternal organizations, the 
films and other winning entries were chosen as 
activities and communications which aid in the 
Freedoms Foundation objective as stated in the 
American Credo: “To maintain the American 
way of life and pass it intact to succeeding 
generations.” 

Chairman of the awards jury was Dr. Raymond 
B. Allen, chancellor of the University of Cali 
fornia at Los Angeles. Jury coordinator was the 
Honorable Charles R. Hayes, retired presiding 
judge of the Supreme Court of South Dakota. 


Top Award to National Council of Churches 


Principal award for the films the encased 
George Washington Honor Medal — went to the 
National Council of Churches of Christ in the 
Lnited States for /n Face of Jeopardy, which de 
picts the work of Christian missionaries in South 
east Asia in keeping the torch of liberty aflame 
in the face of atheistic communism. 

Other sponsored motion pictures which formed 
more than half of the winning film contestants 
contributed to several phases of communications 
on the American scene as it pertains to ideals of 
freedom and the practical applic ation of those 
ideals. 

George Washington Honor Medal Awards were 
won by ; 

Van ol 
Council to Improve Our Neighborhoods and pro 


{ction sponsored by the American 


duced by Transfilm, Inc. Reviewed in this issue 
of Business Screen. Man of Action shows how 


neighborhoods can be improved through the in 


1956 


spired efforts of one man leading his neigh 
bors in practs al action 

People, Products and Progress, 1975 produced 
United 
States by Creative Arts Studio a film which 


proyects the future to show how this country can 


for the Chamber of Commerce of the 


continue to grow and achieve a higher standard 


of living if it keeps a free market system 


Board of Trade Film Gets Honor Medal 


ijter the Harvest, sponsored by the Chicago 
Board of Trade and produced by Wilding Picture 
Productions, Inc.: a dramatized visit to the na 
tion’s greatest grain market which explains the 
Board’s place in the free American economy. 

Letier From Pasquale, produced from a seript 
by Bruce Henry by Mode Art Pictures, Ine., for 
the Community Chest of Allegheny County, Pa. 
This photoplay tells of the Community Chest’s 
help to an immigrant in finding a productive role 
in American life, It stresses the opportunities 
available to all in this free land 


General Electric's “Automation” Honored 


This Is Automation, sponsored by General 
Electric Co, and produced by Raphael G. Wolff 
Studios, Ine, which recaps the history of auto 
mation and explains its force in the expanding 
American economy. 

Land of Plenty, another Wilding Picture film, 
Rubber Co., 


visualizing the growth of production as related 


produced for Goodyear Tire & 
to the improvement of tools and machinery, 
Miracle at Your Front Door, sponsored by the 
Minneapolis Star Tribune. A Rippey, Henderson 
& Kostka Co. production which shows how a free 
(CONTINUED ON rue 


FOLLOWING PAGE) 
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A GUEST EDITORIAL 


aR ae om eee 


p+ ee Na VISION... 


—the vision of national acceptance a 
ceptance of the simple idea that pictures make 
things plain-—that all things may be made 
more understandable by the selections of the 
camera — that all tasks may be made easiet 
to learn by seeing the pattern for doing the 
job well, as the projector throws the pro 
cedure on the screen, living and vividly 


lighted 


eet us resolve to make good pictures 
Let us make good our promises — reduce 
them to promises that we can make good 
Let us strictly confine all pretenses to the 


stage floor 


~ 
het “us resolve to keep within the scope 
of our qualified experience. Let us do only 
those things which we can do truly well. Let 
us undertake only those responsibilities which 


we can carry competently 


» apr “us resolve to co-operate in a tribute 
to our medium-of-vision a tribute which 
can be rendered only by good films economi 
cally produced in the spirit of integrity 


dependability and real craftsmanship 


Gamison « j landy 
s ‘ 


Reprinted hy request from 


Business Sereen, lisme 8, V olue il 





FAEEDOM AWARD WINNERS: 


(CONTINUED FROM THE PRECEDING PAGE} 


press works to keep Americans the best informed 
people in the world. 


“Horizons of Hope” Shows Cancer Research 

Horizons of Hope, produced by John Suther-. 
land Productions, Inc., for the Alfred P. Sloan 
Foundation. This film shows how the imagination 
of free men, supported by privately donated 
funds, attacks a major medical research problem 

for the benefit of a free nation. 

{ Dawn's Early Light, sponsored by Westing- 
house Electric Corp., which pictorially presents a 
new era being opened by peaceful uses of atomic 


energy. 


Specialized Pictures Share Four Awards 

Syndicated and specialized production sources 
which won George Washington Honor Medal 
Awards included 

Coronet Films, cited for its American History 
series; Pat Dowling Pictures, honored for Our 
Productive industry, which shows how mass 
production and distribution have developed 
American industry and living standards; Avalon 
Dagget Productions, rewarded for Herds West, 
a story of the cattle industry and its importance 
in the economy; Bob Post Associates, acclaimed 
for Trial by Jury, a documentary on the rights 
of every citizen in the American judicial process 
is safeguarded by the Constitution 


Organization Efforts Are Also Cited 

Honor Medals also went to the following or 
vanizational sponsors 

Girl Seouts of the U.S.A., for Leading Lady, 
demonstrating the work and satisfactions in 
scouting: University of Indiana Audio-Visual 
Center, for Your Voting Procedure, depicting the 
American system of registration and voting: 
Ladies Auxiliary, Veterans of Foreign Wars of 
the United States, for To Help the Living, telling 
of volunteer service in the American tradition; 
National Council of Independent Schools, for 
Beyond the Classroom, showing how a school 
prepares students for President's 
Committee on Government Contracts, for Com 


leadership; 
mencement, a dramatization emphasizing how 
discrimination against minority groups in in 
dustry can be eliminated 

An Honor Medal likewise was accorded News 
Magazine of the Screen and Warner Pathe News 
for their cooperative production of the America’s 
Heritage series. 


Repeat Winners Receive Service Scrolls 


General Electric Co.. Girl 
Seouts of the U.S.A. and Goodyear Tire & Rub 
ber Co. will receive the highest recognition of the 


Coronet Films 


Freedoms Foundation, the Distinguished Service 
Scroll awarded to entrants who have been 
selected for award in at least five of the Founda 
tion’s seven annual awards programs. 

\ special award went to k. |. duPont de 
Nemours and Company for “its dedication to the 
ideals of the republic through the years of 
brilliant radio and television programs, adver 


tising, motion picture films and employee publi 


cations.’ Ind 


Eprror’s Nore: for details concerning entry of 
1956 productions, see page 70 of this Production 


Rev iew eu 








TRENDS IN THE NEWS 


Notes and Commentary on Events 
of Special Interest to Sponsors 


nis Active Year began with more than 
usual interest shown in films by sponsoring 
companies, trade groups and government. 
The international scene was reflected in show- 
ings of new factual films from overseas sources 
and in this interesting summary of U.S. motion 


pie tures now serving free peoples overseas: 


Royalty of Greece Sees “A Is for Atom” 
Request Showing in Schools of Their Land 
* In his recent report to the Congress on the 
progress of the U.S. Information program, Direc- 
tor Theodore Streibert of the Information Agency, 
had the following to say about the motion picture 
phase of this international effort: 

“Our motion pictures are sound-tracked in 30 
different languages. In urban areas, the outlet is 
generally the commercial theaters and private 
showings. Recently, the Royal Family of Cam 
bodia saw a newsreel, and borrowed it later for 
a royal charity fete. Queen Fredericka and King 
Paul of Greece saw our film, A /s for Atom, 
and the Queen personally urged the Ministry of 
Education to have the film shown in all Greek 
schools. In the two years since the President's 
historic { nited Nations “atoms-for-peace” mes 
sage, the Agency has used 14 motion pictures to 
tell the story. 

“The motion picture audience, however, is not 
limited to urban areas. Mobile units, generating 
their own power, carry them to remote villages. 
In many, the Inforiaation Agency film has been 
the first motion picture ever seen. In Laos the 
natives saw and heard their king for the first 
time when we showed films of him on our mobile 
unit. We use also a boat on the Mekong River. 

“President Magsaysay of the Philippines used 
Agency films in his anti-Huk campaign. In Viet- 
nam, jungle villagers learned from films, many 
for the first time, about their Government and 
their President. We worked with President Diem 
in preparing the films.” 

1 /s jor Atom was produced by John Suther 
land Productions for the General Electric Com 
pany and is the winner of many international 
and U.S. film awards. bd’ 


. . ‘ 
Much-Needed A-V Commission for Public 
Education Announces Ist Recommendations 
* A recommendation that not less than 19% of a 
school’s instructional budget be allocated for 
audio-visual instructional materials was made by 
the Audio-Visual Commission on Public Infor 
mation of nine national organizations in the in- 
structional materials field, following a two-day 
meeting in Washington, February 16-17. 

The Commission also announced the launching 


of a program designed to inform the public about 
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the use of modern instructional materials for im 
provement of learning. The Audio-Visual Com. 
mission on Public Information, composed of 
representatives of organizations interested in the 
field of audio-visual instructional materials, will 
sponsor a national 


program of publications, 


visual presentations, radio and TV programs, 
and other activities designed to increase public 
awareness of the need for more and better teach 


ing materials. 


Don Williams of Syracuse Named Chairman 

Dr. Donald Williams, Director of the Audio 
Visual Center of Syracuse | niversity, was elected 
Chairman of the Commission. Dr. Charles 
Schuller, of the Audio-Visual Center of Michigan 
State University, was 
National 
participated in the two-day initial meeting in 
cluded: Department of Audio-Visual Instruction 
of the National Education 
tional Film Library Association: Association of 
Chief State School Audio-Visual Officers: Ameri 
National 
Joint 
Committee on Educational Television; University 


elected Vice-Chairman. 


organizations whose representatives 


Association: Educa 


can Association of School Librarians: 
Association of Educational Broadcasters: 


Film Producers Association; National University 
Extension Association; and the National Audio- 
Visual Association. 


Plan a Review of Audio-Visual Research 

Initial plans announced by the Commission in 
clude the following: 

|. A simplified presentation of audio-visual 
research which over the last 20 years has shown 
increases in learning of from 25 to 40% from 
the use of audio-visual materials, and similar 
gains in retention of learned information. 

2. A picture book explaining audio-visual ma 
terials and their advantages, designed for dis 
tribution to school 


public. 


officials and the general 

3. A color slide and filmstrip presentation de 
signed to help local school people make talks 
before community groups. 

1. A booklet, “Public Relations Is Your Re- 
sponsibility”, designed for distribution to every 
person in the audio-visual field. 

Other projects to be initiated by the Commis 
sion include a national photographic file, a 
special motion picture, an audio-visual speakers’ 
bureau, and booklets describing successful state 
and local instructional materials programs. 

7 ” 7 

Billy Graham Reports More Conversions 
Among Viewers on Closed Circuit (at right) 
*In the fall of 1955, evangelist Billy Graham 
held another of his revival meetings in Toronto, 
Canada. 347,200 turned out during the four 
weeks of the Graham Crusade in that city, filling 
the Coliseum to capacity and requiring the use 
of several overflow rooms to accommodate the 
people. Inspired by his appeal, 7,288 converts 
filed through the aisles to the foot of his plat 
form. 

Closed-circuit television was introduced to the 
campaign organization for the first time in North 
America and Graham took special pains to note 
its worth: 

“The room is in semi-darkness,” he explained. 
“People can see my face and concentrate on the 
message. We have had more converts proportion 
ately from the television room than from the 


large arena in which | have been speaking.” 
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PRODUCTION REVIEW 


Modern Construction in Several Areas 
Indicates Growth of Business Film Industry 
* Ultra-modern motion picture studio facilities, 
reported in the last issue of BUSINESS SCREEN for 
the Centron Corporation at Lawrence, Kansas and 
for Barbre Productions in Denver, Colorado will 
be matched shortly by similar building in Dallas 
Texas for the new Southwest Film Center. 
Modernization of the Soundfilm Studios prop 


produc el Max 


erty in Detroit is reported by 





On location for United Airlines’ new 
film on Hawaii are producer Ed 
McGlone and director Ted Cate, 
glimpsed at Waikiki Beach. 


Lasky. New facilities at the DeFrenes’ studio in 
Philadelphia are already being integrated. Jerry 
Fairbanks Productions of California is also 
occupying new quarters in Hollywood and the 
new building of Academy Films is another mod 
ern addition to studio facilities in that center. 
New studio quarters have also been announced by 


Miami National Productions to round out a 

nation-wide growth program unequalled in the 

recent history of business film production. Wad 
” o _ 


Calvin Workshop to Honor Pioneers of 
Production and Equipment Manufacture 
* The Tenth Annual Motion Picture Production 
Workshop, sponsored by The Calvin Company, 
will be held on March 19-21 in their Kansas City 
facilities. Theme of this year’s Workshop pro 
gram is a review of the pioneer efforts of produc 
ers and equipment makers in the Lomm field. ®& 







Granite City Steel Co.'s 27-Minute Color 
Film on ‘“‘Steelmakers to Middle America” 
* Great roaring stoves and powerful machines 
at work cooking and handling steel are the fierce 
and fiery actors in a new documentary motion 
pieture on steel production sponsored by the 
Granite City Steel Company, Granite City, Ill 

In 27 minutes of color and sound, Steelmakers 
to Middle America tells the story of steel produc 
tion from iron ore and coal to finished steel 
products, Timely, it illustrates how the steel in 
dustry has met the demands for volume produc 
tion and higher qualiy resulting from the rapid 
growth of the American economy a service in 
which, the film suggests, the Granite City Steel 
Company has played (and will continue to play) 


a part. 


Animation is used to explain the chemical r 
actions that take place within the interior of the 
blast furnaces where iron is made and to picture 
the fiery interior of the open hearth furnaces 
where iron and scrap steel are heated to 3,000 
degrees, Fahrenheit, to become steel, 

Steelmakers to Middle America shows the high 
degree of skill and technical knowledge required 
of the employees of a modern steel mill, Not 
only is steel making depicted but also the pro 
duction of such major steel mill products as tin 
plate and galvanized sheets, The film contains 
many spectacular shots including a sequence of 
a 1300-foot-long strip of red-hot steel racing out 
of a rolling mill at 19 miles an hour, 


Steelmakers . can be borrowed by writing 
Sponsored Film Department, Swank Motion Pi 


614 North Skinker, St. Louis 5, Mo.., 


Relations Dept., Granite City Steel 


Illinois, bad 


tures, Ine., 
, 
or | ublic 


Company, Granite City, 
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UNITTED STATES 
Producers 


Academy Films 

Academy Film Production 
Academy Pictures, Inc.* 

Affiliated Film Producers, lin 
Allen, Gordon Schroeppel & Redlich 
Alley, Paul, Productions* 

All Scope Pictures, Ine 

Altschul, Gilbert, Productions, In 
American Film Producers 
American Film Services* 
Americana Productions, Ine 
Animated Productions, Inc.* 
Atlas Film Corporation 

Audio Productions, Inc. 


Barbre, Thos, [., Motion Picture 
Productions 

Bay State Film Productions, tn 

Becker, Marvin, Filmes 

Keeland-King Film Productions 

Benson, Russell R., Productions 

Blake, George, Enterprises, Inc.* 

Bovey, Martin, Films, Inc. 

Bransby, John, Productions 

Bray Studios, Ine.* 


Byron, Incorporated 


Calhoun Studios, Ine 
Calvin Company, The 


Campus Film Productions, In 


Producers Page No 
4 


anyon Films of Arizona 124 
apital Film Studios 

aravel Films, Inc. 

artoonists, Inc. 

ate & McGlone 

avalcade Productions 

entron Corporation, Inc. 

hicago Film Studios* 


ee ee 


inecralt Productions, Inc 
iné-Pic Hawali 


Oleman Productions 


~~ 


olor Illustrations, Ine 


a 


ommerce Pictures 
ondor Films, In 
ontinental Films 
ontinental Productions Corp 


apeland, Jack L., & Associates 


Davis, Robert, Associates, Inc. 
Dekrenes Company 

Dekko Film Productions, Inc 
Dephoure Studios 

Depicto Films, Inc. 

Desilu Productions, Ine 
Donovan, Kevin, Films 
Douglas Productions 


Dowling, Pat, Pictures 


ot hold face lieting sbove indicate display advertising elm 
where mn this issu * Asterisk following listing indicat 
moomplete refereme data furnished. ** Double asterisks are 
med where relereme data indicates activity during year on 
pecial accounts requiring full facilities or where a new com 
pan was established during previous reference year 





Producers 


D.P.M. Productions, In« 
Dudley Pictures Corporation 
Dunn, Cal, Studios 


Dynamic Films, Inc. 


Elan-Porter Productions, Inc.** 
Elgar, Peter, Productions, In« 
Elliot, Unger & Elliot, Inc.* 
Elms, Charles, Productions 
Empire Photosound, Inc. 
Engel, Walter, Productions, Inc. 


Escar Motion Picture Service 


Fairbanks, Jerry, Productions 
Farrell & Gage Films, Inc. 
Film Arts Productions, Inc 
Film Associates of Michigan 
Film Creations, Inc. 
Filmeratt Productions 
Filmfax Productions 

Fiore Films, Inc. 

Florez, Incorporated” 

Fordel Films, Inc. 

Fox, George, Organization, The 
Francisco Films* 

Krink Film Studio 


Galbreath Picture Productions, Ine 
Ganz, William J., Company OS 


(ALPHABETICAL LISTINGS CONTINUE ON PAGE YO) 
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New England Region 
Connecticut, Massachusetts 9) 







Metropolitan New York Area 
Listings begin on page 93, through page 108 
Middle Atlantic Region 


District of Columbia, Maryland, New Jersey ...108 
New York State 109 
Pennsylvania 109 











National 












Southeastern Region 
Florida 110 
Georgia, Kentucky, Louisiana, Tennessee 112 


Survey 





East Central Region 
indiana, Michigan (Metropolitan Detroit) 114 
Ohio (Cincinnati, Cleveland areas) 116 











of Film 


Metropolitan Chicago Area 
Listings begin on page 117, through page 121 














Ilinois 121 
lowa, Kansas, Minnesota, Missouri 122 
Wisconsin 





Production 





Southwestern Region 
Arizona, Texas 124 









Mountain States Region 








Colorado 









Resources 


West Coast Region 
California (San Francisco and Bay area) 125 





Metropolitan Los Angeles Area 
Listings begin on page 127, through page 132 
















Pacific and Northwest Region 
Oregon, Washington and Hawaii 132 


in the U.S. 
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Canada, listings begin on page 132 

Mexico, Central America 135 

South America (Bolivia, Peru, Venezuela) 136 

England, France, Germany, Scandinavia and Can ad a 
begin on 136 


Spain, The Sudan, Australia 138 
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Producers 


General Pictures Productions, Ine 
Glenn, Jack, Inc. 
Key 


Graphic Films Corporation 


Golden Productions, Ine 


Graphic Pictures, Ine 


Haig & Patterson, Inc 
Hance, Paul, Productions, Ine 
Handy, Jam, Organization, Inc., 
Hardcastle Filmes 
Hartley Productions, In 
Henning & Cheadle, Ine 
Hoefler, Paul 


Holland-Wegman Productions 


Productions* 


Industrial Motion Pictures, Ine 


Information Productions, In« 


Jamicson Film ¢ AAT PANn 


Jones, Dallas, Productions, In« 


Kayletz, Victor, Productions, Ine 
Kellman, Louis W., Productions 
Kerkow, Herbert, Inc 

Kling Film Productions 
Knickerbocker 


Productions, Ine 


Lalley & Love, In 

Lane, Kent, Films, tne 

La Rue, Mervin W., Inc." 

Lasky Film Productions, In« 
Lawrence, Robert, Productions, In« 
Lewis & Martin Films, In 

Lewis, Vernon, Productions, In 
Arthur, Productions, Inc 
Loucks & Norling Studios, In« 


Lodge, 


Marathon TV Newsreel, In« 
Master Motion Picture Company* 
Master Video Systems, Inc 
McLarty Picture Productions 
Medical Film Guild, Ine 

Mercury International Pictures, Inc.* 
Miami Productions, Inc. 
Midwest Film Studios 

Mode-Art Pictures, Ine 

Motion Picture Service Company® 
Motion Pictures for Industry 
MPO Productions, Inc. 

Moulin, Gabriel, Studios 
Murphy, Owen, Productions, Inc 


Neal, Stanley, Productions, In¢ 
Nemeth, Ted, Studios* 

New World Productions 

North American Films Corporation 
Northwest Motion Pictures 
Norwood Studios 


Olympus Film Productions, In 
On Film, Ine 

Orleans, Sam, Productions 

Ort, John, Pictures, Ine 


90 


ric,hity 


' 


4 


Producers Page 


Pacit 


Palmes 


Productions 
Alfred J 
Palmer, W.A 


Paragon Pictures, Inc. 


Productions 


I ilmms, Ine 


Parthenon Pictures 

Pathescope Company of America, Inc. 
Patterson Productions, In« 

Pelican Films, Inc. 

Pilot Productions, In« 

Roy 
Polaris Pictures, Inc. 

Film Center, Inc., The 


Producers Film Studios 


Pinney Productions, In« 


Princeton 


Productions On Film, Ine 


O.b.D. Productions 


Rarig Motion Picture Co 

Ray, Reid H., Film Industries, Inc. 
Reed, Roland 
Reela Films, Inc. 


Productions, Inc 


Regan Film Productions, Inc. 
Richie, Robert Yarnall 
Rippey, Henderson, Kostka & Co 


Productions, Ine 


Riveria Productions, Inc 
Rivers, Walter A., & 


Riversice 


\ssociates 
Pictures 
R.K.O. Pathe, Inc 


de Rochemont, Louis, Associates 
Rocket Pictures, Inc, 

Rockett, Frederick K., Company 
Rolab Studios 

Rose, H. D 


Ruby TV 


& Company, Ine 


Film Productions, Inc.* 


Sarra, Inc, 
Science Pictures, Inc 
Scope Productions, In 

Screencraft Enterprises, Inc. 

Seminar Films, Inc 

Skinner, Charles E., Productions, The 
Smith, Fletcher, Studios, Inc. 

Smith, Warren R., Inc 

Sonochrome Pictures 

Sound Masters, Inc, 

Southwest Film Center 

Star Informational Films* 
Strauss, Henry, & Co., Inc. 
Sturgis-Grant Productions, Inc. 
Stucdios* 

Sun Dial Films, Ine 


Sutherland, John, Productions, Inc. 


Surmmmit 


Lelecine Film Studios, Inc 
Telenews Film Corporation 
lelepix Corporation* 

Texas Industrial Film Company 
lomlin Film Productions, Ine 


LradeWavys, Inc 
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PRODUCER LISTINGS 


Produce rs 


Page No 


Training Films, Inc, 105 
Transhlm, Incorporated 105 
Trident Films, Inc. 106 


Van Praag Productions* 106 
Venard Organization, The* 122 
Video 
Visualscope, Incorporated 106 
Vogue-Wright Studios 121 


Films 116 


Wade, Roger, Productions 106 
Walker, Gene K., Productions 126 
Warne! 
Wilding Picture Productions, Inc. 116, 121, 15! 
Willard Pictures, Inc. 108 
Wolff, Raphael G., Studios, Inc. 131 
Worceste1 Film Corporation 95 
Wright, Norman, Productions, In« 131 
W urtele 


News, Inc. 108 


Film Productions 112 


CANADA 


Associated Screen News, Ltd 

Batten Films Division, Rapid Grip & 
Batten, Lid. 

Caldwell, 8. W., Ltd. 

Crawley Films, Ltd. 

Omega Productions, In« 

Ltd. 


Productions 


Parry Films, 


Peterson 


Sponsors Film Services Co., Inc.* 


INTERNATIONAI 


Aguila Films 

Australian Instructional Films Pty. Ltd 

Birmingham Commercial Films, Ltd 

Bolivia Films, Ltda. 

Centro Audio Visual de Relaciones 
Medicas 

Cine Comercial, S. A. 

Cinema et Publicite Anonyme 


Lid 


Societ 
Cinesound Productions Pty 
Dibujos Animados, S. A 
Estudios Cinematograficos Rosello 
Estudios Moro §S. L. 

Filmads Pty. Ltd. 

Forberg-Film AB 

Halas & Batchelor Cartoon Films 
Halliday 


International Motion Picture Company 


Ltd 


Productions 


Ine 
Laux Studios 
Minerva-Film A/S 
Pearl & Dean (Productions) Ltd 
Perier Productions Pty. Ltd 
Sanche 


Statens Filmsentral 


Films 


Sudan Publicity Co. Ltd 
World Wide Pictures, Limited 
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Connecticut 
KEVIN DONOVAN FILMS 


208 Treat Road, Glastonbury, Connecticut 

Phone: MEdford 3-9331 

Date of Organization: 1953 

Kevin Donovan, Owner 

Howard Stevens, Salesman-Coordinator 
SERVICES: Motion pictures and slidefilms; public 
relations and industrial; 16 & 35mm. FACILI 
riES: 16 and 35mm Mitchells; Ciné-Kodak (16mm) 
Magnasync sound equipment 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Center of Industrial 
America: Revised Version (Ohio Edison Company); 


Dear Doctor, Dear Member two films (Con 
necticut Medical Service); Ovec — Free Enterprise 
At Work (American Gas & Electric Co.); Tech 


niques of Plastic 


Company) 


Tooling (Reenforced 


Plastics 


ROLAB STUDIOS 

(Rolab Photo-Science Laboratories) 

Walnut Tree Hill, Sandy Hook, Connecticut 

Phone: Garden (Newtown) 6-2466 

Date of Organization: 1928 

Henry Roger, Owner-Director 

Ek. H 
SERVICES: Complete production services (studio, 
cameta 


Roger, Secretary 


sound, consulting to producers and in 
dustrial organizations and institutions). Specialists 
in industrial and scientific 


picture productions, 


photographic research, developments; 


time-lapse 
studies with Roger camera timer, still and motion 
photomicrography, FACILITIES: Modern 
sound stage, recording and projection rooms, di 
rector’s and dressing rooms, lounge, carpentry and 


instrument shops, complete lighting equipment 


etc. 


six professional motion picture cameras, motor 
generator for location work, tape, film, disc sound 
recording, complete photo-science lab 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Harnessing the Housa 
tonic, two versions for Engineering and Public Re 
lations (The Connecticut Light & Power Co.); 


Protoplasm, 


Plant Life Molds, Etc.; Human 
Spermatozoae under influence of drugs (for New 


York producer); Studio, Camera & Sound (Nell 
Dorr Films. SLIDEFILM: Series of 17 on use of 
tools (Stanley Tools); 2 slidefilms (The ]. M. Ney 


Company) on Dental Techniques in color 


Massachusetts 


* 
BAY STATE FILM PRODUCTIONS, INC. 
45 Springfield Street, Agawam, Massachusetts 
Mail Address: Box 129, Springfield, Mass. 
Phone: Republic 4-5164 
Date of Organization: 1944 
Morton H. Read, President 
David D. Doyle, Vice-President (Sales) 
Eugene N. Bunting, Vice-President (Production) 
Harold O. Stanton, Vice-President (Television) 
Merrill K. Sweetman, 
Lowell F. Wentworth, Account Executive 
Branch: 80 Boylston Street, Boston, Mass. 
Phone: Hancock 6-8904 
David Doyle, Vice-President, in charge 


iccount Executive 


SERVICES: Commercial and television motion pik 


tures and slidefilms. Service available to other 


producers in fields of animation, sound recording 


printing and motion picture photography, includ 
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BAY STATE FILM PRODUCTIONS, INC. 


ing use of sound stage. Scotchtrack magnetic lami 
FACILITIES: Mitchell & Mauret 


lighting; 


nation process 


cameras; portable generator; Maurer 
l6mm multiple track recording; synchronous mag 
netic recording; Depue printing equipment; 16mm 
black and white developing; 20 technicians; art and 


creative stafis 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Tips on Tiling (Monsanto 
Chemical Company); Taking the Guesswork Out of 
Brakework, This Is the Answer (Raybestos Division 
of Raybestos-Manhattan World at Your 
Doorstep (Fuller Brush Company); Bird in the 
Hand, As Good As It Looks (Dewey and Almy 
Chemical Company); Show Window of the East 
Symbols To Live By 
Milestones (Gilbert & 
Barker Manufacturing Company); Automatic Dis 
ing Machines (Henry & Wright, Division of Emhart 
Manufacturing Co.); Pattern for Profits (Rock of 


Inc.); 


(Eastern States Exposition) 
(Barre Granite Association) 


Ages Corporation); Design for Sentiment (Rust 
Craft Publishers); The Allen Story (Allen Manu 
facturing Co.); Accuracy to the ND Degree (New 
Departure Division, General Motors); The Many 


Faces of Rhode Island (Rhode Island Deve lopment 
Council). SLIDEFILM: Framework for Sales 
(American Optical Company). TV COMMER 


CIALS: 106 commercials produced in 1955 1\ 
FILM SHOWS Betu cen Ourse lves Good News 
(United Church of Canada); Speaking Freely 


(Congregational Christian Churches) 


% 


MARTIN BOVEY FILMS, INC. 

115 High Street, Chelmsford 
Phone 2-9755 

Date of Organization: 1949 
Martin Bovey, President 

Martin Bovey, |! 

SERVICES 


Specialize in documentary 


Massachusetts 
Glenview 


Treasure) 


Production from script to screen 
wild life 
Subcontracting 
dark and film 


Complete equipment for the production of 


travel sport 


and conservation films 


FACILITIES 


vault 


work 


Cutting room room 


l6mm color sound motion pictures 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Maryland Mornin Big 
White Water, Canada from Sea to Sea (Minne 


apolis-Moline Co.). Other films in production, not 
yet titled 


DEKKO FILM PRODUCTIONS, INC. 
126 Dartmouth Street 
Kl nmore 


Date of Organization 


joston 16, Massachusetts 
62511 
1946 
joseph Rothberg, President and Treasurer 
Jerry T. Ballantine 
in Charge of Production 
Plynn E. Williams, Art Director 
Carol Hourula, Office Manager 
SERVICES: lomm and 35mm production services 
and slidefilms for education, science, industry and 


FACILITIES: Complete sound studio 
multichannel 


Phone 


Vice-President 


television 
magnetic and 


projection rooms, animation and art dept., creative 


re recording editing 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES The Story of Brande 
University (Brandeis University); Ultrasonic In 


United 
munity Service (1955 Campaign films); Continuou 
VMotion 


spection Com 


(Sperry Products, Inc.) 


Top Closure Machine (Pneumatic Scale 
Corp Lid) SLIDEFILMS: The West Virginia 
Story (State of West Virginia); Closing Strategic 
Building Values, Why People Buy (Howard Lewis 
& Co.) 


(LISTINGS CONTINUED ON FOLLOWING PAGE) 


PRODUCTION REVIEW 





Keys to the Effective 
Use of Your Most 
Dependable Buyer's Guide 


LISTING STANDARDS ARE DEFINED 


PrHE BASIC PURPOSE of this 1956 Annual 
Survey and of the listings on the following 
pages is to furnish a dependable, 

comprehensive Buyer's Guide to the recognized 
producers of motion pictures, slide films and 
other audio-visual media for business, 


government, trade and association groups 


In sharp contrast to the many hundreds 
of unchecked “studio” names which embellish 
the pages of city directories, these pages 
include only the listings of established 
firms who have willingly supplied essential 
details about their key personnel, facilities 
date of organization and the services they 


believe themselves qualified to provide 


205 companies in the t nited States and 7 
Canadian firms have complied with our 
own very extensive survey efforts which began 
in late "55 and continued through presstime 
on this issue. No charge or obligation ol 
any kind was imposed on companies lor 
listing in these pages, excepting to fulfill ow 
minimum client reference require ments ton 


an unqualified listing 


Only 25 U.S. firms are designated by 
the asterisk (*) in the Alphabetical Index 
on the opposite page. This usually indicates 
insufhicient client references furnished 
For the guidance of the buyer, we required 
that a minimum of five business motion 
pictures and /or slidefilms be listed by title 
and sponsor. A lew concerns (**) were unable 
to comply for good reasons: they were new 
companies ol prop tol OTRAaANnIZaAllons 
devoting themselves to fewer special 
projects utilizing their lull resources during 


the past year 


While television film production has 
become an important part of the total 
activities of these specializing companies, 

IV commercials were not considered adequate 
references in themselves, Longer television 
films provide interesting visual evidence for 
the buyer but primary interest remains 

in direct production lor internal or external 
business use and in the facilities and 
personnel readily available to duplicate 


such efforts by listed companies 


Wherever possible, all branch facilities 


and sales ofhces of these organizations 
have been listed. In fact, in a few instances; 
companies maintain complete studio facilities at two 
or more locations as in the case of some 


New York, Chicago and Hollywood firms 


Otherwise, most branches are sales offices 


Sponsors continuing help and the many 
letters and calls which have followed previous 


Annuals are gratefully acknowledged 


7) 





BRILLIANT 
PERFORMANCE 


in everything, there is one best in tilm processing, it's Precision 
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NEW ENGLAND: Massachusetts 
DEPHOURE STUDIOS 


782 Commonwealth Ave., Boston 15, Mass 
Phone: BEacon 2-5722 
Date of Organization: 1935 
Joseph Dephoure, Producer Owne) 
Milton L. Levy, Executive Directoy 
Robert Kimball, Richard Wolf, David Dowling 
Paul Coughlin, Camera & Production Depts 
Estelle Davis, Office Manager 
SERVICES 


public relations and training films 


Industrial, documentary, business 
slidefilms 
slides; television commercials & productions; hot 
press titles; printing; processing pos. & neg. re 
FACILITIES: Sound stage 


35 x 60; MR lights; 35mm camera; 4 16mm sound 


versal; news coverage 


cameras; 5 l6mm cameras; Houston Mod. 22 re 
versal processing. Neg. & Pos. processing machine 

2 16mm synchronous recorders; 1714mm synch re 
corder; 14-in. tape recorders; Maurer 6 track film 
recorder, 16° turntables; crane dolly & tracks 
projection room; lomm & 35mm projectors 5 
editing rooms; color & bkw printing, artwork, ani 
mation, script department; television kinescoping 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES { Place for Courage 
(Liberty Mutual Insurance Co.); RX Recreation 
(National Recreation Ass'n.); On the Trot (Bay 
State Raceway); The Big R and Official File, BFD 
(Westinghouse Broadcasting Co.). TV COM 
MERCIALS: National Shawmut Bank — Biow Co 

Narragansett Brewing Co. — Cunningham & Walsh 
Red Cap Refresh-K Chambers & Wiswell, Inc 

Hanley Brewing Co Bo. Bernstein 


MASTER MOTION PICTURE COMPANY 

0 Piedmont Street, Boston 16, Massachusetts 

Phone: HAncock 6-3592 

Date of Organization: 1925, new owner, 1955 

Avner Rakov, President and Treasure) 

Irving Ross, Production Manager 
SERVICES: Producers of commercial films: indus 
trial, ITV commercials, documentaries, slidefilms 
theatre trailers. FACILITIES: Sound recording 
and filming studios, l6mm and 35mm processing 
laboratory 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Spar (Lab for Electronics) 
Millipore Filter (Millipore Filter Corp.) 1\ 
FILM COMMERCIALS: Cushman’s Bakery 
(Harold Frost Agency); Scuffy Shoe Polish (Rein 
gold Co.); TM4 Paint Remover (Reilly, Brown & 
Lapply). Incomplete: only 1955 production refer 
ences furnished 


WORCESTER FILM CORPORATION 

$1 Central Street, Worcester 8, Massachusetts 
Phone: PL. 6-120% 
Date of Organization September, 1918 
Floyd A. Ramsdell, Gen. Me 
Weld Morgan, President 
Liniwood M. Erskine Jr isststant Secretar 
Carleton E. Bearse, Sales Manager 


Treasures 


SERVICES: Production of motion pictures, 6mm 
sound, color, l6mm and 35mm theatre stereo 
motion pictures; stills in both regular and stereo 
FACILITIES: GMC power truck to generate ele 
tricity highest quality light equipment and 
technique; script writers; full camera and projec 


tion equipment 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Kon-Toor Wheel ! 
Friend to the Finish (Behr-Manning); 4 Numer 
cally Controlled Machine (M.1L1 Cambridge 
Mass.); 4 Modern Skelp Mill (Morgan Construc 
tion Co.) { New i pproach to ¢ op’ Turning (New 
Britain Machine Co.) 
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METROPOLITA 


ACADEMY PICTURES, INC. 


88 Fifth Avenue, New York 36, N.Y 

Phone: PL, 7-0744 (NYC) 

Branch: 433 South Fairfax Ave Los Angeles 

46, California 

Phone: WEbster 18156 

Date of Organization: 1044 

badward L. Gershman, President 

C. Moray Foutz, Vice-President 

George S. Cladden, Executive Vice-President 

William P. Tytla, Vice-President 
SERVICES 
pictures, sound slidefilms hilmographs, film strips 
FACILITIES: Art studio, animation stand, privat 


Animated TV commercials, motion 


projection room, full animation stafl, creative mo 
tion picture staff 


RECENT PRODUCTIONS AND SPONSORS 


Only television commercials submitted 
IV COMMERCIALS: For Campbell Soup Co 
(Franco-American Spaghetti); Ford Motor Co 
(Ford Cars); Hudson Paper & Pulp Co. (Hudson 
Paper Napkins); P. Lorillard Co, (Old Gold Cigar 
ettes); General Electric Co, (General Electric Lamp 
Div.); R. J. Reynolds Tobacco Co. (Camel Cigar 
ettes); Bristol-Meyers Co. (Sal Hepatica) Post 
Cereal Div. of General Foods Corp (Post's Sugar 
Crisp); Chevrolet Motor Div. of General Motors 
Corp. (Chevrolet Used Cars); U.S. Steel Corp 
(U.S. Steel Products); General Baking Co. (Bond 
Bread) (Amana Re 
frigerators and Home Freezers); Standard Brands 
Inc. (Royal Gelatin Dessert); Shell Oil Co. (Shell 
Gasoline); Bosco Co. (Bosco); Gillette Co. (Gillett 


Amana Refrigeration, In 


Razors); Procter & Gamble Coa. (Camay Soap) 
Hawley & Hoops Inc. (M & M Candies); American 
Tel. & Tel. (N.Y Felephone Co.); Gulf Oil Corp 
(Gulfpride); P. Lorillard Co. (Muriel Cigars) 
Sylvania Electric Products, Inc. (Sylvania TV) 
Beech-Nut Packing Co. (Beech-Nut Gum); Delco 
Remy Div. of General Motors Corp, (Delco Bat 
Birds-Eye Div. of General Foods Corp 
(Birds-Eye Frozen Foods) 


tceTies) 


AFFILIATED FILM PRODUCERS, INC. 

164 East 38th Street, New York 16, N.Y 

Phone: MUrray Hill 6.9279 

Date of Organization: 1946 

Willard Van Dyke, Secretar 

Irving Jacoby, Treasure) 
SERVICES: Script to finished film. Specialties 
FACILI 


editing depart 


documentary and educational films 
IIS: Production equipment 
ment; directors and script writers 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES Minor Leaguer (Omni 
bus), There Is a Season (Ford Motor Co.); White 
Hooves (Government of Puerto Rico); A Famil 
iffary (Mental Health Film Board); Who's Right 
(McGraw Hill Book Co ) 


PAUL ALLEY PRODUCTIONS 
619 West 54th Street, New York 19. N.Y 


Phones: [Udson 6-2595-4 
Date of Organization: 19049 
Paul Alley, President 
sarrett Alley Vice President 


M R Alley Treasures 
SERVICES: Production of public relations, adver 
tising, sales, training, television and documentars 
films in lomm & 35mm black & white and color 
Complete writing, filming 


editing production 


PRODUCTION REVIEW 


PAUL ALLEY PRODUCTIONS 


FACILITIES: Sercening room, editing rooms, labo 
ratory, all on one floor; studios as required; 16 and 
4smm cameras, sound, lights 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: America’s Favorite Boat 
Ride (Circle Line Sightseeing Yachts); Public Re 
lations (Standard Oil Company (N.J.); Chrysler 
Vewsreel (Chrysler Corporation). Incomplete only 
1955 production references submitted 


AMERICAN FILM PRODUCERS 

1600 Broadway, New York 19, N.Y 

Phone: PLaza 7.5915 

Date of Organization: 146 

Robert Gross, Executive Produces 

Lawrence A. Glesnes, Executive Produce) 

Frank W. Madden, Chief of Editorial 

Sheldon Abromowitz, Production Control 

Madeline Stolz, Office Manager 
SERVICES 


color and black and white; and slidefilms, Special 


Motion pictures, lOmm and Sonam 


ties: industrials, sales, public relations, television 
education, training, medicals, documentary and 
FACILITIES 


and 35mm camera, lighting and sound production 


merchandising Complete lomm 
equipment three cutting rooms, screening room 
shooting stage; special effects; animation; story 
board personnel, script writers 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Sage (Lincoln Laboratory 
lechnology); /M.99 
\irplane Company) 
Grounds Atds to Air Navigation (U.S. Navy) 
Fruitful Older Years (Medical and Science Com 
munications Associates, Inc.); The Soldier's Hour 
(U.S. Army); System Training Program (Rand 
Corporation); The STP Training Team (Rand 
Corporation) Inertial Guidance (Arma Corpora 
tion) IV COMMERCIALS: For Dull's Cake Mix 
Bendix Crosley, Viv Lipstick, [pana Loothpast 


Massachusetts Institute ol 


Weapons System (Boeing 


produced for advertising agencies: Doherty, Clif 
ford, Steers & Shenheld, Ine.; barle Ludgin & Com 


pany; Leo Burnett Co,, Inc; Carlo Vint 


Americana Productions, Inc. 
124 Madison Ave New York 17, N.Y. Phone 
PLaza 88-2740 


(see complete listing in Indianapolis wea) 


ANIMATED PRODUCTIONS, INC. 
(Al Stah! Productions) 

1600 Broadway, New York 19, N.Y 

Phone: CO 52042 

Date of Organization: December, 1049 

Al Stahl, President 

Gerard Pick, Director of Production 

Don Lang, Manages 
SERVICES: Production of TV animated and live 
commercials, Army, Navy and industrial anima 
FACILITIES 


16-55 Oxberr imimation cameras and inimation 


tion films, multiplane animation 
stand multiplane animation stand and optical 
printer, 2 NC Mitchell 55m cameras for product 
photogs iphy Small stage and editing facilities 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: 0S. Steel Homes (BBDO) 


hedders Atrconditioners (BBDO): several files for 
Army & Navy LV COMMERCIALS: Coty (Frank 
lin Bruck); Revelon (Noman, Craig & Kummel) 
Buick (hudner); fet lenition Co. (Direct) 


Incomplete Only 1955 references submitted 


(LISTINGS CONTINUED ON FOLLOWING PAGE) 
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AUDIO PRODUCTIONS, INC. 
Film Center Building 
50 Ninth Avenue, New York %6, N.Y 
Phone: PLaza 740760 
Date of Organization: 1945 


Frank K Speidell, President 

Herman Roe osle Vice-Prendent 

Lawrence W box Trea ure? 

Peter |. Mooney, Secretary 

Sheldon Nemever, Sal Vanager 

PRODUCER DIRECTOR 

L.. 5S. Bennetts Harold RK. Lipman 

Alexander Gansell H. bk. Mandell 

Loum A. Hanousek harl Peirce 

Erwin Scharf 

SERVICES: Motion pictures only, all commercial 
categories, Specialties: public relations, sales pro 
motion, merchandising, training, medical, techni 
cal and educational motion pictures FACILI 
PIES: Both silent and sound studios: six camera 
md lighting equipment; mobile units for location 
work with tape recorders; permanent staff in all 
departments writing, direction, editing, animated 
drawing and optical, 16 & S5mm projection room 
two optical printers editing equipment yoom 
stand for trick work: machine shop; extensive film 


and music library cleared for television 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Call Discussions, No VW 
nesses, Near Misse (American Tel, & Tel 
Cyclone furnace (Babcock & Wilcox P 
Modern Living (Brown Co.); Water We 
Worry? (Cast tron Pipe Research Assn 

i Star (Deering Milliken): Handling Eth 
(Ethyl Corporation); /ntroduction to 

You Know (Luxene, Inc); Health and Safe 

You (McGraw-Hill Book Co.); Get on 

Wagon, Cuiting Fluids, County Agent 

More Than Meets the Eye (Western Electr 
Continuing Series of Technical Films (U.S. Navy) 
IV COMMERCIALS: For N. W Aver Son 
Walsh, Dancer 
Fitzgerald Sample, |. Walter Thompson, Young 
Rubicam 


Kenton & Bowles, Cunningham 


GEORGE BLAKE ENTERPRISES, INC. 

1600 Broadway, New York, N.Y 

Phone: Circle 7-2264 

Date of Organization: 1950 

Jean Ble.e, President 

Philip Frank, Vice-President 

Richard Donner, Vice-Presid 

Robert Jacques, Supervising ke 
SERVICES 
commercials, industrials, animated and live action 
FACILUTIES: Air conditioned stucios. 16 & 55mm 
B/W and color 
location shooting 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Mirror in the Mountain 
(BBDKO and American Tobacco Co.); Hey C/ ‘¢ 
E.clison) 1'V COMMERCIALS 
For Amoco, Anacin, Armstrong Linoleum, bi-So 
Dol, Blue Bonnet, Bromo-Seltzer, Camels, Chef 
Roy-ar«lee, Cheerios, Chevrolet, Consolidated Edi 


Producers lOmum & omm IV him 


Animated & live action tims. On 


(Consolidated 


son, Delco, Encore, Ford, Gaines, General Electr 
Glim, Lucky Strike, Palmolive Soap, Post Cereals 


Only 1955 reterences submitted 


4 this symbol, appearing over pro 


ducer’s listing, indicates that display advertisin 
containing additional reference data appears in 
other pages of this Production Review 


JOHN BRANSBY PRODUCTIONS 
1860 Broadway, New York 2%, N.\ 
Phone: Judson 6-2600 
Date of Organization: 1956 
John Bransby, Production Manage 
Mae Reynolds, Treasures 
Jack Campbell, Script Director 
Philip Santry, Art Director 
lom Draper Director of Photography 


SERVICES 


travel sales and training films 


Complete production of industrial 
limm or 35mm 


FACILITIES: Com 


plete location equipment for photography and 


color or black-and-whit« 
sound, Full equipment for industrial and location 
lighting \nimation photography complete film 
editing service 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES Operation 13 Oppor 
tunity Unlimited (Esso Standard Oil Company) 
Scenic Kentuch (Standard QOil Company); Carib 
bean Sunshine Cruise (Cunard Steamship Com 
pany); Bridge of the Americas (Esso Standard Oil 
S.A 


BRAY STUDIOS, INC. 
729 Seventh Avenue, New York 19, N.Y 
Phone: Circle 54582 
Date of Organization: 1911 
| R. Bray, President 
P. A. Bray, Vice-Pre 
M. Bray Treasure? 
Wm. Gilmartin, Production Manage 
Max Fleischer, Bray-Fleischer Div 
Bb. D. Hess, Distribution Manage 


Production Mer 


SERVICES: Industrial sales and job training mo 
tion pictures and slidefilms; training films for 
U.S. Armed Forces; theatrical; educational; ani 
mated cartoons and technical subjects; television 


FACILITIES Studio 


equipment for all kinds of motion pictures and 


films film distribution 


slidefilms, sound and color; animation depart 
ment production crews irtists, script writers 


film library 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Operation Survival (Swit 
lik Parachute Co.):; Packing and Maintenance of 
Parachute Switlik Parachute Co.): The Doctor 
Examines Your 


can Heart 


Heart (Cooperation with Ameri 
Association). Only 1955 production 


references turnished 


CALHOUN STUDIOS, INC. 


266-268 East 78th Sereet. New York 21. N.Y 
LEhigh 5-2120 


Date of Organization: 1950 


Phone 


brian Calhoun, President 

Paul A. Goldschmidt, Vice-President 
Dietlinde Ruber, Secretary-Treasurey 
Howard A. Kaiser, Director of Production 
Charles Gennell, Sales Manage 


SERVICES: Production of TV series, industrial 


educational, TV tilm commercials, slidehilm pro 
FACILITIES S x 70 Sound stage 


ur conditioned), 16 & 55mm cameras projection 


cdluctions 


room, cutting rooms, completely equipped sound 
control room — tape, film and disc recorders, Fear 
less Dolly, MR boom, all lighting equipment 
Fully equipped still darkroom 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Salt Water Rodeo (Phillip 
Morris); Fan Tatled Jet Action (Seagram's) 
Grouse Hunt lravelers of Hartford) PEL! 
VISION: For N.Y. Daily Mirror Daily Mirror 
Youth Program) IV COMMERCIALS For 


ESSO McCann Erickson (Take This 7 Vitane 


% 


CAMPUS FILM PRODUCTIONS, INC. 


14 East 53rd Street, New York 22, N.Y 
Phone: PLaza 3-5280 

Date of Organization: 1934 

Nat Campus, President 

Robert Braverman, Production 
Ralph Schoolman, Scenario 

Edward P. Hughes, Photography 

Jules Krater, Editing 

Dave Sherman, Art 


SERVICES 


business, government and welfare agencies; also 


Motion pictures and slidefilms for 
various film services separately; including trans 
lations, sound tracks; finishing service for com 
pany photographed films; distribution service 
FACILITIES: Complete studio, on-location equip 
ment and creative staff 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Flowing Solid Esso Re 
search & Engineering Co.); A Job for Joe (South 
ern Railway System); Victory Over Scours (Chas 
Phizer & Co); Out of the Shadows (Federation of 
Jewish Philanthropies); They Go To Live (Na 
tional Jewish Hospital at Denver); Bronchopulmo 
nary Segments, Part I (Pfizer Laboratories); Sloane 
Delaware Sell-E-Vision (Cappel-McDonald Co.) 
idvanced Concrete Pavement (Rail Steel Bar 
Assoc.); Radio Set AN/GRC-19, Familiarization 

Trouble Shooting, Radio Transmitter 7-195, Radio 
Recewer R392-URR (U.S. Army Signal Corps) 


% 


CARAVEL FILMS, INC. 


750 Fifth Avenue, New York 19, N.Y 
Phone: Circle 7-6110 


Date of Organization: 1921 


Studio: Hempstead, Long Island 


David I, Pincus, President and Treasu 
Calhoun McKean, Vice-President rv M 
F. Burnham MacLeary, Vice-President 
Albert Z. Carr, Vice-President 

Thelma L. Allen, Vice-President 

Claire V. Barton, Secretary 

Mauri Goldberg, Production Mana 

David Kreeger, Studio Manager 

Jack Semple, Head Animation Dept 
Lawrence Kreeger, Editing Mg) 

Charles Moore, Manager, Still Photograph 


SERVICES: Sales, dealer and vocational training 
motion pictures; public relations, personnel rela 
tions, educational, religious films; television com 
mercials; slidefilms, transparencies, stage presen 
documentaries FACILI 
PIES: Our motion picture studio at Hempstead 


tations, field surveys 


L..1., N.Y. headquarters have slidefilm studio, cut 
ting and sTcening rooms art animation and 


optical effects departments 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: You Are the Star (Allied 
Stores Corp.) Look to the Stars (Calvert Distillers 
Corp.); Outposts in the Andes (National Lutheran 
Council); The Goal and the Way, Mr. J. C. Penney 
Convention Film (J. C. Penney Co.); Write Your 
Own Tickets, New Mobilgas for More Miles pe 
Gallon (Socony Mobil Oil Co., Inc.); U.S. Na 

Training Films (U.S. Navy) SLIDEFILMS: Hou 
the Nation's Top Shoe Sellers Sell (Brown Shoe 
Co.); The Golden Years (Berkshire Knitting Co.) 
The Seamless Potnt of View (Hanes Hosiery) 
Long Lives the King (U.S. Rubber Co.); How the 
Nation's Top Silver Sellers Sell (Towle Mig. Co.) 
IV COMMERCIALS: For Gillette Safety Razor 
American Character Doll, Mum Mist, Nash, Kelvi 
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CARAVEL 


FILMS, INC. 


nator, Hood Milk, Geritol, Niron, Sominex, Zaru 
min, Ritz Crackers (NBC), Wizard Hair Spray 
American Standard, Hartford Electric, Johns 
Manville, Fab, Westinghouse, Stera Kleen, Ehler's 
Coffee, U.S. Savings Bonds, Socony-Mobil, Good 
year, Bufferin, Packard 


COLEMAN PRODUCTIONS 
56 West 45th Street, New York 36, N.Y 
Phone: Murray Hill 7-9020 
Date of Organization: 1935 
Harry L. Coleman, President 
John Peterson, Director of Photography 
Donald Kerne, Editor 
|. Brown, Sound 
H. Gray, Scripts 
G. K. David, Sales Co-ordinator 


SERVICES: Complete productions of l6mm and 
ss5mm motion pictures in color and bkw for in 
dustry, commerce, medical profession: sales, public 
relations, training, travel, documentary; television 
and shorts 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Beauty in Five Dimensions 
(Lilly Dache, General Beauty Products); Rada» 
Conquers Weather (RCA Radar Division); Pre 
view, Winter Olympics (Pan American World Air 
ways); Sperry Integrated Instrument System (Sperry 
Gyroscope Co.); Highlights of Mexico (American 
Express) 


COLOR ILLUSTRATIONS, INC. 

1 East 48th St., New York 17, N.Y 

Phone: MU 8-2460 

Date of Organization: 1937 

Victor H. Sandak, President 

Josef C, Stern, Vice-President 

Harold J. Sandak, Secretary-Treasure? 
SERVICES: Specialists in the field of visual pre 
sentations, with emphasis on the production and 
reproduction of color film strips, slides, and trans 
parencies. Complete art facilities. FACILITIES 
Most modern studio and laboratory equipment. 
RECENT PRODUCTIONS AND SPONSORS 
SLIDEFILMS: Joe Sellwell Solves a Problem 
(Hiram Walker); The Woman in Your Future, 
Which (Armstrong Cork 
Co.); Operation Home Improvement (Operation 
Home Improvement); Action (Life Magazine 
lime, Inc.); VISUALCAST presentations for Lit 
Magazine. COLOR TV SLIDES & TRANS 
PARENCIES: For The National Broadcasting Co 
Complete set-ups of displays for advertising for 
National Carbon Co., Durkee Famous Foods, Per 
sonal Products Corp 


% 


ROBERT DAVIS ASSOCIATES, INC. 

21 East 63rd Street, New York 21, N.Y 

Phone: TEmpleton 8-8410 

Date of Organization: 1952 

Robert F. Davis, President 

Wilburt E. Davis, Production Manager 

Henwar Rodakiewicz, Director 

Mabel Henderson, Office Manager 

Bettina Bolegard, Set Design & Stylist 
SERVICES: Motion picture and slidefilm produc 
tion, specializing in public relations and sales 
training. FACILITIES: All motion picture pro 
duction equipment, editing rooms, studio rental 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES Recipe for Letsure, Dash 
Films (Procter & Gamble); Sales Training Projects 
(J. C. Penney Co.); The Inside Story of Wash 
Wear (FE. Il. duPont de Nemours); Helanca Yarn 
(Heberlein Patent Corp.) 


{ccoustical Material 
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DEPICTO FILMS, INC. 
254 West 54th Street, New York 19, N.\ 
Phone: COlumbus 5-7620 


Date of Organization: 1942 


John Hans, President 

J. R. von Maur, Executive Vice-President 

Charles S. Hans, Vice-President 

Carl V. Ragsdale, Production Manage) 
SERVICES: Specialists in the creation and pro 
duction of sales training and sales promotion pro 
grams: includes research, consultation, editorial 
and full production services for motion pictures 
sound slidefilms, filmstrips, slides, vugraph trans 
FACILITIES 
animation, cutting and editing rooms, darkrooms 
RECENT PRODUCTIONS AND SPONSORS 
FILMAGRAPH MOTION PICTURES: Every 
Vinute, Everywhere (Colgate-Palmolive Co.); Power 
to Protect (WesGnghouse Electric Corp.); Bigge 
Dollar in 1956 (Chesebrough-Pond), MOTION 
PICTURES: Employee Annual Report for 1954 
(U.S. Rubber Company); Golden Triangle (Blu 
Coal) SLIDEFILMS: Selecting a Pair of Shoes 
(Westinghouse Electric Corporation); More Sup 
port for a Winning Team (Sinclair Refining Com 
pany); Sell the Whole Umbrella (American In 
surance Co.); The Payoff Point (The Borden Co 
Mince Meat Division); The Story of Bored Don 
(The Borden Company 
Control Selection ¢ 


parencies Studio, art, technical 


Eagle Brand Division) 
Ipplication Course (General 
Electric Company — series of 8 films); Contest 
tward Series lranstormers, Arresters, Fuse Cut 
otfs, Contest (General Electric Company); Quality 
Control at RCA (RCA Tube Division); Fortify 
Your Reputation (Sylvania Electric Products, Ine.) 
The Giant on Your Doorstep (Sylvania Electric 
Products, Inc.); The $64,000 Answer & The Champ 
(Owens-Corning Fiberglas); Blundering Blodgett 
(Congoleum-Nairn, Inc); The Fibre Rug Story 
(Congoleum-Nairn, Inc.); Keeping Sales Climbing 
Falstaff Beer); Do You Fill 
Prescriptions Here (National Wholesale Druggists 
Assoc. and Owens-Illinois Co.); T. A. Merchandis 
ing 1956 (Colgate-Palmolive Company. VISTA 
RAMA: Anamorphic presentations for Westing 
house Electric Corporation, Minute Maid Corpo 
ration, Snowcrop— Division of Minute Maid Corp 
American Chicle Company, Socony-Mobil Oil Com 
pany, CBS-Columbia. TV COMMERCIALS: For 
General Motors, Sylvania Electric Products, East 
man Kodak Company, Arm & Hammer Sal Soda 
Swel” Frosting Mix, Shell Oil Company, Wizard 
Wick (Boyle-Midway) 


D.P.M. PRODUCTIONS, INC. 
62 West 45th Street, New York 36, N.Y 
Phone: MUrray Hill 2-0040 


Date of Organization: 1946 


(Outdoor Advertising 


Maurice I. Groen, President 

Ernest Fischel, Vice-President and Treasure) 

Ronald T. Groen, Vice-President and Secretary 
SERVICES 
tional travel; sales promotion and horticultural 
motion pictures, TV shorts and commercials 
FACILITIES: Studios at 4 W. Stanton Ave bald 
win (L.1.), N.Y 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES The Promise of Spring 
(Associated Bulb Growers of Holland) 


Industrial, public relations, interna 


(,reen 
Futures (American Agricultural Chemical Co.) 
Flightseeing Through Europe (Scandinavian Au 
lines System); Travel Into the Past (Edward Gott 
lieb and Associates); Invitation to Europe (kuro 
pean Travel Commission); Welcome to Scandinavia 
(Scandinavian Travel Commission); /stanbul, The 
Magic City (Turkish Information Ofhece); Holida 
in France (¥rench National Tourist Office) 


PRODUCTION REVIEW 
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DYNAMIC FILMS, INC. 

112 W. 89th Street, New York 24, N.Y 

Phone: TRatalgar 53-6221 

Date of Organization: 1948 

Nathan Zucker, President 

Lee R. Bobker, Vice-President 

Lester 8S. Becker, Executive Producer, Produc 
fion Su pe rvisor 

James Townsend, Executive Producer, Sound 
Supervisor 

Irving Oshman, Editorial Supervisor 

Sol S. Feuerman, Director, Medical Film Du 

Helen R. Kristt, Director, Film Distribution 


SERVICES: Producers of 16 and 35mm motion 
pictures for industry, public relations, sales train 
ing, employee relations and specialized visual 


presentations IV commercials, programs and 


films. Also foreign language versions, editing 
sound recording, photographic coverage ol special 
FACILITIES: Sound stages, record 


ing studios and complete editing facilities for all 


events, ete 


16 & 35mm motion picture production, slidefilms 
and transcriptions 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Southern $00 (Purolator 
& Air Lift Co.); Unforgettable 500 (Pertect Cirek 
Corp.); Behind the Scenes at Indianapolis (Monroe 
Auto Equipment Co.); Ortho-Delfin (Ortho Phar 
maceutical Co.); 4 Place to Live (National Social 
Welfare Assembly); As Good As Its Word (Pure 
Skiing with Ernie McCullough 
(Storm Advertising Agency); Visual Mine Watch 
ing (United States Navy); De-dlumidified Storage 
(United States Navy); Waiting on Tables at Sea 
(United States Navy); Comfy Takes a Giant Step 
(Comly Manutacturing Co.) IV FILMS: Writers 
of Today with Arthur Miller Robt. Penn Warren 
(Educational Television & Radio Center of the 
Ford Foundation); Music for Young People (Edu 
cational TV & Radio Center of Ford Foundation) 
IV COMMERCIALS 
Longone. Also Bulova Watch Company, McCann 
Erickson, Feature Ring Co., Coty, Charles Antell, 
Inc., Bardahl, Pure Oil Co 
Muscular Dystrophy 


Oil Company) 


Operalogues with Carol 


Procter & Gamble 
Association, Sunbeam Aun 
Conditioners, Cities Service, Ellington Agency 
Franklin Bruck Agency, Community Chest, Boys 
Club of America, United States Chamber of Com 
merce, T.A.A. Productions, Kay Jewelry Stores 


ALAN SHILIN FILMS 
(Division of Dynamic Films, Inc.) 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Right Hand of God 
(Evangelical Reformed Church); A Song of the 
Pacific, Heartbeat of Haiti, Convention Newsreel 
Inner City (Episcopal Church); Children of the 
Sun (P. Lorillard & Co.); Continent in Ferment 
(Pocket Testiment League); Voyage of Discovery 
(Lutheran Church): Prologue to Our Christian 
World Mission (Congregational Christian Church) 


ELAN-PORTER PRODUCTIONS, INC. 

19 West 45th Street, New York, N.Y 

Phone: Judson 2-1445 

Date ol Incorporation \pril 195% 

Raphael Flan, President and Gen. Manager 

Ralph Porter, Executive Vice-Pres Prod, Mey 

Vachel Blair, Director of Photography 

Eleazar Lipsky, Creative Director-Writer 
SERVICES: Film production from pre-production 
through the completed film for I'V commercials 
industrials, IV series, documentaries, educational 
films, etc., in black and white, color, animation 


FACILITIES: One of the 


| 
ind S5mm or lomm 


(LISTINGS CONTINUED ON FOLLOWING PAGE) 
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ELAN-PORTER PRODUCTIONS, INC. 


largest wound staves in the Fast fully equipped 
md with Ampex-Fairchild sound, complete editin 
room, sTeening room and distribution faciliti 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Billion Dollar Disi Can 
Manufacturers Institute), New company; only 1955 


production reference available 


PETER ELGAR PRODUCTIONS, INC. 
75 West 45th Street, New York 36, N.Y 
Phone: Judson 61870 

Date of Organization: January |, 1951 
Peter F. Ligar, President 

Julius Edelman, Vice-President 

jesse Kb. Adamson, Secretary-Trea 

Joli Vidor, Producer-Cameramar 

Donald 5S. Hillman, Director 

kva Vidor, Chief Editor 


SI RVC ES Industrial publi relation religiou 
filins television commercials, television film 
Hom, limm, black, white or color FACILI 


Tihs: ¢ omplete editing and projection faciliti 
limm and Somm. 100 x 75 x 22’ sound 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Tales of Hoffman (Holl 
man HKeverage (¢ ompany); Holy Land r kM 
Schacter Brewing Co.); Bedtime for Ginnie (Hame 

Knitting Mills) TELEVISION FILMS bor 


American Telephone & 


Lelegraph ml «Sterling 
Drug Company 


ELLIOT UNGER & ELLIOT, INC. 
114 West 54th Street, New York, N.Y 
Phone: Judson 65582 

Date of Organization: 1946 

Stephen Elliot, Presiden 

William H. Unwer, Vice-President 

Michael Elliot Trea ure 

Mary Jean Allen, Casting Director 

Win \. Sohl, Controller 
SERVICES: Producer of filmed TV commercial 
FACILITIES 


stages projection rooms pal ite sound recordin 


lwo completely equipped ound 


facilities, workshop, permanent crew 


RECENT PRODUCTIONS AND SPONSORS 


(Only television commercials submitted 
IV COMMERCIALS: Eastman Kodak ¢ | 
Walter Thompson); Chesterfield Cigarett 


Cun 
ningham & Walsh); Campbell's Soup BBDk O 
Vodess (Young and Rubicam); General M: 
(Dancer, Fitzgerald & Sample); Tide (Benton and 


Kowles); Chrysler lutomobiles (McCann-Erick 
son); Noxzema (SSC. & B); Spice N Span iow 
Keirn and Toigo); RCA Victor (Kenyon and Eck 
hardt); Imperial Margarine (Foote, Cone & Beld 
img): Hazel Bishop (Raymond Spector); Morton 

Pies (led Bates); Gallo Wine (Doyle, Dane and 


Kernbach) fwon Cosmetic Monroe Dreher 


CHARLES ELMS PRODUCTIONS, INC. 
25 Vanderbilt Avenue, New York 17, N.Y 
Phone: MUrray Hill 6.8877 

Date of Organization: 1952 

Charles D. Elis, President 

Charlies D, Elms, |r. Vice-President 

Ruth M. Elms, Secretary 


Robert B. Bacon, Vice-Pres / 
SERVICES: Producer of 16 & Somm motion ‘ 
tures; 70mm “Bonel” (wide screen professional 
md commercial presentations lide motion 
sound slidefilms; slide presentations; trainin nan 
96 
’ 


uals and charts 


FACILITIES: Studio and tech 
nical laboratory ‘Bone! 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The New Easy Combina 
tron Washer-Dryer Washing Demo (Easy Wash 
ing Machine Div. The Murray Corp.); Stero Vac 
Crown Cork & Seal Co.); Master Shore Station 
Development Program (U.S. Navy); Introduction 

» the Heat Engine (Shell Oil Co.) SLIDEFILM 
The Winning Combination (Kasy Washing Ma 
chine Div. of The Murray Corp.) 


% 


WALTER ENGEL PRODUCTIONS, INC. 
XH) West 47th Street, New York, N.Y 


4 


Phone: Judson 4170 


mobile unit camera 


Date of Organization: 1957 
Walter Engel, President 
joseph I, Williams, Exec. Head of Camera 
Editing Dept 
Lorraine Knight, Production Coordinator 
Lionel Rubin, Sernpt Coordinator 
SERVICES: Industrial, documentary, educational 
iles training & TV commercials, motion picture 
productions; photo tech animation. 16mm %& 55mm 
FACILITIES: Complete studio facilities for singh 
uml double system sound. Location film & sound 
unit. Animation and editing departine nts. All self 
contained operations 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Story of Milk (Dell 
ood Milk Company); How to Get the Most Wea 
(G.M.); Seconds to Sell, Courte 
Sharpshooting for Sales 


from Your Tires 


(Sunbeam Bread) 


FARRELL & GAGE FILMS, INC. 
‘1% Kast S8&th Sereet, New York 16, N.Y 
Phone: MUrray Hill $-8558 
Date of Organization: 1951 
Matt Farrell, President Geneval Manage) 
(.. Lillian Farrell, Secretary 
William McAleer, Vice-President Director of 
Photo raph 
Joseph baro, Production Mana 
Carlos Orta, Film Editor 
SERVICES: Production and distribution of sound 
motion pictures and sound slidehims for business 
FACILITLES: Complete lomm and 


‘mm motion picture and slidefilm production in 


md inclustrs 


black and white and color, including sound studio 
magnetic film recording editing services script 
loreign language, art work, animation 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Better Tomorrow (Manu 
facturing Chemists Association); Two Roads (The 
Asphalt Institute); Strip Feed Press No. 1831 
lranster Feed Presses in the i pplance Indust 
the bk. W. Bliss Company); The Renaissance of 
ippalachian Gas New York State Natural Gas 
Corp.); Test Report 5040 (Burndy Engineering 
Company, Inc.). Fifteen 5S-muinute IV shorts 
eight Laminute TV spots for Hercules Powder Com 


p my 


FILM CREATIONS, INC. 
16 East 40th Street, New York 16, N.Y 
Phone: MUrray Hill 94567 
Date of Organization: 1952 
Jose ph M. Barnett, President 
William Groody, Secretary 
Fdward R. Carroll, J reas Prod, ID 
Larry Davis, Traffic Manager 
Fdna Paul, Supervising Editor 
Bernard Hirschenson, Optical Supervisor 
Brooke Smith, Set Designer 
kad Donnelly 


SERVICES: Producers of television commercials 


Inimator 


industrial films, television programs slicte films and 


animation, black & white, color. FACILITIES 
Completely equipped sound studio, acoustically 
treated; NC Mitchell. Portable synchronous record 
ing equipment, editing facilities. 16mm, 35mm pro 


jection; animation and optical stand. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: for Columbia Gas System 
Corporation; Amoco, NBC's Producers’ Showcase; 
Columbia Broadcasting System (pilot films); Rayco 
1'V COMMERCIALS: for Samsonite, Revion, Pep 
soxdent, Ronson, Sunbeam Appliances, Florida Cit 
rus, Gillette, Grape Nuts Flakes, Ronzoni, Serutan 
« Sedagel 


% 


FILMFAX PRODUCTIONS 
1) East 43rd Street, New York 17, N.Y 
Phone: MUrray Hill 7-7758 
Studio and Laboratory: Station Plaza, Bedford 
Hills, N.Y 
Henry Clay Gipson, President 
Kloise Walker, Vice-President and Secretar 
Carol Cook Script 
John Lencicki, Art Director 
Sewell Booth, Producer 


SERVICES: Educational filmstrips and industrial 
slidefilms, color, black and white, silent, sound 
FACILITIES: Specialized equipment for filmstrip 
production, 35mm standard Bell & Howell anima 
tion stand for filmstrips, special custom built 
equipment for Kodachrome duplication 

RECENT PRODUCTIONS AND SPONSORS 
FILMSTRIPS: The Raw Materials of Steel-making 
(American lron & Steel Institute); Britain: Atlantic 
Neighbor (New York Times); Pageant of America 
series of 22 (Yale University Press); Liberty and 
/ts Responsibilities and 13 other titles for (Mu 
cum Extension Service); Earth Home of Man 9 
filmstrips (Eyegate House); A Growing America 
(United Fruit Co.) The Bible (Westminster 
Press) MOTION PICTURE: The Saugus Iron 
vorl Restoratu 


FORDEL FILMS, INC. 


1187 University Avenue, New York 52, N.Y 
Phone: LUdlow 85100 


‘lron & Steel Institute) 


Date of Organization: 1941 


Clitlord F. Potts, President Exec. Produce 

Gordon Hessler, Vice-Pres Production M 

Enid Borde, Secretary-Treasures 

Richard A. Kent, Director of Sales 

Herbert F. Lowe, Spec. Asst. to President 

Walter G. Snowden, Spec. Asst. to President 

W. Edward Downton, Spec. Asst. to President 

james M. Logan, Director of Photograph 

Reginald McMahon, Editing Supervisor 

John Mack, Chief Sound Engineer 

Gennaro P. Forenza, Color Lab. Sujn 

Robert |]. Herman, Print Distributon Sup 
SERVICES 
training; educational; scientific and medical mo 
thon pictures and slidefilms; [V shorts and com 


mercials; complet responsibility, including plan 


Public relations; sales promotvion 


ning, production & printing; specialists in color, 
FACILITIES: Sound studio; 


complete cameras, lights, and sound equipment for 


live and animated 


studio and location production; animation stand 
cutting rooms recording rooms; l6mm magneti 
ud optical interlock screening facilities; color 
printing lab; machine shop; three mobile units 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Hydraulic Power (Ford); 
March of Medicine “Alcoholism” (Smith, Kline & 
French); Care of Patients by Hospital Corpsmen 
United States Navy); Tom Turkey (American 
Vet-Jecta (E. RK. Squibb) 


Cyvanamid 


BUSINESS SCREEN MAGAZINE 











NUMBER 


] 





These basic projector advances can 
make films more useful in your business 





I. Easy setups. Unfold the Kodascope 
Pageant Projector’s arms into position 
there are no screws or fittings to fiddle 
with. Drive belts are attached, ready for 
use. Then thread the film, following the 
clear, simple diagram on the projector 
base, and start your run. 


4. Natural sound. The Pageant’s efficient 
amplifiers (with tone and volume con- 
trols) matched with well-baffled speakers 
fill your room or auditorium with clear, 
comfortable, realistic sound. When you 
wish, you can plug in a “mike” or phono- 
graph, too. 


°*, VOUUME 17 ~ 


1956 


r 
BEFORE YOU DECIDE 
on any projector, be | 
sure to get complete 
information on the 
forward features of | 
| 





2. Simple maintenance. Kodascope 
Pageant Projectors are permanently lu- 
bricated—you bypass the danger of im- 
proper oiling, main cause of break- 
downs. Stock machines in independent 
tests have run without stoppage or oiling 
the equivalent of 244 years of normal use! 





5. Wide versatility. With the Super-40 
Shutter you can show silent—as well as 
sound—-speed movies. And to meet your 
needs exactly, you have your choice of 
7- or 15-watt amplifiers and 8- or 12-inch 
speakers in every practical combination, 


Rochester 4, N. Y. 


the new Pageant. 


Cut out coupon for NAME 
this fact- 
 ES-rEmMOS ORGANIZATION 
booklet now! 
STREET 
city 


Riis 


(Lene) 


3. Extra-bright pictures. The Pageant’s 
Super-40 Shutter automatically provides 
over 40", more screen light at sound 
speed than standard shutters, This lets 
you use big screens, long throws, and 
even leave enough room light for note 
taking 





6 Best value. Make us prove it, Don't 
be satisfied until you've seen the brilliant 
Pageant performance—on your own 
screen, Ask your Kodak Audio-Visual 
Dealer for a demonstration, Or send us 
the coupon, There is no obligation 


EASTMAN KODAK COMPANY, Dept. 8-V 


Please send me complete information on the new Kedascope PAGEANT 
lémm Sound Projectors, and tell me whe can give me a demonstration. 
| understand | am under no obligation. 
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WILLIAM J. GANZ COMPANY 
1) bast 49th Street, New York |! N.Y 
VPhom bk idorado 5-144% 
Date of Organization: 1919 
William |. Ganz, President 
Herbert R. Dietz, Production Man 
jane Paw f om ptrotle j 


SERVICES 


‘ 
Thin tation picture ‘ 


Producer and distributor of 16 and 
filmestrip wound slidefilm 
visual presentations tor education, advertising and 
television, Production trom script to screen. Mo 
tion pictures 16 and S5mm, bkw and color, Slide 
Soom bkw and color 


filins Files for publi rela 


tions, industrial, television, documentary, travel 


educational, screntific, merchandising, and orienta 
tion, animation. Sound recording, editing and re 
editing filmes, minute Distribution for all 
films and TV commercials, FACILITIES: Studio 


creative safl 


tiwrvics 
equipment development of story 
ideas and merchandising campaigns, music libras 
Moviola editing equipment, Creative staff, includ 
ig artists photographers writers, film editor ind 
directors 

RECENT PRODUCTIONS 
MOTION PICTURES: Kesuscitation for Cardia 
Irvest it K Flood Disaster Red Cro 
Report (American Red Cross); Home Defense (Yale 
* Lowney): Philco ft x port Line (Phileo ¢ orp 


% 


JACK GLENN, INC. 
117 Kast 37th Street, New York 16, N.S 
OXtord 70121 


AND SPONSORS 


Squibb) 


Phone 
Date of Organization: 1955 


Jack Glenn, President 
\ ] Hill, Vice -Prendent 


SERVICES: Writing; direction and production of 


special-purpose and entertainment motion pi 


tures; specializing in the institutional industrial 
film; films for public relations; promotion; orienta 
designed with either fiction or docu 


mentary FACILITIES Wall 


Howell and Mitchell cameras; studios 


tion, et 
format bell & 
projection 
rooms and cutting rooms in New York City and in 
Irvington-on-Hudson, Westchester County, N.Y 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES; Madrid and Mallorca (pro 
National Broadcasting Co.) 
(Mitchell Chrysler 
(National Council of Young 


duced in Spain tor 
Principal Product 
Y.M.C.A, 7 and I 
Men's Christian 


PAUL HANCE PRODUCTIONS, INC. 
1776 Broadway, New York 19, N.Y 
Clrcle 5-140 


{ orp ) 


Asso tations) 


Phone 

Date of Organization: 1959 

Paul blanc ji Pve sident lrea wie 

Dermid Maclean, Vice -Preadent 

J. Allen Julier, Vice-President 

| | ( ampbe ll. Controller 
SERVICES 
of motion picture production by permanent tech 
nical stall FACILITIES 


sound and lighting equipment tor 


Research, writing and all other phas 
Complete camera 
ill typ ol 
ecitin 


held and location photogt iphy complete 


facilities; art and animation stucio 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Harvest of Convenien 

(General 
Zinc Institute, Inc.); Glass and You (Corning Glas 
Works); Die Castin (American Zine 
Foreme in Closed Thes (Drop borwin 


Foods ¢ orp.) (rai in \merican 


Trostitute 


\ssociation 


1775 Broadway, New York 19, N.Y 


plete ofthe 


% 
THE JAM HANDY ORGANIZATION, INC. 
Phone: [Udson 
4000, Herman Goetz, fr. in charge. Com 
facilities and projection room with 
rvie stall maintained for Eastern clients 


sere complete listing in Detroit area) 


HARTLEY PRODUCTIONS, INC. 
139 bast 48th Street, New York 17, N.Y 
Phone: ELdorado 5-7762 
Date of Organization: 1940 

President 
Secretary 
Vice-President 


Irving Hartley 

bida Hartley 

r. W. Bryant, |r 

Production 
Howard Mann, Editor 

SERVICES 

trial, educational, travelogues, films tor television 


FACILITIES 


equipped for making motion pictures and_ slide 


Producers of motion pictures inclus 


sound recording Iwo studios fully 


films; permanent kitchen set 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES Kitcheneering, Closet 
Clinic, Children's Party, Fabulous Fabrics Have a 
Hlobby (Monsanto Chemical Co.); Planned-Overs 
(Container Corp. of America); Tea for Twenty 
(lea Council of U.S.A.); Tips for Tables (Irish 
Linen Guild); Tricks with Trim Decorating Magic 
(Consolidated Trimming); Re-Do-lt Yourself (Star 
Decorate uith Confidence (Firth 


Bronze ( orp.) 


(Durene Associ 
ition); Sewmanship (Sears, Roebuck); Don't Guess 
lbout Carpets (American Viscose Corp.) 1\ 
COMMERCIALS: For John Alden Cigarettes (|. B 
Rundle); Spry (Lever Bros.); Sin 
clair Richfield (Sinclair Refining Co.); Upjohn 
Pharmaceuticals) VAC 
(NBC). SLIDEFILMS 


(Simplicity Patterns) 


( arpet Co.): Cues for Comfort 


Commercials 


Commercials 
hHlome 
Hou lo 
Helping 


glias) 


(Upjohn 
Introductions 
Make a Jumper 


Remove a Barrier (Owens-Corning Fiber 


INFORMATION PRODUCTIONS, INC. 

> Fast 57th Street, New York 22, N.Y 

Plaza 1-1710 
Date of Organization: 1951 
Branch Othces: 630 9th Avenue 

Street, New York, N.Y 

lhomas H. Woll, President 
Alired Butterfield, Chairman 
Robert W 
Deborah York, Production Associate 

SERVICES 


ing, publi 


Phone 


115 West 45th 


Treasures 


Asman, Production Manager 


Documentary, educational, sales train 
relations motion pictures, slidefilms 
film scripts, [TV commercials, animation, sound re 
FACILITIES: Full tacilities for editing 


recording, animation and complete sound record 


cordings 


ing studio 
RECENT PRODUCTIONS 
MOTION PICTURES 
Motor Company); Hope for the 
Smith, Kline & French Laboratories) 
Robber (N.Y. Good Roads 
Care Montehore 


AND SPONSORS 
Crash and Lawe (Ford 
Ventally Ill 
Highway 
Association); Hlome 
Hospital) Tuesday's Child 
Nat'l Assoc, for Retarded Children); On the 
Record (Columbia Records, Inc.); Panther Moun 
fain Stor Citizens Committee tor Water Con 
servation) TELEVISION FILMS: Wonders of 
he Sea (continuing series tor Marine 
Marineland, Florida) trthur Godfrey 
ind 417 Power (CBS Television): Herbloct Week 
und Mr. Citicen (kdward A. Byron Productions) 
Retorestation and the North (N.Y. State 
\uthority), Various newsreel subjects for the Fund 


Republic IV COMMERCIALS: East 


Studios 
/ rhe nd 


Power 


for cle 


man hodak 


Association 


Remington Rand, N.Y 


Citizens Committee for 


Good Roads 
W itel ( on 


“~TVation 


VICTOR KAYFETZ PRODUCTIONS, INC. 
1780 Broadway, New York 19, N.Y 

Phone: Circle 54850 

Date of Organization: 1947 
Victor Kayletz, Pres 
Douglas Baker 
\be Blashko 

Robert Cooke 


Super 907 


Executive Produ 
Sales Managei 
inimation Director 


Mechanical Production 


Seymour Posner, Muriel Friedman, Sylvia Ger 
son, and Richard Miller 
Issistants 

\llan P. Snody, P. R., Editorial Consultant 


Produc fion 


SERVICES: Motion picture production, combining 
live cinematography and animation. Specialty is 
designing and producing sponsored “Public Serv 
ice’ films in color for television and distributing 
them on TV through Golden Snowball Division 
of the FACILITIES 


owned l6omm and 35mm equipment tor live shoot 


company Complete solely 
| 

lomm 

45mm Model 


L. DeBrie and l6mm Cine Special both completely 


ing: 35mm Eclair Camerette, BKH 70D 
Camerette, For animation shooting 


ulapted for animation. Animation stand (16mm 


ind 35mm) with compound table. Complete art 


ind animation department. l6mm and 35mm 


sound Moviolas. 35mm interlock and 16mm _ pro 
jectors in booth of screening room. Complete ac 
cessory equipment: tripods, high hat, dolly, location 
cables, two station wagons 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES The French Stamp of 
Selling French Leather Gloves (Leather 
Glove Producers of France); Sailing Newfoundland 


lighting equipment 


Fashion 


Waters (Newloundland Tourist Bureau); Bermuda 
Treasure Hunt (Bermuda 
Board); Youth for Sail (National Assn. of Engine 
* Boat Mirs.); Fiftieth Anniversary Parade (Endi 
cott Johnson Corp.); The Eastern Trade Promo 
tion Office (Port of New York Authority); Baily 
Bridge, M-2 (Animation Sequences for U.S. Army 
Signal Corps). 


Trade Development 


HERBERT KERKOW, INC. 
180 Lexington Avenue, New York 22 
PLaza 1-1833 


Date of Organization: 1937 


Phone 


Herbert Kerkow, President and Treasures 
Rosemond Kerkow, Secretary 
SERVICES 


finished film 


Production from original research to 
Public 


educational 


Specialities relations films 


for general audiences, films for 


FACILITIES 


ing department, projection room sound recording 


schools Sound stage set build 
and re-recording; editing and animation facilities 
three cameras (Bell & Howell and Eclair Camerett 


Somm and Maurer l6mm) 


RECENT PRODUCTIONS 
MOTION PICTURES 
Oceanographic Data, Submarine Noise Reduction 
Care in Installation (U.S. Navy); An 
nucl Fashion Show 1955, Sta-Flat Features (War 
ner Bros. Co.); Good Food, Good Health, Good 
Looks (Lever Bros. Co.); Conflict, Learning: Parts 
J, U1, Il (McGraw-Hill Text Films); /955 Sales 
Convention Spectal Presentation 
WATS Control Teams for SAC 
Defense The Challenge of 


Force) 


AND SPONSORS 
Dangers to Navigation 


Bearings 


Carrier Corp.) 
Movement li 
Today US \u 


“ this symbol, appearing over a pro 


ducer’s listing, indicates that display advertising 


containing additional reference data appears in 


other pages of this Production Review 
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KNICKERBOCKER PRODUCTONS, INC. 
1600 Broadway, New York 19, N.Y. 
Phone: Circle 6-9850 


Date of Organization: 1947 


Howard A. Lesser, President 
Thomas S. Dignan, Vice-President 
Mary Morrissey, Secy.-Treas 

Agnes Grant, Asst. Secy 

Robert B. Betts, Associate Producer 
Charles R. Senf, Edit. Chief 
Kennedy Williams, Sales Manage 


SERVICES: Production from original research to 
finished film; specialties: documentary, educational 
and public relations motion pictures and slide 
films. FACILITIES: Production equipment edit 
ing and slidefilm departments. 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: You Are There at the 
Bargaining Table Labor-Management Arbitration 
(American Management Assoc.); Untitled Public 
Relations Film (New York Stock Exchange); Red 
Light, Green Light, Different Worlds, The Chang 
ing American Family, The Division of Labor, 
Social Interaction (McGraw-Hill Book Co.): We're 
1 Team (U.S. Air Force) 


LALLEY AND LOVE, INC. 

565 Fifth Avenue, New York 17, N.Y 

Phone: ELdorado 5-1382 

Date of Incorporation: 1952 

James A. Love, President 

C. Austin Love, Sales Manager 

L. H. Holton, Production Manager 

Bill Henry, Superv. Editor 
SERVICES: Production of industrial films, TV 
spots, television film programs, and training films 
FACILITIES: Complete 
motion picture production facilities, including lo 


for U.S. Gov't agencies, 


cation equipment, studio and lighting equipment 
Iwo cutting rooms, and 16mm projection room 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Viger (Grumman Aircraft 
Engineering Corp.); When Friends Drop In 
Smorgasbord Is Served (U.S. Brewers Foundation); 
Operation Elmo (U.S. Coast Guard); Sales Film 
(Jos. Schlitz Brewing Co.) 


Lasky Film Productions, Inc. 
limes Tower, 1475 Broadway, New York 36, N.Y 
Phone: LAckawanna 4-2360. FE. J. McGovern 


in charge 


(see complete listing in Detroit, Mich. area) 


ROBERT LAWRENCE PRODUCTIONS, INC. 
118 West 54th Street, New York 19, N.Y 
Phone: [Udson 2-5242 
Date of Organization: 1952 
Affliate: Grantray-Lawrence Animation, Inc 
1537 North La Brea, Hollywood 28, California 
Phone: Hollywood 9-7968. Ray Patterson, Presi 
dent; Robert 1 Lawrence, Vice-President 
Grant Simmons, Secretary & Treas 
Branch Office: Robert Lawrence Productions 
(Canada) Ltd., 32 Front Street, West; Toronto 
1, Ontario, Canada. Phone Empire 4-1448 


Robert L. Lawrence, President 

John T. Ross, General Manager 

Louis Mucciolo, Vice-Pres. in Charge of 

Studio Operations 

Henry Trainman, Vice-President 

Philip Kornblum, Treasurer 

Morrie Roizman Supervising Film Editor 

Roy Lockwood, Staff Director 

Gabriel Bayz, Production Supervisor 

Jerry Maticka, Production Supervisor 

Doris Reichbart, Production Supervisor 

Barbara Cooper, Casting Director 
SERVICES: Produce industrial films, sales promo 
tion films, TV programs, ['V commercials. FA 


6TH ANNUAL 


CILITIES 5 x 60 
feet, editing rooms, screening room carpenter 
shop, production ofhces. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES Quality Controls the Sale 
(Olin-Mathieson Anti-Freeze) IV COMMER 
CIALS: For Studebaker-Packard Corp., Ruthrauft 
& Ryan (Packard Automobile); Procter & Gamble 
Co., Compton Advertising (Dash Detergent); Lig 
gett & Myers Tobacco Co., Cunningham & Walsh 
(L. & M Cigarettes); General Motors AC. Division, 
D. P. Brother & Co, (AC Spark Plugs & Filters); 
Molson's Brewing Co. (Canada), Cockfield, Brown 
& Co. (Molson's Ale); D'Arcy Ady. Co., Gerber's 
Products Co. (Gerber'’s Baby Foods) Campbell 
Soup Co., Leo Burnett Co. (Campbell's Frozen 
Soups); General Mills, Knox-Reeves Adv 
(Wheaties); Johnson & Johnson, Young & Rubicam 
(Johnson's Band-Aid Plastic Strips); RCA Victor, 
Kenyon & Eckhardt (RCA _ Television Sets & 
Radios); Noxzema Chemical Co., Sullivan, Stauffer, 
Colwell & Bayles (Noxzema); Nestle Co., Cock 
field, Brown & Co. (Toronto) (Nestle’s Quik) 
(Only 1955 production references submitted) 
VERNON LEWIS PRODUCTIONS, INC. 
75 West 45 Street, New York, N.Y 
Phone: [Udson 2-1522 


Air-conditioned sound stage 


Date of Organization: 1941 
Vernon Lewis, President 

kllen Lewis, Secretary-Treasures 
Robert Rubin, Sales « 
Henry Trettin, Production Manage) 

Franta G. Herman, Director 

Albert Demers, General Assistant 

Joseph Henkel, Sound Engineer 

Rosarie Alestra, Field Representative 
Kleanor D. Frommelt, Production Assistant 


Production 


SERVICES: Producers of motion pictures for in 
dustry since 1941 under the name of Lewis Sound 
Films. Now specializing in the production of TV 
spot commercials and panel shows in color o1 
black and white, in addition to industrial motion 
pictures. FACILITIES 
multiple camera continuous shooting motion pu 
ture equipment 


Maintain sound studio; 


including 10 channel mixing 
panel sound recording equipment, both magnetic 
and film. Complete production staff maintained 
including full crew and editing department 
Camera top station wagon 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Pyrene CO, (C-O-Two 
Fire Equipment Co.); Gulf-Trak (Gulf Oil Corpo 
ration); Puppet Show (American Standard); 
Kleinert Puppet Film (Kleinert Rubber Co.) 
I'V SERIES: Answers for Americans (Facts Forum) 
ARTHUR LODGE PRODUCTIONS, INC. 
21 West 46th Street, New York, N.Y 
Phones: PLaza 7-3645; PLaza 7-3949 
Date of Organization: 1955 
jr., President 


Producers of industrial and educa 


Arthur J. Lodge 
SERVICES 
tional films, I1'V commercials, newsreels and docu 
FACILITIES: Full time camera, edit 


ing and writing staff 


mentaries 


plus nation-wide list of 
frequently-used free-lance cameramen, Fully equip 
ped cutting rooms. Music and effects library. More 
than 1,000,000 feet of widely diversified stock foot 
age, including every conceivable type of industrial 
operation 


RECENT PRODUCTIONS AND SPONSORS 
PELEVISION FILMS: Jndustry on Parade (52 
issues) (National Assn. of Manufacturers); Heritage 
(American Heritage Telefilms, Inc); Message of 
Imerima (National Assn. of Investment Com 
FILM PUBLICITY RELEASES: For 
American tron and Steel Institute, Ford Founda 
tion, Procter and Gamble, Merrill Lynch, Pierce 
Fenner & Beane, Shell Oil, Indianhead Patterns 


VModess, and others 


panic 5) 


PRODUCTION REVIEW 
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LOUCKS & NORLING STUDIOS, INC. 

245 West 55th Street, New York 19, N.Y 

Phone: Clrele 7-2366 

Date of Organization: 1925 

] \ Norling, President 

Hans Tiesler, Vice-President 
SERVICES: Industrial, job and sales training, pub 
lic relations, educational, Government motion 
FACILITIES: Studio 


equipment for l6mm and 35mm productions; ani 


pictures and slidefilms 


mation, camera and art departments; three 
dimensional still and motion pictures; creative 
staff including artists, photographers, writers, film 
editors, directors 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Cable Makers (Rome 
Photo Composition (Intertype 
Corp.) Revere Aluminum Foil (Revere Copper & 
Brass, Inc.); U.S. Navy Training Films (U.S, Navy) 
U.S. Air Force Training Films (U.S. Air Force) 
IV COMMERCIALS: For Gillette 


lova, Air Defense Command 


% 


MARATHON TV NEWSREEL, INC. 
10 East 49th Street, New York 17, N.Y 
Phone: MUrray Hill 80985 


Cable ( orp ) 


Folgers Bu 


Date of Organization: 1948 
Konstantin Kalser, President Exec. Producer 
Kenneth Baldwin 
visor of Production 
Jean Hauck, Office Manages 
Esther Karp, Distribution 


Vice-President and Super 


Traffic Manager 

SERVICES: Public information films, world-wide 
news service, company newsreels, special events 
coverage for industry, film editing, stock shots, et 
FACILEEIES: Complete l6mm and $5mm_ pro 
duction and editing tacilities 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Three If by Aw (Sikow 
sky Aircralt); Remote Control Train (New York 
New Haven & Hartlord RR); Crashing the Water 
Barner (Socony Mobil Oil Co.) (Warner Bros 
Release); Mobilgas Economy Run (Socony Mobil 
Oil Co.); The Canadian (the Budd Co.); Flying 
Red Horse News (Socony Mobil Oil Co.); Bucks 
County, Pa. (NBO TV “Home’); Newsreel stories 
for British Information Services 


MASTER VIDEO SYSTEMS, INC. 
Film Production Division 
47 West 53rd Street, New York, N.Y 
Phone JU) 2-1622 
Date of Organization: 1950 
\. J. Moxham, President 
W. EF. Lutz, Vice-President 
Lawrence Crolius, Executive Director — Film 
Division 
SERVICES 
slidefilms; television program films; closed circuit 
FACILITIES 
Complete motion picture, closed circuit TY 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Arizona Adventure, Neu 
England Adventure, 1956 Sales Program (Ameri 
can Airlines); Brandywine Raceway (Brandywine 
Raceway Assn., Inc.): Parade of Science (TV Pro 
gram) 


(LISTINGS CONTINUED ON FOLLOWING PAGE) 
Your Dependable Reference Source 


& Producers whose listings appear in this section 


Producers of motion pictures and 


IV programs and installations 


have voluntarily supplied the minimum client and 
film references lor your reference use. Five busi 
nesssponsored motion picture or slidefilms are the 


minimum requested for an unqualified listing 
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MPO PRODUCTIONS, INC. 
I> Fast 53rd Street. New York 77. N.Y 
MUrray Hill 87850 
Branch Ottwe Pittsburgh: William Hennin 
Ol Berger Bldg., Phone: COurt 1.2588 


Phone 


Date of Organization 146 


judd I Pollock, Presadent 

Madison, Vice Pre 

Marvin Rothenbery, Secreta: 

Arnold Kaiser, lreasurer 

Jack Kerch, Sales and Promotion 

Victor Solow, Producer 

joseph Moncure March, Scenario 
Producer 

lra Marvin, Production Manage) 

Gerald Kleppel, Supervisor of Editin 
Lie partment 

Jack Safran, Laboratory 


Lawrence | 


md Print Conti 


SERVICES: ¢ omple te production of hime tor sal 
promotion and training; public relation infor 
mation and training films tor U.S. lorces and go 

wencies; color sportsmen’s and conservation fim 
Distribution service to TV stations, club group 
FACILITIES: l6mm and 55mm cam 


eras, lighting, sound truck, camera cars, etc, Reeve 


whools, ete 


wound recorder, Cutting and projection room 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The World that Natur 
Forgot (Monsanto Chemical Company); Giants in 
the Land Motors Corp.) Pla lt 
Safe (Johnson and Johnson) The Ouest 
(Charles Phver & Co.); High Road (ford Motor 
Co.); Bell Solar Batter 
Velegraph); Executive Flight, Oxygen (U.S. Ain 
Force); Ferrying Atrervaft (U.S. Navy) IV COM 
MERCIALS: For N. W \ver (johnson & John 
wn): BBDO (Remington Arms); Benton & Bowls 
(Temple Oranges, Maxwell House Coffee, Tice 


(General 


(American Telephon 


Post Sugar Crisp Ivory Snow): Leo Burnett (Kel 
loggs Cereal); Biow-Biern-LToigo (Phillip Morris 
Shasta); Compton (Duz) Fitzgerald 
(Gold Medal Flow Doherty 
Clifford, Steers & Shenfield (Bordens Coffee, Ipana) 
Geotlrey Wade Advertising (Alka Seltzer); Kenyon 
& Eckhardt (RCA, Schick, Hudnut, Grape Welch 
Juice, Whirlpool); Maxon, Ine 
Mather (Dove Schweppes, Helene 
Rubinstein); Robert W. Orr & Assoc. (Woodbury 
Lanolin Yormula); |. Walter Thompson (Rinso 
Khuitoni, ronds, Williams Shaving Requisites) 
Warwick & Legler (Schick); Young & Rubicam 
(Remington Rand, Piels Beer, Ivory Snow) 


Dancer 


Sample Dentyne) 


(Gillette); Ogilvy 
Kenson & 


MEDICAL FILM GUILD, LTD. 


106 West 57th St.. New York 19, N.Y 
Phone: Clrcle 7-0510 


Date of Organization; 1950 


Joseph P. Hackel, President 

Lucille 5S. Hackel, Secretary Treasure) 

Ed LeHoven, Helvi Bell and Jan Levy 
Writing Staf/ 

John Malinowski, Photography 

Irving Levine, Animation and Art 

J. Del Rivero, Distribution Dept 

Joseph P. Hackel, Producer Director 


SERVICES: Motion pictures, sound slidefilms and 
FACILITIES 


sound stage, in 


IV commercials, lOmm or Somm 
Permanent sets lor medical use 
cluding 55mm Debrie, l6mm Maurer, lomm Cine 


Kocdal Special sprocketed tae inal mptical filer 


recorders, complete photographic animation setup 


rt cle partie nt and workshop cre sing and cutting 


remo 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Ocular Bacteriology Its 
tpplication to Clinical Practice (Alcon Labora 
tories, Inc.); Rheumatoid Disorders—Pharmacology 
id Clinical Evaluation of a Modern Therapeutic 
Ivent Ceimwy Pharmaceuticals) 

Thew Application to Humans, as 


f¢ 


Radioisotope ‘ 
Tracer Studies 
w Therapeutic Use, in English, French, Spanish 
md Russian Atomic Energy Commission); The 
bu Doctor The Company Representative 
Sale Training Slides and Manuals (Collaboration 
between the Pharmaceutical Industry and Medical 
File Gould, Lad.): Pitfalls in Management of Re 
Hleart baiwlure The American College of 
Physicians, Georgetown University Medical Cen 
ter) IV COMMERCIAI REM, Maryland 
Pharmacal Co., Joseph Katz Agency 


% 


OWEN MURPHY PRODUCTIONS, INC. 
725 Seventh Avenue, New York 19, N.Y 
Phone: PLaza 7-8144 


fractor 


Date of Organization: 1946 

Owen Murphy, President and Exec. Produces 
Charles I 
kLiwood Siegel, General Manager 

Kdward F. Boughton, Chief Editorial Dept 
Charles Stuart, Associate Producer 

Walter Earley, Pittsburg Representative 


lurner, Vice-Pres 


SERVICES: Motion pictures for industry and tel 


vision complete production cinema 


tography, editorial, recording; live and animation 


sTIpts 


Special editorial service for industrial photo 


FACILITIES: Full produc 


tion facilities including 35mm & l6mm cameras 


raph departments 
lighting equipment 


magnetic sound recorders 


mobile location unit; cutting rooms; recording 


room and insert stage. Permanent creative staff 
writers directors camecramen editors and super 


Vise 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Sales Are Where You Find 
Them, The Three Funes (A. T. & T.); Built in 
Peace of Mind, Set Your Goal High (Firestone Tire 
* Rubber Co.); Opening a New Frontier (Penn 
R. R.): 4 Message from the Lone Ranger (Merita 
bread); March of Machinery (New Holland Ma 
chine Co.); Carl Sandburg (American Petroleum 
Institute): The First Sun Powered Telephone (Bell 
LV COMMERCIALS: for Firestone, Life 
Hills Bros., Rise, Pall Mall, Noxema, and others 


System) 


STANLEY NEAL PRODUCTIONS, INC. 
175 Filth Avenue, New York, N.Y 

Phone: MUrray Hill $-6396 
Date of Organization: 1936 


Sales Othees: 670 N. Michigan Ave., Chicago 
Ill, Phone: WHitehall 4-3560. 1420 Walnut 
St Philadelphia, Pa. Phone PEnnypacker 
»6H155. Harrison W. Wood, Sales Mer.; Mun 
ey Bldg., Washington, DA 
+0918, A. A. Ulin 
Donald |. Lane, President 
Robert Cumming, Executive Vice-President 
Sobey Martin, Vice-President, Charge of 
Production 

Edith Martin, Creative Head 

SERVICES 


duction; scripts, counsel on production and dis 


Phone: STerling 


Motion Picture and slidefilm pro 


tribution, |6mm and 55mm color and black and 
white FACILITIES: ofhces, cutting and projec 
thon room in New York 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Farmer Decides for 


56 (Amercian Farm Bureau Federation); Heavens 
lo Commerce (Au Transport Association); You 
Voney Worth (American Buyers Cooperative 
League): ¢ om plete Sales Training Program and 
Slides (American Coal Sales Assoc.) IV COM 
MERCIALS: Twelve for Phillips Soup 


TED NEMETH STUDIOS 
729 Seventh Avenue, New York City, N.Y 
Phone: Clirele 5-5147 
Date of Organization: 1955 
fed Nemeth, Executive Produce 
M. E. Bute, Associate Producer 
SERVICES: Complete motion picture production 
facilities, recording and photographic equipment 
ind accessories, special effects equipment, optical 
printers, animation stands, stop motion equipment 
Producers of theatrical, non-theatrical and tele 
vision motion picture films 
RECENT PRODUCTIONS AND SPONSORS 

Only television references submitted 

1'V COMMERCIALS For Cadillac General 
Motors); Rise-Nair (Carter Products, Inc) ry 
FILMS: Color Rhapsodie (National Broadcasting 
Co.); Coffee Maker (General Electric Co.); Good 
ear Television Playhouse (Goodyear Tire & Rub 
ber Co.) 


New World Productions 
19 West 12th Street, New York, N.Y. P. Robinson 
ales 


(see complete listing in North Hollywood area) 


Sam Orleans Productions 
50 Filth Avenue, New York City, N.Y 
(see complete listing in Tennessee area) 


Parthenon Pictures 
| West 42nd Street, New York, N.Y 


(see complete listing in Los Ange les area) 


% 


THE PATHESCOPE COMPANY 
OF AMERICA, INC. 
(Pathescope Productions) 
80 Filth Avenue, New York, N.Y 
Othce Phone: PLaza 7-5200 
Date of Organization: 1914 
Edward |. Lamm, President 
William M. Nelson, Executive Producer 
James Pierce, Production Control 
Dale Walker Brown, Writer/Producer 
John Ball, Studio Manager 
SERVICES: Research production and distribution 
of public, industrial relations, sales and job train 
ing and educational motion pictures and film 
strips; training films for U.S. Armed Forces and 
FACH 
LIES: Studio with completely sound proofed shoot 


television commercials and programs 


ing stage, full complement of lighting equipment 
sound room, synchronous tape equipment includ 
ing studio microphone boom. Background projec 
tion unit and process screen. Carpentry and paint 
shops, make-up room, dressing rooms and prop 
rooms. Editing and projection equipment, 16 & 


Homm facilities 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Clinical Enzymology (Na 
tional Drug); An American Holiday (American 
Air Lines); Introduction to Fractures (5 pictures) 
(U.S. Navy); Welcome to Sulphurland (Freeport 
Sulphur) three new 30 min. religious films (Rev 
Oral Roberts) SLIDEFILMS Etiquette series 


(LISTINGS CONTINUED ON FOLLOWING PAGE) 


BUSINESS SCREEN MAGAZINE 








NUMBER 


1 





May cost you less to own 


than it costs to rent other equipment 





MAREN 30 
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with 
soundproof 
blimp and 
synchronous 
motor... 


For little more than the usual rental charges 
for equipment, you can own a complete Arri- 
flex 35 Model IIA sound outfit, including the 
variable speed motor, Synchronous Motor and 
Soundproof Blimp. As a result, more and more 
studios and cameramen are recognizing this 
fact and are buying Arriflex. 


The Arriflex 35 Model IIA offers many 
advantages over other 35mm cine cameras. For 
example, without the Blimp and with battery- 
operated variable-speed motor, the Arriflex is 
an unusually light and easy camera to handle 
— ideal for location shots under the most diffi- 
cult conditions — even for handheld filming. 
With the Soundproof Blimp and Synchronous 
Motor, it becomes the perfect camera for lip- 
synched sound — both in the studio and out. 


The Arriflex 35 llIA features ao 180° Mirror 
Reflex Shutter for through-the-lens viewing and 
follow focus. A new type of intermittent mech- 
anism with registration pin action assure abso- 
lutely rock-steady pictures in perfect register. 

Many other improvements have made the 
Mode! IIA the most desirable camera in the 
field. In fact, every important feature you 
would expect in a camera designed for first 
rate filming has been incorporated in the Arri- 
flex 35 Model IIA. 


Write for complete information to 


== X.ENTG photo corporation 
257 FOURTH AVE., NEW YORK 10, N. Y 
7303 MELROSE AVE, HOLLYWOOD 46, CAL 


* VOUCUME WF ° 319356 


MODEL 








ARRIFLEX 35 Model liA 
in SOUND-PROOF BLIMP 


Blimp housing is cast 
sium alley, finished crackle 


, oe, 
Synchronous Motor Unit and 
400-foot Magazine. internal 
walls ore lined with corduroy 
velvet over six alternate layers 
of foam plastic and lead. Doors 
ere sealed with foam-rubber 
ets, and close by means of 
eavy, ‘knee-action’ clamp 
locks. Camera is cushion- 
mounted 


ITA 


ARRIFLEX 35 Model \iA with 
SYNCHRONOUS MOTOR UNIT 


Provides absolutely uniform and con- 
stant speed. Motor is mounted on 
base-plate housing containing gear 
mechanism which connects te 

, unit 


avtomatically dis- 
engeges moter should film ‘jam’. 
Designed for 115-velt, 60-cyele AC 
operation 











-<< - --! 
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PATHESCOPE PRODUCTIONS: CONT'D: 


No. 4—hve films (McGraw-Hill) Lupton Curtain 
Walls (Michael Flyn); She Works in Charm 
PV COMMERCIALS: For East Ohio 
Gas, Curtiss Candy, Karo, Lederle; for Advertising 
Agencies; N. W. Ayer, C. L. Miller Compan 

Conklin Mann & Son, Charles W. Hove ¢ 
Ketchum, MacLeod & Grove, Ine 


% 


PELICAN FILMS, INC. 
1! West 47th St.. New York 36, N.Y 
Phones: Clrcle 61751-2019 


Magazine) 


omp iti 


Date of Organization: 1954 

Joe Duntord, Pre in Charge of Production 

Jack Zander, Vice-President, Director of 

Inimation 

brank | Shea, Vice Preudent, in Charwe of 
SERVICES: 16 and 35mm motion pictures and 1\ 
Commercials (live action and animation) and slide 
filtns FACILITIES: Production staff 


studio. Arrangements for sound stage recording 


intimation 


studios and laboratory facilities 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Y’Gotta Plan, Man! (U.S 
Army Reserve); /0-30 Special (California Texas 
Onl Co.); The Eee and You (Lite Magazine De 
ven for Dining (Frorven Food Packer \ssn.) 
Kducation Through Advertising (Colliers r\ 
COMMERCIALS: For Robert Hall Clothes, Stuck 
baker, Post Cereals, Ballantine Ale, Whitman 

Chocolates, Dash Dog Food, Lysol, Lux 
Detergent, Chrysler Corp.,, U.S. Army 

Fedders Au Conditioners 


| quid 
BABO 


ROY PINNEY PRODUCTIONS, INC. 

19 Fast 57th Street, New York 3, N.\ 

Phone: Plaza S-S111 

Date of Organization: October, 1946 

Koy Pinney, President 

Doris Pinney, Treasures 

Walter Kienzle, Production Mana 

Marion Newman, Secretary 

William Ward Beecher, Art Directo 

Jrslita Cook, Sales Manager 
SERVICES: Documentary, educational, sales ain 
ng product promotion, nature and travel filmes 
FACILITIES 


Studio with lbmm and S5mm cameras, magnet 


Motion pictures, slidefilms, stills 


recorder proyection reno dressing room, Cutting 
room, production offices, etc, Large still department 
with lab tor bkw and color processing. Location 
wagon, et 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: dudubon, The Natural 
(Audubon Society & United World Films): Let 
(40 To Panama (Panagra & El Panama Hotel 
Fagle Man (Photo Library, Ine 1\ People 
Snake Man (Photo Library TV Series); Dumont 


Presents (Damont Labs, Ine Campbell Ewald 


Polaris Pictures, Inc. 
20 Filth Avenue, New York City. Phone 


Hill 2.5844 
Marcel Leduc, in charge 


Murray 


(see complete listing in Hollywood, Cal. area 


Princeton Film Center, Inc. 
270 Park Avenue, New York 17, N.Y. Phone: Pl.az 
0322. Tom P. Hawley, in char 


(see Complete listing in New Jerse, 


Q@.E.D. PRODUCTIONS 

56 West 54th Sereet, New York 19. N.Y 

Phone JUdson 6.5919 

Date of Organization: July, 195% 

Robert Baron, Executive Producer-Director 

James A. Gafiney, Executive Producer-Director 

Henry Berger, Production Manager 

Don Lewis, Sales Manager 
SERVICES: Producers and creators of industrial 
educational, public relations and television motion 
picture productions and TV commercials. FA 
CILITIES: Fully staffed and equipped with l6omm 

omm cameras, Complete sound stage. l6mm & 
omm magnetic recording equipment, set construc 
tion. Camera car and complete location unit 


Sound.) 


Cameras Lighting 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Colombia Land of Con 
frast (Avianca Airlines); The Unseen Dividend 
(Esso Standard Oil); Discover Jamaica (Jamaica 
Captain Gallant — Public Rela 
tions Film (lele. Programs of America). TELI 
VISION FILMS: Jethro Adams (Zinvar Corp.) 


I ourist Board) 


R.K.O. PATHE, INC. 


1270 Avenue of Americas, New York 20, N.Y 

Phone: [Udson 6-5050 

Studio 105 Fast 106th St New York N.Y 

Phone: SAcramento 2-2600 

KKO Radio Studios, Los Angeles, Cal 

RKO-Pathe Studios, Culver City, Cal 

Date of Organization: 1931 

Jay Bonafield, Executive Vice-President 

Douglas Travers, Vice-President 

Charge of Production 

\lan Hartman, Sales Manages 
SERVICES: Industrial motion pictures; television 
film programs and commercials; theatrical short 
FACILITIES: Complete studio 
facilities with sound for both 35 & l6mm and 
permanent creative stafls in New York and Holly 


wood 


subjects; leatures 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Gold Filled Story 
(Gold Filled Mirs, Association); Red Cross Report 
1955 (American Nat'l Red Cross); Hughes Aircraft 
Picture (Hughes Aireraft Co.); The White Tailed 
Buck (Olin Mathieson Chemical Corp.); The 
kager Minds (Light's Diamond Jubilee Com 
mittee); Cloud Club (Chrysler Corp.); 39 Big Ideas 
(Donn Bennet Productions) 19 Charter Boat 
films (NBC); Weekend Flying (U.S. Air Force) 


Roland Reed Productions, Inc. 


21 Filth Ave New York, N.Y. Phone: MUrray 
Hill 2-8541, Hampton Howard, Vice-President 
Russ Rayerolt, Vice-President 


(see comple te listing in Los Ange les area) 


ROBERT YARNALL RICHIE 
PRODUCTIONS, INC. 
% West 6lst Screet, New York 2%, N.\ 
Phone: Circle 60191 
Date of Organization: 1939 
Branch: Gull Coast Films, Inc., Oil & Gas Bide 
Blackstone 5471 
Robert Yarnall Richie, President 
W. William Bryant, Jr., Vice-Pres Prod. Mei 


Robert V. A. Benner, Vice-Pres. in Charee 
of Sales 


Virginia G. Richie, Treasures 
bKleanor D. Frommelt, Secretary 


Houston, Texas. Phone 


SERVICES: Motion picture production, television 


idustrial, documentary, l6mm and 35mm black 


umd white and color; slide-motion; strip film 
“<ripts and story board treatments. Counsel on 
film production and distribution. FACILITIES 
Completely seli-equipped for all phases of motion 
picture photography; employing Mitchell cameras 
Magnicorder sound on location; shooting staff for 
sets and special effects. Complete lighting for 
large industrial interiors; location truck. The com 
pany operates its own aircralt—Beechcraft Bonanza 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Four Wheel Sportsman 
hip (Shell Oil Co.); Giants of the Southwest (Pa 
cific Northwest Pipeline Co.); Offshore J. Ray 
McDermott Co.); Pipeline (American Louisiana 
Pipe Line Co.); Holiday Flight Plan (TWA); The 
Dresser Story (Dresser Industries, Inc.) TV COM 
MERCIALS for Pacific Northwest Pipeline Corp 
U.S. Steel Co 


LOUIS de ROCHEMONT ASSOCIATES 


180 Madison Avenue, New York, N.Y 
Phone: OX 7-0350 


Date of Organization: 1948 


Louis de Rochemont, Executive Produc 

Fk. Borden Mace, President 

Thomas Orchard, Associate Produces 

Lothar Wolfl, Associate Produce 

Martin |. Maloney, General Manage) 
SERVICES: Production of theatrical, industrial 
educational and television motion pictures. Dis 
tribution of theatrical features and short subjects 
FACILITIES: Full line of 35mm and l6mm sound 
motion picture equipment lighting equipment 
ind cutting rooms. Studio and complete facilities 
lor production in the wide-screen process. Studio 
ind complete facilities (through Halas and Batche 
lor Cartoon Films, Ltd.) for production ol ani 
mated and puppet films. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Cinerama Holiday (Stan 
ley Warner Cinerama Corp.); In production or 
preparation Lous de Rochemont presents “CINE 
VIRACLE (National Theatres Corp.); Johann 
Sebastian Bach (Lutheran Church Productions) 
Vurder at Smutty Nose (Independent) The First 
Hundred Years (House of Seagram); The Great 
idventure (Arne Sucksdorff) TELEVISION 
FILMS: What Is Man? (NBC); Little / 
IV) 


(British 


H. D. ROSE & COMPANY, INC. 

6 East 59th Street, New York 16, N.Y 

Phone: MU 64443 

Date of Incorporation 1947 

Hubert D. Rose, President 

Charles E. Behymer, Vice-President 

William F. Koch, Vice-President 

Rebert P. Schweitzer, Art Director 
SERVICES: Sales promotion, sales and mana 
gement training, institutional and industrial sound 
slidefilms, visualcast and vu-graph slides. Other 
FACILITIES 


staff of artists and writers, complete photographic 


sudio-visual media 


Permanent 


studio recording and projecting equipment 
RECENT PRODUCTIONS AND SPONSORS 
SLIDEFILMS: Let's Be a Three Time Winner 
Lever Takes the Lead fvain, Shift Into High 
ith Spry, A Double Barreled Persuader, A Neu 
Partner tor Your Business, Soarine Sales with Surt 
1 Great Deal (Lever Brothers); Profits on the Hoof 
(Nat'l Wholesale Dru yists Ass'n); Something for 
the Books (Jello-O); Your Account with the Home 
The Adjuster Only Rings Once The Home In 
Well-Dressed Window setter 
Homes & Gardens) 


sur atice Cw.) 


(LISTINGS CONTINUED ON FOLLOWING PAGE) 
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MEMO TO: | | hi | Film Producers 











DO YOU KNOW...? 


...how public service television showings of 
acceptable promotion films can increase your 
production sales...and benefit your clients? 


As an industry service, Langlois Filmusiec, Inc. has 
compiled latest facts and ideas for film producers 
to aid them and their clients in profiting the most 
from public service television. 


“PRODUCER'S GUIDE TO PUBLIC SERVICE TV" 
will help you increase your service to present 
clients...and should aid in attracting new ones. 


... this new FREE guide tells you: 


HOW “COMMERCIAL” FILMS CAN BE. PUBLIC SERVICE TV TIE-IN PROMOTION 
WHAT LENGTHS ARE BEST FOR TV. PRODUCING MULTIPLE-VERSION FILMS. 
TV TIPS ON PHOTOGRAPHY, EDITING, | TV USE BY NON-CONSUMER GOODS CLIENTS 
RECORDING, TALENT FEES, MUSIC. REVISING FILMS FOR TV CIRCULATION. 
HOW TO INSURE WIDER TV CIRCULATION. ... AND MANY OTHER VALUABLE FACTS 


Your request will bring this Guide to you FREE 


WRITE TO: 619 WEST 54th STREET, NEW VORK, N.Y. 


LANGLOIS FILMUSIC. we. 


HOLLYWOOD + TORONTO + LONDON «+ PARIS 





a largest supplier of music for TV and industrial films 





SEMINAR FILMS, INC. SERVICES: Medical, technical, educational and 
147 Madison Ave., New York, N.Y industrial films and filmstrips; animation of all 
Phone: Lexington 2-5052 types. FACILITIES: Live-action and animation 
Date of Organization: 195% production and script-writing staff; latest pro 
RUBY TV FILM PRODUCTIONS, INC J]. R. Bingham, President fessional l6mm equipment, including Mitchell 
’ . ’ 

je Ke We »-Preside Maurer, Cine-Special and Intraflex cameras: ful! 

729 Seventh Avenue, New York 19. N.4 R. K. Daker, Executt Vice-President . P 
, \. L. Frederick, Vice-President & Trea art studio; recording studio; sets; editing. Afhli 

Phone: Clrele 5-5640 
J. H. Barwick, Sales Manager ated distribution facilities 

SERVICES: Consultant designers and producers of RECENT PRODUCTIONS AND SPONSORS 
skill training programs based on motion picture MOTION PICTURES: Myasthenia Gravis-Diag 
loop films exclusive with this company FACILI nosis, Treatment and Management (Hotiman 
LIES: Fully staffed with specially trained re LaRoche, Inc.); A Statement of Policy (American 


Date of Organization; 1925 Incorporated 1955 
Kdward Ruby, Production Manage President 
Jack Rieger Technical Lhivector-Sec / 

Jean Freeman, Office Manager 

Leon |, Rubinstein, Story De partment 

Sidney Nannes, Unit Photographic M 


SERVICES: Producers of motion pictures theat 


vearchers, designers, script writers and film produc Cancer Society); Anomalies of the Aortic Arch 
tion specialists Von-Syphilitic Venereal Disease (Squibb); Post 
RECENT PRODUCTIONS AND SPONSORS operative Acros! Therapy, A Cinic on joundice 
md = nontheatrical industrial, televisior } MOTION PICTURES: Growth Thru Sales (Stand (Winthrop) Yotal Right Hepatic Lobectom 
mercials medical & surger Renderin omplete wd Oil Company); For Greater Usefulne (Series (Pack Medical Group); Radical Neck Dissection 


“rvue im every phase ol production ’ I & Il (Chase Manhattan Bank) Selling Schlit through Transverse Incistons William F. Mackee 
PIbkS: Studio and equipment set 


: 


ssicle fi ” Jo W. Schlitz Brewing Company The Close M.D.); Beyond the Schoolroom (National Counci 
exclusive use, Every type of photographic equ Edison Electric Institute) of Secondary Schools). SLIDEFILMS: The Au 
ment available including 3D for commercial us tonomic Nervous System (Ciba Pharmaceuticals 
RECENT PRODUCTIONS AND SPONSORS % Simplastin and Diagnostic Plasma, Anatomy an 
MOTION PICTURES: Swimming Pools § ALAN SHILIN FILMS Physiology of the Digestive Tract (Warner-Chilcott 
Film (Koven Bros.); Water Heaters Industrial | 112 W. 89th Street, New York 24, N.Y. Phone Laboratories, imc.). 


(Whitehead Company); Junior Sport I KRalalgar 3-6221. (Division of Dynamic Films SUN DIAL FILMS, INC. 
1956 (Sports Serie IV COMMERCIALS: 4 , tin 41 EF. 43rd Sereet, New York, N.Y 
Kelrigeration Amana Kelrigeration we complete data under Dynamic Film Phone MUrray Hill 

Only 1955 relerenc ubmitted New York) 


67046 
Date of Organization: 1944 
Charles E. Skinner Productions, Inc. Samuel A. Datlowe, President and Ex: 


1H00 Broadway, New York 19, N.Y. Phone Produce 
6915 Raymond Rand ce-President 


Alice D. Wood, Vice-President 
SARRA, INC. "_ Ralph Bowen, Associate Producer, Edit 
1) bast Sth Street, New York ' 


ee complete listing in Hollywood area Dick Klaussen. Art Director 
Phone: MUrray Hill 80085 


oi SERVICES. Production of motion picture ind 
Date of Organization: 1937 slidefilms. FACILITIES: Equipped for 16mm 
be New York City Studio FLETCHER SMITH STUDIOS, INC. 


: omm production; specialized photography tor in 
/21 East 44th Street, New York 17, N.) mel 


Valentino Sarra, President py rT Hill 5.9010 dustrial research through time-lapse, microscopic 
worried ray i } 


Marris Behrend, General Mana ‘ 
John Henderson IIL, Produc D Date of Organization: 1930 

Robert Jere li lo kFletcher Smith, President 

Rex Cox. Director Charles H. Schettler, Vice-Presdent 
Stanley Johnson, Directs Peter Caldera, Secretary-Treasure 


ind ultra high-speed motion pictures (up to 3,000 
frames per second). 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES Columbia and LaGuire 
Grace Line) Slalom ¢ hamps (Kraska); Land 
C,eorge Altman, Chief bedite SERVICES: motion pictures, television film com cape for Living (American Association of Nursery 
men) SLIDEFILM: For Texas Co IV COM 
(complete details on services, facilities an live and animated. l6mm and 35mm, black and MERCIALS: for Chevrolet. Shulten. Inc. M-G-M 
recent productions in Chicago area listin white or color. Slidefiilms: anamorphic and sound Features. Girl Scouts of America 

ilso slides. Live stills or artwork. Recording: wild 


David Fletcher. Art Directo mercals, industrials and television film series 


' John Sutherland Productions 
SCIENCE PICTURES. INC md to picture, Complete facilities for lip syne 1s Bact Ait, Geseet, Mew York 17. NY _—— 
’ . dubbing to foreign languages FACILITIES PLaz 1875. Dale Armstrong, Vice-P / 
” 7a > 1B r strong ce reside? 
> bast 57th Street. New York N.Y 1) x 70 sound stage lwo projection rooms both 


’ ; O.RG62%0 . (see complete listing in Los Angeles Area) 
Phone: Plaza , lobmm and Somm. Recording and mixing tac 


Date of Organization: 1946 ilities. Art and animation staff; editing facilities TELENEWS FILM CORPORATION 
Francis ©. Thayer, Presiden incl stall, Animation cameras, both l6mm and Film Center Bldg 
Rene Bras, Vice-President omm, Hot press tithing 630 Ninth Avenue, New York City, N.Y 


"Th 6-245 
john L. Thayer, Vice-President, ¢ ~~ , RECENT PRODUCTIONS AND SPONSORS Phone: Judson 6-2450 


Arthur Wright, Production Manager MOTION PICTURES: /956 GE Radio Line Date of Organization: 1946 

David Piel, Charge of Animation and Slidefilm 1956 GE Television Line ilso Spanish version Herbert Scheftel, Chairman of Board 

Filis Sard, Associate Produces (General Electric Company); Betty Furness for Robert K. Straus, President 

Peter Curran, Chief Film Edito OAS Meeting (Westinghouse); Bergen County Norman 5S. Livingston, Executive Vice-President 
SERVICES: Production of 16mm and $$mm color Parks (Bergen County): Meet the Sentinel (West Alfred serge! dere sobrmann nt 
inghouse Elevator Div.):; Modern Farrel Sugar Mill James H. Sachs, Secretary-Treasurer 


mad black and white motion pictures, sound slice 
Spanish and English versions (Farrel-Birming Richard Reiss, Assistant Secretary 


hims and filmsetrips; wide experience in industrial 


: ham Co): Bullfighi Venezuclan and Mexican \. Doulgas Comeaux, Assistant Treasure 
documentary, medical and promotion films FA 


CITLITIES: Sound versions (Morse International) SLIDEFILMS Richard Milbauer, News Editor 


tag gnetic tape record 
—— a — : Modern Wirin Philadelphia Electric Co.); Meet Norman Weisman, Production 
ing, lGmm and S5mm animation stands, art, cut 


Your New Westinghouse Television Receiver SERVICES: Production of motion pictures of all 
ting rooms, projection theatre 


pocket ssl (Westinghouse) TELEVISION The types for television, business and government 
RECENT PRODUCTIONS AND SPONSORS 


Dione Lucas Show (Arthur B. Modell TV Prod.) FACILITIES: Cutting rooms, sereening room and 
, 
MOTION PICTURES: The Magic Glass (Owen ill equipment necessary for 16mm and $5mm black 
Corning Fiberglas Corp.); Principles of Respirato st 


ind white or color production $100,000 worth 
Mechanics — Pari 11 (National Foundation for In STURGIS-GRANT PRODUCTIONS, INC. of camera and lighting equipment for both sound 
lantile Paralysis); 4& Four Minute Cartoon Sti 122 East 44th Street, New York 17, N. ¥ 


(“Captain Kangaroo” CBS. Lelevision SOUND Phone: MUrrayv Hill 94994 
SLIDEFILMS: Every Other One (Ladies Hom 
Journal) Win With Weol (Wool Bureau, Ine 


and silent filming stall camera and cutting 
crews. Six-million foot film library 


RECENT PRODUCTIONS AND SPONSORS 
Warren Sturgis, President and Executiin MOTION PICTURES: Review of the Week 


Produce (Voice otf America) Morocco Today (Cherihan 
PIG this symbol, appearing over a pro M. ©. Romilly, Vice-President Govt. of Morocco); Tunisia Steps Forward (Gov 


Date of Organization: 1948 


dlucer’s listing, indicates that display advertisin Theodore B. harp 


f{ssoc. Produce ernment of Tunisia); Caribbean Tour Vice Pre 


containing additional relerence data ippear in Educational Films dent Nixon (U.S. Information Agency Fovrece 


other pages ol this Production Review . Ansel, Production Manager of 1956 (Firestone Tire & Rubber ¢ 
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SOUND MASTERS, INC. 

165 West 46th Street, New York 36, N.Y 

Phone: PLaza 7-6600 

Date of Organization: 1937 

W. French Githens, Chairman 

Harold E. Wondsel, President 

Francis Carter Wood, ]r., Vice-Pres. and Sect 

Walter Kullberg, Treasures 

fom Dunphy, TV Exec. Produces 

Roy Gibson, Writer-Director 

John H. Tobin, Producer-Director 

Robert Rosien, Recording Enginee) 
SERVICES 


theatrical and industrial use; sales, public relations 


Production of motion pictures for 


and training films; IV subjects and spots; slice 
films; editorial, dubbing, recording and re-record 
FACILITIES 


equipped with 35mm and |l6mm cameras; com 


ing services Sound stage fully 
plete lighting equipment; sound recording facili 
ties and dolly, high speed slow motion cameras 
ind sound equipment for location use. ‘Iwo re 
cording studios fully equipped with 35mm and 
l6mm optical tracks, 35, lomm and 14” magneti 
recording. Projection facilities for 35mm and l6mm 
interlock. Four cutting rooms fully equipped with 
Moviolas and sound readers for film and tape 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES Ouiet Please (Armstrong 
Cork Co.); Looking At You (General Motors) 
People and Petroleum (Creole Petroleum Corp.) 
Tailor-Made Brass (Winchester & Western Dis 
Olin-Mathieson Chemical Corp.); What Happened 
Tomorrow The Big Test 
Shooter 


(Chrysler 
(Olin - Mathieson 

Corp.); Wings to Hawau (Pan American Airways) 
Speechless by Mistake (Amer. Tel. & Tel. Co.) 
Training Films (U.S. Navy & U.S. Signal Corps) 
Shooting Safety (Sportsmen's Service Bureau); The 
Spalding Story (A. G. Spalding & Bros.) 1\ 
FILMS: For Chrysler Corporation, Plymouth, Bor 
den Company 


Corp ) 


Showman ( hemi al 


Armour Company, Aluminum Co 
of America, Casco Products, Dermetics Products 
\rmstrong Cork Company, General Foods, Con 
tinental Oil Co., Roget & Gallet, Bristol Myers 


Clayton Laboratories, Procter & Gamble 


% 


HENRY STRAUSS & CO., INC. 
$1 West 53rd St., New York, N.Y 
Phone: PLaza 7-0651 
Date of Organization: 1951 
Henry Strauss, Executive Producer 
Walter Raft, Vice-President, Production 
Robert Wilmot, Vice-President, Motion Pictur 
Director 
Jerry Alden, Story Editor 
Marvin Dreyer, Production Supervisor 
William Hagens, Training Coordinator 
John von Arnold, Media Development 
Anne Paydo, Administration Coordinator 
Terry Colasacco, Production Coordinato) 


Erwin Kramer, Production Assistant 


SERVICES: Internal and external communications 
including employee attitude dey lopment, super 
visory and staff training; sales training and sales 
promotion; community, customer public and in 
through the 


dustrial relations medium of pro 


grammed motion pictures, slidefilms, cartoons 


printed and recorded material, training courses 
ind guides, and other coordinated audio-visual 
tools. FACILITIES: All facilities necessary tor 
research, planning, programming, and the creation 


and production of media 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Revolution Against Time, 
In Your Hands, U.S. A., Sentinel in the Sky (Pan 


6TH ANNUAL 


American World Airways); Family Affair (American 
Telephone and 
Than Telling (The New York Telephone Com 
pany); One Van 
The Time Is Now, The True Security, Making 


Telegraph Corporation); More 
(The Gulf Oil Corporation) 


Vone \ 


surance Co.): Here 


Work (The Mutual Benefit Life In 
Today Here Tomorrou 
(The Ethyl Corporation); The Infe rnal Triangle 
Under Control (Esso Standard Oil); The Good 
Old Days, The Ones That Get Away (United 
States Air Force). SOUND SLIDEFILMS: Three 
for the Money (Uhe Gult Oil Corporation); Rx 

D.M. (Squibb International Division of the 
Olin-Mathieson Chemical Corporation); Ver) 
VIP. (Pan American World Airways) 


TOMLIN FILM PRODUCTIONS, INC. 
180 Lexington Avenue, New York 17, N. ¥ 
Phone: PLaza 8-3070 

Date of Organization: 19359 


Frederick A 


lomlin, President 


Carl A. Tomlin, Vice-President 
Mary I) lomlin Secretary lreasure) 
Harry L. Flynn, Sales Manager 


SERVICES: 16 & 35mm motion pictures 


trial, educational 


indus 
training, sales presentations 
['V commercials, editing, animation, filmstrips 
slides FACILITIES: Studio, 55mm Mitchell N¢ 
camera, Maurer camera, 4 Cine specials, Arriflex 


camera, animation stand, editing facilities 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Mr. Thinline (General 
hlectric Co.); Design in Action (Pratt and Whitney 
\ircralt); Advertising—In Our Expanding Econo 
FILMSTRIPS: May 
aunes Profit-Makers for Drue Stores (Magazine 
Publishers Assoc.); The Heart of Milk (The Bor 
den Co.); Empty Cases (Personal Products Corp.) 
Postum Presentation (General Foods Corp.); Gulf 
Pride Select (Gull Oil Corp.); Chef-Boy- Ar Dee 
Presentation (American Home Foods, Inc.); Sports 
Illustrated Presentation (Vime Inc.). (3-screen) 
LV COMMERCIALS: for Liggett & Myers, Esso 
Standard Oil Co 


my (General Electric Co.) 


Falstafl Brewing Corp 


TRADEWAYS, INC. 
$1 Madison Avenue, New York 17, New York 
Phone OXford 7-0826 
Date of Organization: 1928 
Branch: 208 South La Salle Street, Chicago 
Illinois Harold l Wing Manager 
WV H Lough President 
R. I Laylor Vice-President 
Bb. L. Wilkins, Production Manager 
SERVICES: Slide and motion pictures, recorded 
case materials 


p i¢ kaged 


meetings, field studies 
marketing surveys, sales training programs, clinics 
FACILITIES 


ind photo studios photo retouching, film directors 


manuals Script writing stafl, art 


held interviewers shoppers 


RECENT PRODUCTIONS AND SPONSORS 
SLIDEFILMS: Selling in Today's Market (Union 
Bag & Paper Corp.); 1s a Good Business To Be In 
(American Hardware Supply So.); 1956 Grey-Roch 
Jobber Sales Meeting (Ravybestos-Manhattan Co.) 
Repeat Performance (General Electric Co. Electron 
ics) RECORDED CASES: When an Account 
Starts to Slip (Railway Express Agency); Workin 
with Wholesale 
in Supermarkets (johnson & Johnson Co.) Worl 
ing with Food Specialt Distributor Salesmen 
(General klectric Co.) 


Seliin 


Lily-Lulip Cup Corp.) 


Your Most Dependable Buyer's Guide 
& Ihe pages of this Annual Production Review 
provide reference data attested for accuracy by 
executives of all listed companies, Client and film 
references are provided as warranty of recent ex 


perience in business film production 


PRODUCTION REVIEW 
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TRAINING FILMS, INC. 
150 West 54th Street, New York 19, New York 
Phone: COlumbus 5-3520 
Date of Organization: 1947 
Ralph Bell Fuller, President 
Robert A. Lightburn, Vice-President 
SERVICES 


tations 


Filmstrips, filmographs, slide presen 
booklets 


sponsored filmstrips lor schools films on employee 


easels Specialists in business 
orientation, methods training, sales training and 
sales promotion, Counsel on all phases of audio 
visual presentations, Film distribution and pro 
jection equipment, Originators ot Sscreen pano 
ramic filmstrips, FACILITIES: Research, scripts 
story boards, art, photography and animation, ad 
visory stafl, education, medicine, merchandising 

RECENT PRODUCTIONS AND SPONSORS 
SLIDEFILMS How To" Series of 6, (U.S 
Rubber—krylon Foam Rubber); Fabriscope (]. ¢ 

Penney Co.); Concentrate on Profits (james Lees 
* Sons Co.); Boosting Your Profits 1956 Frozen 
Confections Program (Doughnut Corp, of Amer 
ica); General Manager Conference (Lederle Lab 
lhead (Calvert-Carstairs Co.) 
High Level Feed, liow to Judge Livestock (Chas 
Phzer & Co.) 


oratories) Look 


Clinic on Kederal Finances (Tas 
Foundation); Health Exhibits (National TB Asso 
ciation): Facts About Filters School Version, (Pur 
olator Products, Ine.) 


% 


TRANSFILM, INCORPORATED 
> West 45th Street, New York 36, N.Y 
Phone: [Udson 2-1400 
Date of Organization: 1941 
William Miesegaes, President 
Walter Lowendahl, Executive Vice-President 
William Burnham, Vice-Pres. Che. of Sales 
Robert H, Klaewer, Vice-Pres. Che. Mot. Pu 
Prod 
Pud Lane, Vice-Pres. Che. of Slidefilms 
Michael A, Palma, Secretary-Treasures 
Albert Bovars, Public Relations Di 
Joop Geesink, Co-Producer, Dollywood Studio 
Imsterdam, Hlolland 
SERVICES: Live 


sound slidefilms for public relations product pro 


inimated stop-motion films and 


movuon, management training, attitude motivation 


medical and health, educational, merchandising 


sales training, sales promotion, industrial processes 


safety, employee relations, et Lelevision com 


mercials and programs, IV trailers and still pho 
FACILITIES: Air conditioned sound 
Stages, studios and screening rooms, Animation art 
department 


tow! aphy 


inimation camera stands optical 
printing and editing rooms, construction shops 
slidehim studio complete prop and scenic design 
department, still photography studio and process 
ing laboratory, location equipment, research and 
script writing, film advisory counselling service 
Administrative othees and facilities all in the Trans 


film Building (N-.Y.) 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Grocer and the Canny 
Dragon (Continental Can Company) Right 
lround the Corner (The Greater New York Fund) 
Man of Action (American Council to Improve 
Qur Neighborhoods); The Orthoflow Fluid Cata 
lytic Cracker (M. W. Ke llogg Co.); Calling All 
Salesmen (Lite SLIDEFILMS: The 
New Look (Home Insurance ( ompany); Instant 
Swans Down Cake Mixes (General Foods); Pro 

ress 1954 (Shell Oil Company); Dear Mrs, Calvin 


(New York Life Insurance Co.); Story of Ouincy 


Magazine) 


(LISTINGS CONTINUED ON FOLLOWING PAGE) 
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ges leet in Midtown Manhattan. 90 foot sound stage 
—? Permanent kitchen Art ce 


1) channels of tape 
partmem: dressing rooms; Kodachrome printer 
sult; Editing rooms: 50,000 watts of studio light 


ing. Animation stand. Music libras 


TRANSFILM, INCORPORATED CONTINUED 

RECENT PRODUCTIONS AND SPONSORS 
Ildams (Magazine Advertising Bureau r\ IOTION PICTURES: Une x pected hace (Penn 
COMMERCIALS: kor Kenyon & Eckhardt \ lvania KR It Stands to Reason (International 
Victor TV Sets), Kenvon & Eckhardt ‘ \ Paper New Advanced Blue Sonoco (Sun Oil Co.) 
bogine), Maxon Inc. (General Electris ' Lhe WUecManu Magnet (McManus john and 
William Esty (Winston & Camel Cigaretts > \dams): Traveling uith Children (Shell Oil Co.) 
Cone and Kelding (Rheingold Keer Mac Mani Hho to Clean House and Like It (Lewy Corp.) 
John and Adam (Pomtjac Cadillac Kenton SLIDEFILMS: Four Steps to Better Tools and Dis 
bowles (lide) led Wate CBS-Columbia T' Carpenter Steel Co 
Sets), Fuller, Smith and Ro Alcoa). Foote, Co 
md Belding (Spry), William Est Coca Cola 
William Esty (Ballantine Beer \le BBDKO 

betty Crocker Cake Mixes), BBD KO (Duco Paint UNITED WORLD FILMS, INC. 
Car Polish), William Esty (Prestone Anti-Frees 105 kast 106th Street and 445 Park Avenue 
Lennen & Newell (Old Gold Cigarett BBDKO New York, N.Y 
(N.Y. Lele phone { ompany) Mac Manu john and Phone IR 65200 PL. 9-8000 
\dams (Saran Wrap), Frank Sawdon (Robert Ha 
Clothes), Shulton Ine Old Spice for Men), Brooke 
Smith, French and Dorrance York \ir Con |. M. brane President 
dlitioner) bcovente Cam md = =Beldin kKreisle N. E. Gluck, Vice-President in Chai 
Watchhbands), Gre \alvertisim rala De«mlorant Lele on Operation 
M. Goodman, Vice-President 


Sale VJ 
% » Bole, Vice-Pre 
TRIDENT FILMS, INC. Production 
116 Miadion Avenue, Ne Vv } |. D. Desmond, Sale 


Phyo Plaza 05580 Special Sate 


Date of Organization: 1946 


Date of Organization } ERVICES: Production and distribution of live 
Charles ¥. Schwep, P? den md animated films tor industry, commerce, and 
Guy K. Benson. Vis wesident the armed tore IV commercials, Production and 
Lawrence F. Dohens hamaie listribution of films tor television. Production and 
Philip Landeck, Research Directo distribution of Castle Films. Distributors of Uni 
SERVICES: Market curve neeaeel a e ersal International and |. Arthur Rank feature 
motion pictures, sponsored educational and reli 
nous film FACILITIES: Complete studio oper 


ition at Universal-International Studios, Universal 


mad creative ce velopment Production trom 
through finished film. Coordinated marketin rf 


him product mal mexiated communication ‘ 
tools. Follow-up. Specializing in industrial, public ity, Calilornia. Additional production and na 
pelattons documentary oud ellin Chen Chee tional distribution othees in New York City 

cus assignment Marionett mid puppet pro RECENT PRODUCTIONS AND SPONSORS 
yram and commercial film FACILITIES MOTION PICTURES: Whites of Their Eve 
manent creative stall; researchers, writers, directo U.S. Army Reserve) {merican Stock Exchanges 
American Stock Exchange); Harlem Globetrotter 
Globetrotters); Medal of Honor (U.S. Treasury 
Dept 1955 NASCAR Race (DeSoto Div. Chrysler 
RECENT PRODUCTIONS AND SPONSORS Corp.) IV COMMERCIALS: tor D'Arcy 
MOTION PICTURES Hoja Serve third of Cola (Olin lodustries) (Silvercup) Leo Burnett 
marionette film series The Heron Who Lal Kellogg's) Campbell Soup), (Maytag), (Marl 
Crab Meat (U.S. Intormation Agenc he boro) loni), (Joy tor P&G), Batten 


md educators, All technical tacilitu required 
production micluding mobile unit cTeCnIn 


editing room 


(¢ ‘na 


jarton 
Hospitality IV version (American Hotel Asso Durstine & Osborn (General Electric), (De Soto) 
ation) TELEVISION FILMS fdventus iow Philip Morris), (Pepsi Cola), J. Walter 
Planet Sam — Children’s adventure seri Beeson Thompson (Lux), (Scott Tissue), Benton & Bowles 
Johansen Associates Walter Kerr Present dra Conoco), (Studebaker), Lennen & Newell (Lustre 
matic personality program (Motive Television Co Creme). Dancer, Fitzgerald, Sample (Falstaff Beer) 
CREATIVE DEVELOPMENT WORK: For Ricl Cunningham & Walsh (Sunshine Hydrox) 


ardson Foundation “Tipts md production man 


agement for Amis Productions, Ine ulaptation 


ot film tor Rahr Malting Co % 
UNIFILMS, INC. VAN PRAAG PRODUCTIONS 


170 bast 47th Soreet, New York 17, N.Y 1600 Broadway, New York 19, N.Y 

Phone: MUrray Hill 80525, 89526 Phone: PLaza 7-2687 

Branches: 2501 Dime Building, Detroit 26 
Michigan. Phone: WOodward 24896. Thomas 
Hl. Doenges, General Manager. 2711 San Do 
mingo, Coral Gables, Florida. Phone: Highland 
O811. Maurice Van Praag, General Manager 


Date of Organization: 1944 
Charles bk. Gallagher, President 
Arline Garson, Secretar 
Clarence Smit, Treasure 
Richard Maury, Senior Writer 
Robert Stringer, Senior Director Date of Organization: 1950 


Leonard Hirschheld, Senior Cameraman William Van Praag, President 
Newton Avrutis, Senior Engines Marc S. Asch 


Vice-President 

SERVICES: Business and Television films 16 and Bert Lawrence, Director of Production 
Sosmm Slidefilms and filmographs. Live art and Gilbert M. Williams, Production Manager 
cartoon, Specialty Ihe Narrative Drama. FA Robert Van Praag, Distribution Department 
CILUTIES: Staft of seventeen, and 8,000 square \nita Palumbo, Casting 


SERVICES: Lheatrical, documentary, commercial 
television and industrial films; distribution FA 
CILITIES: Complete sound studios and mobil 
units. Creative, art, casting, editorial, and dis 
tribution services. Film vaults projection ind 


other related services 


RECENT PRODUCTIONS AND SPONSORS 


Only television commercials submitted 


LV COMMERCIALS: For Ford Motor Co., Chrys 


ler Corp., General Motors Corp., Studebaker 
Packard Corp., Bulova Watch Co., Manhattan Soap 
Co., C. F. Mueller Co., Gillette Razor Co., Conti 
nental: Baking Co., Coats and Clark, Inc., Electri 
Storage Battery Co., Standard Oil Co. of N.] 


National Conference of Christians and Jews 


% 


VISUALSCOPE, INCORPORATED 

103 Park Avenue, New York ,N.Y 

Phone: MUrray Hill 53-3738 

Date of Incorporation: February 4, 1955 

John H. Rose, Jr., President, Sales Mana 

Manny Rey, Vice-President, Art Directo 

Robert G. Taylor, Secretary-Treasure 

Production Manager 

Wally Bestard Vincenty, Assistant Sales M 
SERVICES \udio-Visual presentation includ 
ing the Visualscope wide-screen slide or filmstrip 
regular filmstrip and slides, viewgraphs, anima 
tion. FACILITIES: Complete art department 
photog iphu studio, staff script writet inimation 
ind recording facilities 
RECENT PRODUCTIONS AND SPONSORS 
SLIDEFILMS: Advertising Is the World's Busine 
I imme Incorporated) The Bie Difference Rail 
way Express Agency); The New Champion, Old 
Faithful, E-MC* (The Borden Company The B 
Show of 1955 (Belnap & Thompson tor Carrier 


( orp 


Vogue-Wright Studios 
25 Fourth Avenue, New York, N.Y. Phone 
quin 4-3400, Louis Kaep, Vi 
charge 


see complet listing in ¢ hicago area 


% 


ROGER WADE PRODUCTIONS 

15 West 46th Street, New York 36, N.Y 

Phone: Clrele 7-6797 

Date of Organization: 1946 

Rover Wade, Owne 

George Heidemann, Studio Manage) 

Robert L. Strickland, Production Mana 

Clyde Strohsahl, Art Director 

Anne Koller, Production Cooordinato) 
SERVICES: Motion pictures, black-and-white and 
color, sound slidefilms, slide presentations, T\ 
commercials, slides. FACILITIES: Studio with 
cutting room, dark rooms, animation stand, 16 & 
smm cameras, complete stull equipment and 
processing facilities 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Wedgelock The End of 
Loosening (Nvylok Corp.) What It Take Abood 
Kmitting Mills); Classified Production (U.S. An 
Force) SLIDEFILMS: The Challenge of Change 
(Life Underwriter Training Council) Tubby 
Shell Oil Company) Demonstrate Your Electru 
in 10 Minutes (Remington Rand, Inc.); Non 
Daily Major Markets (Moran & Fisher) 1\ 
COMMERCIALS: for Brach Manufacturing 
American Optometric Association, Fletcher D 
Richards, Inc., N. W. Ayer & Son, Blaine Thomp 


son, Ime 


(LISTINGS CONTINUED ON FOLLOWING PAGE) 


BUSINESS SCREEN MAGAZINE 





ONE-STOP SOURCE for FILM PRODUCTION EQUIPT. 


IDENTIFY YOUR FILMS INSTANTLY | BETTER FILM TITLES 
comtervae | With the TEL-Animaprint 


The MOY edge numbers 


every foot of 16, 1712, The answer to economy in animation! 
35mm film and simplifies 


the task of checking For MOTION PICTURE PRODUCERS, ANIMA- 
titles and footage. TORS, SPECIAL EFFECTS LABORATORIES, TV 
STATIONS, ADVERTISING AGENCIES, ETC 









































MOY 
: a he t se y | HOT PRESS 
TITLE MACHINE | igh quality 


With NEW Improved 
Non-Clog Inking System $2475 


ww 






AMONG RECENT PURCHASERS ARE 













Eastman Kodak Co., Rochester, N.Y Consolidated Film Labs., Ft. Lee, N.J 3330 ) 
Present MOY owners! General Film Labs., Hollywood, Calif Eagle Labs., Chicago, Ii! ONLY opere 
can easily install the] Reeves Soundcraft, Springdale, Conn. _ Cinerama Productions, New York 
new and improved | American Optical (Todd-AO), Buffalo Columbia Broadcasting System, N.Y Write for TEL-A ene 
inking system! Telefilm, inc., Hollywood, Calif Lovis de Rochemont, N.Y.C a ee 


overing every need for animation 


























“AURICON PRO-600" 


for tomm Optical Sound-On-Film 


PROFESSIONAL PICTURE CAMERA WITH BUILT-IN FEATURES 








“Auricon Pro-ovv” with Lens 
Blimping Hood, Auto Parallax 
Finder with Magazine, Tripod 








® Self-blimped for mpiletely YPINGie-s 





“Auricon Pro-600” with Sinele yu 

Lens “C” Mount Tele-Finder ant filr f Nv ‘ Aasr , . 

Objective, View Finder, Magazine " P ® Ava IDit it 14gea 
br t ryr i wre r . 


The ALL-NEW 


| Ii ing-irfa Mie-T ill 
‘ , r ror ne eve! r / ; = , | } ' Ars 
4 “Auricon Pro-600 with Critical shhil i! : v F if IT) int Lenset r iigi M 1G 
Ground-Glass Focusing, 3}-Lens Turret Py / | 





SPECIAL OFFER to * sare ler cs a t om iY Tele-} = 
AURICON-PRO Ee te PO Te gatas & Sold with 30 day ov 


OWNERS | mer back guarantee, y 
$.0.S. will accept your old camera ® Synchr iS Motor LTive lor hi A 
ion a, _ PRICES START AT $1165 











Write for free illustrated “All New Auricon Pro-600" literature and prices 








“TDhe Department Store of the Wlotion Picture Industry > if *. 


5 (}. S. CINEMA SUPPLY CORP. Dept. H, 602 WEST 52nd STREET, NEW YORK 19, N.Y,  *570. A 1926 
du ee ee Cable: SOSOUND ~: oh se 


WESTERN BRANCH 6331 Hollywood Boulevard, Hollywood 28, California Telephone: HOllywood 7-9202 





NEW YORK CITY 


WARNER NEWS, INC. 
(Subssdiary of Warner Bros. Pictures, In 


Ss West 6Oth Street, New ork 2% ‘- 

Phone: [Udson 2-5500 

Date of Organization: 1947 

Norman Moray, President 

Walton ¢ Ament, Vice Pre 

\ndrew L. Gold, Producer, Special 
Chie 

Mark Stone, Husine Mana 


SERVICES 


md industrial motion picture producn 


umetitat 


( omplete clon 


/ation Cola black ‘ white lOmin 
FACILITIES: At New York Othe 


production facalituc 


Mayor 
picture imciudim 
two recording room double-channel am 
fictia ft pe three projection reno ful Hi 
partment with extensive music librar 

lorcign language transiatin na 


cilities complete motion woilcture 
md location equipment, cuttin room 


film librars 


RECENT PRODUCTIONS AND 
MOTION PICTURES: Glamouw 
du Pont de Nemours & Co., Ine 
Department of Detense) liom 
(5) (U.S. Information Agency): Fa 
(International Latex Corp Inna 


(International Busine Machine 


WILDING PICTURE PRODUCTIONS, INC. 
1, 6 Madison Avenue New York N.Y. Phom 
Plaza 0854 led Westermann, Tice? 


dent 


(see Complete listing in the Chica 


% 


WILLARD PICTURES, INC. 
i>) West 45th Scoreet. New York 36. N.Y 


Phom jt deon 2440 
ranch Othee 
Recording 


baditorial, Cutting 
0 bilth Ave NX.) 


Projyects i) 


\nimation 
Date of Organization: 1952 


John M, Squier jr, 
S. A. Sonbnet jt Vice Pre 
S. H. Childs, Treasures 


SERVICES: Industrial, medical, educational ale 


md job training motion pictures and slidefilm 
Armed bore ml Go 
theatricals television film 


Mitchell 


tramimg films tor U.S 
ernmental 
shows and commercial PACILITILES 


NC cameras and cameratop station wagons, port 


able generators, held sound recording instrument 
pronect in industry techniques ina equipment 
color production in) bast mad South America tor 
theatrical producers; animation department, pro 


jection and cutting rooms; creative stall 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES 
nanometer (U.S. Air Force-layton); You and Ou 
Credit (Commercial 


Rope and Iwine (The Cordage 


fulomotive Cha i) 


\coounts, Ine); Fil fe 
Lrostatute Ii 
come Tax 1956 (American Institute of Account 
ants): Training Films for Armed Forces and others 


1V Commercials tor various clients and agencn 


RAPHAEL G. WOLFF STUDIOS, INC. 
80 Park Avenue, New York, N.Y. Phone Pia 
> 5386, Dicran Nahigian, in charge 


(see complete listing in Los Angeles are 


District of Columbia 


AMERICAN FILM SERVICES 
153 K Street, N.W., Washington, D.C 
Phone: Republic 7-180% 
Date of Organization: January, 1946 
Henry V. Hoagland, President 
SERVICES 


Producers of l6mm sound = film 


pecializing in publi relations films for colleges 


md = universiti flor tund raising ilumni and 


tudent recruitment. also producers ol sport film 

instructional and entertainment. Distribution 
outiets throughout United States using some 25 
rewional educational film libraries I \ If PTTES 
Contract tor sound and editing with companies 


pecalzng in that work 

RECENT PRODUCTIONS AND 
MOTION PICTURES 
kastern Baptist 
the Bough Breall 
l'nited State 


SPONSORS 
Waterwheel Turning 
iH hen 
Presbyterian Orphans Home 
Chatlenwe 


[heological Seminary) 


fustralia two version) 


Only 1955 reterences submitted.) 


Atlas Film Corporation 
+ Warner Building, Washington 4, DC 


we complete listing in Chicago area) 


% 


BYRON, INCORPORATED 

1226 Wisconsin Ave., Washington 7, DA 
Phone: DuPont 7-1800 

Date of Organization: 1958 

byron Roudabush, President 

Ceeorge |. Merriken, Vice-President 

Peter |. Agnew, Secretar 

Dr. Frank G. Kear, Treasurers 

Joseph Hooper Laboratory Vanage 

Dudley Spruill, General Manages 

Glenn Johnston, Directory of Photograph 
SERVICES 


wales and publi relations 


lomm films for television, training 
FACILITIES: Labora 
tory~"Color-Correct” printing, processing, sound 
tripinp color newative positive process usiliy Eh 
him. Studio 


sound recording, sound stage, art 


titles. animation, photography, editorial 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Breathe and Live (U.S 
Navy); Hlow To Sell To Your Government (Gen 
eral Services Adm.); Aex Dust Control System (Kex 
National Assn.); White Unto the Harvest (Episco 
pal Diocese of Va.); You and Your Money (Federal 
Reserve Bank of Richmond) Takin Finge) 
Prints, Packagin Identifying Evidence (FBI) 
System Service (VanSant Dugdale); Crash 
Firefightin Rescue Procedure (U.S. Ai Force) 
Operation Welcome (Kederal Civil Defense 


Cootin 


CAPITAL FILM STUDIOS 
105 Lith Street, S.E., Washington, DA 
Phone: LI 6-8822 
Date of Organization: 1955 
National 


Capital Film Studios as a service tacility for 


Video Productions, In operates 


producers 

Harold A. Keats, President 

Fk. William Hart, Vice-President 
SERVICES 


lor making olf any type film from a 20-second TV 


Production tacilities and personnel! 


spot to a full length motion picture 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Staff and facilities for To 
/ lTomorro Nicholas Webster for the Na 


tional Institute of Life Insurance); Rehearsal for 
Disaster (Nicholas Webster for the 
lrucking Assoc.); Warning Red (Norwood Studios 
for the Federal Civil Defense Adm.); Escape Route 
(Robert J. Enders, Inc. for the Nat'l Automobile 
Dealers Assoc.) Bomb proof Robert | Enders, 
Inc. for Burroughs) IV FILMS: Staff and facili- 
ties for: The Drew Pearson Series (Milton Ham 
mer) IV COMMERCIALS: For Henry J. Kauf 


man & Associates Spots for the National Society 


American 


of Professional Engineers; Special studio or loca 
tion sequences for CBS-T\ Mark Stevens’ By 
lown; McManus, John Adams, In 


Information Productions; The Jam 


Arthur Lodg« 

Productions 

Handy Organization 

Irident Films, The 

Dynamic Films 

Mode-Art Pictures, Inc. 

922-24 DuPont Circle Bldg... Washington 6, DA 

Chester A Lindstrom District Repre entative 


James R. Lee Productions 
George W Colburn Co 


sce complete listing in Pittsburgh, Pa., area) 


Stanley Neal Productions, Inc. 
Munsey Building, Washington, D.C. Phone: STe 
ling 3-O918. A. A. Ulin, in charge 


sce complete listing in New York City area 





Maryland 
NORWOOD STUDIOS 

Norwood Rd R.1 DD No } Rockville Mar 

land 
Phone: Lockwood 540675 

Date of Organization: Januar 1951 

Philip Martin, Jr., Ownes 

Hollis R. Boyd Secretary 
SERVICES: Production of motion pictures FA 
CILITIES 
the facilities of Capital Film Studios and ¢ ipital 


No physical equipment listed—uses 


Film Laboratories. 


RECENT PRODUCTIONS AND 
MOTION PICTURES 


Comm on Govt Contracts) 


SPONSORS 
Commencement (Pres 
Identification of 
Siolen Cars, Examination of the Crime Scene 
(F.B.1.); Warning Red (¥ederal Civil Defens 
Adm.): Dedicated to Service (United Brotherhood 


ol Teamsters) 





New Jersey 


% 


FIORE FILMS 
128 Mallory Ave., Jersey City, N.] 
Phone: Henderson 2.4474 
Branch: 880 Bergen Ave 


Phone 


Jersey City, N. | 
Henderson 2-4475 
Date of Organization: 1954 
Date of Incorporation; 1955 
Michael A. Fiore, St 
Albert A. Fiore, Sr 
Leo Loewenthal Photograph 
Roger Burke, Distribution 
SERVICES 


mentary, public service films, black and white or 


Executive Director 


Sound and Production 


lomm and S5mm educational docu 


color, for industry, television, public relations 
Sound - slide 


FACILITIES 


Complete lomm and 35mm film equipment. Main 


religious and civic organizations 


hims. Animation. TV commercials 


tain own sound recording studios and picture 
sound stage. Mobile units for on-location work 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES The Dolls in Your Life 
Vogue Dolls, Ine.) The Window Beautifu 
Cameo Curtains, Inc.); The Yearlon Story (Cus 
tom Paint & Chemical Co.); The Right Time fo 
Toys (Childhood Interests, Inc.);: Teaching You 
Child with Toys (Plyskool Mig., Inc.) r'V COM 
MERCIALS: For Friend, Reiss Advertising, Sardo 
by Sardeau, Inc., Custom Paint & Chemical Co 
Halogene Corporation, Watchung Lake, In 


BUSINESS SCREEN MAGAZINE 








ON FILM, INC. 


Princeton, New Jersey 


Phone: Flanders 9-5155 

Date of Organization: 1951 

Robert Bell, President 

Frederick Johnston, Jr., Treasure 

Tracy Ward, Executive Producer 

Malcolm Scott, Director of Sales 

Constance Garvin, Business Manager 

Yngvar Haslestad, Projection Control Directo 

Barbara Norris, Project Supervisor 

William Buckley, Project Supervisor 
SERVICES: Creation, production and distribution 
of motion pictures, sound slidefilms and TV com 
mercials for industry. Government, agriculture and 
television. Public relations, sales promotion, met 
FACILI 


PIES: l6mm and 35mm cameras, 5500 sq. ft. sound 


chandising, medical and training films 


stage animation stand and camera, magnetic re 
corders, art department, staff writers, directors 


cameraman, editors and artists 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Strangers Into Customers 
(National Broadcasting Co.); Amazing What Colo 
Can Do (james Lees and Sons Company); Land of 
Discovery Republic); Radio Free 
Europe (Crusade for Freedom, Inc.) Wolf 
schmidt’s Vodka (Wollfschmidt, Ltd.) 


(Dominican 


THE PRINCETON FILM CENTER, INC. 
Carter Road, Princteon, N.] 

Phone: Princeton 1-3550 

Branches: 270 Park Avenue, New York 17, N.Y 
Phone: PLaza 5-0322, Tom P. Hawley; 860 
North Seward St., Hollywood, Cal 
knox 


Gordon 


Date of Organization: November, 1940 

Gordon Knox, President 

Alfred Califano, Vice-President Treasure) 

Robert Molusky, Director of Distribution 

lom P. Hawley, Sales Manager 

Allan Chase, Account Supervisor 

Carlo Arcamone, Film Editor 
SERVICES: Producer-distributor of films including 
FACILITIES: Studios 
in Princeton, New Jersey. Recording studio 40 x 
25’, sound stage 75° x 60°. Western Electric licenses 
Complete editing facilities. Mobile unit including 


television programming 


sound truck, camera car, station wagons, et« 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Keys to Happiness (Lester 
Piano Co.); Naval Customs and Courtesies (U.S 
Navy): Talos Defense System (Radio Corp. of 
America) IV FILMS: Rural Review (Allis 
Chalmers Co.); Americans At Home (Lenox, In 
lowle Co., U.S. Glass Co.) 


RIVERSIDE PICTURES 

North Hackensack, New Jersey 

Phone: Teaneck 6-2986 

Date of Organization: 1945 

Ed. W. Bensen, Proprietor 
SERVICES: Sales promotion, public relations and 
training motion pictures. Slidefilms (color—sound) 
FACILITIES: Equipped for l6mm productions in 
color and sound 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES Sneak fitack § (Falcon 
\larm Company); Spliced for Life (The Okonit 
Chile-U .N (Ihe Chile Exploration 
Marine Racing for Fun «¢ kame 


Predicted Loe Cruiser Contest (Gulf Oil Corp.) 


“- this symbol, appearing over a pro 


ducer’s listing, indicates that display advertising 


containing additional reference data appears in 


Company) 
( ompany) 


other pages of this Production Review 


6TH ANNUAL 


STAR INFORMATIONAL FILMS 


240 West Front Street, Plainfield, N.] 

Phone: Plainfield 5-8343 

Date of Organization: 1955 

Arthur Krienke, Owner and Exec. Prod 
SERVICES: Industrial, scientific and educational 
films from script to screen. FACILITIES: lomm 
Mitchell camera equipment portable synchronous 
magnetic recorder, tape recorder, title and special 
effects stand, synchronous and interlock projection 
editing facilities, lighting equipment, still photo 
equipment, special effects shop 
RECENT PRODUCTIONS AND SPONSORS 
New company, founded in 1955 and unable to fur 
nish completed film references and sponsors on 


work in process at time of publication 





New York State 


HOLLAND-WEGMAN PRODUCTIONS 


255 North Street, Butlalo, New York 

Phone: ELimwood 4600 

Date of Organization: 1952 

Sheldon C. Holland, Partne 

Kdward |. Wegman, Partne 

james |. Allan, Editorial Chief 

Paul G. Ent, Director of Photography 

John V. Gates, Sound Chief 

Robert E. Flynn, Writer-Director 

Nancy A. Getman, Production Coordinato 

Gordon | ( hristopherson lyt Directoy 

Floyd G. Stratton, Laboratory Manage) 
SERVICES: 16 and 35mm films for business, in 
dustry and television: Sales promotion, public 
relations, educational, medical and scientific, Gom 
mercials and programs for television, in color on 
FACILITIES: Complete cre 


ative, production and laboratory facilities under 


black and white 
one rool, Sound stage bliimped 16 and S5mm 
studio cameras, magnetic film studio and portable 
recorders, 4 channel magnetic film mixing, 1/4 
inch magnetic sync recorder, animation stand 
art department creative stafl, music library, lab 
oratory for processing, printing ind edge number 


ing; fireproot film vault 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Machine Sense Make 
fhrasive Dollars (The Carborundum Co.); Serrated 
Belt Sanding (Curtis Machine Co.); Key to Com 
fort (Barcalo Mie. Co.): Enough for Both (Com 
munity Chest of Bullalo & Erie County); Series of 
five films for St. Lawrence Seaway Development 
Corp. (currently in production); Speak To M 
hye (St. Mary's School for the Deaf); Film tor 
Art Metal Construction Co, (currently in produ 
tion and as yet unnamed); Whirlpool Hop Separa 
tor (Louis DeMarkus Corp.) IV COMMER 
CIALS: National Gypsum Co., New York Tele 
phone Co., Fanny Farmer, Endicott- Johnson; Wild 
root, Delco Div. of General Motors, Labatt's 
Brewery, American Red Cross, Stromberg Carlson 
Carling's Brewery 


McLARTY PICTURE PRODUCTIONS 
15-47 Stanley Street, Bultalo 6, N.Y 
Phone laylor 0352 
Date of Organization: 19%4 
Henry D. McLarty, Owner and Exec. Prod 


SERVICES: Exclusively l6omm industrial, screntify 
and educational films: l6Omm short subject and 
FACILITIES: Sound stages 


spots for television 


Maurer cameras, Stancil Hoffman magnetic record 


PRODUCTION REVIEW 





ing system. J. A. Maurer optical recording system 
mobile truck lacilities tor industrial coverage 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES Baltimore's Children 
(Community Chest of Baltimore & Vicinity); Val 
ley Where Children Grow (Broome County United 


Fund, Inc.); dll in the Family (Community Chest 
ol Niagara Falls) Song Outside Your Windou 
(Rochester Community Chest); Ford Tyvactor 


Loader (kord Motor Co.); Yankee Training Cam 
(New York Yankees) LELEVISLON FILMS 
Music As A Language (University of Rochester 
% Ford Foundation — Series of 18 Hall-hour shows) 





Pennsylvania 


(Philadelphia, Pa. Area) 
DeFRENES COMPANY 


1909 Buttonwood St Philadelphia 1), Pa 

Phone: Rittenhouse 6- 1686 

Date of Organization: Lolo 

Joseph Dekrenes, President 

john bk. DeFrenes, Vice-President and 

Production Manage) 
Richard Dekrenes, Secretary and Assustant 
Production Manages 

hrank Heiminger, Director 

John ©. Westing, Director 

Stephen A, Crechon, Editorial Chie} 

Harry bk. Ziegler, fi Iyt Divector 

Michael Levanio j! Chief Cameraman 

Hal Magarele, Chief Sound Engineer 
SERVICES: 16 % $5mm motion picture produ 
tions from script development, production, audi 
ence testing, national distribution, Color, black 
and-white; sound, silent; animation; filmographs 
FACILI 
LIES: Sound stage \" 80°) x «100° Sound stage 
BY’ 40° x 60°". RCA Sound System including S5mm 


slidefilms; EV films and commercials 


Magnetic and bilm Channe Is comple te recording 
mad re-recording tacilities lor both film and tape 
Looping tacilities, Lighting equipment available to 
outside producers on rental basis.. Music library 
bilm storage vault, $5oom and lOmm cameras and 


dlollic 5 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: /Hlow To Do Business 
lhroad (Dekrenes Co.); Safety at the Cross Road 
Reading Railroad); Jee Cream In 
Tradition (Abbotts Dairy Co.) Twenty-two film 
ubjects for U.S. Army (Air Force, Navy) 1\ 
COMMERCIALS: For over 50 clients 


line rican 


LOUIS W. KELLMAN PRODUCTIONS 


Div. of News Reel Laboratory 

1729-35 Sansom Street Philadelphia 1, Pa 
Phone: Rittenhouse 6.5892 
Date of Organization: 1920 
Louis W. Kellman, Pre hxe 
Howard Voet, General Manage 
Paul Wendkos, Principal Director 
John Burke, Director of Photograph 
Morris Kellman, Chief Editor 
William it Young Lab Supuy 
Peter Farrow tyt Divector 

Stanley Rove 


Produces 


Inimation Director 


SERVICES: Complete production trom cript iw 
ception to finished film of meotion pictures (Lome 
« 55mm) for industry, sale sivertising public 
relations, medicine, information, fund raising, ts 
IV commercials, in black and white and 


lomm Wide-Screen Sale Scope and 


color 
special Filma 
vaph animation is also available to clients. Com 
plete lomm laboratory is maintained for black and 
FACILITIES: Re 
Maurer recorders; Maurer film 
phonographs, Fairchild disc recorders, Rangertone 


white processing and printing 


cording cle pt 


(LISTINGS CONTINUE! ON FOLLOWING PAGE) 





MIDDLE ATLANTIC STATES 





Philadelphia, Pa. Area Cont'd. 
LOUIS KELLMAN PRODUCTIONS: 


studio model console tape recorder; Magnacorder 
Stancil Hoffman recorder and Maurer recording 
equipment including mixing amplifier. l6mm lab 
equipped to develop black, white newative: 4 BkH 
printers with automatic light change boards; De 
pue reduction machine 35 to 16, and 16 to $5 
blowup; EDL l6mm developing machine for East 
man color; EDL lomm developing machine for 
black and white. Cameras: |6mm Maurers, No. 12 
Pro Auricon with single system sound: 20 Cine 
Specials No. 2's with 40-200 foot film changers and 
I280-DA BH Arriflex | blimped Mitchell 
Lighting equipment; facilitites for transparen 
slidefilm work, animation dept. 16 and 35 mm 
Moviolas, Latest custom made Oxberrs 


Stand 


\nimation 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Trial by Ju (Robert 
Post); Stockholders Report (Philadelphia Electric 
Co.): Brick (National Clay Products Institute) 
Keep Your Guard Up (Penna. National Guard) 
Your Day 
Kottle Blowers Asn.) You and Your Compan 
(Phila. Electric Co.) flliance Colle (Polish 
National Alliance); Penna. Deer Stor (Penna 
Game Commission): C/O-AF of I. Mereer (Glas 
Kottle Blowers Union); Baseball's Main St., Natl 
Pro Championship (Miller Brewing Co.); Wash 
(National Bohemian Bee 1\ 
MOTION PICTURI Report to Publ C10 
Pres, David J, MacDonald), TV COMMERCIALS 
For Foley Advertising Agency (Abbott's Ice Cream 
md Mrs, Smith's Pies); Aitkin -Kynett Agency (Mrs 
Paul's); W. Wallace Orr (M.A. B. Paints—Live and 
Atlantic Refining Co. (Filmograph 


Covernor Leader's Inauguration (Gla 


ington Senators 


Animation) 


Feigenbaum & Werman Agency (hing’s Wine 


Stanley Neal Productions, Inc. 
1420 Walnut St Philadelphia, Phone Phnns 
packer 5-6155. Harrison W. Wood, in charge 
(see complete listing in New York City area 


PATTERSON PRODUCTIONS, INC. 
2004 Market Street Philadelphia 1 Pa 


Phone: Rittenhouse 6.5252 


Date of Organization: January, 1954 


Thomas M, Patterson, President 

Joseph A. Patenaude, Vice President in 
Charge of Sale 

KE. Burt Close, Vice-President in Char 
of Creative Dept 


SERVICES: Sound slidefilms, motion pictures, sale 
FACILITIES 


umd photographic departments 


promotion ( omplete copy rt 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES Your Share in Imerica 
(The Wellington Fund); Looking Ahead in Mary 
land (Chesapeake & Potomac Telephone Co.) 
SLIDEFILMS: Search for Prefection (bk. |, duPont 
de Nemours & Co.); Go for 2, Lawn Boy (Johnson 
Evinrude Co.); Easy Does It (Container Corp 


Your Dependable Reference Source 
%® Producers whose listings appear in this section 
have voluntarily supplied the minimum client and 
film references for your reference use. Five busi 
nesssponsored motion picture or slidefilms are the 


minimum reque sted for an unqualified listing 


Pittsburgh, Pa. Area 





The Jam Handy Organization, Inc. 


Crateway 
Phone 


charge 


Center, Pittsburgh 22, Pennsylvania 


EXpress 1-1840. J. M. McCollum, in 
See complete listing in Detroit, Mich. area) 


MPO Productions, Inc. 
Ol Berger Building, Pittsburgh. Phone 
1-2588 William Henning, in charge 


(see complete listing in New York City area) 


COurt 


MODE-ART PICTURES, INC. 
1022 Forbes Strect, Pittsburgh 19, Pennsylvania 
Phones: I A pre ss 1-1846-49 


Date of Organization: 1958 


tranches: Chester A, Lindstrom, District Sales 

Representative 922-24 DuPont Circle Bldg 

Washington 6, DA Donald ¢ Jones, Vice 

President, Western Reserve Bidg., Superior & 

West 9th Avenues, Cleveland 13, Ohio: 606% 

Sunset Boulevard, Hollywood 438, Calif 

James L. Baker, President 

Robert L. Stone, Exec. Vice-President 

H. John Kemerer, Vice-President 

Donald ©. Jones, Vice-President 

Florence ft taker, Secretary-Treasure) 
SERVICES: Industrial, educational, safety, public 
relations and television motion picture produc 


FACILITIES 


Fully statled and equipped with 35mm & 16mm 


tions including IV commercials 


photographic and magnetic cameras, recording 
ind editorial facilities. Sound stage 
Cleveland, Ohio 


* Washington, D. ¢ 


Locations in 


Pittsburgh Hollywood, Calif 


RECENT PRODUCTIONS AND 
MOTION PICTURES 
hides (Allegheny Ludlum Steel Corp); Bright Steel 

tethlehem Steel ¢ ompany) Beyond the Mains 
(Rockwell Manutacturing Co.); Home Care Pro 
ram (Montehore Hospital) This Is Your Valley 
(U.S. Army ¢ orps of Engineers) 


SPONSORS 


Carmet-Cemented Car 


WARREN R. SMITH, INC. 
117 Fourth Ave., Pittsburgh 22, Pennsylvania 


I Apress | M10 


Phom 
Date of Organization September, 1952 
Warren R. Smith, President 
Kenneth Ross, Vice-President 
James kK. Walker, Secretary-Treasure) 
John Freeman, Production 
Dale Thompson, Animation 
John WW /wergel Laboratory 
Patricia Taylor, Sales 

SERVICES 


gims, filonstr ips, animation 


Commercials, industrial and = sales 
FACILITIES: 35mm 
photography and production facilities, l6mm pho 
tography, production and laboratory, sound stages 
imimation studio and stands, music libraries, kine 


scope facilities, recording and disk cutting 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Milky Way (Seal 
bright Co.); Pole Type Buildings Cut Farming 
Costs, Wood at Work (Koppers (.o.) Operation 
SLIDEFILMS 
Making Time at Alcoa (Standard Register Co.) 


Sales Improvement (Inselbric) 





st this symbol, appearing over a 


producer's listing 


indicates display adver 
tising accepted for publication in this issue 
Please refer to it for additional and useful 
reference data 











Wilding Picture Productions, Inc. 

129 Fourth Avenue, Pittsburgh, Pa. Phone: GRant 
1-6240. Ralph Maitland, in charge 
(see complete listing in the Chicago area) 





Pennsylvania 
NORTH AMERICAN FILMS CORPORATION 


106 E. 10th Street, Erie, Pa 

Phone: 2-495 

Date of Organization: 195% 

Don Lick, President 

Charles R. Bick, Secretary-Treasurer 

Clinton J]. Bebell, Chairman of Board 

Don Okel, Production Chief 

Jack Bullock, Chief Cameraman 

Herbert Myers, Office Manager 
SERVICES 


planning to finished project 


Complete production service trom 
l6mm and 35mm 
and slidefilms, black and white or color 
negative 


lomm 
positive and reversal processing. 16mm 
Kinescope FACILITIES: Two l6mm Auricons 
55mm Bell and Howell studio camera complete 
recording tacilities for lip sync and post record 
ing, editing, B & H model | for A & B printing 
with fades & dissolves, two Bridgamatic processing 


machines, script writers and artists 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURE: Class “H” Insulation (Gen 
eral Electric), SLIDEFILMS: The G.E. Packaged 
lir Conditioner 


Engineering Survey, Prospects 


and Proposals, Air Contitoning (General Electric) 





SOUTHEASTERN STATES 





GEORGIA*KENTUCKY*LOUISIANA 
TENNESSEE AND VIRGINIA 


Florida 


% 


MIAMI PRODUCTIONS, INC. 
$20 W. Flagler St., Miami 36, Fla 
Phone: 82-6171 
Date of Organization: November, 1955 
\lan M. Baskin, President 
Producer 
Libby I 
Mary Baskin, Secretary-Treasure? 


Executive 
Baskin, Vice-President 


Boris Serratore, Production Supervisor 
SERVICES: Complete production of 16mm and 
$5mm live and/or animated television commercials 

public information films — sales promotion — fea 
turettes—sub-contracting for location shots in Flor 
ida, Caribbean or South American area. FACILI 
PIES: Completely equipped sound stage with sep 
Mitchell, Bell & Howell 
Cine-Special and Arriflex cameras for l6mm and 
s5mm—Animation Department—Feerless Boom and 


arate recording-room 


Dolly for location work—complete editing room 

projection room—dressing room 

RECENT PRODUCTIONS AND SPONSORS 
Note: Since official opening of Miami Productions 
Inc. took place February 5, 1956, there are no 
1955 productions 


REELA FILMS, INC. 
17 N.W. Third Street, Miami, Florida 
Phone: Franklin 4-6262 — Franklin 4-2108 
Date of Organization: 1950 
Stanley Stern, President 
Frank Brodock, General Manager 
James L. ¢ ampbell Sales Manage? 


(LISTINGS CONTINUED ON FOLLOWING PAGE) 
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LET CAPITAL 
UNMASK THAT 
HIDDEN BEAUTY 


Capital will supplement your own creative work with its 
impeccable editing, RCA recording, music and narration to help 
reveal the true beauties of your picture. Then, the climax — PRINTS 


BY CAPITAL — to preserve and display that beauty forever! 


Always Specify 





PRINTS BY CAPITAL 


FILM LABORATORIES, INC. 


1905 Fairview Avenue, S.E., 
Washington 2, D.C 
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SOUTHEASTERN STATES \ programs and commercial oe « Sone 
mm processing and printing, sound recording 


ind color printing FACILITIES 


conditioned building 


‘ : , Modert Th 
Miami, Florida Area 


REELA FILMS, INCORPORATED 


Luke de Matania 
ment Manager 


Michael Brown, Executive IP 


with sound prool studios 
motile units, 16 & 
liv dollies 
National Sate be cil We 


istic 


9mm cameras, lighting, record 
( omple te 16 and 35mm laboratory fa 


tern Electric sound channel 


RECENT PRODUCTIONS AND SPONSORS 

MOTION PICTURES: The Search (American 

SERVICES: Filming of animated and Tate Cancer Societ Ala. Div Once Upon A Holida 
V commercials, files tor television and indu te of SA lt All Counts (U.S. Air Force) 
il Complet laborator ervice hquipment re or You (Gordy Tire Co.); From the Begin 
Marble) Van of the Hour 
SLIDEFILMS: Task Force 
criptun la ’ Ne ced, You Tru Eddie Dools The Coca 
ties, air-conditioned studios, complete mobile unit 0.) IV COMMERCIALS: For the Coca 
Complete Kinescoping ftacilitu National Biscuit Co lexi 
RECENT PRODUCTIONS AND SPONSORS stores, Inc., Creomulsion Co., H. W. Lay Co 
MOTION PICTURES: Paths of Ma ecuben H 
Whe the ‘ i 


vervices. Slide, slidefhiim and still service FAC nit ogegins Granite 
Tihs Complete animation laborator ive pro } ocatola Co 
duction, sound recording, editing 


Permanent statl j 0 Colonial 





Donnelley Corp.) Kentucky 


KENT LANE FILMS, INC. 
So. Lhurd Se Louisville 3, Kentuck 
Melrose 65911 


lourmt Commiasson 
(Miami Beach Railway Co 

Viewer (Gottechaldt & Associate 
Monroe Calculator 


County 


Phone 
Salesman 
Date of Organization: 1947 


Van Praag Productions Kent Lane. President 
‘711 San Domingo, Coral Gables, Flori Phos julia Lane, Tre 
Hilghland 6-081 Maurice Van Praa lHioward Hunt. 8 
val Manager Varian Mudd, Office 
rca (haries Blake, Du 
Wanda Receveur, W1 
WURTELE FILM PRODUCTIONS From Mulvey, Ass’t Dir 
Post Office Box 504 lHiugh K. Miller, D of 
S02 Diversihed Wa Hleanora Meiman Smith, ¢ 
Phone: 9755 Ben Sandman, |r trt Dire 
lack Tarbis, Dir. Music & So 
ERVICES: Merchandising, sale 


relation md tramig tim 


(see complete listing in Nev York 


Oriandeo 


Date of Onrwanization: 195 
Harold 8, Wurtele, Ou promotion, pub 
Flizabeth G. Wurtele 
M. A. MecDaniels,. [i 
Wvynk Boulware, Art De} 
SERVICES: Producers of lomm 
’ 


tures bkw and Color Commercial, educ 


lelevision com 
ercial lidefilm till editorial 


Sound 


illustration 
boards FACILITIES 


recording studio, art and animation depart 


mal tol 


| ovion 1 
yond m ent. editin om interlock magnetic film re 


cordin ind playback, Mitchell or Maurer, l6mm 


promotional ina ele doll 


industrial institutional mera 


“won FACILITIES: Sound stage 
editing room, camera truck equipment \uricon 
PRO sound camera; Maurer protessional camer 

Cine hodak 


Maurer l6Omm recording system: magnetic him ane 


ill necessary equipment for studio 


crecnings room Ww locatvoon film production 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Which Dishwashe ( 
f f Oualit Ceeneral blectric Co Democrat 
i Democrats—Kentucky) Watch and 
ol Louisville). In Pro 
RECENT PRODUCTIONS AND SPONSORS duction) The hth ; {rt 
MOTION PICTURES tccoustical Installation Co.): Behind 
Porcelain Enamel Panel tinted Brotherhood ol Louisville Lhe mervent Stor 


pecial camera Filmo 70 camera 


tape recorders; location lighting equipment, ety 


(General blectric 
ies Caty ofl 
\merican Au 

{ Inpenters onal Jomers ol America ( i J Filter Co.); Dude Ranch (The Pee Wee Kine 

nes in Florida (Florida Industrial Commission Show) rv COMMERCIALS: For Groce 

City of the Carillon (Lake Wales Chamber 

Children 


Haking Company, March of Dimes, Pee Gee Paints 


Commerce) 1 Cit for (,reater Oh Democrats in Kentucky, Stewarts, City of Louis 


landoe Chamber of Commerce ville 








Georgia Lovisiana 
% COMMERCE PICTURES 


> Povadras Street New Orleans Louisiana 
Phone: MAgnolia 5026 


Atlanta &, C-eorw Date of Organization 140 


BEELAND-KING FILM PRODUCTIONS 
1o2 Spring Street, N.W 
Phone Elgin 4,008 Daher Wi, sated Pri ey 


Q5° ' 
Date of Organization: 195 SERVICES: Production 55mm & l6Omm motion pi 


Cc. D. Beeland, Partner Productiov ture vith 5 channel sound and color: sound slice 
R. W. King, Partner Sales Ma hlms, script writing 
Richard A. Walsh, Producer Direct ud sponsored films in theatres FACILITIES 
L.. EF. MeClumber, Du Sound stage with tape ind optic il recording: silent 
D. S. Phillips, Film Edit dios; complete black and white laboratory; con 
Cc. P. Fowler. Art Du Mitchell camera: Bell 
EF. Beeland, Make-uj © Howell cameras and lights tor location 
Harry Herzog, Art Du RECENT PRODUCTIONS AND SPONSORS 
Al Roberts, Sound Engine MOTION PICTURES: Normandy Parl Jefler 
Ed Burris, Laborato Mana Development la Pr (Pi Corporation) 
Bianche S. Lee, Sa jeorve Do It 
SERVICES; Cinemascope, industrial and comin 


cial motion pictures hilmagt iphis sound slidehime 


distribution of advertising 


rritscnu proce sith machine 


George's Plumbing & Appli 
Voder 


Baumer Foods) Ovone 


Tennessee 
CONTINENTAL PRODUCTIONS CORP. 


39 Vine Street, Chattanooga 
Phone: 7-4502 


I ennessee 


Date of Organization: 1952 

lames k. Webster, President Exe 

Gene A. Carr, Vice-President Exe 

H. L. Thatcher, Treasures 

Thomas Crutchheld, Secretar 

Ambrose F. McKeown, Director of Photograph 

Charles L. Doughty, Director Art {nimation 
SERVICES: 16 and 55mm color and black and 


white live and animated motion pictures 


Producer 
Director 


sound 
lidefilms: and industrial sales, sales and personnel 
training, documentary, public relations, medical 
educational, and TV films. Producers also of Filmo 
Rama productions (16mm version of Cinemascope 
color stills for display, and Stereo presentations 
FACILITIES: Full production facilities, including 
16 and 35mm cameras, sound stage and recording 
rooms, mobile location unit, synchronous recorders 
single system cameras, FilmoRama lenses, overt 
125,000 watts of lighting equipment, and complet 
int and animation dept. Permanent creative staff 
writers, directors, cameramen, editors, artists, sound 
ngineer, and musical director 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: ZJndustrial Report (In 
dustrial Committee of 100 of the Chattanooga 
Chamber of Commerce); 20th Century Samaritan 
\lexian Bros. Rest Home); Shop Management 
[he krystal ( ompany); Modern Fibers for Mod 
nil ! I I. duPont de Nemours & Co 
Childrer Gospel Hour (Children Gospel Hour 
Ine.) 1 Contemporary Collection for 1956 Rob 
bins Floor Products, Inc. & General Electric Com 
pany); Baylor Summer Camp (Baylor School for 
Khovys Oth {nniversar Convocation MeCallu 
School tor Boys), SLIDEFILMS: Shrimp and Fish 
Stick Proce ne (Sea Pak ¢ orporation); Bus Bod 
Construction Blue tird Body (¢ ompany r\ 
COMMERCIALS: For Fleetwood Coflee. Double 
American National Bank and 
Chattanoowa Gas ¢ ompany Brock 
Bakery 


Cola Company 
lrust Co 
Candy, Prop-R lemp Heat Pumps, Kern's 


Hlome Federal Savings & Loan. et 


% 


SAM ORLEANS PRODUCTIONS 
11 W. Cumberland Ave., Knoxville 15, Tenn 
-BOUB and 4-150] 


Branch: 550 Filth Avenue, New York City, N.Y 


Phones 


Date of Incorporation: 1946 

Sam P. Orleans, Executive Produce) 

Lawrence Mollot, Associate Produce) 
SERVICES: Public relations, training, surgical and 


medical films; television films; slidefilms FACII 
LTIES Studios 


rooms portable synchronous tape recorder. Pro 


production equipment; cutting 
jection and recording room. Transportation equip 


ment 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Safety on the Flight Line 
U.S fir Force Improveme nt Program, Comple 
Dental lechnique for the Dental Technician 

\ir Force) Special Progress Report and (,ase 
Diffusion Plant Expansion at Oak Ridge 
Paducah 
pressor I 
n Action 


\ssignment 


\tomic Energy Commission); A. 
Carrier Corp.) Community Health 
National Health Council ind Special 


Consolidated-Edison 





Your Dependable Reference Source 
& Producers whose listings appear in this section 


have voluntarily supplied the minimum client and 
him references for your reference use. Five busi 
ness-sponsored motion picture or slidefilms were 


the minimum reque sted for an unqualified listing 
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é No matter which you use... 


EVERY 


Many projectors LOOK somewhat alike, 
in appecrance and price—but Viewlex 
has something extra! Rigidly controlied 


standards of QUALITY 


every step of manufacturing assure pro- 
jectors that are trouble free and a 
delight in operation. VIEWLEX QUALITY 
CONTROL is a precious property—it is 
the real reason why Viewlex guaran- 


tees every Viewlex 
lifetime! 


V-2C -V¥-22€ - V¥-25C 
For 35mm filmstrip single 
and double frame, vertical 
and horizontal pictures, 2x2 
and Bantam slides, any 
type mount. Change from 
filmstrip to slides in sec- 
onds. V2C—150-watt, V-22C 
—300-watt motor fan cool- 
ed. V-25C—500-watt motor 
fan cooled. 3-5-7-9-11 inch 
lenses. 

















carried through 


projector for a 


VIEWLEX VIEWTALK 


Plays: standard and long- 
playing records, up to 16" 
—two permanent needles 
on twist arm. 33'/;, 45, or 
78 r.p.m. Model WR— 
4" x 6" detachable speaker 
for 150 or 300-watt Viewlex 
projectors. Model WHD— 
6" « 9 detachable speaker 
for 500-watt projector 






VIEWMATIC 


Remotely controlled and au- 
tomatic magazine fed slide 
projection of 2 x 2 slides. 
Holds 30 slides, changed by 
remote control push-button 
or automatic timer. Runs 
forward or backward at any 
speed. For teachers, lec- 
turers, sales and advertising 
promotions. 







For single-frame filmstrip 
The ideal budget-priced 
filmstrip projector, Clear, 
sharp projection; brilliant 
illumination; simple to oper 
ate. Cannot tear film. Mod 
el V-4S 150-watt convec 
tion cooled. Model V-44S 
300-watt motor fan cooled 
2”, 3", 5° and 7" focal- 
length lenses available. 


v-45 — v-44s) 


“Change-O-Matic’ Automatic slide 
changer accommodates paper, glass, 
metal, or tape slides intermixed 
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35-01 
LONG 


> 


VIEWTAPE 


Hi-Fi sound and picture. 
Easy to record. Easy to edit 
Fast wind and rewind. | full 
hour on every 5" reel. Per 
fect for schools, churches 
and industry. Accommo 
dates any Viewlex Projector 


STRIP-0-MATIC 


Remote control 35mm film- 
strip advance mechanism. 
Hand-held push-button. Al- 
lows complete freedom of 
movement Speaker can 
stand wherever he wishes, 
or even sit with the audi- 
ence. For use with all View- 
lex filmstrip projectors [il- 


lustrated here with V-25C). 


QUEENS BOULEVARD 
ISLAND CITY 1, N. Y 
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Cc) Cc) 


(INDIANA MICHIGAN OHIO) 


Indiana 

AMERICANA PRODUCTIONS, INC. 
1102 N. Ubinas Se 
Phone: ME 1-112) 
Date of Organization 
New York Production and Sales Othe 
hilth Ave New York |, N.Y 
wanna 14-0657. Don Haldane 
Donald V. Nestingen, Produce 
Donald A. Haldane, I’ 
Sol Fried, Associate P 
| \J Spray Os thice 
bd Ward, Photograph 

SERVICES: 16 


mentary and entertainment 


Indianapoli brut 


we ptember i*)4 


> orrien live 


sgricultural and publi relation 


mid slidetilom IV files and 


Hids consultation and plannin ervics 


cornice 


to complet distribution FACILITIES 
creative staff and technical tacilite 
equipment lor omdustrial location mal 

events filming. Production, distribution 

facilitn 

RECENT PRODUCTIONS AND SPONSORS 
MOTLION PICTURES: Uf ro the Bed 
Desert Sea, The Magne 
Minerals & Chemical ¢ orp 
Sidewall Hewitt Robin 
Seal Covel Custom VJ 


International 


” of Auto Trim Shop 


RUSSELL R. BENSON PRODUCTIONS 
186 No lh laware 


Phone: Melrose 7-506 


Incianapols Trl 


Date of Organization: Lo 
Kussell KR. Benson, Pre 
Duncan Schiedt, Directo 
Rob Roy Benson, Ji to 
brank Persell, Art Director 
SERVICES 
dustry, foundations, educational tnstitutions; tel 
vision film shows and commercial FACILITIES 


Maurer, Gine Special and Bell & Howell camera 


lomm sound and color tilms tor in 


held sound recording equipment; creative stall 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES Trail of fdventu 
Saddle Sails (Caulwer Military Academ Oo; 
ation t00,.000 Ameriman Cras hlectru So / 
Tears (Riley Memorial Foundation / 


Summit (Denison University) 


FRINK FILM STUDIO 
1414 Lhornton Street, Elkhart, Indiana 
Phone: 53-0505 
Date of Organization: 1951 
Maurice brink, [r., Own 
SERVICES: Sound motion pictures and slidefilm 
color and bkw:; TV commercials FACILITIES 


( omplete ! 


production fucilities imcludin sound 


tage mounation; lomm cameras; double system 
magnetic sound recording, magnetic film and tape 


dubbing 7-channel mixing: editing “Tipt writing 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Color Clue for Better 
/ 7 OBrien Paint ¢ orp.) Idlake Railroad 
hlardwavre \dam Westlake Co.): If You Kneu 

Fort Wayne (Ind.) United Fund The 

our Help (South Bend (Ind.) United Fund 
I Sa the Need (CROP—Christian Rural Overseas 
Program IV COMMERCIALS: For O'Brien 
Paint Canp Clothing Store Archway 
Cook 


Crilbert's 


GALBREATH PICTURE PRODUCTIONS, INC. 
005 bFairheld Avenue, Fort Wayne 


, 
Phone 


Indiana 
Harrison 4147 
Date of Oreanization: i942 
Kichard bk. Galbreath, President 
Sam Fletcher, Vice-President 
fom Ker Secretar 
William Dyk, J reasures 
John W. Watson, Sales Mana 
Lilie Schomburg, Office Manage 
Production Mana 
(laude Col *hotogrvaphic Sector 
\llen C.. Moore, Sound Recording Sectio 
Wallace Swander, Set Designe) 
(,eorge Gardner, Laboratory Mana 
SERVICES: Public relations, sale 


motion picture ound slidefhilm till al 


(,uy bitzsummon 


mdustrial and 
trainin 
lustrations; custom and package television pro 
rams and commercials FACILITIES: Mitchell 
camera and tomm) and 2000 watt lighting 
quipment ncohronous sound and RCA re-recors 


ing equipment; sound stage laboratory; printing 
editin md projection rooms; music libra car 
penter shop; permanent creative stall 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: A Day of Tribute, A New 
Look and Great Da n the Afternoon 
o Sweet Land of Libert American Steel 
Wire The Neu Necessit York Corp.) 
ft Must Alway Be (York Corp This Shift 
Worle Fuller Mi Co.) Vo Vahkin 
Method 1956 = =Pacemaker Hlome Unlimited 
National Homes Corp.) 


SCOPE PRODUCTIONS, INC. 
1957-59 Marcy Lane, Indianapolis 5, Indiana 
Phone: HUmbolt 9546 
Date of Organization: July, 1953 
Robert L.. Perine, President 
SERVICES 
ound shidehiims; recordings tor industry, education 
FACILITIES: Seript, tithing, art 
photography, recording, screening, editing 
RECENT PRODUCTIONS AND SPONSORS 
MOLION PICTURES: Greater Yield in Every 
hield (Corson Bros., Inc.) IV SERIES of 39 
min. goll lessons Sam Snead Show S.1.\ 
Inc), SLIDEFILMS Home Office 
\ero Mayllower Transit Co.); Jlotycin (Erythro 
bli Lilly & Co.) Hlotyein-Sulfa (Er 
th Triple Sulfas, Lal bli Lally & 


Central 


lomm sound motion picture om 


ind television 


Operation 


A freelance film editor serving producers... 
TURE UEUUEUUPEUEEEUUURU RUPE PUR U PRUE E ERP ER ERP Eee 


Robert Reiner Collinson 


> © ¥ 


MOTION PICTURES 


Metropolitan Detroit Area 


* 
FILM ASSOCIATES OF MICHIGAN 


610 North Woodward Ave 
Midwest 4-3619 


Birmingham, Mich 
Phone 
Date of Organization: 195% 

MacLane, Executive Produ 
Ervin Milner 


Richard Quinlan, Production Manage 


Paul Lohmann, Cameraman-Director 


james I 


{ssociate Producer 


Grover F. Seyfried, Cameraman 
Dick Owen Allen, Editorial 
Ellen Knickerbocker, Secretar 
kay Olson, Office Service 


SERVICES: Producers of motion pictures lor pub 
lic relations, industrial training, sales promotion 
ind special purposes Also available: production 
planning supervision or counseling Special SCT 
ice; procurement of fi ld footage by assignment to 

FACILI 
Magnasyne 
Studio 


issociated producers here and abroad 
PikS: Maurer and Aurion cameras 
recorders, animation and editing rooms 
ind production facilities available coast to coast 
through associated independent motion picture 


producers 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES Vaintenane Prainin 
\viation Corp, Radar Div 1 Matte 
of Mert (Merit Division, Goerlich’s Ine / 

Stock Car Champion (Chrysler Corp.); Cinel 

Westinghouse Corp. X-Ray Division 
Plants, Product 


Bendis 


Operation 
People Dow Chemical Inter 
Procedure 
Flectric Co., Locke Div.); Flight Refue 
Flight Refueling, Ine Ch 
McoCann-Frickson, Ine.); Thief 
Your Balance, Highway Encount 
loue with Roland Reed) (Dow Chemical 
oO IV COMMERCIALS: Ammophos Fertil 
Olin-Mathieson Chemical Co.); Blac 
Powe Tool 
(VanSant, Dugdale Co.): National Bohen 
WV Bb. Doner & Co.): Ainge Laund) 
H. W. Buddemever Co.) 


% 
FLOREZ INCORPORATED 


81D Bates 


national, Ine Galvaniun 


Ilmercian Beer San (stor 


Street, Detroit 26, Michgan 

Phone WOodward 2.4920 

Sound Studio: 25305 John R Road, Madison 
Heights 


Date of Organization: 1951 


Ceenaro \. Florez, President 

Hans A. Erne, Executive Vice-President 

Paul A. khelcourse, Sec..Treas., Gen. M 

| Raymond Cooper Vice-President, Prod. M 
Ray B. Helser, General Sales Manager 

Ernest D. Nathan, Clark 
Broderick, Charles Hooker, C. G. Sellman, V. I 
Radclifle, W. H. Knowlton, H. R. Rochrig 
John K. Kleene, Creative Director 


Creative contact 


CIRCLE 6-4821 
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FLOREZ, INCORPORATED: 


SERVICES: Consultants, creators, producers for 
sales and service training, promotion, manageme nt 
and manpower development; product presentation 
technical exposition; conventions and exhibits; em 
ployee and consumer relations; economic informa 
tion. Planning and producing slidefilms, motion 
pictures, transparencies. Videograph presentations 
charts, recordings, models and exhibits, stage pres 
entations, conventions and shows, manuals, texts 
questionnaires, house organs. Offering stock shots 
FACILITIES: Six 
story main building, equipped and staffed for: re 
search, planning, writing, editing, all media; lay 
out, art, illustration, technical rendering; motion 


a-v equipment, syndications 


picture photography, l6mm or 35mm, sound or 
silent, black-and-white or color; still photography 
glamor shots, selling scenes, technical illustrations 
exploded views; photographic laboratories, devel 
oping, printing, enlarging, copying, color duping 
and processing, Ozalid reproduction, slidefilm ani 
mation, arrangements for typesetting, letterpress 
printing, offset lithography, silk screening, gravure 
film titles. Madison Heights sound studio, 4000 sq 
It. completely equipped. Mitchell camera equip 
ment, Reeves magnetic sync sound 


RECENT PRODUCTIONS AND SPONSORS 


MOTION PICTURES: Built for Selling, The 
Rhythm of Installation, The 1956 Spring Selling 
Campaign, Down to Earth, Selling Through Good 
SLIDEFILMS The Heat's On 

With Hot Water Heat!, Remotaire for Modern 
Living, Spark Plug Servicing, Gold Mine on 
Wheels, Partner for Profits, Sales are Made 

Not Born!, The Smart Switch for You!, Selling 
the World’s Finest Travel Cars, Bring Out the 
Best in Used Cars, Selling with the Winning Look 


Incomplete listing—sponsors not identified 


Vanagement 


HAIG & PATTERSON, INC. 


15 k. Bethune Avenue, Detroit 2, Michigan 
Phone: TRinity 3-028% 


Date of Organization: 1939 


J. I. Patterson, President 

karl E. Seielstad, Executive Vice-President 

Henry Kirkland, Vice-President 

C. W. Hinz, Secretary 

Branch: Dayton 2, Ohio, 131 N. Ludlow St 
\Dams 9321 

SERVICES 

pictures, meeting guides, instruction manuals and 

lecture charts. FACILITIES: Complete film stu 

dio, permanently staffed with writers, artists and 


Industrial sound slidefilms, motion 


technicians 


RECENT PRODUCTIONS AND SPONSORS 


MOTION PICTURES The Roof That Can't 
Rain Fire (Philip Carey Mfg. Co.); Carboloy Oxide 
Cutting Tool (Carboloy Division General Electri« 
Co.) SLIDEFILMS Change of Space (Mew 
Castle Product Co.); Don't Give Paint the Brush 
Off (Pittsburgh Plate Glass Co. — Ditzler Color 
Div.); On the Car Adjustment of the Hydramatu 
Transmission and On the Car Adjustment of the 
Fordomatic and Mercomatic Transmission (Kent 
Moore Organization, Inc.); The Right Connection 
(L.. M. Berry & Co.); Round Table Series (Cadillac 
Motor Car Div.) in Introduction to the luto 
motive Electrical System (Delco Remy Division) 
SLIDEFILMS: /2-Volt Electrical Equipment for 
Passenger Cars (Delco Remy Division); The Hy 
dramatic Transmission (Detroit Transmission Di 
vision); Brakes in Service (Ford Motor Company 


of Canada); Today's Easier Washday 


(Procter 
Gamble Co.) 


6TH ANNUAL 
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THE JAM HANDY ORGANIZATION, INC. 


2821 East Grand Blvd., Detroit 11, Michigan 


Phone: TP Rinity 5-2450 
Date of Organization: 1917 


Jamison Handy, President 

Oliver Horn, Executive Vice-President 

john A. Campbell, V.-P. (Training Devices) 
Everett Schafer, VP. (Service Development) 
George B. Finch, V.-P. (Sales Development) 
William G. Luther, V.-P. (Automotive Contacts) 
Avery W. Kinney, Secretary 

Allan FE. Gedelman, Treasures 


BRANCH OFFICES 


New York: 1775 Broadway, New York 19, N.Y 
Phone JUdson 24060. Herman Goelz, ]|1 
in charge 


Curcaco: 250 N. Michigan Avenue, Chicago | 
Illinois. Phone: STate 2-6757. Harold Dash 
in charge 


Dayron: 310 Talbott Building, Dayton 2, Ohio 
Phone: ADams 6289. Jack Seelye, in charge 


Hotty woop 1402 Ridgewood Place Hollywood 
28, California, Phone HEmpstead 5809. (Serv 


ice ofhee, not sales). Melvin Bassett, Production 


Xpress 11840. J. M. Me 


Pirrspurcu: Gateway Center, Pittsburgh 22, Penn 
sylvania. Phone 


Collum, in charge 


SERVICES: Motion pictures commercial: indus 
trial; sales training; customer, personne! and publi 
relations; minute movies, three-minute screen ad 
vertisements, sponsored shorts, salety educational 
health films: television commercials, convention 
services, live shows; slides and slidefilms; commer 
cial, industrial, sales and shop training, customer 
and public relations, merchandising, record, car 
toon, reading, chart, discussional, quiz, school study 
and health, safety, first aid. Glass slides, trans 
FACILI 


Piks Complete studio. Sound stage, recording, set 


parencies slide racks opaque materials 


construction, direction, casting, scene design, mock 
ups, miniature, stage management held reconnats 
ance, animation studios, music direction and or 
chestra, rear projection, prop department, speech 
and acting coaching, slidefilm studio, film process 
ing laboratories, art department, location equip 
ment, creative stall, Projection sales and service 
Special devices: Suitcase projectors, Shopper Stop 
pers COntINUOUS loop projection projectors svn 
thetic training devices 


RECENT PRODUCTIONS AND SPONSORS 


MOTION PICTURES: Safety Patrol (General 
Motors ¢ orp.) Today and Tomorrow in Kitchens 
(Frigidaire Div. of General Motors); To Enrich 
Mankind (American Society of Mechanical Engi 
neers); Call lt Free (Dow Chemical Co.); Hidden 
Values (American Radiator and Standard Sani 
tary Corp.); Its Been There Before (Chevrolet 
Div. of General Motors Corp.); Jamaica — Isle of 
Progress (Reynolds Metals Co.); Bus Stop (Tractor 
< Implement Div. of Ford Motor Co.); Blueprint 
for Power (National Electric Manutacturers As 
sociation) Your 1955 Delco Battery (United 
Motors Service Div. of General Motor Heaven 
to karth (Church of God); What Catholics Belreve 
fhout Dine Worship National Council of 


Catholic Men): Muscle Power for Plane \llison 
Div. of General Motors): Strate: for Profit (GM 
Truck & Coach Div. of General Motors SLIDI 


FILMS: Living Right at Our Worl 
National 


produc ed in 


cooperation — with I he Council ol 


Churches Three for the Vone Delco Remy) 






THE JAM HANDY ORGANIZATION: 


Explosion at 5:13 (Buick) 
canus (The Coca Cola Co.) 
SLIDEFILMS 
Tales for Young Folks, First Experiments About 
Weather 


f{utomobilus Amen 
SCHOOL, SERVICE 


Guidance Discussion Series, Old 


HENNING & CHEADLE, INC. 


1060 West Fort Street, Detroit 
Phone: WOodward 1-7688 


26, Michigan 


Branch: Chicago, 1140 8. Michigan Ave., WA 
bash 240570, F. 1 


tion, editorial and = distribution services at 


Harrold, Complete produc 


branch 


L. A. Henning, President 
George R. Cheadle, Vice-President 


Louis Manos, Production Manage) 


SERVICES: VisualCast presentations sound slic 
films; motion pictures, literature 
FACILITIES: Equipment and stall tor 
black and white, Ektachrome and color separation 


complete pro 


, 
grams 


including studio, cameras, lighting, et« 


RECENT PRODUCTIONS AND SPONSORS 
SLIDEFILMS: This Is Excello and Curtain Call 


for Charlhe (Excello Corp,); Custom Kitchens 
\pplhiance Division); Selling 
Seconds, What Makes People Buy, Don't Let Ob 
jections Block the Sale, Let's Be Professional (Syndi 
cated Films); Make Hay with Sunnyday (Erane Co.) 
VISUALCAST PRESENTATIONS: For Chrysler 


Service 


(General Electric 


Plymouth, Hotpoint, General Electric 
Co Reo Motors lin Wix 
Hiram Walker, Ine American Blower Corp 


Manulacturers Light and Heat Co 


Accessories §( orp 


Kling Film Productions 


912 8S. Woodward Avenue 
l M Hopwood in char ‘ 


birmingham, Mich 


(see complete listing in Chicago area) 


% 


LASKY FILM PRODUCTIONS, INC. 


815 Cabot Avenue, Detroit 10, Michigan 
Phone: LUzon 2.6200 


Date ol Incorporation 194, 


Branch Othces: Limes Lower, 1475 Brodway 
New York 436, N.Y. I J. McGovern, in charge 
Phone: LAckawana 4.2560 

1506 Larry Avenue, Cincinnati, Ohio. Phone 
Kirby 14454. Daniel P 


Geeding, in charge 


Max Lasky, President and General Manager 
W. B. Chase, Treasurer 

Paul H. Croll, Secretary 

Daniel P, Geeding, Vice-Pre lect. Exec 
jean Oser, Consultant 

Grover Seylried, Executive Asst. Production 
Marc Siegel Script Superv.sor 

Gilbert Geller, Executive Asst Photograph 
James Jewell, Sound Engineer 

bh. |. McGovern Supervising Editor 

Bernard 8. Lee Optical and Research 

M. KR. Smith, Production Mer. Engineer 


SERVICES: Producers of motion pictures for in 
dustry and television Specialists in color photog 
raphy FACILITIES: Studios, mobile units, com 
plete with l6mm and 355mm cameras, Reeves sound 


system, and lighting equipment, Editing rooms and 


(LISTINGS CONTINUED ON FOLLOWING PAGE) 


EAST CENTRAL: DETROIT AREA 
LASKY FILM PRODUCTIONS: 


projection service available in Detroit and Ne 
York 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Power on Demand Ihe 


Babcock. & Wilcox Co.); This Carbide Ave (We 
wn Metal ¢ orp.); Suited for Today (Eagle Clothe 
Inc.); Tools of Abundance Wesson Compan 
kaster Stor (led Bernstein Associate rE} 
VISION FILMS: Meet the Chef. Pat Pe 
Here's Hou 


% 
REGAN FILM PRODUCTIONS, INC. 
19750 Ralston, Detoit 3, Michigan 
Phom I Ulsa 54554 
Date of Oreanization Jul 1950 


Lawrence M. Rewan, Preadent 

Pinetts Secretar Ty 
Warren Hart, Production Mana 

SERVICES: Complete programs for traini 


promotion publ relations and education 


Kaymond 1 


ing sound motion picture ound 
printed materials, stage presentation 
spots FACILITIES 


designed and built tor sound tilmin 


Studio mad sour 


Sound stage 4,000 sq. ft. Stull photograph 
still laborators it studio, magnetic re 
Homm & lomm cameras, cutting and 
rooms 
RECENT PRODUCTIONS AND SPONSORS 
SLIDEFILMS: Your Lifesaver Tubel Dire 
(Kh. F. Goodrich Co.) Sports Car Flair (Studebaker 
Div. Studebaker Packard Corp.); Amana Plar 
Ketter Laving Amana Ketrigeration Co., Ine 
Pre-Delivery Inspection (Mercury, Div 
MOTION PICTURI Studebahe 
(Studebaker Dis Studebaker Packard 
Corp.) (New Car Product Presentation Show 
Studebaker-Packard Corp,, Coast to Coast Live Stags 


Motor Co.) 


Transtar 


Presentations 1950 Passenger Cars and [ruck 
Showing) IV FILMS: For Crosley Div. of A 
Gar Wood, Gibson Retrigeration 


Van Praag Productions 
2501 Dime Building, Detroit 26, Mich 
WOodward 2.4896. Lhomas H. Doenge 
ral Manager 


(see complete listing in New York area 


VIDEO FILMS 
1004 b. Jetlerson Ave., Detroit 
Phone: WOodward 2.5400 
Date of Organization: 1947 
Clittord Hanna, Partner 
William R. Witherell, Partne 
John B. James, Jr., Sound Departmen 
kugene & Allen, |r., Photographic Dept 
Robert G. Kirkpatrick, Editing Departmer 
Yvonne Marshall, drt Director 
Fwer Palmer, Slide 
joann Olszewski, Distribution 
SERVICES: Television and industrial film 
md slidehimes, color and bkw, animation and | 
FACILITIES: Sound studio 40 {t. x 25 ft.; Maurer 
Cine Special and 5 Bell & Howell cameras; Stanci 


Siidehim Dept 


Holfiman and Magnecorder recorders; animation 
stand Complete editing equipment for pictur 
and magnetic or optical tracks 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: How About You? (Mon 
roe Auto Equipment Co.); Power for > 
(Detroit Edison Company); Home in the Sun (Sun 
Valley, Ine.) Mechanica 
Handling Systems, Inc.); Elox Electrical Discha) 


futlomation loda 


Machining (Elox Corporation of Michigan 1\ 
COMMERCIALS for 


Youngstown Kitchen 


Moto Mower Co lhe Detroit News, Pfeiffer 
brewing Co., United Foundation, Awrey Bakeries 
Shedd-Bartush Foods 


blias Bro Drive-In 


Crawtord Garage Doors 


Frankenmuth Brewing Co 


WILDING PICTURE PRODUCTIONS, INC. 

1925 Cadieux Road, Detroit, Michigan 

Phom I Uxedo 2.3740 

Don Calhoun, Vice-President 
FACILITIES: Complete ofhece, sal ind graphic 
ints departments, two sound stages and screening 
rooms, etc. For detailed de scription of services, se 


complete listing in the Chicago area 


Raphael G. Wolff Studios, Inc. 
Detron, Michigan 
Phorm Kroadway 56020. Harold R Dro aL 


W741 James Couzens Highway 


ere complete listing in Hollywood area 





Ohio 
(Cincinnati, Ohio Area) 
Lasky Film Productions, Inc. 


1506 = Larrs \venue Cincinnati, Ohio. Phone 
Kirby 18454. Daniel P. Geeding. in charge 


ce complete listing in Detroit, Mich. area) 


% 

OLYMPUS FILM PRODUCTIONS, INC. 

222 Chickasaw Street, Cincinnati 19, Ohio 

Phone: Parkway 1-2184 

Date of Organization: 1948 

James KB. Hill, President 

Margaret |. Bolger, Secretary-Treasure 
SERVICES: Motion Pictures: Industrial; person 
nel, customer, and public relations; sales training 
lund raising: educational, medical, safety; docu 
mentaries; sound slidefilms: sales and job train 
FACILITIES: Com 


plete studio: 4500 “yj. ft. sound stage 


ing; commercial: educational 
complet 
lighting Maurer cameras; l6mm magnetic tape 
ound recording complete editing facilities; ani 
mation studio; set construction complete facilities 
lor tood storage ma preparation and two perma 
nent kitchen sets; creative staff 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES 1 Time of Day (Aveo 
Mig. Corp.) CoO 
Government Products Division—Avco Mfg. ¢ orp.) 
hvreezer Stor mad Duo Shelvador Stor 


Performance and Potentia 


(Crosley 
Bendix Home Appliances Division A\voo Mig 
Corp.) Spotight on Breakage (Economics Labo 
ratory, Inc.); Flyin (Economics Labora 
tors Ine.) The Goodaill Way (Goodwill Indus 
tries, Inc.); Love Story (United \ppeal—Cincinnati 
\rea and Northern Kentucky); Look to Lycoming 
Lycoming, In The Nation's Nation (Crosley 


Broadcasting Corp.) Foods Fats and kryer 


Saucers 


Armour & Co.): Only a Tomorrow Away (West 
ern and Southern Life Insurance Co.). SLIDI 
FILMS (Cincinnati and 
Suburban Bell Telephone Co.). TV COMMER 
CIALS Schoentlin Beer 
Cao Crosley Bendis hHlome 


Ludgin & Co 


lnother Giant Step 


Rollman Advertising 
i ppliance (Earle 


Wilding Picture Productions, Inc. 
617 Vine Street, Cincinnati, Ohio,, Phone: GAt 

held 0477 

R. L. McMillan, in charge 


see complete listing in the Chicago area) 


(Cleveland, Ohio Area) 


CINECRAFT PRODUCTIONS, INC. 
515 Franklin Blvd., Cleveland 15, Ohio 
Phone SI periot 12300 


Date of Oreanization 1O84 


Ray Culley, President 

Paul Culley, Production Manager 

Robert E. Haviland, Producer-Director 

Robert Welchans, Producer-Director 

Frank Siedel, Scripts 

Harry Horrocks, Chief Cameraman 

Fd Perry, Stills and Animation 

Nick Boris, Cameraman 

Robert Mowry frit Director 

Barret Laylor, Artist 

William Applegate, Sound 

Henry Patrizzi, Film Editor 

Robert Murphy Irtist 

Gaines Pardue, Set Construction 

Kathleen McCartney, Secreta 

Charles loth, Stage Manager 

Josephine Giarmita, Office Manage 
SERVICES: Industrial, sales and job training mo 
tion pictures and slidefilms; T'V spots and package 
shows FACILITIES: Studio, sound prooled stage 
floating stage Mitchell cameras, Fearless dollies 
M&R booms: lights; diesel generator on truck for 
location; rear projection with 13 ft. screen; multi 
camera synchronized shooting and projection; Tel 
eprompter; RCA sound-on-film; Ampex tape re 
corders; disc equipment; art department with Saltz 
man animation stand 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Jron Ore Unlimited I he 
lron Mining Industry of Minnesota); The Hous+ 
vith the Bultdn Sale and How We Did the 
Attchen (Berger Manulacturing Division of Re 
public Steel Corp.) Sealed-Aive Tire (Seiberling 
Rubber Co.); Locating for Profit (The Cleveland 
klectric Illuminating Co.); Men Who Make Steel 
Republic Steel Corp.) Magnificat (The Sisters 
ol the Holy Humility of Mary); The Ohto Stor 
26 10-minute shows) (The Ohio Bell Pelephon 
Co SLIDEFILMS: More Power to You The 
Operation Bullseye (Westinghouse 
Electric Corp.) What's in a Name? (The Glidden 
Co.) White Has Another Winner (The White 
Motor Co.); Lights Out, Mr. Higeins (Tinnerman 
Products, Ine.) IV COMMERCIALS tor The 
The Ohio Bell Telephon 
Company; Central National Bank; Alliance Manu 
The Glidden Company; The 
Bb. F. Goodrich Company; Seiberling Rubber Co 


ESCAR MOTION PICTURE SERVICE 
7315 Carnegie Avenue, Cleveland 3, Ohio 
Phone: Endicott 1-2707 


Date of Organization: 1912 


Pennzoil Co 


Standard Oil Company 


facturing Company 


Ernest 5S, Carpenter, President 

Lester Whitney, Laboratory Manager 

\. L. Cope, Editorial Director 

Peg Bowman, Script Department 

Charles Hal 

H. B. Armstrong, Service Manages 

Arnold Vavken, Sound Engineer 

Virginia Carpenter, Office Manage) 
SERVICES: lomm and 35mm motion pictures 


Maintenance 


slidehilms, bkw or color. TV production depart 
ment for special service. Commercial Kodachrome 
FAC Il ITILES: Sound studio 


with equipment for all types photography, includ 
{uty | | Bra} 


specialty; animation 


ing lipsyne on both l6mm and 35mm. l6mm and 
mm him recorders; professional tape recorder 
provides immediate playback Re-recording from 
lomm or 35mm film, tape or disc. Pro. l6mm and 
Somm cameras; Mole-Richardson lighting. Air con 
ditioned laboratory l6mm and 35mm processing 
Bell & Howell printers optical printing 35mm to 
lOmm and l6émm to l6mm picture and sound 
Color printing. l6mm and 35mm lacquer coating 
Sensitometrical quality control, cinex machines for 
jsmm and lomm. Editing department; animation 
ind slidefilm departments. Air conditioned screen 


ing room 


BUSINESS SCREEN MAGAZINE 

















RECENT PRODUCTIONS 
MOTION PICTURES: tor 


AND 
Fuller 


SPONSORS 
Smith & Ross 


Oster Mig. Co. (2), Cerebral Palsy Association 
Charles P. Raney Co., Barth Corporation, Euclid 
Board of Education, Nelson Stud Welding (2) 


SLIDEFILMS: Lincoln Are 
Industrial Photographers, Inc 
IV COMMERCIALS: for Coca Cola Bottling Co 
Paul Smith Sidney L. Hirsch Co 
Modern Import & Export, Ohio Dept. of Health 


Salvage & Lee 


Welding Foundation 
Leece-Neville Co 


Advertising (6) 


Anti- Puberculosis League 


INDUSTRIAL MOTION PICTURES, INC. 
1706 East 38th Street, Cleveland 14, Ohio 
I Xpre ss 1-3432 


Phone 


Date of Organization: 1945 
\. P. MacDermott 
D. k. MacDermott,Secretary 
tL. B. Meyers Vanage) 
J. L. Micuch, Director of Photography 
SERVICES: Motion pictures, slidefilms, slides and 
still pictures, bkw or color 


FACILITIES 


35 and 16mm animation, complete light 


President-Treasures 


Production 


sound recording and 


script Cine Special and Auricon 


camecras 
sound studio and 16mm 


ing, stage magnetic tape 


recording; and still picture laboratory 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES Dan Taber's Ledger 
(American Steel & Wire Div. United States Steel) 
Under the Shovel, Ten Days Per Man (Euclid 
Division of General Motors Corp.); The Inside 
Look (Mansfield Tire & Rubber Co.): Stretch 


Forming (Cyril Bath Co.) 


Mode-Art Pictures, Inc. 
Western Reserve Bldg., Superior & West 9th Ave 


nues, Cleveland 13, Ohio. Donald ( Jones 
Vice-President 
(see complete listing in Pittsburgh, Pa. area) 


PRODUCTIONS ON FILM, INC. 
1515 Euctid Avenue, Cleveland 15, Ohio 
Phone: Sl perior 11-9829 
Date of Organization 
Robert Fleming Blair 
Milliard M 


SERVICES: Creation and production of sound mo 


January, 1952 
President 


Horace, Vice-President 


tion pictures, television programs and commercial 
films of all types; including slidefilms and visual 


FACILITIES: Cam 


Auricon and Cine Specials 


cast presentation; kine scopes 
Maurer 1200 ft 


Maurer sound recorder 


eTas 


l6mm live recording and 
re-recording from tape or disc; large sound stage 


lighting equipment; editing, art, research, writing 
still and animation departments projection room 
complete l6mm laboratory with controlled print 


ing and processing 

RECENT PRODUCTIONS AND 
MOTION PICTURES: Baker-Rau-Lang Co 
(Agency G. M. Basford Co.); Cleveland Electric 
Illumination Co McCann-Erickson); Re 
Meldrum & Fewsmith); Hig 
Marc Wyse); NEWSREELS for 
Chrysler local ‘IT'\ 


SPONSORS 


(Agency 
public Steel (Agency 
bee Co 
CBS 

Stations 


(Agency 


I clenews Corp., and 


Wilding Picture Productions, Inc. 
Euclid Building, Cleveland, Ohio, Phone 
TOwer 1-6440. Dean Cofhn, District Manage) 


(sec complete listing in the Chicago area) 


1010 





(Dayton, Ohio Area) 


The Jam Handy Organization, Inc. 
10 Talbott Building. Dayton 2, Ohio. Phone 
ADams 6289. Jack Seelye in charge. 
(see complete listing in Detroit, Mich, area) 
Haig & Patterson, Inc. 
$1 N. Ludlow St., Dayton 2, Ohio. Phone: ADams 
9321 
(see complete listing in Detroit, Mich area) 


6TH ANNUAL 
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METROPOLITAN 





ACADEMY FILM PRODUCTIONS, INC. 
123 West Chestnut St., Chicago 10, Ilinots 
Michigan 2-0128 

Date of Incorporation 
Bernard Howard, Pres 


Phone 
150 


Executive Produces 


Bernard Kurlan, Secretary-Treasurer 
Morris Alexander, Vice-President 
Maver Singerman, Sales Manager 


Gilbert Haimsohn 
sill Fisher, Asst 
SERVICES 


Hiead of Editing 
Production Mana 


ind production services for 


Dept 


Creative 


motion pictures, slidefilms, slides, and wide-screen 
presentations > dimensional. Panavision wide 
screen presentations Fditing, writing, recording 


titling of films. Also rent studio and equipment 
FACILITIES: Sound cameras 


40 ft. x 45 tt 


lights, cables, boom 


mikes, dolly sound stage or location 


Creative staff 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Plastone on Parade (Ube 
Plastone Corp.) fhbout Face with Syd Simons 


( Arn rican Bake Ts Assn ) 
Works) 

(Chicago Delende 
Built Since 
SLIDEFILMS 


Boating Club of 


futomatic Indexer (Grot 
Bud Billikin Day Parade 
newspaper) Special Machines 
(Ingersoll Milling Machine Co.) 
Outboard Handling (Outboard 
America), Grizely Brakes (Mare 


nes Machine 


1950 


mont Automotive Products) WIDE-SCREEN 
SLIDE and SLIDEFILMS: for Kroehler Mig. Co 
(Henri, Hurst & McDonald Adv.); Outboard 
Boating Club of America — Direct, (Ruben Ady 
Agency); Visking Corp IV COMMERCIALS 
for E-Z Pop, Turtle Wax, Budweiser, Busch Lager 


Holsum 1.4 I 


Gasoline 


Rolliton 


Speedway Gasoline 


Chesty, Wisco 
Roman Meal Bread 


ALLEN, GORDON, SCHROEPPEL & 
REDLICH, INC. 

Randolph St., Chicago | 

FRanklin 2-8888 


Products 


iZ0 W 


Phone 


Date of Organization 
W. Walton Schroeppel 


1947 


President 


\ugust 


Arthur ¢ Allen, Vice-President 
Aaron Gordon, Secretary-Treasures 
SERVICES: Photography and advertising art, 2x2 


FACILI 


PIES: art department and all the necessary equip 


and 314x4 Vu-Graph slides; strip film 
ment necessary lor the production of our services 
RECENT PRODUCTIONS AND SPONSORS 
VU-GRAPH AND VISUAL PRESENTATIONS 
for International Harvester Co 
Reynolds Metals Co., t 
Advertising 


Capehart-Farns 
worth Co bs Steel Corp 


National 


Agency 


GILBERT ALTSCHUL PRODUCTIONS, INC. 


2441 W. Peterson Ave., Chicago 45, Ulinois 
Phone: UPtown &-2595 
Date of Organization: April, 1954 
Gilbert Altschul, President Executive Prod 
Bruce Colling, Vice-President Prod. Mey 
L.. B. Sager, Vice-President Sale Manager 
Esther Altschul, Secretary-Treasures 
John Gouldin, Art Director 

SERVICES: Production of motion pictures and 


slidefilms for industry 
FACILITIES 


editing 


education and government 
Production stage as well as comple rT 
recording and animation facilities 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES Where People 
Help Yourself to Ownership ( OOPCTAative League 
ol The USA): Makin Time Stand Stull (White 
Cap Company); Good Grooming (Coronet Films) 
Vodel Building Builds Model Roy (Comet Hob 
byceralt Ine.) The Robot Gardene Ihe Giant 
Co.). SLIDEFILM Teachin the Kirst K 
Row Peterson and Co.) 


Count 


HICAGO AREA 


ATLAS FILM CORPORATION 


lilt South Boulevard, Oak Park, Hlinots 
Phone AUstin 7-8620 
Branches: (Sales): 228 No. La Salle St Chi 


cago; 913 Warner Bldg., Washington 4, D, ¢ 
1981 Rodney Drive, Hollywood 27, Calif 
Date of Organization: LOLS 

lL. P. Mominee, Vice-Pres,, Secty., Gen., Me 
Albert S. Bradish, Vice-President, Production 


Frederick K. Barber, I. P., Direetor Adi 
Sales Prom 


Fdward Schager, | P.. Thvector of Sales 


James FE. Anderson, Director of Televiston 

Louis FE. Wilder, Slidefilm Department 

Jack D. Danielson Spee il Sales Dimon 
SERVICES: l6mm and 35mm public relations and 


training motion pictures and slidefilms; color and 


sound; TV commercials; short subjects; theatrical 


shorts, packaged programs, FACILITIES: Cam 
eras, l6mm and S5mm, RCA SSmm and l6mm 
clirect positive sound recording: art department 
time-lapse photography; two sound stages; labora 
tory; animation; editing; creative stall 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Safe Road Ahead 
(Studebaker. Packard Corporation) We Serve 


Red 
mer Cooperatives) No Stone 
Refining Company); KOM Signal 
(U.S. Navy); Let's Roll With The Champions & 
Ten Pin Chamjrons (Anheuser-Busch, Ine.); Top 
Council of Mil 


(American Cross); Partners (National Far 


Unturned (Sinclan 


Presentation 


Issignment (Community Wellare 
Imernica Bowls (American Junior 
Bowling Congress); Special Weapons (t S. A 
Force) Holiday On Ice Rewmew (Cloliday On lee 
SLIDEFILMS: Hardware Budget Plan (Na 
Retail 


is Yours 


waukee) Youn 


Inc.) 


tional Hardware 


Chotce 
Sales Pro 
Ketrigeration, Ine.) 'V CGOM 
Work in process for Kralt Foods, | 


( ompany 


Association): The 
(Yeoman Brothers); Complete 
ram (Amana 
MERCIALS 
l ( aim 


Woodward-Governor ¢ ompany 


% 


CAL DUNN STUDIOS 


\ustin- Western Company and 


150 bk. Chicago Ave Chicago Il. Ulinois 
Phone: WHitenall 53-2424 
Date of Organization: 1947 


Cal Dunn 


SERVICES Script and storyboard 
ductions 


Ouwne 


to finished pro 
slidehilis and motion pictures for sales 


promotion trainin md television commercials 


Specialty Storyboards and finished film art—sull 


md animated, Partial of complete productions 


FACILIGTIES: Complete creative and art staff 
lomm and Somm motion or slidefilm cameras 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The First fi Million 
Viles (Southern Wheel Div. American Brake Shoe 
Co.) all in color, SLIDEFILMS: Prospects Un 
limited (National Late \coident Ins. Co.) Your 
Career with National Life, Passport to Security 
(National Late Vocident In (a lo Your 


Succe (Heileman'’s Brewing Co.) Victory at See 
(Mead Johnson & Co); Leadership ampbell 
Soup Co.) all in color, Additional training and 
sales film work for Art Director's Club of Chi 
cago Hotpoint Bendix, Zenith Radio, Interna 
tional Harvester Whirlpool, Needham, Louis & 


brorby, Inc., Firestone 


(LISTINGS CONTINUED ON FOLLOWING PAGE) 






































































The Place to 


Bring All Your 


Casting Problems 


Re presenti ng 
the foremost artists 


in the fields of: 
TELEVISION 
MOTION PICTURES 

SLIDEFILMS 
SALES MEETINGS 


CONVENTIONS 


For consultation 
and careful selection 
of talent to meet your 


individual requirements, call 


Talent, 


Incorporated 


Mary Gy. Dooling 


Director 


45 E. WACKER DR. @ CHICAGO, ILL. 


FRanklin 2-445! 





% 
CARTOONISTS, INC. 
100 bk. Ohio Street, Chicago, Ulinois 
Phone: SUperior 7-2755 
Date of Organization: 1948 
Ross Wetzel, President 
Roger Sloan, Vice-President In Charge of Sales 
William Langdon, Vice-President In Charge of 
Production 
SERVICES 


conception to final delivery—specializing in anima 


Producer of television spots — from 


tion but handling live and stop motion inserts 
FACILITIES 


limited live action facilities 


All animation and stop motion fa 
cilities all editing 


equipment, moviolas, etc.—optical effects printing 


RECENT PRODUCTIONS AND SPONSORS 
IV COMMERCIALS: Taystee Bread Spots North 
ern =Tissue Spot Cream 


(Young & Rubicam) 


of Wheat Spot jarton, Durstine & Os 
born) Wilson Meat Spots (Needham Louis xk 


Bbrorby); Parker Pen Spot (|. Walter Thompson) ° 


(Batten 


% 


CHICAGO FILM STUDIOS 
OF CHICAGO FILM LABORATORY, INC. 
) b. Superior Street Chicago 11, Illinois 
Phone: WHitehall 4-6971 
Date of Organization: 1928 
\. G. Dunlap, President 
Robert D. Casterline, Director of Sales 
George Jarrett, Production Manager 
Walter Rice 
SERVICES: l6omm and 35mm color and black and 


white motion pictures lor advertising, sales pro 


Laboratory Manager 


motion and job training, educational and travel 
FACILITIES 
Mitchell, Bell & Howell and 


Maurer cameras; art and animation; optical effects 


slidefilms; television commercials 


Iwo sound stages 


RCA 35mm sound recording on film or 355mm mag 
netic tape laboratory; creative 


tall 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: /955 World Series, Catch 
nl Siar ol Rasehalil 1/1 Star Game of 1955 


projection theatre 


(American & National Leagues of Professional 


LV COMMERCIALS&X INDUSTRIAI 


FILMS: for numerous clients in 1955. Only data 


bam ball) 


submitted 


DOUGLAS PRODUCTIONS 

1425 So. Racine, Chicago 8, Ilinois 

Phone: HAymarket 1-409 

Date of Organization: 1945 

Branch: 925 No. Jackson, Milwaukee, Wis 

Phone BRoadway %$-5680 

Fred ©. Raymond, President 

Arthur R. Jones ILI, Exec. Vice-President 

Douglas P. Raymond, Vice-President Chg. Prod 

Ray Henderson, Director of Sales 

Robert N. Kennedy, Dir. of Photography 

Larry Lickus, Asst. Cameraman 

Sherwin Becker, Production Manager 

Wim. Bielicke, Lab 
SERVICES 
Jidefilms for television commercials and trailers 
FACILITIES 


administrative and creative 


Vanager 


Sound motion pictures and sound 


Industrial film laboratory services 
lwo sound stages 
othces Liv-Anw 


lacilities 


department, animation and art 


magnet ind optical sound recording 


Motion picture and still film laboratory including 
color and bkw printing. Carpenter shop 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Moonitor (Armour & Co 
Die Sets Right (Superior Steel Products); The Tru 
Line Proce (Graphic Arts Workshop); The Con 
entional Washer, The Complete Dryer Line (May 


tag Co ) 


FRANCISCO FILMS 
185 No. Wabash Avenue 
Phone: Slate 2-0798 


Chicago |, Illinois 


Date of Organization: 1942 
Sales Branch: Box 137, Oxford, Maryland 


Lincoln Maytham, in charge 
L.. Mercer Francisco, Owner 


SERVICES 


sound slidefilms, filmstrips 


Producer of sound motion pictures 
FACILITIES: com 
plete photographic facilities for production of 
slidefilms and auxiliary materials and advertising 
photographic illustrations in black and white and 


color in our Chicago studio, centrally located 
RECENT PRODUCTIONS AND SPONSORS 
NOTE: Research work in the development of sell 
ing plans, selling procedures, and sales training 
programs, to be implemented by films of various 
types, and manuals, for The Sherwin-Williams Co 
Stewart-Warner Corporation, and Helene Curtis 
Industries, Ine 


GRAPHIC PICTURES, INC. 
4% South Wacker Drive, 
Phone: CE 6-7269 


Chicago, Ulinois 

Date of Organization: 1945 

Robert H. Estes. President 

Pearl O. Olumstad, Secretary Treasure 

Emmitt Melithin, Vice-President In Cha 

of Production 

Richard Hereford, Chief Cameraman 

(. F. Maravolo, Art Director 
SERVICES: 16 and 35mm films, sound recording 
slidefilms, stills, illustrated photography, art work 
FACILITIES: 2 sound studios, all types of sound 
recording equipment, 35 and l6mm optical sound 
recorders, Location sound truck, 16 and 35mm 
cameras. Remote phone lines to all nine Chicago 
hotels. Transcriptions all types 
RECENT PRODUCTIONS AND 
MOTION PICTURES: The 
(L. W 
fense (The Visking Corp.) 


SPONSORS 
Meadowdale Stor 
Besinger & Assoc.); The First Line of De 
Number Please The 
Federal Signal & Sign Co.); Air and Ice (Liquid 
Carbonic Corp.); The Open Door (The P & H 
Corp.) 


The Jam Handy Organization, Inc. 
230 N. Michigan Ave., Chicago 1, IIL Phone: STate 


”.-0757. Harold Dash in charge 


(see complete listing in Detroit, Mich. area) 


Henning & Cheadle, Inc. 
1140 S. Michigan Ave., Chicago, Ill. Phone: WAb 
ash 2-0570. Complete production, editorial and 
distribution services, F. E. Harrold, in charge 
(see complete listing in Detroit, Mich. area) 


% 
DALLAS JONES PRODUCTIONS, INC. 
1725 No. Wells Street, Chicago 14, Illinois 
Phone: MOhawk 4-5525 
Date of Organization: 1947 
Dallas Jones, President 
Marilou Jones, Vice-President and Treasurer 
G. Richard Bowen, Secretary 
SERVICES 


sales promotion service, including field research 


\ complet specialized training and 


writing, and production of all audio-visual and 
printed materials. Motion pictures, slidefilms, film 
slides meeting 


Strips flannel boards, complete 
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packages FACILITIES: Sound and silent stages % SERVICES: 35mm and l6mm color and bkw mo 


lor motion pictures and slidefilms. Highly mobile tion, slide and slide-motion pictures, live and ani 


location equipment. l6mm and 35mm Mitchell KLING FILM PRODUCTIONS mated, wide screen, 3-D and conventional, Cinema 
cameras, magnetic recorders, specialized writers, art 1058 W. Washington Blvd., Chicago, Mlinois scope, Industrial, public relations, sales training 
department, editing 

RECENT PRODUCTIONS AND SPONSORS 


West Coast production ind sales l4dlo N. La 
MOTION PICTURES: d-i-offset Story (d-i-offset I ‘ 
Brea, Phone: HOllywood $2141. David Garber live TV shows. FACILITIES: Chicago — 90,000 


Phone: SEeley 84181 educational and technical films. Custom and syndi 
cated TV commercials, Package, syndicated and 
Co Merchandising Ground Beef (Swift & Co.) 


Selling Sunbeam (Sunbeam): The Dangerous Mile 
U.S. Air Force The Doug Williams $ 1 O Director, Animation Division including four large sound stages and complete 
{ ) jue rinnis ory { 


Vii West Coast Operation. Gail Papineau square feet of floor space in two studio buildings 


Smith); Harmony House (Sears’); Music for You Branch Office: 912 S. Woodward Ave.. Birming production lacilities with latest equipment, Holly 
Church (Hammond Organ); They Grow Up Fast Mich. I. M Hopwood n char wood Compl te facilities of ¢ haplin lot, mclodin 
(Athletic Institute) SLIDEFILMS: Plan To Sell Date of Oreanisation: 1908 0 buildings which house complete production and 
Vore Ice Cream The Front Laine (,oine Your 

Wa How To Bu Veat Swilt & Co.): Black Robert kirinberg, Pre 


White TV, Diamonds In You Backyard, Listenin Chicago Studio RECENT PRODUCTIONS AND SPONSORS 


Magi The Motorola All-Stars, Music To You Masry W. Lamet. Wice-Prdcident MOTION Pit } Ores eriodn 
laste (Motorola, Inc.); Cooking Is Fun—Indoor . VMainten 
and Out Evaporated Milk Assen ); Creating lee Jack \. Fenimore Executive ve 
make Sales, Anow Your Flakemast: lundamen Manny Paull lrt Divecté 

tals of Air-Conditioning (Carrier ¢ orp.); Sell Dick Hertel, Supervising Edito , 
Quality All the Way (Cluett Peabody); Beginnin Wayman Robertson, Recordin Ma pre 0 (American Bakers Assn.) rt rae \met 


o.): Clearin e Story | 
Wrestlin (Athletic Institute): Listen To The Lawrence Stein, Comptroller an Marietta Go,); ¢ ‘ Clear 


mimation laciuities 


diner incl 
earch (USAF) The lee rear ey Par 


rafinned Carton Assn 


Woman, Dishwashers Mean Business. Dishwasher Hollywood Studio ine Machine Corp.) ennessee AY ( lonnessee 
Hand 1 Hatful of Headlines, Headlines on Pa David Garber, Mer. WW i Coa peration Products ¢ orp), Gren 

vade, Sell More Water Heaters in '56. 3 for the Gail Papin wu, Directs f 

Bie Mone Pick l p 0 (Hotpoint) Ve for Value Davicl Savitt, ASC 

Carrier Corp.) The Fresh Lool \. O} Smith) James (Reilly, S§ 





POLITICS OR PRODUCTION! LOOK TO THE STUDIO LIGHTING COMPANY 











a 


ae 
7) CATIONAL Ee. 
ry 





This is the 1952 National Political Convention Hall—Chicago. 


We lighted it for Motion Pictures and TY. 








Five previous National Political conventions were lighted by us. 


} 
If you produce films or television—you also can take the f- f Sy 
guesswork out of your next job, big or little. Join the Nation's , yo ) Uggan La 


Leaders in looking to The Studio Lighting Company for expe- 






rience, when and where results count. 


Beal eee elie Mici nai. lcm o1ep 


2212 North Halsted Street, Chicago 14, Illinois 
Phone: EAstgate 7-2800 


LIGHTING EQUIPMENT — GENERATORS — 37 YEARS OF EXPERIENCE 





METROPOLITAN CHICAGO 


KLING FILM PRODUCTIONS 


(GE). SLIDEFILMS Research St 
Smith Co.) (il Laundi Cente 
COMMERCIALS for Chevrolet, Dodg 
Swilt, Hamitton Washer x Dr 
Hamilton Beach, Kellogg, Procte 
labcin Nervine 


American Dairy Assn 


MERVIN W. La RUE, INC. 
159 F. Chicago Avenue, Chicago Il, ilu 
Phone; SUperior 7-8056-7 
Date of Organization: 1940 
Mervin W. La Kue 
joanna La Kue | 


(Charles liard, ela 
SERVICES 


production md utilization of motio 


Primarily consultant 


illustration in medical held exclusive! 

of audio visual equipment in th held « 
CILITIES: Exceptional tor ork im thi 
plosion prool camera ind lighting equips 
surgery—special macroscopi md microscopi 
tion camera equipuM nt mimation sta 
lapse recording, etc,, im addition 
equipment 

RECENT PRODUCTIONS AND 
MOTION PICTURES: Succinych 


Convulsave Therap Repair of 


SPONSORS 


cation of Shouldey (cptne ol eric 
surgery—four made thi kt 
Valve (another ot seri on heart 
made this year); Hernia in Infane 
others in series on pediatrn urge! 
Therapy (first basic introductor i me 


j ‘ the 
subject in conduction or lu il are j 


LEWIS & MARTIN FILMS INC. 
1441 N. Wells Street, Chicago 10, Hl 
Phom WHiitehall 4.7477 
Date of Organization: 4; 

Martin Schimidhoter, Pr 
Herschell G. Lewis, 5 

Arthur Kaplan, Ve 

Lou Kravitz, Director 

Jean Chandler, Casting D 
Al Muenvzer, Chief Editor 
Rudy Bratt, Floor Mana 

SERVICES: Producers of industrial 


and public relations motion pictures 


trainin 
lidefiim 
television programs ind commercial cript ser 
ice; studio rental FACILITIES: lwo stage ) 
ic. x 100 tt. and 60 It. x 100 Tt 


ment and artists; 55mm and lomm photograph 


mimation depart 
and sound equipment, creative tall till depart 
ment and laboratory 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Florsh s/ ‘ 
(Florsheim Shoe Co.); The Health Ce Amal 
gamated Clothing Workers) SLIDEPILMS 
Lighting With Moe Light (Moe Liveht Co lini 
Beit Bearim Link-Belt Go.); Star Salesn 


1956 (Helene Curtis Lodustrices 


MIDWEST FILM STUDIOS 

6ROBR No. Clark Street, Chicago 26, Hilino 

Phone: SHeldrake 5.1259 

Date of Organization: 1947 

Alfred K. Levy, Production Mar 
SERVICES: Motion picture and lidefilm produ 
tion: research, writing, photography, editin 
FACILITIES: Motion picture and slidefilm equip 
ment 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Disposable Pa Ndi 


OTL SCTHINGS ) Comparative 
Pay Bird Bowtie 
load ‘ lmmer Via / 
he hutwure 


Washers 
Plasterers Assoc.); Boxcar 
SLIDEFILM Plan for 
Delco Div C,eneral Motors) 


(Bendix) 


Stanley Neal Productions, Inc. 
670 North Michigan Ave Chicago. Phone W Hite 
hall 4-3560 


complete listing in New York area 


JOHN OTT PICTURES, INC. 
S> Hibbard Road, Winnetka, Iinoi 
Phone Winnetka 65126 
Date of Organization: 1948 
lohn Ort Pre lent 
in Wright, P luction Manage? 


SERVICES: Time-lapse photography microscopi 
photography and motion picture productions, FA 
CILITIES: Time-lapse greenhouse tudio, sound 
recordin 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Story of Oats in Oatmeal 
Quaker Oat Co lime-Lapse of Tomatoes 
Campbell Soup hex} nation of X-Ra Il and 
iil bastman Kodak Woodland Stor 
(lark Secrets of Lat 


Kimberly 


portions onl Walt Dis 
PELEVISION FILMS: Hou 
weekls 
i equences lor loday, Home and Zoo parade 
WNBO, NK 


me Production 


ay } iy Crarden Cre ndicated ser 


% 
PARAGON PICTURES, INC. 

40 bLastwood Avenue, Evanston, Ilinoi 

Phone DAvis 85900; BRiargate 4-3711 

Date of Organization: 1948 

Robert Laughlin, President 

James bk. Ford, Vice-President 

}. kedgar Kelly, Secretar 

Catherine M. Laughlin, 7 reasures 

Samuel J. Needham, Production Manage 

jane S. Schroyer, Head of Editorial Dept 
SERVICES: Industrial motion pictures slidefilms 
ind [IV commercial FACILITIES Fully 
equipped sound stage, 40 ft. x 80 f{t., magnetic and 
iwiable density optical recording systems, confer 
ence and screening rooms, editing and still labora 
tory lacilitu 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Pianorama (The Rudolph 
Wurlitzer Compan Combine at Home and 
lbroad «< Company); Consumer Educa 
on (TN s for University of Illinois). SLIDI 
FILMS: Powered for Progre (Butler Bros.); Fatal 


Hiour (Zurich-American Insurance Companies) 


PILOT PRODUCTIONS, INC. 
6419 No. California Ave., Chicago 45, Mlinois 
Phone \Mbassador 24141 
Date of Oreanization 1940 
Incorporated November 1, 1952 
Robert Isely, President 
bk. O'Brien, Exec. Vice-President-Treasures 
L.. Dedrick, Vice-President—Production 
I tjoroughl, Secretary 
SERVICE: lomm motion, 55mm sound slidefilms 
ndustrial and illustrative stull photography, lomm 
tape recording FACILITLES: Complete produc 
tion tacilities exc pt lomm laboratory. 3500 wy. it 
ft stucho space 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Men and Machi ind 
ii as Bu Clark | juipment Go Plann 
Assan or Illinous 
Belmont National Bank) 
SLIDEFILM 
Clark Equipment Co.) 


Chicago Industrial Ady 
lool Works): Bankin 

Tank Production (Culligwan, Inc 
Ne n fhe 


PRODUCERS FILM STUDIOS 
40 Lake Shore Drive, Chicago, Illinois 
Phone: WHitehall 3-1440 


Date of Organization: June, 1946 

Jack H. Lieb, President 

Warren Lieb, Production Supervisor 
Walter A. Hotz, Chief of Sound Departme 
Elaine HKadis, Script Department 

Larry Johnson, Director 

Elsie Kerbin, Film Librarian 


SERVICES: ¢ omplete 355mm and l6mm motion 
picture production for industry, television, train 
ing and educational use Specialist in IV spots 
FACILITIES: 35mm and l6mm sound camera 


} 


equipment sound stages, cutting rooms, dollys 
mobile unit for location, music libraries Specialists 
in titles and animation Complete R¢ \ optical and 
magnetic recording equipment for both l6mm and 
$omm 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Do It Now Swift and 
Co.); The Lure of- Fishing in Kentucky (State of 
Kentuck, The Nyack Brid 
sregates Corp Ind Away We Go (Sylvania Ele 
Vemonal Bronze (Bronze Ii 

PELEVISION FILMS: 49 for Chicago Union 
Stock Yards (for Gene K. Walker Productions 
13 of Whittemore & Lowe piano team IV COM 
MERCTIALS Deep Magi Robin Hood 
Flour Criminal Political Spots 
O'Hem Mayor Daley Safety Trafic Talk 


Construction Ag 


iri Products 


Investigation 


Reid H. Ray Film Industries, Inc. 
08 So. LaSalle Street, Chicago, Illinois. Phone 
Financial 6-0897. Frank Balkin, in charge 


see complete listing in St. Paul area) 


* 
SARRA, INC. 
16 East Ontario Street, Chicago 11, Ilinois 
Phone: WHitehall 4-5151 
00 East 56th Street, New York 22, N.Y 
Phone: MUrray Hill 8-0085 
Date of Organization: 1937 
(At New York City Studios 
Valentino Sarra, President 
Morris Behrend, General Mana 
John Henderson IL, Producer-Directo 
Robert Jenness, Director 
Rex Cox, Director 
Stanley Johnson, Directoy 
(,eorge Altman, Chief Editor 
David Fletcher, Art Directoy 
(At Chicago Studios) 
Michael Stehney, Production Mana 
Marvin Bailey, Service Manager 
Karl Oeser, Director 
Norman Schickedanz, Director 
John Brix, Director 
Helen Krupka, Scenario Supervisor 
C-eorge DeDecker, Art Director 
Harold Lignell, Laboratory Manage 


SERVICES: Creation and production of 


pictures, slidefilms and television commercials for 


motion 


sales, sales training product promotion and infor 
mation, employee training and indoctrination 
ilety training and promotion, public information 
Armed Forces training subjects. FACILITIES 
Sound stage lOmm and 35mm motion picture 
cameras; still photographic equipment and pet 
sonnel lomm and 35mm = editin lomm and 
mm processing laboratory wt and animation 


creative stati 
RECENT PRODUCTIONS AND 
MOLION PICTURES: Partners 
Can lo Keep in Touch 


SPONSORS 
Krowet 
Ke llogg Switchboard & 


n Satel 
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Supply Co.): So You're New Around Here, Acci 


dents Can Happen (National Safety Council) 
SLIDEFILMS: The New Sealy Posturepedic Foam 
Rubber Story: The Con-Sealy Bed Story (Sealy. 
Inc.); The Martin-Senour Story (Martin-Senour 
Co.); The Shelbys Go to Hammondsport | Taylor 
Wine Co.) PV COMMERCIALS: for American 
Dental Association, American Dairy 
Quaker Oats, Anheuser-Busch, Seven-Up Bottling 
Co., Monsanto Chemical Company 


\ssociation 


TELECINE FILM STUDIOS, INC. 
100 S. Northwest Highway, Park Ridge 
Phone TA 35-1418 
Date of Organization: 1952 
President 
June A. Friend, Secretary 


Illinois 


byron L. Friend 
Treasure? 
William Sprague, Production Manager 
Henry Ball, Facilities Vanage? 


Dale Sharkey. Director of Photography 


SERVICES: Motion pictures for television and in 
dustry in color or bkw; TV commercials; studio 
and location work; complete packaging service 
complete interlock 
FACILITIES: Multiple 


camera continuous shooting motion picture equip 


l6mm editing: re-recording 


screening and recording 
ment. lomm cameras, lo6mm magnetic sound re 
cording, sound stage 30 ft. by 45 ft., four channel 
interlock recording 
complete lighting equipment for both studio and 


re-recording, four channel 


location work 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Smiling Pitcher (Pe 
kins Products Co.); Impact (lumpane Corp.) 
Mart Corp.) 


broack asting Co.) 


Colossus of Chicago (Merchandise 
400 Parade Safari (National 
The Centennial Stor (Sigma Chi Fraternity) 


% 

VOGUE-WRIGHT STUDIOS 
(Division of Electrographic Corp.) 
169 FE. Ohio street, Chicago 11 
MOhawk 4-5600 
branch Ofheces: 225 Fourth Avenue, New York 


N. Y. Phone: ALgonquin 4-3400, Louis Kaep 
I ice Pre side nt. 


Illinois 
Phone 


Date of Organization: 193] 

Albert W. Dungan, President of Electrographic 
Corporation and 
Siudios 


Manager of Vogue-Wright 
Clinton Conrad, Executive Vice-President 
William Faivre, Vice-President and Gen. Mer. 
James E. Holmes, Manager, Film Division 

Jack Conrad, Production Manager 


SERVICES 


slide, television shorts and commercials 


Motion pictures, slide-motion, sound 
charts 
manuals, booklets; films on industrial sales and per 


sonnel training, safety, public and civic relations 


FACILITIES: 150,000 square feet of floor space 
Chicago; 40,000 square feet, New York. Staff of 
250 employees, complete motion picture and slide 
film equipment. Sound stage, editing, animation 
creative statl 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES Modern Trends in the 
Bedding Plant Business (George |. Ball); Vacation 
Safety (National Safety Council); Ouestioning 
Witnesses and Drivers (National Assoc of Auto 
Mutual Ins. ( ompanies) The Long 
Corridor (Zenith Radio Corp.) It's Up To You 
International Harvester), SLIDEFILMS: Test to 
Sell (Firestone Tire and Rubber Co.); Lead With 
the Ace (Dixie Products); Take Another Look 
Hardware Mutuals); The One Best Way (Inter 
national Harvester): This is Stewart Warner (Stew 


motive 


wt Warner); and others 


6TH ANNUAL 





WILDING PICTURE PRODUCTIONS, INC. 


1345 Argyle Street, Chicago 40, Illinois 


Phone: LOngbeach 1-8410 


Date of Organization: 1914 


Incorpuration: 1927 


BRANCH OFFICES 


New York: 385 Madison Ave., New York, N. ¥ 
Phone: PLaza 9-0854. T. H. Westermann, Vice 
President 


Derrorr: 4925 Cadieux Road, Detroit, Michigan 
Phone IUxedo 2-3740. Don Calhoun, Vice 


President 


Crurvetann: 1OL0 Euclid Bldg, Cleveland, Ohio 


Phone lower 1-0440. Dean Cothn, District 
Vanage) 

PITTSBURGH 129 Fourth Ave Pittsburgh, Pa 
Phone: GRant 1-6240 Ralph Maitland, in 
char 


Cincinnati: 617 Vine St., Cincinnati, Ohio. Phon 
Garhield 0477. R. I MoMillan n chai 


Cuicaco: Address given above. Jack Rheinstrom 
Vice-President 


Sr. Louts 4940 Lindell Blvd., St. Louis, Mo 


Phone JE flerson 5-7422. Jack Robertson, in 
charge. (Under supervision of Jack Rhein 
strom.) 


Hotitywoon: 5981 Venice Blvd., Hollywood, Cali 


fornia. Phone: Webster 8-0183. John Oser, in 


charge 


( H. Bradheld, fr President 
H. W. Fish, Executive Vice-President 

Lang S. Thompson, Vice-President, Sale 

J. A. Kellock, Vice-President, Production 
( Bb. Hatcher, Secretar Treasurer 

M. W. Gibney, Production Development Dept 
| M. Constable, Production Development Dept 
Walter Tinkham, Executive Assistant 

Jerome ©. Diebold, Manager, Navy Service 
Harold A. Witt, Manager, Air Force Services 
Harold Kinzle, Laborato 
Gilbert Lee lrt Directoy 
| 1 Dickert, Recording Director 
\. J. Bradford, Customer Service 


Superintendent 


Equipme ni 
Vanager, Slidefilm De pt 
Idvertisin Sale 


G. Duncan Taylor 


Jack A. Krieger 


Promotion 


SERVICES: Creators and producers of sound mo 
tion pictures and sound slidefilms designed for 
business, industry, education, and television ap 
plication and complete live Stage shows and pre 


sentations tor 
FACILITIES Othce and Main Studios 
60.000 “y ft. of tloor space "27 OOO “y it 


over to three stages, 200 x 75, 100 x 70 and 100 x 50 


conventions and sales meetings 


given 


{t.; remainder to administrative and creative offices 
still and motion laboratories optical and anima 
tion departments art studio Mrcening rooms 
sound ce partment, film vaults, carpenter shop and 


other departments 


Derroir: Wilding’s studio operations in this city 
have recently been expanded and now are housed 
in a modern building constructed especially for 
building 


motion picture production Ihe new 


contains administrative othces, sales and graphic 
arts departments, two large sound stages (total 
ling 8,000 square feet) and screening rooms. The 
sound stages are separated with sliding doors to 
permit them to function independently or as oné 
large sound stage. All motion picture equipment 
cameras, lights, etc., are available at this new in 


stallation 
New Yoru: Sales and administrative othe 


“Mricent 


ing facilities and a complete staff for creating and 


PRODUCTION REVIEW 


producing television films and motion pictures 
Hottywoon: Sales and administrative othees, sound 
Stage, screening room and all other equipment for 
motion picture production 

Wilding also maintains sales ofhces and screening 
facilities in Cleveland, Cincinnati, St. Louis and 
in Pittsburgh 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES; 1956 new passenger car 
and truck announcement films in) Cinemascope 
(Ford Motor Co.); Tim's Choice (Deere & Co.) 
Ven, Ideas and Money (Continental Ulinois Na 
tional Bank and Trust Co, of Chicago); This 
Chicago (Chicago Association of Commerce & In 
dustry): 4 Dedication to Justice (American Bat 
Association); Production S118 
© bkibre CGo.): Land of Plenty Coodvyear ‘Tire & 
Rubber Co.) Ifjter the Harvest the Board of 
lrade of the City of Chicago); The Case of Officer 
Hallibrand (the Ohio Oil Co); Broad Land—Nar 
row Water (Ulinois Bell Telephone Co.); Yours to 
Keep (U.S. Savings Loan League): The Greatest 
(,00d 1 he Viracle of Feedin 
lmerica Swilt & Co): The Car ind Feeding of 
Buyers Republic Steel Corp); Anowimng’s Nol 
Enough (U.S, Steel Corp.). SLIDEFTLMS: Behind 
Locked Doors (Sarwent Lock Co): Mix or Match 
General Electric Co.); Clrents ave Better Than 


(American hitchens ¢ orp.) 


Champion Paper 


I pyohn Co.) 


Customers Decorama 
wick “Trecn Paul Nic Alister \ \sscn ) hinest 
Motor Car in the World 
bord Motor Co.) and numerous other subjects pro 


duced tor a nation-wide clientele during 1955 


Continental Division 


Raphael G. Wolff Studios, Inc. 


108 Orrineton kvanston, Tl Pine 
DAvis 872456. Carl Wester in’ charge 


see complete listing inp Lo 


\venue 


\ngeles area) 





Illinois 


CAVALCADE PRODUCTIONS 
lerrace, Lake Zurich 


Ghkuneral ®O0421 


+ Summit Illinous 


Phone 
Date ol Incorporation 19048 


Dale McCulley, President; Writer Director 

John KE, Meredith, Vice-President; Technical 
Idwviser 

Harold Bb 

Loreen BR 

Charlotte 


Mackenzic 
McCulley, Treasurer 
Kb. Meredith, Castin 


Secretary 


Dhivector 


SERVICES 


pi tures 


Specializing itt lomm color motion 
Covers all phases, beginning with r 
search and following on through utilization, In 
\lso consultation to 
FACILITIES hquip 


ment tor both interior and exterior location shoot 


cludes oriminal music scores 


company film departments 


ing. Excellent sound stages, fully equipped for lip 
synch work, available through rental arrangement 


with large studio. lomm editing tacilities 


RECENT PRODUCTIONS SPONSORS 
MOTION PICTURES Christ 
(Scripture Press Foundation); Out of the Night 
The Street (Pacihe Garden Mission); The Accela 
for (Inhleo, Inc): Lord of Al Ihe King's Col 


lege.) 


AND 


( hampions for 


New World Productions 
24 N. Glenwood Street, Peoria, Il 


(sen complete listing in North Hollywood area) 


(LISTINGS CONTINUED ON FOLLOWING PAGE) 





WEST CENTRAL: ILLINOIS 


Summit Studios 
Karl S. Smith, 147th St. and 108th Ave On 


Park, Illinois. Phone: Fieldbrook 9-017 


(sere complete listing Fl Paso area 


THE VENARD ORGANIZATION 
115 North Madison Ave Peoria, Ul 
Studio—Highview Road, Fast Peoria, | 
Vheome 12400 


Date of Ong 
«. L. Veward 
Frances B. Venard 

SERVICES: We writ 


al service throughout FACILITIES: $200 square 


anivation 4 


product distribute. Person 
leet of sound stage equipped tor any assign 
ment, large or small 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Something to Crow About 
(The Sears-Roehbuck Foundation): Our Neighbor 
on the Farm (The National Plant Food Institut 

Education Plus—Cooperative Office Practice Ke 

stone Steel & Wire Company Incomplete: Onl 


1955 references submitted 





lowa 


GENERAL PICTURES PRODUCTIONS, INC. 
1702 Keo Way, Des Moin lowa 


Phone: 53-4555 
Date of Organization: 1945 
Kempton Road 
Des Moines, lowa. Phone: 5 
W. K. Niemann, President 
led Sloane, Vice-President 
David H. Bonine, Vice-Pre 
laboratory 
Wim. H. Schultz, Vice-President 
production 
SERVICES: Industrial sales, educational, job train 
ing and civic relations films 
FACILITIES: Sound and color camera and labora 


tory equipment; sound recording and re-recording 


Laboratory 


television subjects 


directon-film, magnetic film, tape; color printing 
editing; creative stafl 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: / Layers from Jungle 
Fowl to Hy-Lines (Uy-line Poultry Farms); What 
do you say? (United ¢ ampaign—Des Moines) The 
Mysteries of Tubeless Tires (Sears, Roebuck & Co 
The 1956 Line of Homko Power Lawn Mowe 
(Western Tool and Stamping Co.) TELEVISION 
FILMS: You Pick ‘Em (Des Moines Register 
Dribune) 





Kansas 


x 


CENTRON CORPORATION, INC. 
West Ninth at Avalon Road, Lawrence 
Viking 3.0400 


in itis 
Phone 
Date of Organization: 1947 
Arthur H. Woll, President and Exec. Produc 
Russell Mosser, Executive Vice-President and 
Treasurer 
Charles Lacey, Secretar und Dire 
Production 
Norman Stuewe, Motion Pictur 
Margaret Travis, Seript and Filn 
Harold Harvey, Director 
Gene Courtney, Director 
Robert Rose, Still Photograph 
Dan Palmquist, Lditin 
SERVICES 


relations, sales 


Motion pictures wnd «slidefilms for 


public training, education and 


television. Subcontracting. Specialized sports photo 
graphy, Specialized color and/or black und whit 


still assignments. Animation and recording service 


clude 60 x 100° x 2 


FACILITIES: New studio and office facilities in 
sound stage, voice studios 


Mitchell and 


Cine Special carneras complete lighting and sound 


editing room wund rooms, et 


quipment for studio and location 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Frambles Friend Spen 
Seedin is Beliewin Missour! 
Assocnition); Rebound (Kansas Services 
lor the Blind): What About Juvenile Delinquen 

! Safe Shop, Why Study Home Economics and 
America Films); You Decide 
hansan's for Right to Work) SOUND SLIDI 
FILMS: Jt Only Money (Continental Oil Co.) 
SLIDEFILMS Junto Safety Serte 
Seri md 35 other filmstrips 
Filo 


coy Chemical Cap.) 


barmet 
Young 


" other 


Senior Satet 


Young America 





Minnesota 


CONTINENTAL FILMS 
(Div. of Midwest Radio-Television, inc.) 
17 South Ninth St, Minneapolis, Minn 
Phom Kk ROMO! 
Date of Organization 1954 
William McNally 
Robert Ridder, President 
Fk. Van Konynenburge, Executive Vice-President 
Paul D. Rusten, Executive Producer 
Don Padilla, Business Manager 
David I Westphal Production Manager 
SERVICES: Writing, direction and production of 


color and black and whit 


Chairman of Board 


motion pictures tor 
business, education, religion and television. Three 
writer-directors together with camera, sound and 
editing staff FACILITIES: 25' x 50° sound studio 
Arriflex, Mitchell and Super 1200 cameras; editing 
interlock projection, synchronous magnetic sound 


recording and mixing 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: More From Every Ac 
(Northrup, King & Co.); Under Control (Fisher 
Governor Co.); New Era of Better Roads (Pioneer 
Engineering); G-20 Granules (The Mackwin Co.) 
Let Us Do Good (Lutheran Wellare Society) r\ 
MOTION PICTURES: Minnesota, U.S.A.—39 TY 
shows (Minnesota Junior Chamber Commerce & 


Minnesota Industries) 


EMPIRE PHOTOSOUND INCORPORATED 
1920 Lyndale Ave. South, Minneapolis 5, Minn 
Phone: PLeasant 2407 

Date ol Incorporation October 1945 

William S. Yale, President 

Charles B. Woehrle 


Catherine Running, Business Manager 


Secretary-lreasures 


Richard Jamieson, Production 
lruman Bjorklund, Creative 
William O'Brien 
Arthur Nicol 
Leshe Blacklock, Camera 
Patrick Des Jarlait, Art 
Delores Paul, Editin 
Warren Rose, Sound 
SERVICES AND FACILITIES 


uipped production facilities for motion pictures 


‘i ript 


Inimation 


Completely eq 


sound slidefilms, television commercials and sales 
Maurer 


Time lapse, slow motion equipment, Editing, and 


meeting presentations lomm camera 


interlock projection Animation, sound recording 
studio 40° x 60° sound stage. Tape and magneti 
film recording, disc and tape music libraries. Pro 
cess screen and arc rear projection 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Parade of Products, 3M 
Today, History of IM Research (Minnesota Min 
ing & Manutacturing Company); /(s Great to be 


| umn da miraire American Legion Na 


tional He sdquarters) Painting the Tow? Arches 
Daniels Midland Company), SOUND SLIDI 
FILMS: Savings in the Atti Western Mineral 
Products Company and Zonolite Company); Let 
Minnesota Mining & Man 
ulacturing Company) Specialization, the Ke ord 


lal} fhout Vacations 


Franklin Manufacturing Company Your Mayr 
quette Money Makers (Marquette Manulacturing 
Company); The General Mills Way (General Mills 
Inc.) TV FILM COMMERCIALS: for Minneap 
olis Brewing Company, General Mills In Mar 
shall-Wells ¢ ompany Russell Miller Milling Com 
pany, First National Bank of Minneapolis, EZ-Way 
Sales Inc., Fisher Nut Company, Lavoris Company 
ind Chevrolet Dealers 


% 


REID H. RAY FILM INDUSTRIES, INC. 
2269 Ford Parkway, St. Paul | 
Phone Midway 9-159% 

branch Ofhees: Chicago 4, Room 1068, 208 
So. LaSalle St., Financial 6-0897, Frank Balkin 
Los Angeles, 8762 Holloway Drive Phone 
CRestview 14080 


Minnesota 


Date of Organization: 1910 


Reid H. Ray, President 

William H. Ringold, Vice-President 
Frank |. Havlicek, Asst. to the Pre 
Alice M. Griswold, Secretary 

I H. Polstuss, Production Manage) 
Clive Bradshaw 
Robert Berg, Art Director 

R. V. Jeffrey, Director of Merchandisi 

John Lang, Sales Manager, Film Ad Dimsion 
Frank Balkin, Manager, Chicago Area 


SERVICES: Motion pictures, slidefilms, T'V com 
mercials (live or animated) screen advertising (na 
FACILITIES: Script depart 


ment, studio, laboratory, titles, animation; com 


Laboratory Superinte 


tional or local sales) 


plete production equipment for 55mm or |l6mm 
black and white, or color; RCA magnetic or 
photographic 35 or 16mm recording 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: A Year to Remember (Mi 
now Farm Service); On the Boardwalk (Cinema 
scope) (Atlantic City Convention Bureau); Magi 
of Mixes (Pillsbury Flour Mills); The Sierra Load 
er (Harnischteger Corp.) Lease for the Future 
(Deere & Company); Jowa on Parade (University 
ol lowa): Power for the Man who Expects More 
Harvester Co.) 


(International {merica Tron 


Frontier (Eri Mining Co.) 





Missouri 


% 


THE CALVIN COMPANY 


1105 Truman Road, Kansas City 6, Missouri 
Phone: HA 1-1254 
Date of Organization: 1951 
Forrest O. Calvin, President 
Lloyd Thompson, Exec. Vice-President 
Larry Sherwood, Vice-Pres Gen. M 
Neal Keehn, V. P. in Charge of Service 
Frank Barhvdt, V. P. in Charge of Productior 
tetty C. Calvin, Secretary-Treasures 
Richard Bulkeley, Production Mana 
James Hash, Comptroller 
Leonard Keck Operations Vanage 
William D. Hedden, Laboratory Supt 
Maxine Covell, Office Manager 

SERVICES 


films: service work and laboratory facilities for 


lémm color sales and sales training 


other producers, universities and television com 


(LISTINGS CONTINUED ON FOLLOWING PAGE 
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What does 
this seal 
mean 


to you? 


To you, the sponsor, it means that the produce 
whose letterhead, advertising, presentations 
and pictures display this seal has been admitted 
to an association of his severest critics — other producers. 
It means he has passed with flying colors stringent 
qualifications of experience, equipment, financial standing 
and professional talent. It means he has wholeheartedly 
endorsed a Code of Fair Practices and a 
Standard Reference contract which cover every 
phase of film selling and production. 
In short, it means “This is an ethical producer, 
on whose word you can depend.” 
It means something else, too. 
In the old-fashioned way, he’s dedicated 
. . he’s dedicated to producing pictures which 
will do the job they're intended to do 


pictures of the best creative and technical quality. 


Be sure the AAFP Seal is on your pictures 


It’s your guaranty! 


AMERICAN ASSOCIATION of FILM 


333 North Michigan Avenue ¢ Chicago, Illinois 


NUMBER 1 * VOLUME 17 * 1956 


ASSOCIATION OF 
FILM PRODUCERS, 









Atlas Film Corporation 
Oak Park, Illinois 


Beeland-King Film Productions 
Atlanta, Georgia 


Cinecraft Productions, Inc. 
Cleveland, Ohio 


Condor Films, inc. 
St. Louis, Missouri 


DeFrenes Company 
Philadelphia, Pa. 


Francisco Films 
Chicago, Illinois 


The Jam Handy Organization, Inc. 
Detroit, Michigan 


Kling Film Productions 
Chicago, Illinois 


Mervin W. LaRue, Inc. 
Chicago, Illinois 


Producers Film Studios 
Chicago, Illinois 


Reid H. Ray Film industries 


St. Paul, Minnesota 


Sarra, Inc. 
Chicago, Illinois 


Vogue-Wright Studios 


Chicago, Illinois 


Wilding Picture Productions, inc. 
Chicago, IIlinois 


PRODUCERS, Inc. 
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WEST CENTRAL: MISSOURI 


THE CALVIN COMPANY: 


mercials FACILITIES: Two sound stag 
19,000 a it.: location equipment; laborator 
output ot 25,000,000 ft. black and whit« 

000 it. color a year 


printing; 12 editing rooms; two sound studios with 


Kodachrome proc in 


“x channel eight phono recording equipment 
lor film tape, wax, magnetic film; eight full-time 
directors; creative staff complete music faciliti« 
RECENT PRODUCTIONS AND 
MOLION PICTURES 


SPONSORS 
lFundamental Ol bkarth 
Moving, The Last Mile, Dateline Peoria Cater 
pillar ‘Tractor Co.); The Hungry Hoarde (Dougla 
Chemical Co.); Where in the World (Ouaker Stat 
Oi Refining Co.); Lightning on Order Missouri 
Farmer's Asen.); State of the Union (D-X Sunra 
Oil Co,); Better Basketball (Official Sports Film 
Service); The Magic Bond (Veterans of Foreign 
Wars); Wheels of Progr (C,oodyear Tire & Rub 
Too Busy to Live, Man and Boa Phil 
lips Petroieum Co.); One Among Man A\lleghen 


ber Co.) 


County Community Chest 


CONDOR FILMS, INC. 
1006 Olive Street, St. Louis |, Missouri 
Phone: MAin 1-8876 
Date of Organization: 1951 


Arthur E. Wright, |r, President 

bradford Whitney, Vice-President 

Dean Moore, Production Manages 

Edgar F. Stevens, Vice-President 

Victor C. Lewis, ft L.C.F.. Chief I hk dit 
SERVICES: Producers of l6mm and S5mm sound 
motion pictures and slidefilms for sales promotion 
ulvertising, public relations, training, tv. Complet 
creative, writing and production stafls. Complete 
productions from script to screen or service work 
i.¢., editing, adding sound and music to films al 


FACILITIES 


lomm Maurer and Bell & 


ready shot Air-conditioned sound 
wage. Soom Mitchell 
Howell cameras. Fearless Panoram dolly. Synchro 
nous magnet recording lomm, 17)40m omm 


yinch, Sixchannel inter-locker mixing l6mm 
17yamm and $5mm Moviolas—picture and sound 
l6mm and S5mm (arc); effects libraries 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES The Beef-Maker (Eli 
Lilly & Co.): Train Radio on the Frisco (Frisco 
Railroad); The Stark Sales Formula (Stark Bro 
Nurseries & Orchards Co.); The Yankee Ba 
hall's Elite (The Coca Cola Co.); The Linden Leaj 
College) 1\ COMMERCIALS 


lor: Ralston Purina ¢ ompany, United Van Lines 


(Lindenwood 


Lion Oil Company, Tums, Bardenheier's Wines 
Criesedieck Brothers Beer, Color-Flyte and Royal 


dinnerware, and many others 


The Jam Handy Organization, Inc. 
1578 Lindell Bivd., St 
(see complet listing in Detroit, Mich, area) 


HARDCASTLE FILMS 
25 So. Kemiston Ave., St. Louis 5, Mo 
Phone: Parkview 6.0202 


Louis, Missouri 


Date of Organization: 1950 

J. H. Hardcastle, Producer 

Cc. E Lalbott, Photography 

Richard Hardcastle, Editorial 

Richard Hardcastle, |r., Production 
SERVICES 


commercials of all types 


Motion pictures, slidefilm md T\ 
nivertusing publre re 
lations, sales industrial training, civic, religious 


FACILITLES: ¢ omple te Somm and 
l6mm equipment 


fund raising 


sour stage editing rooms 


portable lighting and recording equipment for 


location production 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES More Food for Your 
Mone Dairy Council of St. Louis); Babies Like 
» kat (Social Science Films); Sub-Assembly of the 
Overhead Door, Job Installation (Overhead Door 
( orp.) Bie Game Trails (Vitronic, Ine SLIDI 
FILMS lavern lactiu Merchandinanege School 

Anheuser-Busch i Nothin Doe it Like 

Up, Unit Advertinn I he Seven-Up Co.) “TV 
COMMERCIALS Ripley Clothes McMahon 


Pontiac, Trigg Mercury 


Wilding Picture Productions, Inc. 
“40 Lindell Boulevard, St. Louis, Mo. Phone 

jt flerson »~ 4/422 Jack Robertson in’ charge 
under supervision of Jack Rheinstrom 


ae complete listing in the Chicago area.) 





Wisconsin 


Douglas Productions 
o. Jackson, Milwaukee, Wis. Phone 


way 2.5080 


BRoad 


(sec complet listing in Chicago area) 


FILM ARTS PRODUCTIONS, INC. 


1032 N. Sixth Street, Milwaukee 3, Wisconsin 
Phones: BR 6-5670 
Date of Organization 1927 
\. Kk. Hadley, President 
Harlan P. Croy, General Manager, 11 
Walter Immekus, Photograph 
Gaylord Clark, Laboratory 
A\lired Zemlo, Sound Recordin 
Charles Koehler. Slide Production 
SERVICES 


training motion pictures 


lomm and 35mm industrial, sales 
sound slidefilms; slides 
['V commercials and shorts. Complete l6mm and 


FACILITIES 


Somm cameras; lighting equipment for studio or 


mm lab service limm and 


location; stock and special sets; recording facili 
ties (magnetic, dis ind film 16 and 535mm 
O00 sq. tt rt 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES Milk is our Business 
(Golden Guernsey Dairy Cooperative); Outboard 
Odyssey (Outboard Boating Club of America) 
Life Line (Macwhyte Wire Rope Co.), SLIDI 
FILMS: Js This Your Life (Million Dollar Round 
lable of Insurance Agents); We Anow What Your 
Customers Want (Hansen Glove Corp.) Masse) 


shooting staye 


Harris 50 Tractor (Massey-Harris-Ferguson, Inc.) 


Success Story (AllisChalmers Mig. Co.) 


National Advertisers Association 
Checklist for Clients & Producers 


* An outline of the responsibilities shared 
by film sponsors and producers was pub 
lished by the Association of National Ad 
vertisers, from data prepared by its Films 
Committee with O,. H. Coelln, publisher 
ot Business SCREEN, serving as liaison to 
producers. Currently being revised, “The 
Check-List of Client and Sponsor Respon 
sibilities in the Production of Motion Pix 
tures” offers clear-cut advice on what the 
film buyer and his producer should do to 
wssure successful creative and production 
etlorts 

The outline ranges through prepara 
tory stages, into actual production and 
laboratory phases and into the ultimate 
goal of distribution to intended audiences 
Write the Association of National Advert 
Avenue, New 


York 17 to reserve yout! copy ol the new 


tisers, Ime 285 Madison 


edition. Published price was not available 


at press tine 


Arizona 


CANYON FILMS OF ARIZONA 


834 North Seventh Ave \rizor 
Phone A\Lpine 2-1719 


Phoenis 


Date of Organization: 1955 


Raymond Boley, Owner-Production Mana 
Bob Alle n Owne Director of Phot jorapn 


SERVICES: Commercial motion picture producers 


flor industry television, advertising ind = ed 
wation. TV spots, sound slidefilms. Contact ed 
iting and shooting for other producers, Animation 
Dept FACILITIES 


complete sound recording facilities, magnetic film 
Portable 


Script Sound stage ind 


ind tape, disc cutting lighting. Syne 
hronous cameras and recorders. Complete editing 
dept. including sound cutting. Interlock projection 


ind recording |6mm or 35mm 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Phoentx—Your Ci Cats 
of Phoenix); Pattern for Progre Arizona Publi 
Service Company); Fabulous Fashion kd Pool 
ind Associates); They Live Again, Rehabilitation 


of the Blind (Arizona Dept ot Weltare 





Texas 


JAMIESON FILM COMPANY 


1825 Bryan Street, Dallas 4 
Phone IT Ennison 8158 


lexas 


Date of Organization: 1916 


Bruce Jamieson, Business Manage) 
Hugh \ 
Jerry Dickinson, TV Production Manager 
Raymond Redd, Laboratory Manage? 
Robert A. Green, Writing Department 
Taylor Branch, Production Supervisor 
Bob Alcott, Camera Department 

Robert Redd, Editing Department 

John Beasley, Art Department 

Frank Sloan, Sound Department 


Jamieson Jr Production Manager 


SERVICES: Industrial, educational, training and 
public relations motion pictures, 16mm and 35mm 
filmed television programs and I'V commercials 
sound recording and color printing services. FA 
CILITIES: Studio and sound stage, RCA l6mm 
ind 35mm sound channels; editing, printing and 
processing l6mm and 35mm Kodachrome printing 
with scene-to-scene color correction Animation 


creative staff 


RECENT PRODUCTIONS AND 
MOTION PICTURES: U. 8. Navy 
elopment Film — Confidential 
\ircralt); 3 U. 8S. Aur Force 
Films Secret 
Progress (South Carolina Electric Co-operatives) 
To Walk Alone (Scottish Rite Hospital) The 
Modern Way Naturally (Southern Union Gas) 
Tax Form Information Film (U. § 


SPONSORS 
lircraft De 
(Chance Vought 
lircraft Development 


(Convair Aircraft); Lines of 


lreasury De 
partment); 4d Revolution in Modern Living (Con 
Lowe! Rio 
Grande Chamber of Commerce); 1955 Texas State 
Faw (State Faw of Texas Natural Re 
sources 10) minute (lexas Gulf Sul 
PELEVISION FILMS: 52 programs of 
lexas in Review” (Humble Oil & Refining Co 
PV COMMERCIALS: for the Borden Company 
Humble Oil & Refining Co., Phoenix Sewing Ma 


Magnolia Petroleum Company 


solidated Frozven Foods) Vag Valle \ 


l« \A5) 
version 


phur) 


chines Chrysler 


{ orporation, et 


BUSINESS SCREEN MAGAZINE 
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SOUTHWEST FILM CENTER 
(Film production facilities of 
SOUTHWEST FILM LABORATORY, INC.) 


2015 Young Street, Dallas, Texas 

Phone: Riverside 6782 

Date of Organization: May, 1950 

Irvin Gans, President 

Jack A Hopper Vice Pres..Tech. Consultant 


Curt Poe, Executive Produces 
Lloyd B 
Robert F 
Bob Duncan, Continurty « 
Oliver H. Oliver 
Roy Fridge, Art 
SERVICES 


industrial color films 


Abernathe y Director of Photography 
Rogers, Editonal Supervisor 
Sc ript De pt 
Sound Engineer 
Inimation Dept 
lelevision film series, commercial and 


FACILITIES: 3200 tt 


complete narration and 


sound 
stage dubbing scoring 
studios, l6mm Mitchell and Arriflex cameras, Mag 
nasync and Magnecord magnetic recorders, Maurer 
Optical recorder, complete processing and printing 
laboratory 
RECENT 

MOTION 


Chamber of Commerce) 


PRODUCTIONS AND SPONSORS 
PICTURES: Big “D" USA (Dallas 
IV PROGRAMS: Texas 
Rasslin (Ed McLemore Sportatorium); Telephone 
Spotlight on Texas Advertising); Tele 
Spotlight on Missourt (S. W. Bell Tel 
IV COMMERCIAI Magnolia Sales 
(Magnolia Petroleum Co.) 


SUMMIT STUDIOS 


(Gardner 
phone 


phone Co.) 


8316 Diana Drive, El Paso, Texas 
Phone 6-3920 
Date of Organization: 1955 


BRANCH OFPICE 

147th St. and 108th Ave 
Fieldbrook 9-0177 
charge) 


Orland Park, Ili 
Phone Karl S. Smith (in 
Director 

James L. Thalheimer, Chief of Sound Dept 
Sherman A. Mullin, Seript Dept. 

Virginia L. Smith, Business Manager 


Lawrence V. Smith 


SERVICES: Complete 35 and 16mm motion pictur 
production for industry, education, television, and 
medicine. Stock shots in black and white and color 
Southwestern representative of a leading animation 
FACII 
Auricons 100 — 600 


producer (Graphic Films Corporation). 


TITIES: 35mm Bell & Howell, 


Bolexes. Air conditioned sound stage and recording 
rooms. Mobile location units available for shoot 
ing in Mexico. Complete lighting facilities. Fully 


equipped time-lapse laboratory. Animation facil 
ities. Projection room 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Hidden Valley (Citys 


of El Paso Park Dept.); Plaza de Toros, Flora and 
Fauna of the Franklin Land of the 
lizards. Cacti Succulents of the 
Desert (Unsponsored) 

TEXAS INDUSTRIAL FILM COMPANY 

2528 North Boulevard, Houston 
JAckson 9-4377 
Date of Organization 


Mountains, 


and Southwest 


lexas 
Phone 


1945 


SERVICES: Industrial training and sales promo 
tion motion pictures, l6omm and 35mm sound 
color; 35mm sound slidefilms. Extensive special 
ived experience in production of insect films 


FACILITIES 


equipment; air-conditioned sound stage; dis 
1 g 


l6mm and 35mm cameras, lighting 
, mag 
netic tape and l6mm optical sound recording 
picture and sound editing; printing equipment for 
l6mm motion pictures and 35mm slidefilms. Per 
sonnel tor direction 


writing editing and sound 


recording 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Low Volume Spraying 
(Hercules Powder Company) Pole Climbing 


(Southwestern Bell 


Telephone Company); South 


6TH ANNUAL 


west Conferens hootha Highlights of 1954 
Humble Oil & Refining 
Unlimited Chemical 
FILMS: Down Through the ) 


tural Cas) 


Company) hie 
Council), SLIDI 
Houston Na 


pnitiers 


I CaS 





+ 
MOUN 


Colorado 


THOS. J. BARBRE 
MOTION PICTURE PRODUCTIONS 


2130 So. Bellaire St., Denver 22, Colorado 
Phone: Skyline 6-1579 

Date of Organization: 1940 

I hos | Barbre, Owner, Manager, Produce) 
Paul Emrich, Recording Director 


Don Hottman 
Lowell B 


SERVICES 


business films. Sales, training, public relations, ad 


Director of Photo raphy 


Switzer, Writer-Director 


Complete production of all types ol 


vertising, educational. Color and black and whit 
and TV entertainment 


FACILITIES 


theater, editing rooms, voice studio, interlock pro 


IV commercial films 


Producer services Sound Stage 
Maurer cameras 
Maurer 


hlm recording 


jection 100,000 watts of lighting 


equipment six-track optical recording 


Magnetic Lape recording, Sound 


truck and generator. Editing, animation and tithing 


rooms, equipment and staff, Recorded music lib 


raries. Stafl organist. Editors script writers 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: United's New Look and 
UAL Training No. 1 (United Air Lines); Another 
Step Ferward (Colorado Fuel & lron Corp.); Two 
Buck Jones (Colorado Game & Fish Dept.); Spill 
at Hungry Horse (U. 8. Bureau of Reclamation) 
Highlights of 1955 (Denver Newspaper Guild) 
The GW Story (Great Western Sugar Co.); Well 


Done (Colorado Fuel & Lron ( orp.) 
RIPPEY, HENDERSON, KOSTKA & CO. 
909 Sherman Street, Denver 4 
A\Coma 2.5601 


( olor ado 
Phone 


Date of Organization: 19435 


Arthur G. Rippey 


Vanaging Partner 


Gilbert Bucknum, Partner, Produce) 

Clair G. Henderson, Partner 

William Kostka, Partner 

Harry A. Lazier, Partner 

Robert R. Powell, Production Supervisor 

Robert G. Zellers, Chief Cameraman 
SERVICES: Industrial and civic relations motion 
pictures, color and sound, both voice-over and 
lip synchronization; sound slidefilms, black and 
white and color FACILITIES: Sound studio 
l6omm cameras, lighting, recording and editing 


equipment; creative staff; art department 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Life From The Land 
(Cargill, Inc.); Colorado, The Favored Land 


( Adolph Coors Co.); Miracle At Your Front Door 
(Minneapolis Star & 
Vetal Forming 


Corp ) 


Extrusion Presses 


(Lake Eri 


I ribune ) 


> 
Presses bLogineering 


SONOCHROME PICTURES 
Street, Denver 7 
FAst 2-3192 


2275 Glencoe 
Phone 


Date 


Colorado 
ol Organization: 1942 
Branch: Multichrome 
760 Gough Street, San Francisco, ¢ 
KR. B Hooper, Owner Producer 

(,corge EF. Perrin, Director of Photo raph 
Herbert McKenney Vultichrome 


Laboratories 


Laboratories 


ililornia 


Owner 


SERVICES: Motion picture and television pro 
ducers. Sound recording, titles, TV Spots, color 
release prints. FACILITIES: Animating and tith 


PRODUCTION REVIEW 


rac hime THA ASV Ee recorders mobile powell 


plant, synchronous cameras, special effects depart 
ment 
RECENT PRODUCTIONS 
MOTION PICTURES: The Utah Story The 
Heart The Utah Story The lalleys 
The Utah Story The Far Denver & 
Rio Grand Western RR); From Snows 
Denver Water Board (Wayne 
Bell System Super-Market (Mt 
Co. and American Tel, & Tel, Co... SHORTS 
ldd Days to Your Holidays (Continental Ai 
Lines): Colored Tels phone Sale (Mit. States Tel 
&® Tel. Co.) Yesterday 
Today (Denver & Rio Grande Western RR) 1\ 
COMMERCIALS lhers Reports Salt lake ¢ 
rip California Zephyr oth Anniversary On 
Chitstmas Holidays (Ball-Davidson 
San Lows Valley Red McClure Potatoes 
(8 spots tor Cecil Conner Agency); Manco Chem 
cal Co. (Prescou-Pils Bread 


(Marshall Robe Tison 


AND SPONSORS 


Gentral 
Corners 
VWelting 
Welch Agency) 
States Tel. & Tel 


Railroad Eneineernn and 


Vacation 
\wency) 
Agency): Sunbeam 


\wency) 


San Francisco and Bay Area 


MARVIN BECKER FILMS 


915 Howard Street, San Francisco $, Calitornia 


Phone: EXbrook 81655 

Date of Organization: 1952 

Marvin bk. Becker, President 

Frank FE. Wulven, Production Manager 
SERVICES: Industrial, documentary, business 
public relations and educational motion pictures 
and slidehims. Television films and commercials 
newsreel coverage, Sound recording. FACILI 
PIES: Creative staff, 16 and $5mm_ production 
equipment, music library, sound stage, lights, sets 
carpenter shop, machine shop, art department 


complete animation department and camera, Edit 
ing and projection rooms and multichannel dub 
bing 

RECENT PRODUCTIONS 
MOTION PICTURES: /955 
the Directors, Packaging 


AND SPONSORS 
Innual Report lo 
and Loading Nails (Co 
Stecl—Div, | S. Steel); Finger 
Printing of WuTsat Yen (A-V Educational Produc 
llameda Dredge (Yuba Construction 
Multhith Dupleation) 


lumbiaCreneva 


tions) The 
Co.) Neu Pechnique nm 
(Col-Gen Steel) 


MOTION PICTURE SERVICE COMPANY 


125 Hyde Street, San Francisco 2, California 

Phone: ORdway 53-9162 

Date of Organization: 1955 

Gerald L. Karski, President, Gen. Maer 

Harold A. Zell, Vice-Pres. in Charge of Prod 

Boris Skopin, Mgr Title Trailer Dept 

Albert Niggemeyer, Mgr. Laboratory Dept 

Henry C. Stowell, Advertising 
SERVICES: Industrial, commercial and public re 
lations films; special announcement and adver 
tising trailers for theatres, business. TV films, spot 
commercials, Distributor of Pacihe Tel & Tel 
theatrical releases in’ Northern Calif FACILI 
PIES: Maurer & Cine Special l6mm cameras 
Standard Bell & Howell 55mm: Lomm Somm 
laboratory; art dept magnetic & optical record 


ing; dubbing equipment sound stage editing 


“qulipin nt tithe XN iMmimation equip rit “Tipt 
torelease print service 
RECENT PRODUCTIONS AND SPONSORS 


MOTION PICTURES: Playgirl 
tions) Miss California 
IV COMMERCIALS 
(Dura Starch) 
(Western 


(Pad 
(Broadway Productions) 
For Sidney Garfield & 


Honig ( (Mopet 


Produc 


Asso 


ciates Advertising 


Airlines ( hampagne blights Italian 


(LISTINGS CONTINUED ON FOLLOWING PAGE) 
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SAN FRANCISCO AREA: 


MOTION PICTURE SERVICE COMPANY: 


Swiss Colony Wines); Gerald Thomas Advertising 
(Cribari Wines) Roy Durstine Co (Alemite 
CD-2) Frederick 1} baker & (Seattle 
Jone Chevrolet Dealers) Honig-Cooper Advertis 
ing (Leslie Salt); Biow-Biern-Tiogo (Lagendort 
Bread); Reinhardt Advertising, In (Kilpatrick 
read) 

(Only 1955 production references 


Associates 


submitted 


GABRIEL MOULIN STUDIOS 
IS] Second Street, San Francisco 5, California 
YUkon 64224 
Date of Organization: 18M 
William Jahnke, Director of Sale 
Ceorge Watson, Producer Director 
George Rickman, Director of Cine 
Val Winkel, Editor 
George Hause, Director, Sound Depa 


Vhaom 


Peter Smith feststant Cameraman 
SERVICES: Every phase of motion picture produc 
tion I AC ILITIES Shooting stage 
feet by 3O feet high 


»» leet by 45 
5mm and lomm camera 
units, complete sound recording facilities lor dis 
tape, magnetic film and l6mm optical sound, re 
cording studio 27 feet by 42 feet, 55mm and l6mm 
projection, animation and editing equipment 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: What's Doing at Pacifu 
Tele phone (Pacitw Tel. & Tel, Co.); The Flyin 
Platform (Hiller SLIDEFILMS 
Increased Sales by Dengen, The Sawa of G 
(Crown Zellerbach Paper Corporation); The 

of Quality (Columbia-Geneva Steel) 


bhe licopters) 


Multichrome Laboratories (Sonochrome) 
760 Gough St., San Francisco, Calif 


(see complete listing in Denver area 


PACIFIC PRODUCTIONS 
114 Mason Street, San Francisco 2, California 
Phone: YUkon 25986 
Date of Organization: 1058 


Donald M. Hatheld, Ph.D. Preside 
General Manage 
James K. Gahan, Production M 


Fred P. Barker, Art Directo 
SERVICES Sponsored public relations, sale do« 
umentary and training films medical film 
Pacihe Cuinettes FACILI 


Maurer and Fastman cameras 


slidefilimns 
ItTiks 


hous tape 


filimstrips 
synchro 
recording system; complete lighting 
sound and silent stages; complete S5mm & 16mm 
editing equipment, animation department crea 


tive stafl; contract script writings 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The New Land, Ran 
land (Shell Chemical ( orp.); Connectors for Di 
tribution Civcwts (Kaiwer Aluminum & Chemical 
(Nursery Metal Pots, In 
Cleft Palate Consultative Panel (Medical Arts Pro 


ductions & University of California) 


( orp.) Plantatners 


W. A. PALMER FILMS, INC. 
6tl Howard Street, San Francisco 5, California 
YUkon 6.5961 
Date of Organization: 1956 
W. A. Palmer, President 
H. BK. Butler, Vice-President lveasu 
Florence H. Dieves, Production Mana 
John Corso, Jr., Laboratory Mana 
Stewart A. Macondray, Recording Fy 
Joseph Pr 


Phone 


Dieves, Camera 


SERVICES: Industrial public relations and sales 


training films television films 


sound §slidefilms 
and spot commercials 


FACILITIES 
tography; Western Electric sound recording system 


kinescope l6émm and 


somo Studio and location pho 
photographic and magnetic, l6mm and 35mm; disc 
ind tape recording, including stereophonic; mul 
tiple channel dubbing and Interlock; color, black 
white printing lomm optical printer Kinescope 
Kecording; 35mm Moviola and editing equip 


ment; animation artist; writers, editors 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Growing Gold (Agricul 
Pudendal Block 
Astra Pharmaceutical Company); 3,000 Farmers 
(Cling Peach Board); Captain Z-RO 
Captain Z-RO Productions, Inc.); The California 
Question (Metropolitan Oakland Area); Newsreel 
1954 (Bechtel Corporation); Snow Shovel (Pacifu 
Captain Ellicott 
(Ford Foundation Omnibus Show); The Atom 
bi Teller, Great Ideas—Dy Idler (National 
lelevision & Radio Center) 


tural Council of California) 


Advisory 


lelephone & Telegraph Co.) 


ALFRED T. PALMER PRODUCTIONS 


180 Bush Street, San Francisco, California 
Phones: Douglas 2-83177-8 


Date ol Organization: 1951 


\lired |. Palmer, Owner, Exec. Produces 
Alexa H. Palmer, Co-Owner, Office Meo 
Pauline ( Has 
Williams 
Issociate Producer-Write 
William Thorp, Associate Producer Write 
Nikola Drakulic, Associate Producer 
M.P.S. Van Lier, Associate Produce 
John Miller, Associate Producer-Director 
Donald L. Palmer & Robert Brooker 
Photography 
David H. Palmer, Sound 
Mark Young, Production 
julia Palmer, Editorial Assistant 


Secretar 


l mmreie I 


SERVICES: Production largely centered in over 
seas projects concerned with the advancement of 
human understanding through the use of motion 
FACILITIES: Complete l6mm produc 


tion and sound studios, reproduction laboratory 


pr tures 


distribution facilities and theatre. Also color and 


black-white still studios, and staff 


RECENT PRODUCTIONS AND 
MOLION PICTURES 


(National Federation of American Shipping) Han 
nibal Victory (tl Ss 


SPONSORS 
imerica Sails the Seas 


Maritime Commission) i 
Dream and A Memory Japan Today, Cargoes for 
Peace Voyage of Discovery (American 
President Lines); Gateway to Japan, Colorful Nik 
ko, Picturesque Japan, Along Japan's Highroad 
Aimono, Holiday in Japan (Japan ‘Travel Bu 
reau); The Romance of Silk (Japan Tourist Asso 
ciation): The Truth Shall Make Men Free, Bayan 
Aon Filipina Ceylon, My Home (The Asia 
Foundation); Fisherman of Japan (Young Ameri 
ca Films): Our Filipino Friends—in the aty, Our 
(World Family 
Iction (Interna 


Funaji 


Filipino Friend im the country 
Forum Films); Young Men of 

tional Junior Chamber of Commerce); Destination 
Hawan (Matson Navigation Co.); An American 
look at Bali In American Looks at Morocco 
in Imeriman Looks at India (World Forum 
Films): Saga of a Ship (World Travel Adventures) 
IN PRODUCTION 1956) Serving the World 
Lines) { Pearl Born 
Japan Tourist Assoc.) in 


American President 
imerman Looks at 
Japar World Forum Films); The Stanvac Story 
Standard Vacuum Oil Co.) 


WALTER A. RIVERS & ASSOCIATES 

60 Market Street, San Francisco 11, California 

Phone: SUtter 1-1284 

Date of Organization: 1949 

Walter A. Rivers, President 

W. G. Rivers, Art Director 

Alice Garrity, Secretary 
SERVICES: General motion picture production 
specializing in films for industry, television, public 
FACILITIES: Sound 
cameras, recording system, film and tape; titles and 


relations and sales training. 


animation; writing; editing and art staff. TV pro 
duction set and lights. 

RECENT PRODUCTIONS AND 
MOTION PICTURES 
Fury (Judson Pacific-Murphy Corp.) 


SPONSORS 
Steel Conquers Nature 

Operation 
Safeguard (Board of Fire Underwriters of Pacific) 
Richmond-San Rafael Bridge Pacific 
Murphy Corp.); Mechanical Brain Demonstration 


(Judson 


(International Business Machines (¢ orp.); Proposi 
tion B (Prop. B. Committee for 5.F. Courthouse) 
Recruiting films and slides (U.S. Air Force) 


% 

GENE K. WALKER PRODUCTIONS 
165 California Street, San Francisco 4, Calif 
Phone: YUkon 6-2891 
Studio at 627 Commercial Street, San Francisco 
YUkon 24181 
Date of Organization: 1938 
Gene kh. Walker, President 
R. F. Scott, Studio Manager 
William H. McDonough, Production Super 
Stedman Chandler, Editorial Supervisor 


Calitornia. Phone 


SERVICES: Complete production services, 16mm 
* 55mm film, sound slidefilms and filmstrips. FA 
CILITIES: 2-story studio building, fully equipped 
for recording, editing, titling and small-set photo 
graphy. 4 recording channels 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: 52 five-min. films—Chicago 
Market Report (Union Stock Yard & Transit Co.) 
Plastics from Petroleum, Detergents from Petro 
leum (Standard Oil Co. of California); Leaner 
Hogs Longer Profits (Union Stock Yark & Transit 
Co.); Flying 1" Gasoline (Tide Water Associated 
Oil Co.) 


The Film Users’ Authoritative 
Guide to Qualified Producers 


* Widespread use of these Annual Pro 
duction Review issues of Business SCREEN 
by leading sponsors, advertising agencies 
trade associations government agencics 
and as a credit reference among track 
sources within the industry, has mace 
this buyers’ guide the largest publication 
in the nontheatrical film industry 

But it is in the quality of the data it 
self, that the Editors have provided the 
Detailed 


facts about these specializing companies 
Zg 


most useful reference available 
reveal the age, character and physical 
size of each organization. Reference data 
ibout recent productions and sponsors is 
your assurance of recent film experience 
ind the nature of work performed, The 
buyer is urged to study each listing care 
fully and to analyze data submitted as to 
films done. Additional reference copies of 
the Production Review are availabk 
while the supply lasts, at $2.00 each 


BUSINESS SCREEN MAGAZINE 












ACADEMY FILMS 
S00) N. Seward St Hollywood, Calif 
Phone Hollywood 20741 
Date of Organization: 1946 
James A. Larsen, President 
Mrs. James Larsen, Vice-President 
Frank Putnam, P. A 
Richard Fontaine, Laboratory Superintendent 


Treasurer & ¢ omptroller 


Mrs. Gordon Gainor, Secretary 


SERVICES: Complete production of motion pic 
tures for commercial, industrial, advertising and 
educational purposes from creative scripts, thru 
photography, art work, animation, recording, re 
recoding to making of finished release prints in 
our own color laboratory. We produce color or 
black & white in 35mm or l6émm from | minute 
I'V spots to hour-long feature films for television 
FACILITIES: Mitchell & Eastman 


Cine cameras, 60 by 100 toot sound stage, Western 


or spe miso;rs 


Electric magnetic & optical recording equipment, 
Moviola editing. Ampex 4 inch tape recorder, 
Bell & Howell printing equipment. Interlock r 
cording film vaults, editing rooms, projection 
rooms 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Train Inp Through the 
Rocky Mountains (Denver & Rio Grande R.R.) 
Train Trip with Dick Sandra (Western Pacifi 
R.R.); They Drive the Lone Haul, Truck Trans 
port on the Long Haul (West Coast Fast Freight) 
To the Uttermost (Air Mail trom God Mission 
lin } 


Academy Pictures, Inc. 
133 S. Fairfax Ave., Los Angeles 36, California 
Phone: WEbster 1-8156 


(see complete listing in New York area) 


ALL SCOPE PICTURES, INC. 


8449 Sunset Boulevard, Hollywood 46, Calif 
Phone: CRestview 4.6945 

Date of Organization: 1946 

Gordon S. Mitchell, President 

Cc. D. Owens, Vice-President 

La Nell B. Mitchell, Secretary-Treasures 

Daniel McManus, Animation Director 

Fred Gately, Director of Photography 

John Hoffman, Film Editor 
SERVICES: Industrial, public relations, education 
al and training films. T'V commercial and theatre 
ad films. Live action, animation and/or stop mo 
FACILITIES: Sound stage, cut 


tng rooms and projection room; animation de 


tion production 


partment 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Four Man Fire Team 
United States Aur Force); Untitled Film No. ] 
Untitled kilm No. 2 (Color) (California Prune & 
Apricot Growers Assn.): Anow Your California 
Bank of America) IV COMMERCIALS: Gene 
ral Paint Corp. (Faze Gloss Enamel); Cinch Prod 
(Cinch Cake Mix, Cinch Corn Bread 
Mix); Coldstream 


ucts, Ine 
Products, Ine (Sunnybank 
Margarine); California Prune & Apricot Growers 
Assn (Sunsweet Prunes) 


(XLNI 


garine) 


Hixson & Jorgensen 
lamales) Kraft Foods Co. (Parkay Mar 


and many others 
Atlas Film Corporation 


1931 Rodney Drive, Hollywood 27, Calif 


see complete listing in Chicago area) 


6TH ANNUAL 


S 


CATE & McGLONE 


1521 Cross Roads of the World 
Hollywood, California 


Phone HOllywwood 5-1L118 


Date of Organization: 1947 


I. W. Cate, Partner 

Fk. D. MeGlone, Partner 

Walter Wise, Writer-Director 
Charles Cahill, Production Manage) 


SERVICES: Motion pictures in the fi ld of human 
communications; industrial relations, public rela 


tions, sales-promotion, sales training, travelogues 


IV productions and commercials, color stock | 


aerial coverage of 
FACILITIES: l6mm 
photographic equipment, portable lighting equip 


library, including extensive 


many areas in the U.S. A 


ment, camera car, creative staff for writing photo 


graphing, directing and editing 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Other Side of the 
Mountain, The Strongest Men Who Ever Lived 
(General Petroleum Corporation); Points East 
(United Air Lines) PV COMMERCIALS: Plym 
outh Dealers, McCulloch Motors 
LaVene, McKenzie) 


(Stromberger 


JACK L. COPELAND & ASSOCIATES 


7465 bigueroa St., Los Angeles 17. Cali 


Phone I Rinity 6581 


Date of Organization: 1955 


Jack L. Copeland, Producer-Directoy 

John M. Stormes, Story Research 

led Velasquez, Art Director 

Elwood Nicholson, Director of Photograph 
Sid Glenar 
Walt Hanneman, A.C.E., Film Editor 
Hoyt Curtin, Composer-Conductor 


Inimator 


Nicholas Carras, ( om poser Conductor 


SERVICES: Scientific, industrial and business films 
requiring high dramatic value and unusual care 
FACILITIES 


equipment lor animation editing music scoring 


in story development Complete 


and sound dubbing. 35mm Eastman Color and 
Technicolor photography and l6mm photography 


both on locations and in the studio 


RECENT PRODUCTIONS AND 
MOTION PICTURES 
Eye to the Unknown (Consolidated Electrodynam 
ws Corp. Public Relations); The Body with the 
Nylon Heart, The Case for the Cord Body Ot | 
du Pont de Nemours Dealer Training Film & Pub 
lic Relations): The Road is Red (California High 
way Safety Council—Public 


SPONSORS 


Dynamic Measurement 


Information) 


DESILU PRODUCTIONS, INC. 


846 No. Cahuenga Blvd., Hollywood 
Phone HQ 9.5981 


1. Cali 


Date of Organization April, 1950 


Desi Arnaz, President 

Martin Leeds, Exec. Vice-President 

kdwin Holly 

Arevie Nelson 
Production 

kdward Feldman, Vice-Pre n Chai 
Com, Di 

Richard Mullord, Manager, Com'l D 


Treasure) 
Vice-Presudent n Chay 


PRODUCTION REVIEW 


SERVICES: Complete production of motion pu 
FACILUTLES: Studios, 35mm 


sound recording, editing, opticals 


tures for all uses 
photography 
proyection rooms 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: 7 Love Lucy 
Beirn-Toigo, Inc. and Young & Rubicam); Ow 
Viss Brooks (Young & Rubicam); December Brids 
(Benton & Bowles); The Line-Up (Ted Bates & 
Company, Inc.); Make Room for Daddy (Grant 
and Sullivan, Stautter, Colwell & Bayles) r\ 
COMMERCIALS: Raleigh Cigarettes (Russell M 
Seeds Co.); Ford Thunderbird (J, Walter Thomp 
son CGo.); Texaco, Frigidaire (Kudner Agency, Ine.) 
Fuller Paints (Young & Rubicam, Ine.); Parker 
Pen (Latham-Laird, Inc.) Motors, Pet 
Milk (Gardner Advertising Co.) 


{ iow 


Doce 


PAT DOWLING PICTURES 
1056 S. Robertson Blvd 
CRestview 11-1656 


Los Angeles $5, Catil 
Phone 
Date of Organization: 1940 
Pat Dowling, Owner 
Thos. J. Stanton, Production Manages 
Ray H. Lockert, Film Editor 

SERVICES 


slidefilms for customers, and production of edu 


Production of motion pictures and 


cational films for our own account for distri 
bution to schools. Editorial and sound work for 
FACILITIES: Studio, art 
editorial facilities and 


company-made — films 
and camera department 
equipment at above address 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES U.S. A. Today” (inte 
The Red Wagon 
(Swift and Company) 


national Harvester Company) 
Livestock and Veat 
Hawatian Soil Builders” (Hawaiian Sugar Plant 
Your Te le phone 


ers’ Assn.); “Using (Farmers’ Un 


derwriters Assn.) 


% 


DUDLEY PICTURES CORPORATION 
Dudley Television Corporation 
and Vistarama, Incorporated 
9908 Santa Monica Blvd, Beverly Hills, Calil 
Phone: CRestview 1-725% BRadshaw 2.2906 
Branch: 501 Madison Ave., New York City 
Foreign Subsidiaries: Dudley Pictures Interna 
Dudley Pictures Int'l 
Dudley Pictures Corp 


tional (Panama) Lad 
(Great Britain) Lad 
of Cuba; Oceanic Pictures Corp 
Cable Address: Dudleypic 
Date of Organization: 1947 
Carl W. Dudley, President 
Don McNamara, Executive Vice-President 
Richard Goldstone 
Bruce Newberry, Vice-President 
Fugene H. Barnes 


Vice -President—Production 


Secretary and Treasures 
Arnold Belgard, Herman Boxer, Joe Anson 

Writers 
\lan Miner 


Divector 


Arnold Belgard, Basil Wrangell 
SERVICES: Industrial, theatrical, educational and 
FACILI 


lights, cutting roor 


television motion pictures and slidefilms 
ITES: Own studio, stage 
sound and color production equipment, cameras 
printing; color film library; creative stall 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Key to the Future (Gen 
eral Motors): The Right to ¢ om pete (Association 
of Amerwan Railroads); The Da of Our Year 
(Union Pacific); Boy with a Knife 
Chest); The Wheel 


(Communits 
Crithn Wheel Co): Future 


Unlimited J/enith Plastics IHEATRICAI 
SHORTS: Wave of the Flag, Fortress of Freedom 
(Warner Brothers) Vistavision Visit Hawai 
Paramount Issrgprnment Tanganytha (Vistarama 
beature 





Los Angeles Times): Backstage with Art Link PAUL HOEFLER PRODUCTIONS 


letter (Calitormia Division of Forestry); Three 7934 Santa Monica Boulevard. 
theatrical trailers and ten THI spots (California 


Division of Forestry); Paper-Mate Pen (Sales Film) 
JERRY FAIRBANKS PRODUCTIONS Touch-Plate Manufacturing Co. (Sales Film) Date of Organization: 1939 
OF CALIFORNIA TELEVISION FILMS: Linkletter and the Kids Paul L. Hoefler, President 

1530 N. Vine St. and 6052 Sunset Boule: ’ Syndication); People fre Funny (Paper-Mat b. M. Bennett, Vice-President 
Hollywood 28, Calif Pens and Toni Co.); Caroline Leonetti Show (Syn Ruby Newstrand, Secretary-Treasurer 
Phone: HOllywood 2.1101 dication) IV COMMERCIALS: Prom, Pamper 
Branch: 520 North Michigan Ave.. Chicago. Il White, Rain Deep Magic, Viv, Sofstyle Curlers 
Kenneth ¢ arpenter, representative Phone Paper-Mate Pen, Wishbone Salad Dressing, IGA 
WHitehall 4.0196 Groceries, Caroline Leonetti Cosmetics 

12 FE. 41st, New York, N.Y., Edward F. Culle MOTION PICTURES: British Columbia (Stand 
representative, Phone MUrray Hill 5-356! GOLDEN KEY PRODUCTIONS, INC. ird Oil Co. of British Columbia); African Journe 
Date of Organization: 1929 1921 Hillhurst, Hollywood, California (Standard Oil Co. of California); The Tuna Stor 
jerry Fairbanks, President Phone: NOrmandy 53-9421 

Donald A. Dewar, Vice-President. Bu Date ol Incorpor ition: December, 1955 
Kobert Scrivner, Sindio Manag Dr. Gen Spiller President, In charee TO 
John McKennon. Production Manage duction MERCURY INTERNATIONAL PICTURES, INC. 
Leo Rosencran Sioy and Creative Tle ( harl S. Davis. Vice t¢ le 6611 Santa Monica Blvd Hollywood 48 

SERVICES: Industrial. theatrical and tel. Ruth Spiller, Audio al Librarian m ¢ Phone: HOllywood 5-1101 


Los Angeles 46, California 


SERVICES: 35mm and 16mm color-sound films on 
1 world-wide basis. FACILITIES: Camera equip 
ment (Mitchell, Bell & Howell) sound truck; studio 
lighting 


(Breast O'Chicken Tuna Company). (Only 1955 


production references submitted.) 


pili ; ; 
motion pictures FACILITIES Full studio ' weeOP Date of Organization: 1948 


cilities; & sound stages; 18 camera units; l6mm ane SERVICES: Production of films trom script to V. E. Ellsworth, President 


creen, Specializing in documentary, training and David L. Monohan. Vice-President 


industrial films on scientific, technological, agri G. C. Cable. Secretary 


josmm including MultiCam proce lomo 

md magnetic sound recordin mad re-recordin 
editing; animation Duoplane Proc lomm cultural, and nutritional subject FACILITIES 
. ! 

mm opticals; film and music librarie SERVICES: Creation and production of feature 


\oimation, titles, miniature sets Special equip 
motion pictures, T'V commercials, industrial film 


irt creative and musi tall ent tor micro inal macrophotogr ipl Coutting 
RECENT PRODUCTIONS AND SPONSORS rooms. Complete equipment owned for production ound slidefilms. For industry, public on organ 
MOTION PICTURES: Ch) V, i al dl f léemm film Stage. Film distribution depart vation Script to finished films, 16 and 35mn 
6 (Chrysler Corp.); Goin me nent color and black and white. Animation, title work 
Davis & Co Ti Geel story board creation, scene design and set con 
th S/ j \/ | RECENT PRODUCTIONS AND SPONSORS truction Tren KUps muintatures special etlects 
%.) or “ a 7 - ‘ j 
, , MOTION PICTURES: Harnessing Nature Vita negative ind = positive cutting FACILITIES 
This Ring (Miller Brewing reedom 
" Schill Laboratori Jersey City) Sione Studio, sound stage, 16 and 35 mm Mitchells, l6mm 
vay (CGrevhound Corp Por 7 ' ' ( Mil , 
(CUNA Mutual Insurance Socict round f _ e n wpe 0 ilw ee Cine-Special, Interior and ogy A ppm 
ol io srain read cw ¢ 0 y : y ) ee) ! 
MERCIALS: for Mathison & Associ ney cition \rt department, creative writing im mn 
oweat Baking Co. L. A The Cotton's Bake projection, 35mm interlock. Cutting room stil 
heer) Db. P. Brother Co Oldsmobile ‘ i " 
} 7 | Baird's Bake Baker Perkins, Saginaw photo department dressing and makeup rooms, acd 
brickeon, Loe (C.hirveles Pacitc tel el j 
Mich The Fountain of Youth (Portable Alumi joining mixing and narrator's booths ‘oman 
FILMCRAFT PRODUCTIONS num irrigation, Vista, Calil lhe Wonder ) ! sound recording Rehearsal facilities \re mn 
B451 Melrose Avenue, Lo \ngecl Wheat Kerne ret ponsored Date ifure incandescent lighting 
Minit O Live 240 Covalda Date Co SLIDEPILMS: Ow P ate 
Wealth (Haseltine Co, L. A RECENT PRODUCTIONS AND SPONSORS 


MOTION PICTURES Paris Follies of 195¢ 
Allied Artists) TELEVISION FILM Frani 
% Fontaine's Showtime” and “Tim McCo PELI 


Ferenz Fodor, Production Super GRAPHIC FILMS CORPORATION VISION COMMERCIALS: Paper-Mate Pens, Kel 
Norman Colbert, Supervising Edit 1618 N. Las Palmas Ave.. Hollvwocd 28 logg Cereals, Purex Corp., Helene Curtis Indus 
SERVIC bs Lelevision theatrical mad | 


busine Phone: HOllywood 7-219] tries, Motorola, Pictsweet, Albers, Sof-Set, Mars 
motion pictures in black and white and color 


‘ ( uw a0 ] 
FACILITIES: Sound stage, editing facilities, back Date of Organization: 1941 


Date ol Oreanization Jusnve 1950 


Isidore Lindenbaum. Pr: lent 
| Charles Straus. | e-Pre ley 


Candy, Lava Soap, Carnation Co., International 


Harvester, Pillsbury, Zee Products, Dri-Mist, et 
lot and complete technical equipment in every Lester Novros, President (Only 


detail, Mobile units for every location require William BK. Hale, Vice-President 

ment, Creative planning department Julius Berllein, Secretary-Treasure) Mode-Art Pictures, Inc. 

RECENT PRODUCTIONS AND SPONSOKS Al Giella. Production Manager (063 Sunset Boulevard, Hollywood 38, California 
TELEVISION FILMS: You Bet Your Life 1 jeil Meisser, Sales Representative (see complete listing in Pittsburgh, Pa. area 


1955 references submitted) 


Soto Plymouth — 6 years, 52 each year to end of SERVICES: Production of animated and live ac MOTION PICTURES FOR INDUSTRY 
current season May, 1956); See Hollywood uv tion films for industry and government. Design 254% Kelton Avenue. Los Angeles 64. Calif 


BRighton 04757 


Louella Parsons (National Sal ) and publication ol booklets, brochures and visual Phone 


% presentations FACILITIES: Animation depart 


ud ou ‘ 
ment including stand for l6mm and 35mm; 35mm Date of Organization \ugust 6, 1944 


THE GEORGE FOX ORGANIZATION Bell & Howell Standard camera: 16 & S5mm Arri Harry O. Hovt. President-Treasurer 
15SOR Crossroads of the World flex camera; 16 & 35mm Moviolas; cutting and Dean Wright, Sales Manager 
Hollywood 28. California creening rooms; permanent animation and live Frank Ragsdale, Production Manager 
Phone: HO 4.2242 iction staffs Edward Gould, Editorial Supervisor 
Date of Organization: 1935 RECENT PRODUCTIONS AND SPONSORS SERVICE: Motion pictures, commercial television 
Geo. & Fox. President MOTION PICTURES: Report on Smog (Stan advertising and short spots with animation edu 
D. BR. Fox. Vice-President ford Research Institute); Quality Control (U.S cational films for schools, religious films, publi 
Donald L. Rothenberg, Production M \irforce); Progress Report (Marquardt Aircraft) relations with accent on use of films. Script 
Mario Mora Editorial Subervisor Company of California (Union Oil) IV COM preparation a specialty FACILITIES: First call 
MERCIALS: Animated subjects for Maytag, Pure on studio with complete 35 & l6mm_ facilities 
Oil, Kellogg (Leo Burnett), and Union Oil (Young RECENT PRODUCTIONS AND SPONSORS 
consumer sales and religious films; television com % Rubicam) . 
mercials and features; FACILITIES: Major studio ; MOTION PICTURES Mainstreet Undersea 
(Knights of Columbus); Water Resources (Com 


SERVICES; Sponsored training public relations 


lighting and camera equipment, tape and film re 


The Jam Handy Organization, Inc. 


cording, dubbing rooms, music scoring, complet 1402 Ridgewood Place, Hollywood 28, California 
editing department, stage facilities, et Phone: HEmpstead 5809. Service office, not 
RECENT PRODUCTIONS AND SPONSORS iles. Melvin Bassett, Production 

VOTION PICTURES: Weekly theatrical tra see complete listing in Detroit, Mich 


monwealth Development Corporation); Honeybee 
Bees and Their Habits. Ipiculture (Educational 
Filmes Distributed by Allen-Moore) 


rea) (LISTINGS CONTINUE ON PAGE 130) 
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oc e e SINCE L9Q ‘ --- the name of 


HOLLYWOOD FILM ENTER PRISES 


sa has been synonymous with | 


Over the past YEARS, we have received 


hundreds of recommendations 
like these... 





















The OLDEST 16mm Film Laboratory 
is now first with the NEWEST! 


Hollywood Film offers the newest facilities 
in the 16mm field, with advanced methods and 
special equipment that enable us to offer 





quality and service unequalled anywhere. 
Included among our new editing services are 
zero cuts and variable length dissolves from 
12 to 96 frames to provide perfect fades and 
dissolves, without cutting the original scene. 


COMPLETE 16mm Laboratory Service... 


Reduction and Contact Printing 


Negative Developing and 
Reversal Processing 


Release Prints in Color or 
Black-and-White 


Kodachrome Duplicating 
Shipping & Receiving Service 
Free Projection Service 


Free Editing Rooms and 
Storage Vaults 


The Oldest and Most Experienced 16mm Pilm Laboratory 
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NEW WORLD PRODUCTIONS 

19275 Ventura Bivd., North Hollywood, Calif 
rhones: ST. 74674 

Branches: 224 N. Glenwood Se Peoria, Il 
nois, Sales. 49 West 12th Street, Ne York 
N. Y., P. Robinson, Sales. Statier Bidg., Boston 
Mass., N.W. Russo, Sales. OO11 Sth St, N.I 
Seattle, G. Newton, Sales 


Date of Organization: 1959 


led Robinson, in Charwe of Produ 
fom Atkins, Production Manager 
Phil Robinson, Director 

Art Moore 
Sterling Barnett, Head Camera Depa 
Jack Johnston, Camera 

Robert Hemmig, Camera 

Technical D 


tnimation Director 


Loren Steadman 


SERVICES 


shidefilms. Live 


limm & 35mm motion picture 


sound action Animated = cat 


Documentary industrial feature hin 
FACILITIES: Studio, camera and lighting 


ment, Animation ce partment, creative staff 


tons 


equip 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Steel Builds the West 
(Kethlehem Pacific Coast Steel); Nature's Re 
(johnston Pump Co.) 4 How (Amalgamated 
Meat Cutters Union) Nike (Douglas Aircraft 
Nobel Prix (1V- Documentary) 


% 


PARTHENON PICTURES 


2625 ‘Temple St., Hollywood 39, Calif 


Phone: DUnkirk 5-591] 


Date of Organization: 1954 


kastern Production Othce: Il t 42nd Street 
New York 

Charles Palmer, Exec, Produce 

John BE. KR. McDougall, Assoc, Produc 
Senior Director 

Jack Meakin, Assoc, Produces Music D 

Ted (W. 'T.) Palmer, Gen. Mana 

Norman K. Doyle, Production Mana 

Robert |. Martin, Senior Camera 

Pete Kalian, Senior Camera lomm 

Banks Murray, Staff) Writer-Directoy 

Don Livingston, Staff Writer Director 

Sam Farnsworth, Senior Researcher 


SERVICES: Documentary films for busines No 
IV Series or commercials) Lheatrical production 
under Lasky-Parthenon tithe FACILITIES: Own 
sound stage (main stage YO x 100° x 26° headroom 
Insert Stage utiached lot tor quick pickup ex 
teriors; othee building and projection room 
sound, editorial 


tached. Standard camera 


projection equipment, lomm md S5omm 


to all Hollywood resources 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES Man With A 7 

Hands (Intl Harvester Co / 

ephony” (Western Electric Co 1 Holt B 
(Hilton Hotels) Holiday for Band Lasky-Par 
thenon theatrical) Inside That hi of Cont 
Gen, Lite Ins, Co.) IN PRODUCTION: kh 
Aluminum, Standard Oil Co, of Galil 


producer s listin 


svinbol ippearin 


immlicates ch play 
tine sccepted low publre thom im th 
Please refer to it tor additional and 


relerence data 











% 


POLARIS PICTURES, INC. 

859 W. Third Street, Los Angeles 36, Calif 

Phone: WEbster 82181 

Branch Othces: 520 Filth Ave New York 22 

N.Y Phone MUrray Hill 2-5844. 2825 W 

O4th St, Seach Wash Sunset 6059 

Date of Organization: 1946 

Perry King, President 

F. KR. Barnum, Secretary-Treasures 

William |. Gibson, Production Manager 

Art Scott, Director of Animation 

Curt Roberts, Account Producer 

Carl N. Brewster 
SERVICES 


ind slidefilms for advertising 


Phone 


Iccount Producer 
Motion pictures, l6mm and 55mm 
public relations 
FACILITIES: Live ac 
tion and animation production 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Priceless ¢ omponent 
Hughes Aircralt Co.); Highlights of 1955 High 
lv Jump (Southern California Edison Co.) 
hKioom Procedures 1 Charm For Katy 
U.S. Aw Force) 


training and television 


(Jperating 


Reid H. Ray Film Industries, Inc. 
8762 Holloway Drive, Los Angeles, Calif. Phone 
(.Restview 14080 


sce complete listing in St. Paul area) 


ROLAND REED PRODUCTIONS, INC. 
650 No. Bronson Ave., Los Angeles 4, Calif 


Phone HOllywwood 9-84?! 


February, 1947 

SALES Oprvices: 521 Filth Ave New York City 
Phone MUrray Hill 2-8541 Hampton Howard 
Kuss Rayerolt, Vice-Presidents. 716 N. Rush 
St., Chicago. Phone: DElaware 7-0903. Burton 
Neugerger, Jay Norman, Vice-Presidents 


Date of Incorporation 


Ronald D. Reed, President 
Guy V. Thayer, |r., Executive Vice-President 
Frank Bibas, Vice-Pres. In Charee Production 
Vice-Pres. In Charge Sale 

James (,. Fay, Secretary 


C,eorge Faust 
Treasurer 

SERVICES: Creating story outlines, writing, com 
FACILITIES: studio facilities 


equipment for locations, laboratory facilities for 


plete production 


both production and prints 

RECENT PRODUCTIONS AND 
MOTION PICTURES 
Dawn 


SPONSORS 
Chain Reaction (Ameri 
‘ karly Light and Spring 
(Westinghouse Electri Supply) 


can Lransit Assn 
house on Wheel 
His Wa iH 
filines Catchings Denker Corp.) 


RIVIERA PRODUCTIONS 
1715 Via El Prado, Redondo Beach, California 
Phone FRontier 54592 


Word three hall hour religious 


Date of Organization: 1950 

br. W. Zons, Execut Produce) 

Lionel Grover, Associate Prod., Dir. Photo 
Jon lLomechak, Write 

jack Kelly, 4 

Bert Hunt, Sale 


SERVICES: Motion picture film production and 


FACILITIES 
Executive office: studios; cutting rooms projection 


ound 


ound recording lomm & 55mm 


recordin 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Background For Living 
Davidson Plywood & Lumber Co The Ti 

With A Differ Vikon Tile Corporation) 
Mr. Martin Ne Hiebert Manutac 
turing Co Breen on The Ba (tord Deal 
rs); Jewel of Southern California (City of Redon 
do Beach IV COMMERCIALS: Garbage Dis 
posers (National Disposers Vee-Nol Paint (Plas 
Millers Falls Co.) 


Kem Corp Dvynomite Lools 


% 

ROCKET PICTURES, INC. 
6108 Santa Monica Blvd., Hollywood 38, Calif 
HOllywood 7-713! 
Date of Organization: 1943 
Dick Westen, President, Gen. Mer 
Harlow Wilcox, V. P., Treas 
Don Bartelli, Production Manage? 


Phone 


Courtney Anderson, Creative Director 
Kay Shaffer, Asst. to Pres 


SERVICES 


of visual programs used by business and industry 


Counselors, creators and producers 


for personnel training, public relations, indoc 
trination of personnel, consumer selling, sales 


FACILITIES 


recording, art and animation 


training Shooting stage, sound 


creative writing 


staff, camera department, editing 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURE: Heat Treating Cartridge 
Cases (Norris Thermador Corp ) SOUND 
SLIDEFILMS: The Choice Is Yours (Independent 
Order of Foresters); /t's Up to You (General Con 
trols Co.); Happy (Abundavita Cor 
poration); Your Market (Union Oil Co.); Keep 


{nniversary 


Them Satisfied (Farmers Insurance Group); Aqua 


Immonia (Brea Chemicals, Inc.) 


% 

FREDERICK K. ROCKETT CO. 
6063 Sunset Blvd 
HO 4.5183 
Date of Organization: 1925 
Frederick K. Rockett, General Manager 
Alfred Higgins, Production Manager 
Eric Strutt, Seript Department 
Paul Lord, Editorial Department 
Jay Adams, Camera Department 
Jerome Lipari, Stage Manager 


Hollywood, California 
Phone 


SERVICES: The production of motion pictures 
FACILITIES 


and 35mm camera equipment. Trick and effects 


ind slidefilms Complete 16mm 
camera department. Large sound proofed stage 
Western Electric sound recording equipment and 
truck. Modernly equipped cutting rooms. Location 
trucks theatre. Full time staffs. Art 
Department. An affiliated animation company 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES Report to Employees 
(Kaiser Steel Corporation) drizona, Its Natural 


Preview 


Resources (Phelps, Dodge Corporation) Partners 
in Progress (Richfield Oil Corporation); Submarine 
Nowe Reduction (U.S. Navy); Lakewood Learns 
to Live, Dick Wakes Up (American Automobil 
Assn.); The Big Pay Off, Every Day Is Ladies’ Day 
How an Oil Field Works, Harvest Time, Wild 
Flowers of the West (Richfield Oil Corporation); 
lutomotive Storage Batteries (U.S. Navy); Great 
Churches of the West (Hixson Jorgensen Adv.) 
SLIDEFILMS: Lesson Number Two (Cannon Elec 
tric Co.) IV COMMERCIALS: Don Wilson 
Don Wllson) 


% 


SCREENCRAFT ENTERPRISES, INC. 
8470 Melrose Ave., Los Angeles 46, Calif 
OLive 53-4460 
Branch Ofhce: 903 Corbett Bide 
Oregon 


Phone 


Portland 4 


Date of Organization: May 7, 1953 

Arthur \ Jacobs President 

Paul A Jacobs Vice-President 

Richard Cunha, Secretary-Treasurer, In C/ 
of Production 

Sherwin Cazanov, Production Mana 


David Newhouse Head of Editor bD 


BUSINESS SCREEN MAGAZINE 











SERVICES: Complete motion picture production 
service in l6mm and 35mm for theatrical, indus 
trial and TV release IV spots. FACILITIES 
Completely equipped sound stage, cameras, lights 
sound recording equipment, editing rooms with 
l6mm and 35mm Moviolas, |l6mm and 35mm 
projection facilities all in modern building. Fully 
equipped Dodge panel truck for location work 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Sled Test, The X¢ 
132, Quality Assurance, The RB/B-66 Annual Re 
port (Douglas Aircraft Co.) IV FILMS: The 


Powerland Story (Pacific Power & Light Co.) 


THE CHARLES E. SKINNER 
PRODUCTIONS, INC. 
6226 Yucca Street, Hollywood 28, California 
Phone: HO 2-6555 
Date of Organization: 1951 
Branch Ofhce: 1600 Broadway, New York 19 
N. Y. CI 6-6915 
Charles E. Skinner, President, Executive Pro 
ducer-Director 
Raymond |. Rand, General Manager, Associate 
Produce: 
Nelson Gidding, Story Editor 
Albert Kelley, Associate Produce 
Eddie Dew, Alan Crosland, ]r., Charles D. Liv 
ingstone, Directors 
Arnold Daly, Sales Manager 
SERVICES: Public relations, public and sales in 
fluence, personnel and sales training, documen 
tary films and slidefilms. Historical and religious 
films (theatrical and non-theatrical). dramatic 
and adventure films for TV. Commercial TV spots 
FACILITIES: General sound studios in Holly 
wood. Production facilities available in New 
York, Miami, Montreal, and Canada as well as 
trained production crews for location work any 
where. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Traffic Department 
Story (New York Pelephone Co.); Now You Can 
Dial, Dialing Tips (American Tel. & Tel. Co.) 
No Room at the Inn—Story of the Nativity, (Gard 
ner Agency for Goodyear Tire & Rubber Co.); also 
producing theatrical features & short subjects. TV 
COMMERCIALS: for Wherry, Baker & Tilden 
Inc., Agency for The Quaker Oats Company. T\ 
SHOWS: Sergeant Preston of the Yukon (on CBS 
for the Quaker Oats Co.) 


Real Facts for Sponsors 
—evidence of good faith 


*« The detailed listings given specializing 
producers of business ;sotion pictures and 
slidefilms furnish the buyer of sight/sound 
media with solid evidence regarding any 
prospective supplier Listing data requests 
emphasized the need for both film and 
sponsor references and it is this area of 
each listing which indicates the recent ex 
perience of each listed company 

While TV commercials are growing in 
volume and production quality, these 
were not considered as sufficient evidence 
by themselves of recent experience with 
longer films, either for business purposes 
or television use. Producers not listed in 
these pages have either failed to comply 
with minimum references (minimum of 
three requests) or could not supply such 


data to qualify for a listing in these pages 


6TH ANNUAL 


% 


JOHN SUTHERLAND PRODUCTIONS, INC. 
201 No. Occidental Blvd., Los Angeles 26, Calif 
Phone: DUnkirk 85121 
Date of Organization: 1945 
$3 East 48th Street, New York 17, New York 
Phone: PLaza 5-1875 
John E. Sutherland, President, Gen, Mgr 

Writer Produces 
Ross M. Sutherland, Exec. Vice-President 
Dale Armstrong, Vice-President 
True Boardman, Writer and Associate Producer 
George Gordon, Director {nimation 
Carl Urbano, Director 
Howard Roessel, Production Manager 
Live-Action 
Earl Jonas Production Manager 

SERVICES: Complete 

and animation films fronf research and script 

FACILITIES: Studio 

office buildings and other buildings to house the 


inimation 


{nimation 


priduction of live-action 
through release printing 


following: Animation unit complete through cam 
era; Sound stage, flats, electrical equipment, mill 
and equipment paint shop cl cutting rooms 
completely equipped latest magnetic sound re 
cording equipment, proyection theatre equipped 
for 35 & l6mm 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Behind Your Tele phone 
Bill (American Tel. & Tel. Co.); The Dragon Slay 
er, Spray’s The Thing (E. 1. du Pont de Nemours 
& Co.);: Meet Mrs. Swenson (General Electric Co.) 
(Richfield Oil Corp.) 
(General Motors Corp.) 
The Rising Tide (Union Carbide & Carbon Co.) 
Beauty with Brains (General Electric Co.); The 
Liong Circle, Bananas? Si, Senor (United Fruit 
Co.); Working Dollars (New York Stock Exchange) 
LV COMMERCIALS: Lucky Strike, Delsey Tissue 
Kool-Shake, Zerone-Zerex, Ajax, Meadowgold Ice 


Cream 


The Conservation Stor 


Tops in Transmissions 


TELEPIX CORPORATION 
1515 N. Western Ave Hollywood, Calif 
Phone HOllywood 4-7391 
Date of Organization: 1949 
Robert P. Newman, President 
Martin Weiner, Vice-President 
Pat Shields, Jn Charge of Production 
Lewis Lane, Sound Department 
SERVICES 
trial and commercial films; slidefilms; sound re 
FACILITIES: Shooting 


complete sound facilities, 1714 x 


Producing film commercials; indus 


cording; studio rental 


stage 0 x YD 


Somm cutting rooms animation department 


make-up rooms, All services housed in ‘Telepix 
Building 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES fom Harmon Shop mith 
Series (Magna Engineering) Operation Hot Box 


(Spring Packing ¢ orp.). Only reference 


UPA PICTURES, INC. 
1440 Lakeside Drive, Burbank, Calif 
Phone: I Hornwall 2-7171 
Stephen Bosustow, President 
Robert Cannon, Vice-President—Burbank 
Chas. D. McCormick, Vice-Pre UPA-N.} 
Ernest Scanlon, Vice-President. Treasurey 
J. L. Kaufman, Director Ad Sales Promotion 
Herb Kiynn, Exec. Production-Mer. Burbani 
Charlotte Gilbert. Merchandising M 
Maxine Davis, Secreta 
SERVICES: Animated and cartoon film hort sub 


jects (Educational, entertainment, and industrial 


submitted 


filrms) Also television pot announcement Comme! 
cials FACILITIES: Complete studios in Burbank 
and in New York (latter at 670 Filth Avenue 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES Sapp Hlomier \meri 


PRODUCTION REVIEW 


Vagoo Makes News (Colum 
bia Pictures Corp.); (Douglas Aircraft Corp,); Bor 


can Cancer Society) 


den’s Richroast Coffee (Borden's Company); Ptr ls 
Beer (Piel Brewery, N.Y.—Y&R Agency) 


WILDING PICTURE PRODUCTIONS, INC. 
9981 Venice Boulevard, Hollywood 
WEbster 8-0185 
John Oser, in charge 
FACILITIES Sales and administrative ofheces 
sound stage, screening room; all other equipment 


Phone 


for motion picture production, For detailed de 
scription of other facilities and services see listing 
i 


in the Chicago Area, 


RAPHAEL G. WOLFF STUDIOS, INC. 
1631 Hollywood Blvd., Hollywood 28, Calif 


Phone: HOllywood 7-6126 
NATIONAL REPRESENTATIVES 
New York: Dicran Nahigian, 330 Park Avenue 
Phone: PLaza 5-5386 


Cuicaco: Carl Wester, 2108 Orrington Avenu 
Evanston, Ill, Phone: DAvis 87256 

Harold R. Troy, 19741 James Couzens 

BRoadway $6020 


Dero 
Highway. Phone 


Date of Organization: 1950 


Raphael G. Wolff, President and Treasures 
MacDonald MacPherson, Vice-President 
Executive Director Creative Department 
Sally Assin, Executive Secretary 
Alfred Vaughan, Director of Public Relations 
Wallace B. Staniord, 1 {ssistant to President 
Arthur W. ‘Treutelaar, Exec., Studio Supervisor 
David Lurie, Exec., Editorial Department 
James Moore, Supervisor, Director 
Richard H. Blundell, Mgr 
Hoyt Curtin, Musical Director 
SERVICES: Sales promotion, industrial, training 
and institutional motion pictures, sound and color; 
FACILI 


PIES: Stages and complete production facilities 


Inimation Dept 


television programs and commercials 


lighting equipment, generators, Cameras on mobile 
units for nationwide production; permanent staff 
ol editing animation, anistration, music and cre 
ative personnel Stereo motion picture cameras, 


l6mm and 35mm, for 5-dimensional films 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES This 13 lutomation”’ 
(General Electric Company) Designed To Geo 
Place (International Paper Company) Three To 


Get Ready” (American Meat Institute) The Ford 
People and (Ford Motor Compa 
ny) The Modern Way To Weed Control (Pacil 


ic Coast Borax ( ompany) The Pulse of Automa 


Continental 


tion (Meletron Corporation) 


NORMAN WRIGHT PRODUCTIONS, INC. 
8414 Melrose Avenue, Hollywood 46, California 
Phone: Olive $4292 
Date of Organization: 1948 
Norman Wright, President 
( M. Wrieht, Secretary-Treasurer 
hill Deming, Vice -Preudent Sale 
Glen W. Scott, Director of Animation 
Hal Geer, Editorial Supervisor 
Kenneth Homer Comptraitlery 
CGalbert Wright, Creative Plannin 
Howard Severe, Production Asst 
brrol Grey, Vice President Production 

SERVICES: Creative planning and production, of 

tpusanne television rovernment and = theatrical 

motion pictures in black and white and color 

FACILIILES 

ment, truck md facilities tor location 

RECENT PRODUCTIONS AND SPONSORS 

MOTION PICTURES 1 Family Matte Pepsi 


(LISTINGS CONTINUED ON FOLLOWING PAGE) 


Mobile filming and sound equip 





METROPOLITAN LOS ANGELES: 


NORMAN WRIGHT PRODUCTIONS 
Cola ¢ ompany) tli Over The World 

It (Hughes Tool Co The Subme 

(byron jackson Co.) Idaho and It 

(the Richheld Oil Co hLlement 
hracturon Halliburton Oil We 
Knudson Stor Knudson Cre 
ery): 40 Episodes Howdy Doody Con Natior 


broadcasting Cao 


Csi 
drauliy 


menting Co.) 


Oregon 
Screencraft Enterprises, Inc. 
Bldg 


905 Corbett Portland 4. Ore 


Washington 


New World Productions 


OHOll Seth Set N ] Seattle Wash. G Ne 


et complete listing in’ North Hollywood area 


NORTHWEST MOTION PICTURES 
1716 Thirtieth Avenue West 
GArheld 6891 


Seattic 9. Wasl 
Phone 
Date of Orwanization: 19? 
Kay Paulsen, President 
bana C.. Paulsen, | Pre 
SERVICI 
FACILITIES 


tape recording 


Motion picture It omm, 


color pot recording mimat 


studio production live music pro 


duction, audio-visual equipment 
RECENT PRODUCTIONS 
MOTION PICTURES 


Program, New Cuttin 


AND SPONSORS 
DeWalt Sau n the W 
Methods in Ma 

fion (DeWalt lie.) Dress Rehearsa 

Leon); Phase Microscopy o ] 

(University of Washington): Better Feed 
(Washington Coop 


ern Farmin bFarmet 


Polaris Pictures, Inc. 
a2 West 64th Street, Seattle, Washington 
StU inset 6099 
\ngel 


see complete listing in Ls 


RARIG MOTION PICTURE CO. 
510-14 University Way, Seattle 5, Washington 
Phowm Kenwood 0707 
Date of Organization: 192 
Max H. Rarig, le 
kdith A. Rarig 
Dorothea Peters velar 
James H. Lawless, Prodi 
Vinbarger, Art 
Ralph Umbarger, Dire 
Llurner, Art Dire 

Jon I Nelson, Editoran-C/ 
SERVICES: Publi 
files. EY 


department ervice 


(race 


(race 


relation les promotion 


training program md commen: 
binishing incluck editis 


narration, writing, recording, art and animation 
underscoring FACILITIES 


graphic and editing equipment, lightin Western 


music lomm photo 


Electric magnetic recording, photographic and 


sound studios, permanent stall 
RECENT PRODUCTIONS 
MOTION PICTURES: Shur 
Mills { 


limber Co 


AND SPONSORS 


(Fisher Flouring 
(Weyerhacuset 
Norton Co.): The System G 

Garage Co.); Lets Remodel with West 


Cedar (Western Red Cedar Lumber Assn 


FILM PRODUCTION 


FACILITIES 


IN HAWAII 





CINE’-PIC HAWAITI 
1847 Fort Street, Honolulu, Hawaii 
Phorm WIZ07 | 


Date of Organization: February 11, 1947 
(,eorge Lahara, Owner-Producer 
Maurice Myer 
William W. Da enport 
Spence Brady, Writer 
Harry Onaka, Fditor-Camera 
broie Lindemann, Sound Engineers 


ERVICES 


frum ifion De pl 
a! riutey 


Industrial, educational, theatrical and 
lei on motion picture 
FACILITIES 


ian 1) my 


Prot 


production from script 
IATSI 


recorders 


creen Complet tech 


ncohronous tape 


Maurer sional Cameras, and sound-on-hilm 


recordet wound stage, lighting equipment, musi 


ibrar imimation dept complete editing and 


projection facilitue 


PRODUCTION REVIEW 


BRITISH COLUMBIA 


5. W. Caldwell, itd. 
[| Alaska Pine Bldg 1lll Georgia St 
imcouver, British Columbia, Canada 
‘S. Miss Florence 


“et complete 


We st 
Phone 
Asson 


listing in loronto area 


PARRY FILMS, LTD. 
1825 Capiland, North Vancouver 
Phone York 5164 
Llewelyn M. Parry 
Lieut.Col, C.D.M 

issociate-P) 
Walle Peters, Production 
C. V. Joy, Executive Se 
Bert Pullinger, Directo 
|. McCallum, D. Brearley, ¢ 
M. Roozeboom, Art and 
S. Martin, Editorial Dept 
DD. Pomeroy, Sound Service 
J. Richardson, A 
SERVICES 


Vanagin 


Kitchin 


Produces 
M.B.1 
oducer 
Vana 


retay 


inematograph 


Inimation 


Writing Dept 


: 
rCAttic 


Motion pictures for public relations 


ale education, and special services in produ 


neinecring and technical records, both 


ind motion studies. Television Open-end 


entertainment commercials 


FACILITIES 


Camera and lhehtin Lor 


programs ind spot 


Film studio and recording stag 
Homm and l6mm color 


Full sound recording for studio and location 


rk. BRW processing 


department comtuinie 


Cutting rooms, staff writer 


cone facilities; model con 


truction mimation and optical etlects mt and 


title production 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Powe River Stor 
Powell River Co.); Dorotl Dreamhouse (RB 
hKlectrn Wood Meets the Challenge (McMillan 
Bloedel ! nment Safety No, 1, No. 2, No. 3 
Vo. 4 Bridge River No. 4 
lluminum lowers 

IV Shorts tor Pacif 
Llectric 


Condensation Board 
Ke hlectru Sirwue 
j ne to Kitimat 


Alcan 
VMieat Co North Star he 
News 


Yeste rdavy's 





MANITOBA 
Ss. W. Caldwell, Ltd. 


| McDermott Street Manitoba, Can 


Les Garside 


W innipeg 


vila. Phone Q9O49R. Vir 


sce complete listing in Toronto area) 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Project Shower—Plenty of 
Competition Hawaiian Sugar Planters Assn.) 
Tahiti Calls (Frank Associates); McAdoo in Hawat 
Matson Steamship); Discover Hawai (Hawaii Visi 
tor Bureau) Lucky Luck Shou (KONA-TV 
GEORGI TAHARA PRODUCTIONS: Petro 
ph of Hawat, Flowers of Hawatt The Rift of 
hive Venehune of Pali Pass The Rainbo 
Vaiden, Surfine in Hawau, Children of Samoa 
Doll Making, Chinese Landscape Paint 
n IV COMMERCIALS for Sears 


Primo Beet 


Japanese 

Loves Bread 
American At 
Airline 
American Savings 
Hawaiian Telephone Co., Matson Steam 
ship, Nash Cars, Libby McNeil & Co., California 
Chemical, Spray Co., ete 


Kaiser Industries, Pan 
North West Airline 
Dairyman's Milk & Ice 


wavs Trans Pacif 
Cream 


Loan 


INTERNATIONAL 


Rapid Grip & Batten, Ltd. 
stten Films: 290 Vaughan Street, Winnipeg 
Newton, Meg 


(see complete listing in Ontario area 





ONTARIO: Ottawa 
% 


CRAWLEY FILMS, LTD. 


Avenue, Ottawa, Ontario 


88144 


19 Fairmont 
Phone 
Branch Ofheces: 21 Dundas Square, Toronto 

Phone EMpire 4-5283. 1467 Mansfield St 


Montreal. Phone AVenue 8-2264 
Date of Organization: 1959 


F. R 


C,racme 


Crawley, C.A., President 

Fraser, Vice-President 
Stewart Reburn, Mer. Toronto Office 
Alasdair Fraser, Mer. Montreal Office 
Quentin Brown, Mer. TV Division 
Donald Carter, Director of Production 
John Walsh, C.A 
(,corge Corman 
Sally MacDonald 
Rod Sparks Chief Engineer 
Robert 


fom Glynn 


Comptroller 

Peter Cock, Stanley Moore 

Senior Produce 

Johnson, Supervising Editor 

Camera De partment 
Lighting Dept 

Lony Betts, Recording Dept 


Ivan Herbert 


Kenneth Gay, Animation Dept 
Scott, Serrpt Department 
William McCauley, Dir. of Must 
Arthur Hindrichs Vana 
Ivor Lomas Quality Control 

Alex Murray, Office Manager 

Thomas, Purchasing Agent 


karl Valley 


Munroe 


Laborator 


Bessie 


Eequipme nt Sales Vl 
SERVICES 


Canadian and 


Motion 
United 


pictures and slidefiln for 


States industry, Govern 


ment, education and television: recordin edit 


ing, animation, and printing and processing f 


smaller producers, independent cameramen 


provincial governments and other organization 


from coast to coast. In 1955 produced ib motion 


pictures plus 155 smaller assignments: TV con 


mercials, slidefilms, recording, editing, et FA 


(LISTINGS CONTINUED ON FOLLOWING PAGE 


BUSINESS SCREEN MAGAZINE 























with le1EMario ss 


*TeleMation — an exclusive automation 
system for staging meetings 


TeleMation combines the LATEST IN ELECTRONICS 
with IMAGINATIVE SHOWMANSHIP... 























for the SPEAKER 


TeleMation frees the speaker 
from all production worries 

. . allows him to present his 
speech at will, as the latest 
audio-visual effects instanta- 
neously and automatically 
dramatize his speech. Human 
error becomes a thing of the 
past. 











TelePrompTer’s complete 
staging service includes: 














Experienced 





TelePrompTer" 


The heart of every meet- 
ing. This famous large 
type speaking device 


saves hours of memo- 
rizing, eliminates nerv- 
ovsness and the fear of 
forgetting. Automatically 
triggers TeleMation on 
preselected cve words. 





TelePrompTer 
Lectern 


Specially designed, fea- 
turing push button 
height adjustment, built- 
in lighting, microphones, 
TelePrompTer and cue 
lights. 











<> Optical 
Outriders 


A one way transparent 
mirror device on which 
the speaker sees his 
script and thru which 
the audience has an un- 
obstructed view of the 
speaker. 


Front and Rear 
Screen Projection 


A complete line of pro- 
jectors featuring remote 
control for instantaneous 
slide change 


. . 
Lighting 
A complete line of 
standard and special 
TelePrompTer lighting 
system, custom designed 
for each meeting. 


TeleStage 


The first truly portable, 
modular stage, light in 
weight, strong, quickly 
assembled. Also, 
plete line of medium 
and heavy stages 


com- 





Personnel 


TelePrompTer's unit 
managers ond staging 
personnel have the 
unique combination of 
thow business back 
ground plus technical 
training te take all 
meeting problems off 
your hands Tele- 
Prompler coordinates 
an produces your 


meeting from start te 
































Tt? | i 


Every meeting, SMALL or LARGE, becomes a distinc- 
tive, long remembered meeting with TeleMation 
(ask enthusiastic clients such as General Motors, 


TelePrompTer Staging Service 
300 W. 43rd St., New York 36, N. Y. 


Gentlemen: Please send me, without cost or obli 


gation, your booklet on “Today's Meetings 





| 
| 
| 
| 
Pepsi-Cola, Esso Standard Oil, Helene Curtis) | with Tomorrow's Methods” 
Nome 
| Company 
TeLEPROMPIER CORPORATION pores 
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CANADIAN PRODUCERS: 


CRAWLEY 


FILMS, LIMITE 


CALITIES: New 


wound slave md two recording tucdio 


yp tM) ‘| if tdi 


Maurers, Newman Sinclair bell & Howel 


and Cum specials; blimps, dolli 


120) OOO 
highting equipment with mobil encrator 


Maurer lomm record) 


uipment and 2 recordin tud th # 


“7 with 


transiormer station 


me channels > Kanverton nchronou 


netic tape recorde / lomm Maenetic record 
md dubbers, Magnecorders with sync he 
dubbers, turntable lise recordet lO 
with EDI md Houston Fearl proce 
tation department vith two tana 
enginecting ce velopment Lacslituce f 
ment; extensive casting file, musi librar 
department with research libras blectronu 
viet department Equipment Sale Divisior 


manent stall of 112 

RECENT PRODUCTIONS AND 
MOLION PICTURES: Thy 
(Saskatchewan Govt): Pe 

il Electric) 


SPONSORS 


I ppointme 

School Supplies); Children 

Fantasy, Sibling Rivalrie Sihlir 
McGraw Hill Illumina Jama 
Speed fluminum Weldin binwlish, F1 


enl 


Parent 


man and Spanish) Niuminum Limited 


erous Journe (Kanana Grower \ 
Salada lea): Swin 
Slay (House of Seagram) The Re 
VOW (Weekend Magazine): Art fron 
ternational Film Bureau): /t's in the 
Saga of Safety Sam (Abitibi Power 
and fam Sesson (General Food 
Silence (Canadian Legion) 1 Matte 


Jamaica); Tea 


ance (Investment Dealer Association « 
He Shoots, He Scores (Prigidaire); M 
Manitoba Govt.) Withe War 
Red Cross); Stampede to Snowcat Alberta Gove 
The Na ti North (Dept. of National De 
lerise) ‘ainful She 
IHlydrocortone (Merck & Co lo Ba 

(british & Foreign Bible Society) 

Lashing Aernal Cable, Operation M 

(Bell Telephone) fir Sur 

Air Force); La Bataille de la Nei 

treal), SOUND SLIDEFILM 

of Valleyfield 
Parade 


Treatment of th Pa 


(Schenley's) Coe 
Cankshutt Farm hqjuipmn nt 
ofa Che jue Canadian Banke Vaso! 


Community Chest (Community Chest 


Rapid Grip & Batten, Ltd. 
170 Bank Street, Ottawa, Canada. W. H. B 
Ver. (Batten Filmes 


(see complete listin in Ontarw 





ONTARIO: 
S. W. CALDWELL, LTD. 


147 Jarvis Street 
Phone: WA 221058 
Branch Othe 171 McDermott Str 
peg, Manitoba, Canada. Phon 
Alaska Pine 
Georgia Street West Vancouve 
lumbia, Canada, Phone MA & 


Toronto 


lorontoe, Ontario 


Les Garsice stl 


cnet Asson 
Date of Incorporation 


Spence Caldwell, I’ 
Gordon F. Keeble, | 
Productior 


Stewart H. Coxtord, Co 


john N. Heaton, Creative D 

Sve Bank Film Production Supe 

hritz Speiss Director of Photograph 

Mei Lovell, Sound Engineer 

Robert Hintz, Art Directo 

c. Bb. Ouinnes Lquipme nt Sale Di 

KR. H Sheppard Film Sales Di 

|. M. Savage, Live TV Commer: 
(.0o-ordinator 


SERVICES 


lomm and S5mm color television 
commercial slide films, filmstrips documentar’ 
filen Live IV commercial production and co 
ordination yndicated IV film prograins 1\ and 
him equipment ile lelePrompter of Canada 
ponsor film services. FACILI 


PikS: Animation, l6mm, black and whit print 


ile ml service 


ing and processing lab, color printing, sync-sound 


recording, titles, Cine recording 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Billy Graham Rally (re 

Bon Echo (Labatts): Political Tall} 
World Adventure (Estelle 
(Fileshire) 


Conservative 
Sport Colle 


Crawley Films, Ltd. 
/] Dundas Square loronto, Canada. Phone: EM 
pire 4-5285 


we complete listing in Ottawa area) 


Robert Lawrence Productions, Ltd. 
Y Front Street West 
Phorm 


Manage) 


loronto |, Ontario 
EMpire 4-1448. John T. Ross, General 


ee complete listing in New York area) 


PETERSON PRODUCTIONS 


17-9 Kine Street West, Toronto |, Ontario 


Phone | M pire {00> 


Date of Organization: 1947 
S. Dean Peterson, Presadent 


Lawrence L.. Cromien, Director of Production 


SERVICES: Commercial, industrial and television 
hilm IV commercials FACILITIES Complete 
ound-proot stage, editing rooms, make-up room 
dressing rooms, complet recording and re-record 
lacilities (4 channel mix) screening room, 16 


‘ pot equipment 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES lo Mahke Time Lave 
Roval Canadian Air Force) 


on LV commercials. Only 1955 reference data sub 
dl 


jalance of production 


SPONSORS FILM SERVICES CORP. LTD. 
Mutual Street loronto 5, Ontario 


WaAlnut 2-2105 


Phone 
Date ol Incorporation 


Spence ¢ ildwell, Pre 
Stewart H. Coxtord 
\llan Mill Oper 
Martin britze, / 

‘ 


Gerrard kven pene 


Jeannette Gendron / 


SERVICES: Commercial msertion, tlm cleaning 


him inspection editin “«hedule maintenance, tor 
te visit 


CILITLIES 


industrial and educational films bA 

Klectric hot splicer shipping and 
library, complete projection inspection tor lomm 
him 


RECENT PRODUCTIONS AND SPONSORS 
COMPLETE FILM SERVICE tor Ger il | 


/ Nash Swilt Canadian Co ie 


oods 


Robin Hood Flour Mills-Procter & Gamble (fire 
Thea Seven-Up (Sold of tf Ly 
hHieinz Svivania i] / 


% 


RAPID GRIP & BATTEN, LTD. 


140 The Queensway 

Phone: CL 1-5291 

Headquarters Office: 300 Bay St 

R. A. Batten, President 

J. H. Batten, Vice-President and 
Vanaging Director 

D>. R. Keedwell, Secretary-Treasures 

Branch Offices: 181 Richmond Street W lo 

ronto, K. | Hopkins Mer N. H. Clark, Sls 

Mer ‘84 Vitre Street W Montreal, B. I 

jatten, Mer., C. Brook, Sls. Mgr 170 Bank 

Street, Ottawa, W. H. Batten, Mag 200 

Vaughan Street, Winnipeg ]. G. Newton, Mgr 


loronto 14 Cntariw 


loronto 


SATTEN FiLos 
\ division of Rapid Grip & Batten, Lid 
Ralph Foster 
Julian Roftman, Director of Production 
Gerald |. Keeley, Sales Manage) 

SERVICES: Complete 35mm and l6mm silent o1 


synch sound productions in black and white or 


Vanager 


color and complet l6mm laboratory tacilities, art 
department and up to date and dive rsified anima 
FACILITIES: 35 and l6mm cameras 


ind sound equipment, l6mm laboratory. Ox Berry 


tion stand 


imimation stand—1I6 and 35mm 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES lips | Arthur Rank 
Organization Theatrical Screen Magazine); Tone 
and Half-tone (Canadian Association of Adver 
IV COMMERCIALS: tor Pro« 
ter & Gamble, Tide, Benton & Bowles New York 
for Harry Foster Agency (B. F. Goodrich), McKim 
Agency (Carling’s Red ¢ ap Ale), Chrysler, Plym 
outh, Dodge DeSoto and Fargo Trucks for Chrys 
ler Corporation (Krait Cheese) |. Walter Thomp 


on Agency 


tising Agencies) 





QUEBEC: Montreal 


ASSOCIATED SCREEN NEWS LTD. 
2000 Northclifle Avenue 
Phone: DExter 1186 


Branches 


Montreal 28. Ouebe« 


Vancouvel loronto 


Date of Organization: 1926 


Murray Briskin, Executive Asst 

J. R. Prazak Comptrolle) 

Jack Dunham, Production Mgi 

I. O. Bailey, Lab. Superintendent 
N. Hull, Quebec Sales Manager 

J. J. Chisholm, Ontario Sales M 

\. Hague, Newsreel Manages 

\. D. Nicholson, Lab. Sale Vl 


SERVICES 


films for IV from script to screen; coast-to-coast 


Production of motion pictures and 


coverage in Canada: TV commercials: animation 


> & l6mm BRW and color processin releas 


printin for American, English and Canadian 


producers Theatre trailers; stock shot library 
preview “rccninyg (itt wide srTecn ina cinema 
cop FACILITIES: Fully 
prool stage 50° x 80° height 27° to catwalk: « inpen 
rooms Western 


Flectric sound system: 55 & lOomm fim re 


equipped ound 


ter shop; prop room dressing 


magnasyne tape recording: five Moviola juipped 
editing rooms; art department laboratory proces 
n mm & lomm negative ina positive bot! 
BW ind) «kastman color Reduction ina \AB 


printin 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: /1 f j bs 


French ina Spanish sto orp Lid 
Schore Of Paper Vakin 


iwlish 


French 


BUSINESS SCREEN MAGAZINE 








(Gov't. of 


Quebec.) TV FILMS: Dateline 

Series of 15 in English & French, John Fisher Re 
ports — Series of 15 in Eng. & French (Ronalds 
IV COMMERCIALS for CBC and 
Also 
American & English newsreels 


Mouse T\ 


Advertising) 


leading advertising agencies regular Ca 
nadian coverage for 


and for Mickey 


scTrics 


Crawley Films, Ltd. 
Mansfield St., 
AVenue 8-2264 


(see complete 


1467 Montreal, Canada. Phone 


listing in Ottawa area) 


OMEGA PRODUCTIONS, INC. 


1960 Dorchester West, 
Quebec 
~ 


Street Montreal 25, 


Phone: GLenview 3526 


Date of Organization: 1951 

I. S. Morrisey, President 

Pierre Manager 

Henry A. Michaud, Director of Production 
John R. Racine, Director of TV Commercials 
John Burman, Chief Engineer 

Leonard M. Gibbs, Comptroller 

Richard J. Jarvis, Sales Representative 

Denis Mason, Producer 


Harwood, General 


Marc Casimir, Producer 


George Fenyon, Chief Cameraman 


Pierre Thomas D'Hoste, Chief Editor 

Don Snowdon, Chief Animator 

John Sawyer, Chief Electrician 
SERVICES: Educational, industrial, sales promo 
tion, theatrical, and television motion pictures 


FACILITIES: l6mm and 35mm cameras, tape and 
film recording equipment, projection and editing 


facilities, sound shooting stage, animation depart 


ment 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: This is Marconi (Cana 
dian Marconi Co.); Oeil Ouvert (24 episodes) 


Pepinot (24 episodes) (Canadian Broadcasting 


Corp.); Wood Wind Water (Canadian Pulp & 
Paper Assoc.); Rural Electrification (Provincial 
Government & Power Corps. of Quebec) 1\ 


COMMERCIALS: for Vickers & Benson Ltd., 
Dupont of Canada Ltd., Dow Brewery Ltd... Ron 
alds Adv. Agency Ltd., Bovril (Canada) Lad., Cock 


field Brown & Co. Lad., Pe pst Cola Co, of Canada 
Lid., Christie Brown & Co. Ltd., Industrial Ads 
Agency Litd., J. A Harold 1} 
Stanheld Lad Hotel de la 
Salle 


Henderson & Co 
Weston Lid 


Geo! ue 


Rapid Grip & Batten, Ltd. 
Films: 384 Vitre St. W Montreal. B. I 
batten Ver ( Brook Sales Ve ’ 


see complete listing in Ontario 


Batten 


ica) 


The First Dependable Guide 
to International Producer Facilities 


« With this Sixth 


view issue, the 


Annual Production Re 
Editors of Business SCREEN 


bring our worldwide family of readers 


including ever, principal sponsor in the 
United States, in contact with film pro 
duction facilities in four other continents 


plus Japan I his feature will be expanded 


later in the year but already a total of 50 


compames are represented with detailed 
facts to guide the 


secking 


Sponsor or producer 


their services *) 








6TH ANNUAL 








PRODUCTION 


RESOURCES IN 


LATIN-AMERICA 





Cc) 


ool 





CINE COMERCIAL, S. A. 


Louisiana No. 81, Mexico, D. F., Mexico 


Phone: 23-88-30 


Date ol Incorporation August 18, 1954 


General Manager 
Technical Director 
Production Director 


Irving Levy 
Hans Beimler 
Arrigo Coen 
Carlos Prieto, Script Supervisor 


SERVICES 


ture production 


Complete 35 and l6mm motion pi 
Specializng in documentaries 
television short subjects and commercial ads for 


FACILITIES > and 


cutting 


movies and television 


l6mm, camera equipment stages room 


projection room, dressing rooms, magnetic and 


optical recording equipment available 
RECENT PRODUCTIONS 
MOTION PIC 


leos Mexicanos); La 


AND SPONSORS 
IURES: El Fuego Cautivo 
Batalla Del Rio 


and Insecticides 


(Petro 
(Re CUuTSOS 
(Shell Oil 


Hidraulicos) Cotton 


Co.) All Eastman Color MOVIE & TV SPOTS 
for Max Factor, General Electric, Singer Sewing 
Machine Co., Studebaker de Mexico, Mennens 
Tums, Pepsi-Cola, Necchi Sewing Machine Co 


Richard Hudnut, Hotpoint, Schweppes, and others 


CENTRO AUDIO VISUAL DE RELACIONES 
MEDICAS 


Avenue Cuauhtemoc 226, Mexico 7, D. 1 
Mexico 


Phone: 10-25-15 


Date of Organization: 1954 


Dr. David Grajeda, President 
Ralael Rubin de Celis, Vice-Pres 
Dr. Carlos Gomez Chico, Editorial 

Sound Engineer 


Director 


Production 


Marcel Gonzalez Camarena 

Lucy Estrop Spanish Version 
Ernesto Martinez, Chief Cameraman 
Eduardo Meade, TI 
Jorge Perez Vela, Art Director 


Dr. Juan Jose Giovanini, Foreign Relations 


Commercal 


SERVICES: Construction of color television equip 


ment (Gon-Cam System Spanish versions of for 


eign films. Optical and magnetic sound recording 


documentary and educational films production 


lomm and S5mm, T'V commercials, tithe NEXI 
AC TIVITIES: Distribution of foreign films (docu 
mentary, technical, educational) in Latin America 


RECENT PRODUCTIONS 
MOTION PICTURES 


films 


AND SPONSORS 
Spanish Versions of 40 
Medical Science and 
(National Medical School); Ed 
ucational Films (Public Health Department 1\ 
COMMERCIALS lelevicentro). Color TN 
Equipment for University City, National Unive 


sity; Equipment 


(American Embassy) 


Educational Films 


onstruction of TV 


DIBUJOS ANIMADOS, §&. A. 


bra Servandoe IdeM 9? Mexico, ID. I 
Phone: 10-01-75 & 14 BIL 44 

Date of Organization: 1952 

Richard k Lompkines (,eneral Mar 


Pat Matthews, Animation Directoy 


PRODUCTION REVIEW 


Carlos Toussaint, Live Action Films Director 
Edmundo Santos, Dubbing Director 


indus 


SERVICES: 35 and 
trial and advertising films 


l6mm entertainment 
feature and television 
films dubbed to Spanish. FACILITIES: Magnetic 
(Stancil-Hoffman 17.5—35mm) and optical (RCA 
16 and 35mm) sound recording; complete anima 


tion and live action 


RECENT PRODUCTIONS AND SPONSORS 


MOTION PICTURES 
animated commercials (Socony-Mobil Oil Go.); Ani 
films for TV (National 
Animated and live commercials 


Documentary films and 


mated entertainment 


Broadcasting Co.) 


for: Cheeseborough-Ponds, General Foods, Pepsi 
Cola, Eastman Kodak, Procter and Gamble, Lever 
Bros., etc. Screen Gems: Dubbing TV entertain 


ment subjects to Spanish 


AMERICA 


CENTRAL 





GUATEMALA 
SANCHE FILMS 


1A. Avenida 12-10, Guatemala City, Guatemala 


C.A 
Phone: 2581-9615 
Cable Address: SANCHEFILM GUATEMALA 


Date of Organization: 1954 


Paul Sanche, Owne 
Mario Ribas Montes, Writing De pt 
Marco Aurelio \ IMpUeZ Laboratory Supt 


Luis A. Ramos, Sound Recording Dept 
Margaret W. Sanche, Editing Dept 
SERVICES: 16 and S5mm industrial, documen 


tary, educational, public relations sales motion 
pictures, me wsreel production and LV news cover 
age IV commercials, FACILITIES 
bu W “Mri nt to serecn 


yoTnin 


( omple te 
lOmm and 
bkeW 


osmm wide-screen 


facilities trom 


Script) writing filming 35, lomm 


ind Color, silent or sound; also 


(anamorphu lens). Laboratary: 35 and lone pro 


cessing, printing work prints, master positives 
dupe negative release prints, lomm reversal 
tithing etlects fditing and screening Opti il 
ound recording, Physical Production Equipment 
Filming & Sound Recording Cameras: Somm 
A\rrifles blimp vnc motor tripod dolls \na 


bho 


ound camera 


morphic len omm hyeme lomm Arr 


les \uricon single system loom 
Bolex with m wound re 


corde \ \ 


Colortran 


motor nn Optte il 


lomm optical sound recorder V, D 


lights Laborator Custom built pre 


cessing equipment tor 35 and lomm, neg. & po 
BW mm step contact printer mm sound 
track printer lon continuo contact printer 
Photovolt sound track densitometer, Reeve Sen 
itester, editing crecning Moviola ound 
readers neohronizers, ete It nn propector 
RECENT PRODUCTIONS AND SPONSORS 
MOLION PICTURES: Guatemala Rebuild 
LSTA Central linevicar Slate Organization 
ODECA, Cruat (0 NEWSREELS l'ltima 
Votlicia 1? issues of ipprox., SB min, Ca President 
of C,uatemala Visits USA min Seuvuundo Cam 
poree Centro Amencano de Boy Scout ill for 
Cruat, Gov.) TV NEWSREEL COVERAGE in Cen 
tral Ameria lor NBO TV New 
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SOUTH AMERICA 


BOLIVIA 
BOLIVIA FILMS, LTDA. 


Casilla 1255, La Paz 
HAO 
Adare BOFILMS LAPAZ 


Date of Orewanization: 1947 


olivia, 5. A 
Phone 
Cable 


Kenneth Bb. Wasson, President P 
bateban | grinovic, General Mana 
jorge Ruiz, Cinematograpl 
Nugusto Roca, Sound Se 
SERVICES 


with South 


Production of 16 and 
pictures American backgwround tor 


ucation, public relations, and entertainment Thi 


color slides FPACILITIES: Camera iwhtin 
sound and editing equipment. Final sound don 
in U.S. A. Seript service for local theme 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: 1955—Vuelve Sebastiana! 


flown Account) Los Ow Vunca fueron | . 


Information Agency, Washington); 1954 or prey 
ous-Forgotten Land (Own 
High Plateau (Bolivian 


Indians of Roliwia 


Account); Bolivia and 
Covernment) Workin 
(International Labor Office 


(,oneva) 





PERU 
ESTUDIOS CINEMATOGRAFICOS ROSELLO 


Casilla Correo 3116, Lima (Peru), 8. A 
Phone: 15-122 

Date of Organization: 1952 

jose Maria Rosello, President and Treasure 
R. De Nardo, Vice-President 


Luis Rosello. Production Manage 


SERVICES; Complete production of film 


white 


black & 


4 
and color Som and l6imm animation 


(cartoons) travels, newsreel, artist production 


(drama, comedy 


musical), LV Laboratories 35 and 


lim black and white, et FACILIITLES: 16 and 


4 


omm cameras, lighting, sound truck, Maeneti 
sound, Moviola, etc. All services 

RECENT PRODUCTIONS AND SPONSORS 
CORONET Films Library from Chicago (Mr 


Robert Kohl) 


and many films for Peru 





VENEZUELA 
AGUILA FILMS 


P.O. Box 2902, Caracas, Venezuela, 8. A 
Phone: 555.581 
Cables: FILMAGUILA 


Date of Organization: 1955 

Henry Nadler, President 

John D. Kronen, Vice-President 

M. Pulido Tamayo, General Manage 

C.. Kot, Chief of Cameramen 

Paul de Beky 

Director 

SERVICES; Motion pictures tor 
industrial films 


issocrate Producer and Mu 


relations 
kinds, tel 


specialization im filmes tor the oil 


publ 
documentaries of all 
vision subjects 


imcdustry FACILITIES: Cameras and lights for 
mm and lomm, black/white and color tall 
writers, directors and editors, cutting room im 


mation and tithes 


RECENT 


PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Exploration n Tachi 
Lap Line Cat-Cracker (Shell Oil Co Portu 


(State Government of Portwuesa) HALE HOUR 
IV FILMS Party, Birth of an O 
Camp, Perforation in the Lake, Lightline Patro 
Trips of a Pig (Shell Oil Co.) TV Spot Commer 


‘ ials 


Geological 
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PRODUCTION RESOURCES IN 


EUROPE 
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BIRMINGHAM COMMERCIAL FILMS, LTD. 
. I orells Road 


Phone 


Birmingham 19 
Northern 3090 


England 


Date of Oreanization: 1958 


Harold Juggins Governing Director 


Vanagine Dir. Production 


Godtrey Davie 
W. N. Watt Dir. Retail Department 
S. |. White, Chief Sulls Cameraman 
john H. Bird, Chief Production Assist 
Harold | lonks, Chief Service Engineer 
Roger M Jones Secretar 
SERVICES: Specialist producers of direct 16mm 


color sound motion pictures und 35mm advertising 


horts; commercial and 3-dimensional photography 
ound recording (synch. or wild mobile film 
how IV commercials and newsreels. FACILI 
PIES: Complete facilities and studios for l6mm 
imd 35mm film production, commercial photo 


raphy; filmstrips, editing, titling, rear projection 
retail still and cine sales division supplying audio 


visual aids 
RECENT PRODUCTIONS AND 
MOTION PICTURES Musical 
(Paxton & Co. Ltd. London) futomatic Bottle 
Paching (Lilleshall Co. Lad.) Fluid Filled Oil Coil 
Lid.); Aids to Better 
Stafford) SLIDEFILM 
(4% filrmstrips) (Paxton & Co. Ltd.) 


SPONSORS 
I ppre ctlation 


Joseph Lucas 
Lotus, Lad 
Playing 


Shoe mal init 


Percussion 


HALAS & BATCHELOR 

FILMS, LTD. 

10A Soho Square, London, W.1 
Phone: GERrard 7681/2/3 


CARTOON 
England 


Date of Organization: 1947 
John Halas, Director 
Joy Batchelor, Director 


I Allan Crick, Director 
SERVICES 


tising and entertainment for television and cinema 
Industrial 


\nimated film production for adver 


public relations and educational films 


FACILITIES: S5mm cartoon and model anima 
tion 
RECENT PRODUCTIONS AND SPONSORS 


MOTION PICTURES: To Open the World to the 
Nations (In association with Louis de Rochemont 
New York); The World That Nature 
Forgot (In association with MPO Productions In 

New York); To Your Health (The World Health 
On Think of the Future (Eu 


Speed the Plough 


Associates 


ganization, Geneva) 


ropean Productivity Agency) 


British Petroleum Co. Ltd.) 


PEARL & DEAN (PRODUCTIONS) LTD. 
17 Berkeley St London W. | 
Phone: Maytair 7494 


England 


Date of Organization: 19535 


I Pearl Chairman 
Byron Liovd, Managing Director 
I Dane, Director 

b.. ©. Lane, Director 

\ 


V. H. Smedley, Director Secretar 


SERVICES 


Production of live-action 


cartoon 


model animation advertising films for 


television and the cinema in all parts of the 


world; sponsored, industrial and sales training 


filins FACILITLES: Southall Stucios with three 


sound stages and one model animation stage. Com 
ple te cartoon animation studio with output ot ome 


minute of film per week 


RECENT 


PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Design for Living (Wall 
paper Mirs.): Calling All Salesmen Life Maga 
zine); Man of Action (Continental Can Co.); At 


Hiome with WU olf 


/ Procter k 


(Wolf Electric Tools); Tide No 
Winner ofl 
Advertising Festival “Palm 
iu-Lait (Coley, Ltd.) 


Gamble) International 


Screen 1955 


for music 
in Coley 


WORLD WIDE PICTURES, LIMITED 
Lysbeth House, Soho Square, London W. |! 
England 
Phone: GERrard 1736/7/8 
1942 


Managing Director, Exe 


Date of Organization 
James Carr Produce? 
Hindle Edgar, ¢ ompany Director, Producer 

V. L. Price, Company Director, Secretar 
SERVICES: 35mm 


relations 


and l6mm sponsored public 


documentary films 


training and sales 
for government departments and industry, TV 
programs and commercials, FACILITIES 
recording theatre Western Electri« 


stafl 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Neu Explorer Kast 
(British Petroleum Co. Ltd.); Tennessee 
Kodachrome {Bowater Paper Corp. Ltd.) 
Televiews—monthly 
Othce of Information); Men at Work 
ductivity Oil Harbour 
Ltd.) 


winner (In 


studios 


cameras, ct« 
theatre 


mancolor 
Venture 


Transatlantic (Central 


(British Pro 
{den— Koda 
Thursdays’ s 

Assn 


issucs 


Council); 
chrome (Geo 
Children scar 


Morse Films) 


Wimpey & Co 


Award with 


WORLD WIDE ANIMATION LIMITED 


Lysbeth House, LOA Soho Square, London 
W. |, England 
Phone: MACauley 7257/8 


Date of Organization: 1955 
Reginald Jefiryes, Managing Director, Produce 
James Carr, Company Director, Produce 
Hindle Edgar, Company Director, Producer 
V. L. Price, Company Director, Secretary 
SERVICES 


Production of animated, diagram 
cartoon, model and puppet films in 35mm 
and l6mm for 


FACILITIES 


Electric 


television 
Western 


theatres, industry and 


studios, recording theatre 


cameras, etc., theatre stafl 


Overseas Producers Are Urged 
to Report Facilities & Services 
«x The Editors of Business SCREEN 


included detailed facts about 50 compa 
nies beyond the U.S 


have 


borders for the as 


sistance of worldwide sponsors and other 
producers seeking these services. All pro 
ducers in lands abroad are urged to us 
this listing form in sending data to this 
international 


publication for a further 


listing section, scheduled for fall, 1956 


publication. Address your correspondence 
7064 Sher 
Illinois, U.S.A 


no charge for this 


to: Business SCREEN MAGAZINE 
idan Road, Chicago 26 
I here is seTVice to 
either producers or sponsors. Inquiries aré 
invited for further particulars on any of 


the companies listed Wy 








BUSINESS SCREEN MAGAZINE 
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CINEMA ET PUBLICITE—SOCIETE ANONYME 


116, Av. des Champs Elysees, Paris 8eme, France 
Phone: Elysees 34-95 

Date of Organization: 1959 

Jacques Meynot, President 

Jacques Zadok General Manage? 

Charles Peiffert, Manager 

Pierre Picherit, Foreign Department 

Guy Brun, Producer 

Robert Gudin, Produce? 

Yves Bavet, Produce 
SERVICES 
mancolor) and black and white for commercial 
1\ only 


cartoons) 


Advertising films, 35mm color (East 
live action-animated models and objects 
FACILITIES 
ing films in cinemas. Exclusive screening rights in 
1200 cinemas in France 100 in North Africa 
100 in French West Africa 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: 200 films per year; includ 
Philips, Standard Oil, Socony 
General Motors 


Exhibition of advertis 


ing productions for 


Vacuum (Frigidaire Division) 


Nestle products, Zenith watches, Martell cognac, 
Lipton tea, Airwick and the leading French an 
nouncers. Cinema et Publicite was awarded the 
Grand Prix of the International Advertising Films 


Festival, Monte-Carlo, September 1955 


Cc) 


Cc) 





LAUX STUDIOS 
An Der Hauptwache 10, Frankfort-Main 
Germany 
Phone: Frankfurt am Main 94 447, 94 484, 
91 123 
Helmut Laux, President 
Achim Koch, Vice-President 
Fhrenfried Fischer, Research 
Werner Harzer 
Werner Christmann, Production Manager 
SERVICES 


sound slidefilms, experienced in 2 


Seript Director 


frt and Animation Director 


Industrial sales and job training 
» branches sales 
promotion visual presentation booklets complete 
FACILITIES: Complete studio 


xrecning room set construction 


package scTvice 
sound stage 

prop department, permanent creative staff (40 
employees) script writers, editors, artists, photo 
graphers, three sound slidefilm crews, color pro 


cessing laboratories 


RECENT PRODUCTIONS AND SPONSORS 
SOUND SLIDEFILMS: The New Opel Kapitan 
(Adam Opel Aktiengesellschalt); Compact on Mu 
tual Agreement, What Would You Do? (Quizz) 
(Deutsche Shell A-G): Somewhere on the Main 
Street (Coca Cola); Continental Tubeless (Conti 
nental Gummi-Werke A-G); Kunden denken—Ver 
haufer lenken (Farbentabriken Bayer A. G.) 


BOEHNER FILM 


Fritz Boehner (cables: Boehnerfilm). Admin. and 


Advertising Dept Erlangen, Universitatsstr. 2 


Phone: 3037. Production: Hamburg-Heiligengeist 
feld, Hochhaus 1, Phone: 45 33 51. Owner: Fritz 


Boehner SERVICES 


documentaries, industrial and sales promotion 


synchronization, studio 


DEUTSCHE DOKUMENTARFILM— 
GESELLSCHAFT 


Heinrich Klemme & Co. Hamburg |, Ferdinandstr 


61. Phone 32 75 59 


6TH ANNUAL 





DEUTSCHE INDUSTRIE UND 
DOKUMENTARFILM GmbH! 


Dusseldorf, Deichstr. 11 a. Phone 84 3 91 


DEUTSCHE BUNDESBAHN FILMSTELLE 
BEIM EISENBAHNZENTRALAMT 

Minden, Westfalen. Managine 
bahnrat Dipl Ing H. Luetz 


mentarics 


Director Re ichs 
SERVICES: Docu 


DOMNICK—FILMPRODUKTION GmbH! 
Domnickfilm) Wiesbaden, Steubenst: 
Phone 29 0 40. Owner: Hans Domnick SERN 


ICES: Production of motion pictures ind documen 


( able 5 


ROLF ENGLER—FILME 
Robert Koch Str. 138 
Phone: 47 64 52. SERVICES: Production of mo 


tion pictures documentaries 


Munchen-Geiselgasteig 
industrial 


sales pro 
motion 


FILM-STUDIO WALTER LECKEBUSCH 
Munchen 19, Waisenhausstr. 40. Studio: Munchen 
19, Lizianstr. 16. Phone 6% 5% 96. Owner: Walter 


Leckebusch 


FISCHERK OESEN-FILM-STUDIO 
tad Godesberge-Mehlem. Phone 36 52. Executive 
Hans Fischerkoesen, Dr. Ulrich Westerkamp 
SERVICES: Industrial, sales promotion films 


GEA—KULTURFILM GmbH. 
Hamburg 56, Neuer Wall 19-25. Phone 34 31.57/58 
Wilhelm Brockmann SERVICES 


Documentaries 


Executive 


WOLFGANG GORTNER 
tad Tolz, Buchener Str. 22. Phone 28 97. Owner 
Wollgang Gortner SERVICES 


International mountain, sports and youth film ac 


Documentaries 


tivities 


INDUSTRIE—UND AGRAR-FILMINSTITUT 
ERNST MUNCK 
Stuttgart Zufflenhausen, Marconistr, 53. Owner 
Ernst Munck. SERVICES: Industrial and agricul 
tural film stucio 


INSEL FILM GmbH. 
Administration 22. Phone 
Munchen 
Phone 44 86 21/25. Executive 
Horbert Handwerk SERVICES: Docu 


mentaries, industrial and sales promotion films 


INSTITUT FUR FILM UND BILD IN 
WISSENSCHAFT UND UNTERRICHT 
Munchen 25, Leopoldstr, 175. Phone: 32 1 53, 33 
t 18. Director: Fridolin Schmid. High School and 
Scentihe Department 


Konstanz, Luisenstr 


25 50. Production and Sales department 
8, Anzingerstr. | 


Associate 


Bunsenstr. 10 
Director: Dr. Ing. Gotthard Wolf 
Berlin. Phone: 75 28 98. Director 
SERVICES: Production and distri 


bution of educational films, stills for schools. youth 


Gottingen 
Phone 16 5% 
Branch Othe 
Erwin Patsch 


education and adult education 


KASKELINE FILM WOLFGANG KASKELINE 
Berlin-Charlottenburg 9, Reichsstr. 9. Phone 92 67 
25 SERVICES 


dustrial and sales 


Theatre films, documentari in 


promotion filon 


KOROS! & BETHKE—KULTURFILM— 
PRODUKTION 
Hamburg 24, Graumannsweg 46. Phone 25 09 65 


Owner Herbert Korosi SERVICES Documen 


tarics 


KULTURFILM INSTITUT gmbh. 
DR. HANS CURLIS 
Phone 72 29 O9 


SERVICES 


Berlin-Steglitz 
Owner: Dr. Hans Curls 


taries 


Lepsiusst ) 


Documen 


PRODUCTION REVIEW 


KULTUR-UND LEHRFILM-INSTITUT 
KLEMENS LINDENAU 


Kulturfilm Delmenhorst) Delmenhorst 
Hoykenkamp. Phone 31 18. SERVICES: Docu 


mentaries, industrial and sales promotion films 


SCHONGER FILM 


Inning/ Ammersec 


cable 5 


Herrschingerst 1S 
SERVICES 


Phone 68 


Owner Hubert Schonger Theatre 


films and documentaries 


THURNAU FILMPRODUKTION 
Thurnaufilm) Berlin W. 15 
burgische Su 8. Phone Wi 


cables Branden 


RH O4/05. Hambure 


ll. Hahn ipp Phone 32 638 21. Dusseldorf 
Oberkassel, Kaiser Friedrich Ring 38 Phone 58 9 
16. Wiesbaden, Wilhelmstr. 17. Phone 22 0 80 
Owner Norbert Thurnau, Executive Helmut 
Berger SERVICES: Doctumentaric svachroniza 


ALF ZENGERLING FILMPRODUKTION 


Berlin-Zehlendort, Janickestr, 105, Phone: 84 55 02 
terlin W 15, Uhlandstr, 175. Phone: Of IL 09 
Ownel All Zenverling SERVICES 


youth hims, music films 


taries, tairy tales 






SCANDINAVIA 


NORWAY 


STATENS FILMSENTRAL 
Schwensensgate 6, Oslo, St. H.. Norway 
Phone: 60 20 90 
Date of Organization: 1048 
Mrs. Ingeborg Lyche, President of Board 
Jon Mathisen, Managing Director 
SERVICES 


ucational films and hlmstrips 


Production of documentary and ed 
lomm non-com 
mercial film distribution on a national scale. l6mm 
sound recording It ind >on laboratory work 


FACILITIES: Sound recording studio, laboratory 
RECENT PRODUCTIONS 
MOTION PICTURES: Aarius og Baktu 


Hygiene), Havratunet 


Dental 
Vesletrikh 
med Fela (Ballet), Du har ansvaret (Public Health) 
SLIDEFILMS: Mor 


redning (a series of 6 strips on modern homes) 


\nthropology) 


oP harn (Hygiene) Aye yrivvin 


Norwegian shipping (8 strips) 





SWEDEN 
FORBERG—FILM AB. 


Kungsgatan 27, Stockholm Swejten - 
Phone 111655 
Date of Organization: 10%4 
b.. korberg, President, Gen. M 
1. Hultgren, Executive See Treasure 
( H. kFahistedt, Sale Vanage? 
H. Peters, Director 
L.. Hedenburg, Director 
1. Naslund, Sound Service 
K. Pill, Art Dept 
SERVICES: Motion picture im 
sidehiimes tor 


md tomo ane 
industrial ile mad personne! 


FACILITIES: Camera and lighting for 


) and lomm motion picture 


traming 
wound recordin 
complete facilities for slidefilms production 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Building of Water po 
Plant (Bergetorsens Kralt ABB); Building of Water 
power Plants (Krangede Kraft AB) % picture Thi 
River That Disappeared (Kungl. Vattenfallstyrel 
en) (Royal Water powell Service SOUNT 


(LISTING CONTINUED ON FOLLOWING PAGE) 
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SCANDINAVIAN LANDS: SWEDEN 


FORBERG FILM A.B. CONTINUED 


SLIDEFILMS FOR: AB Banankompaniet (Fruit 
AK Bolinder Munktell (Tractors), Dorch, Backsin 
& Co. AB (Colors), AB Electrolux (Refrigerator 
Flektro- Skandia (Deep-treezing AB Finbruken 
(Paper ol higher grades), CGustavsbreg bFabriker 
AK (lube accessories), Henriksdals Gummifabrik 
AB (Rubber mattresses), Svenska Aeroplan AB 
(Motor cars), Svenska Chokladiabriks AB (Candi 
AB Svenska Metallverken (Boiler-Enginecring 
Bryggareloreningen (Swedish Brewer 

operativa bForbundet (4 OOperative \ 

jarnvagar (State Railroads), AB Godstralik 
pedition (Irathe Services), Sveriges Frukt 
(Swedish Fruit 

Grocers Assn.), Sveriges Grossistlorbund \ 
Swedish Wholesale Dealers), Saljledaregruppen 
American N. 5S, 1 Na 
tional Sales Executives}), Laxi Iratikforenin 
(Taxi Cabs), Svenska Foreningen tor Peykisk Hal 
sovard (Swedish Society for Mental Health 
filmes; Svenska Gruvioreningen (Swedish Mine 
ADAPTIONS OF U.S. SLIDEFILMS 
Numerous slidefilms for the Swedish representative 
ol: Ford Motor Co., General Motors, National 
Cash Keyister 


fektyrhandlarelorbund 


(Swedish branch of the 


Ciwhers) 





DENMARK 
MINERVA-FILM A/S 


loldbodgade 18, Copenhagen K, Denmark 
Minerva No, | 


Date of Organization: January 7, 1956 


Phom 


lorben Madsen, President 

Ingoll Boisen, Vice-President 

lheodor Christensen, Director 

Production 

Hagen Hasselbalch, Director 

jorgen Roos, Directo 
SERVICES: Production ol motion picture com 
mercial, industrial, scientific ficlds FACILITIES 
Equipment tor lO and $5mm production, Camera 
Arriflex, Bell Howell, Kodak Cine Special, Cut 
ting rooms, Projecting theatre, Moviola I7i4mm 
tape-equipment, film and sound library 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: 4 Story of Silver—BRW 
Water fro the ku 
phrates bastmancolo lhe BB SleetCrevacolor 
(Burmeister & Wain); The Mechan lt Agriculture 
in Denmark—hodachrome Association of Danish 
Real bsatate Owners What Shall M lob B 
BeW (Danish Government 


C) C) 


(Georg Jensen Solvemectio) 


ESTUDIOS MORO 5S. L. 
Los Mes jo 15 (Pacihoo) Madrid. S 


Phone 


Date of Organization: 1950 


O20 


Santiago Moro, Genera / 
Jorn Luis Moro, Art D 
Cristobal Marquez, 1) 
bduardo Ducay, Se 
Rogelio Cobo 

SERVICES: Somm tlm 

vision: Larwe studio tor mo 

penieations FACILITIES 

camera units, three Somm 

recordin aml lon 

rons 

RECENT PRODUCTIONS AND SPONSORS 

VMOTION PICTURES: In bastman Co / 


Prefieren (stockings) (Medias Jenny, Barcelona) 
Llego La Primavera? (lightbulbs) (Lamparas 
Metal,” Madrid); El Mago Generoso (toothpaste) 
Laboratorios Profiden, Madrid); Una De Miedo 
Madrid); In 
Nuevas Sede 


oda Ww ster) (C,aseosa “La Casera,” 
CGevacolor—Distinction (clothes store 


ria /artagova 





AFRICA 





SUDAN PUBLICITY CO. LTD. 
Publicity House, Khartoum, Sudan, Africa 
Phone: Khartoum 4160 


Cable Addre Publicity 


Date of Organization: 1950 

Hamish Davidson, Managing Director 

Khalil Atabani, General Manager 

Gabriel Tokatleian, Production Supervisor 
SERVICES: 35mm films (BKXW); l6mm films 
j5mm filmlets (B&W and color). Sound 
track: Arabic, English, French, Greek. FACILI 
PIES: Air-conditioned studio, carpenter's shop, 
production offices. 
RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Sailor Man (Sudan To- 
bacco Co. Ltd.); Red Lion (Tootal Fabrics). 
SLIDEFILMS: Over the Pole (Scandinavian Air 
lines System): Pest Control (Plant Protection Ltd.) 
Don't Be Vague (Haig Whisky) 


(color) 





FILM PRODUCTION FACILITIES 


IN AUSTRALIA 





AUSTRALIAN INSTRUCTIONAL FILMS 
PTY. LTD. 
(Specializing in industrial and educational films) 
and associating 


HALLIDAY PRODUCTIONS 
(Specializing in commercial, travelogue and 
documentary short subjects) 
6 Underwood Street, Sydney, N.S.W 
Phone: BU 6557 
Lex Halliday, Director 
Jean Halliday, Director 
Philip |. Pike, Chief Cameraman 


Australia 


Editing, research and scripting staff 
SERVICES: Production for screen or television 
Specializing in color l6mm standard Kodachrome 
Somm Eastmancolor 


(completely processed in 


Australia). Producing films on world-wide loca 
tions and Australia and 
Pacite 
Educational and scientific advising facilities. FA 
CILITIES: Cameras, 16mm Cine Specials, Ektar 


lenses, 55mm Arriflex. Dollies, studios, theatrett 


specifically adjacent 


islands. General research and scripting 


full complement of spot and floodlights. Tape re 
cording equipment. All optical recording on West 
ern Electric System 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES Soap Detergent (Kitchen 
bros.) and Birds Eye Frozen Foods (World Food 
Products) (Lintas) both in Eastman color: Pacifi 
Cocktail (Qantas Airways); The Ribbon of Road 

Economy Run in Australia (Socony Vacuum Oil 
Co.) Copper from Peko (Peko Copper Mines) 
Sydne Toda (lextile Cones and Tubes); Win 
World (Naco Sun Sash Louvres) and 
Stuart (Stamina Clothing Co.) 3rd 
ill Kodachrome, Jrish Linen (Irish 
Linen Assn.) mp and Eastmancolor si. TV FILMS 
lor Crusader Mills, Stamina Clothing Co 
Chemicals, Lad 


rene Containers, Vacuum Oil Co., et 


low on the 
Inland th 


historical series 


Limbrol 
Lextile Cones and Lubes Hy 


CINESOUND PRODUCTIONS PTY. LTD. 

41 Darlington St. Rozelle, Sydney, N.S. W 
\ustralia 

Phone: W. B. S14) 1 lines) 


Date of Oreanization June 
Norman Bede Rydge 

hen GC. Hall, Bax 

Kbede Whiteman 

Svcdney White 

Arthur Smith. Clie 

Clive bk. Cro Shi 

Stuart Ralston, Optica ects Det 
{ mera repre 


\cle laut Perth, Hobart and Auckland 


entatives in Melbourne, Brisbane 


RVICES Weekl News 
roulat " ' ’ Thi a ; imal New 


Zealand. 18 feature films. Industrial, documentary 
commercial and television films in 35mm and 
FACILITIES: Sound stage, full camera 
and lighting equipment; (35mm and l6mm) po 


wer generating plant. 1714mm magnetic recorders 
and mixing heads. (8-channel re-recording). Two 
optical film recorders. Theatrettes, editing, dub 


bing, script writing 


RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: Proud Heritage (N.S.W 
Dept. of Education); Dream Come True (Far West 
Children’s Scheme) both in Eastmancolor; Guardi 
ans of the Surf (Caltex Oil) in Kodachrome; South 
Pacific Playground (Manly Tourist Bureau): The 
Drover (Aust. Wool Bureau) both in Gevacolor 
SOME ADDITIONAL 1955 SHORT PRODUC 
PIONS: Jungle Training (Australian Army); Thrill 
Drivers (Ford Motor Company); Pilot Training 
(Royal Australian Air Force); Tubeless Tyres 
(Goodyear); Royal Australian Artillery (Australian 
Army); Flying High (Dept. of Education); Brand 
ing Sheep (Australian Wool Bureau) PRODUCED 
IN ASSOCIATION: Davis Cup 1945 
Holiday 
(Sydney Stock Exchange) 


FILMADS PTY. LTD. 
147 Collins St... Melbourne, Victoria 
Phone: MF 4857 
Date of Organization: 1921 
H. E. Jobbins, General Manage 
\. J. Campbell, Queensland 
D. Koffel, New South Wales 
Mrs. R. Anderson, South Australia 
L.. Lobascher, Western Australia 
M. Moore, Tasmania 
DD | tilcock, Producer/ Directo: 
F. E. H. ( ooper Sales Manage) 
L.. Heitman, Light 
H. Laylor, Make-up 
N. Duncan, Studio Manager 


lustralian 


(General Motors); Invest in Australia 


Camera 


SERVICES: l6mm and 35mm live and animated 
documentary, advertising and ITV commercials 


»ommM lilmstrips FACILITIES 


studio, editing rooms, make-up room, dressin 


Complete 


rooms, complete recording facilities; “Threatrett 
16 and 55mm camera editing and recording equip 
ment, single lorm animation equipment to 6 and 
om Omm laboratory with 20,000 l6mm teet 
capacity per 8 hr, day Camera crews located all 


Rapid Py 


Processors will be installed increasing l6m: 


capital cities. During May 1956 


}7* 


rato. capacity by approx. 60,000 ft 


| 
ala 


RECENT PRODUCTIONS AND SPONSORS 
MOLION PICTURES: Ford's the Fash 

Motor Co A and Make-up (Michel Cosi 

id , j el j Stand 


BUSINESS SCREEN MAGAZINE 








A ROAD IS A TOOL 


It is the means of solv 


ing a problem. 


Similarly, a film is a 


tool. 


We welcome the tricky 
problem, the opportunity 
to design your communi 


cations tool which will 





have, above all, utility. 





















TRI 


510 MADISON AVENUE - NEW YORK 22, W. Y. 


DENT FILMS... 





PHONE PLAZA 9-3580- CABLE . DENTPIX 


FILM PRODUCTION 


77 
ONE 


FOR MEDICINE, EDUCATION 
AND BUSINESS 
FOR AUDIENCE LEVELS FROM 
JUNIOR HIGH SCHOO! 
TO PROFESSIONAL 
e 


EXPERT TECHNICAL STAFF 
SCRIPTS AND STORYBOARDS 
LIVE ACTION 
ANIMATION 
COLOR, SOUND 
AFFILIATED DISTRIBUTION 


You Are Cordially Invited to Discuss 
Your Film Program With Us 


STURGIS-GRANT 
PRODUCTIONS, INC. 


322 EAST 44th STREET 
NEW YORK 17, NEW YORK 


ee 








904: 


| Bet feloltiohaiel Ca | 


FILM 


STRIPS 
all kinds 


jor training, 
injorming, 


Sé ling. 


Training Films, 


i'n CORPORATE DO 


160 WEST S4th STREET oe 
NEW VYORK 19 co 85-3520 


BUSINESS SCREEN INTERNATIONAL 
FILMADS, PTY. LIMITED: 


(CONTINUED FROM PACE HUNDRED THIRTY-EIGHT } 
Care Use of Wood Chis Bb. H 

ponsows for whom other films have been 

ed during 195 Australian Paper Manufac 
Bright & Hitchcock, Craigs Kitchen, Cham 
lractors C. E. Miller, Cenovis Yeast, Drug 

4 Australia, Fibrous Plaster Migrs., L. S 

Liberty Corset Ladner'’s, Mel 
Board, H. V. Mackay Massey 
Neptune Oil Co,, Omega watches 


l stiiitie 
ynourne lramwa 


Harris, Nichola 


PERIER PRODUCTIONS PTY. LTD. (ssf, etc.) 
PERIER FILMS PTY. LTD. (mp only) 
4 Jamison St., Sydney, Australia 
Phone: BU 6527 
Date of Organization: 1947 
Reg Perier. Managing Director 
Stan Murdoch, Production Manager 
Mildred Crowley, Busine 
Helen Hughes, Color Transparencies 
SERVICES: Complete 


‘ Manager 


l6mm production, 35mm 
B&W and color slidefilm production, 35mm color 
library of Australian, New Zealand 
ind Pacific Island subjects; commercial and in 
FACILITIES: Cine Ko 


magazines, 35mm Exaktas 


tran pare ncy 


dustrial photographers 
dak Special 0 tt 

full range 5x4 equipment 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Long and Short of It 
W. D. & H. O. Wills (Aust.) Ltd.); Cinevox Pre 
A'sia) Pty. Lad.) The Edgell Honey 
Sfor Nature Pa a Dindend, Edgell Goes to 
Market, Beans in the Edgel VManner (Gordon 
hkdgell & Sons Lid.):; Design for Ciwwie Pride (Ash 


held Municipal Council 


an | Kodak 


Additional Production 
1955: Making More with Marfak (Caltex Aust.) 
Pty. Lid Complete color photography x4 Ekta 
chrome, for reduction to sound slidefilm in United 
States. Hlow to Clean Your Teeth (Hansen-Ruben 
ohn Pty, Lid.—Advertising Agents for Bristol-Mye1 
Co. Pty. Led.) 
instruction booklet. Major sponsors tor 1952-55-56 
Ames Irrigation Pty. Lad., Atlantic Union Oil Co 
Lid., British Standard Machinery Co. Ltd., Colo 
nial Sugar Refining Co. Ltd., Email Ltd., Common 
wealth Industrial Gases (N.S.W.) Pty. Ltd., Fortune 
\ust Pty, Lad 
Aust. & N. Z. Lad 


Commonwealth Bank of Aust 


Lastmancolor slidefilm issued with 


Imperial Chemical Industries of 

\ustralian Woolen Mills Ltd 
Rural Credit De 
velopment Fund, David Jones Ltd., Masonite ¢ orp 
Lid., Qantas Empire Airways Ltd., Rockdale Mu 
nicipal Council, Rural Bank of New South Wales 
Sunbeam Corp, Lid., Sydney County Council, Vesta 
battery Co. Lad 





Educational * Travel * Sport 


MARTIN 
BOVEY 


CHELMSFORD 
MASSACHUSETTS 


“Quality Is Our Master’’ 








JAPAN 





INTERNATIONAL MOTION PICTURE 
COMPANY, INC. 

Katakura Bldg Kyobashi, Tokyo Japar 

Phone: 28-5778/9 

Cable Address: IANMUTSI 

Date of Organization: 1952 

lan Mutsu, President 

Jujun Furukawa, Director 

Shokichi Mogami, Directo 

Kaneo Ichinomiya, Director 


Tokyo 


SERVICES: Producers of industrial and business 
films, I'V commercials and newsreels. |l6mm and 
FACILITIES The best 


equipped l6mm producing company in Japan. Full 
{Vipy | | | 


45mm produc tion 


time camera, sound and ofhce staff with wide list 
of free-lance technicians. Own sound recording and 
editing facilities 

RECENT PRODUCTIONS AND SPONSORS 
MOTION PICTURES: The Luxurious Fiber, 
(Japan Raw Silk Exporters Assn.); Horst with East 
(Japan Machinery Exporters Assn.); EF-58/6 
Japan National Railways); Shopping for the Fu 
ture (Ministry of Trade, Japan); Golden Rhythm 


(Bireley's Japan) 


Supplementary Listings of Overseas 
Producers to Appear in Future Issues 


“WV ith such well-known Swiss companies as 
Iris and Gloriafilm as yet unlisted and a more 
complete report on Britain's Association of 
Specialized Film Producers to be carried, this 
6th Annual Production Review international list 
ing feature will be continued during the 1956 
publication year. Overseas companies are urged 
to write for standard listing forms. There is no 
charge for these listings. » 


NATIONAL CARLOADING PRESENTS: 


(CONTINUED FROM PAG! SIXTY-FOUR) 


pretty dresses, girls, bathing suits and scenery. 
Luckily 
cinematic work of art, but is pleasant and the 


221% minutes don’t drag too much. 


because the film is not exactly a 


The film will be distributed to department 
stores for public showing, as well as to interested 
IV stations, business and women’s clubs, schools 
associations, textile mills and other organizations 

National Carloading has found its California 
fashion customers quite receptive to this unusual 


blandishment, and business is picking up 


nicely. i 


18 point 42 point 
Available in 18, 24, 30, 36, 42, 48,60 & 72 point sizes 





Informal ... Good Display 
Looks best letter-spaced. 


One of many typefaces available in Knight Studio Titles 


KNIGHT STUDIO 


159 €. Chicago Ave., Chicago 





BUSINESS SCREEN MAGAZINE 








These Venezuelan oil workers are oper- 
ating one of the more than 2,000 rigs on 
Lake Maracaibo: a scene from “People and 
Petroleum,” produced by Sound Masters. 


“People and Petroleum’ 


Creole Petroleum Corporation Portrays the Story 
of Its Operations and Contribution in Venezuela 


Modern construction, financed by wealth of oil resources, set 
background for this street scene in modern Caracas, Venezuela. 





NUMBER VOLUME 17 











Beneath the waters of Lake Maracaibo in Western Venezuela lie 


one of the world’s richest 


deposits: operations taking 


place to produce it are twentieth century engineering marvel 


* Timely as the word “interna 
tional,” a new public relations mo 
tion picture, People and Petroleum 
tells the story of how the Creole 
Petroleum Corporation conducts its 
business as a guest of Venezuela, 

The first Creole film produced for 
United States audiences People and 
Petroleum shows how this American 
Company contributes to the eco 
nomic growth of Venezuela, an im 
portant and strategic ally of the 
United States. 


A Philosophy of Citizenship 


After viewing operations in the 
Lake Maracaibo region and the 
jungle areas of Venezuela, the film 
case-studies Creole as a U.S. com 
pany conducting its business in a 
foreign country, Creole’s philosophy 
of “good citizenship” is shown as 
ranging from liberal personnel poli 
cies favoring Venezuelan nationals 
to such programs as Community 
Integration whereby oldtime camps 
are being slowly absorbed into the 
villages and towns built up around 
them. 

Outlined is Venezuela's own 


policy of “sowing the petroleum,” 


plowing back oil revenues into ex 
tensive public works, education and 
health programs for its people. Di 
versification of the country’s econo 
my 8 @ major goal and her invest 
ment opportunities are proving 
continually attractive to foreign 
capital, much of it from the United 


States, 


Billion Dollar U.S. Customer 


\ final section presents Ven 
zuclas achievement in becoming a 
billion-dollar-a-year customer of the 
L.S.. a development made possible 
in large part through her oil ex 
ports in which she leads the world 

Produced by Sound Masters, Ine 
the film is black and white and runs 
27 minutes, Distribution will be 
handled by Movies U.S.A. Present 
plans call for extensive showings to 
business Lroupe mervice clubs edu 
cational institutions and on public 


service television programs 
p 


How to Obtain This Picture 


Bookings of People and Petroleum 
may be arranged through the Stes 
ling-Movies, U.S.A., 205 | bord 
St.. New York 17, N.Y eT 












“Pianorama”’ a Tribute 


to Wurlitzer Centennial 


Sponsor: The Kudolph Wurlitzer 


Company, 
litle: Pianorama, 28 min.. color 


produced by Paragon Pictures 


Ine, 
* A centennial film might well be 


expected to concern itself with a 
lhe Rudolph 
celebrated its 
100th anniversary with a tribute to 


great company but 


Wurlitzer Company 


a universal musical instrument. The 
piano and its music are the stars of 
Pianorama, and Wurlitzer’s name is 
confined to the credits and trade 


marks on the instruments used 


The simple story line centers 


around two young children who are 


fascinated by a story-telling, piano 
playing neighbor. The parents at 
tempt to “rescue” the neighbor 
from their bothersome children and 
naturally, the story of the piano 
follows. 

Factory scenes, with synchronous 
background sounds, show the manu 
facture of a piano from raw mater 
iala to a beautiful musical instru 
film's 
main theme: how modern methods 


ment, and put across the 
of production lower the price of a 
piano to within reach of all, and 
actually improve in many ways the 
quality achieved by old-time hand 
methods, 

Some of the highlights of this 
part of the film 
tuning by means of the oscillos ope, 


le grapl 
include graphic 


completely automat bridge-drilling 
by a machine with a mechanical 
brain, and the mechanical carving 
of music racks and the graceful 
plano legs. 

Pianorama includes a wide vari 
beautifully re 
produced, and adds up to an enter 


ety of piano music, 


taining and educational motion pic 
ture. It has been released for tele 
vision, and is sufficiently non-com 
mercial to warrant wide and con- 
tinued use. Prints may be obtained 
Wurlitzer 
dealers or from the company’s main 


plant at DeKalb, Il Wy 


on free loan through 


142 


Take 1: cutaway model of car of tomorrow 
is shown in GM's “Your Key to the Future.” 


Motorama Prelude in Vistavision 


GM Hands Viewers a Technicolored “Key to the Future” 


* bantasy-sized images of new mo 
del cars and gay shadows of the 
auto-future played prelude to lively 
stage and showroom substance to 
accelerate crowds at the 1956 Gen 
eral Motors Motorama which began 
its national grand tour in New 
York's Waldorf-Astoria, January 19 
24 

Automotive dreamboats became 
realities as GM throngs 
watched Your Key to the Future 


near by 


an elaborate musical motion picture 
which sped them into a live singing, 


dancing, vehicle-glorifying revue. 


Produced by Dudley Pictures 

The film preface to the actual new 
model exposition was produc ed for 
General Motors by Dudley Pictures 
Corp. in Techni 
Your Key to the Future and 
the live show component were con 


Michael 


Vistavision and 
‘ olor 


ceived and directed by 


Kidd 

In the fast, rhythmical film se 
quences, lyrical families steer fun 
ward—their pleasure enhanced by 


possession of the new GM cars they 


serve to introduce. The movie's 
Chevrolet family travels into a traf 
fle tie-up. Halted by the roadknot, 
the family dream-drives into the fu 
ture where they find “the most” in 
car luxury and the smooth answer 


to all driving worries. 


Car Guided by Electronics 

They streak along a desert high 
way into an electronically controlled 
lane where the car glides automa 
tically and the driver is freed of 
driving-cares. This adventure, util- 
izing a full-scale model car-of-the- 
future, was made from live action 
shots taken on miles of GM proving 
grounds near Phoenix, Arizona 
matched by special miniature effects. 
The miniature set was 70 feet wide 
by 150 feet deep and incorporated 
an intricate crossover system of 
intersecting highways. Hand-made 
miniature cars traversed this set 
powered by their own electric 
motors. 

The Chevrolet family in their car- 
to-be arrive at a motel of the future, 
the house lights go up and the live 


Below: miniature set used in filming “Your Key to the Future” as producer Carl 
Dudley (center) and studio art and effects experts examine their handiwork. 


or 


> Sel 
he 


stage show continues the story with 
the same family, same motel——and 
the car of the future. These high 
color and sound, giant screen vis- 
ions and live variety routines were 
created to set and maintain a first- 
night pace as Motorama promotes 
new models across the nation-—to 
capture the several millions expected 
to attend the show and to heighten 
their desire to see and buy the new 
GM highway gleamers. 


“Greatest Show on Wheels” 


Styled the “Greatest Show on 
Wheels,” Motorama rolled out from 
New York to Miami, Los Angeles, 
San Francisco and Boston. A fleet 
of 125 trucks were sent on a more 
than 1,000,000-mile journey to car- 
ry the motion-picture-charmed CAR. 
nival to Motorama fans in the sales 
strategic cities. 

Art direction for Your Key to the 
Future was by Gabriel Scognamillo. 
Hal Millar was special effects chief, 
Virgil Beck, 


Jack Warren was head cameraman. 


miniature expert, and 


Car of tomorrow races across desert 
in prelude film to the Motorama. 


A Sailing Adventure 
Off Newfoundland’s Shore 


Sponsor: Government of New- 
foundland. 


Title: Sailing Newfoundland 
Waters, 28 min., color, produced 
by Victor Kayfetz Productions, 
Ine. 


*A summer's voyage by a group 
of amateur sailors around the sec- 
ond largest island in the world pro- 
vides the story line for this new 
film which takes the crew of the 
37-foot ketch Seacrest on a tour of 
the spectacular coastline. 

From St. John’s, the ship sails 
into icy northern waters, inspecting 
the codfishing industry, chief means 
of sustenance for Newfoundlanders. 
Other scenes show monster icebergs, 
salmon fishing, pulp and paper mills. 

Sailing in Newfoundland Waters 
is being distributed by Victor Kay- 
fetz Productions, 1780 Broadway, 
New York, for group showings, and 
public service television showings. 
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The chilled car wheel begins its long and useful life as molten metal of 
special formula is poured in this new automatic plant 


Something New on the Railroads 


“First Five Million Miles” Performance Report on Chilled Car Wheel 


Sponsor: Southern Wheel Division 
of the American Brake Shoe Com 


any. 


Tithe: The First Five Million Mile 
‘/ min 


Dunn Studios 


color produced by (al 


* The Southern cast steel railroad 
wheel is news. After 12 years of re 
search and testing, a new plant Wiis 
built to manufacture it, and the pro 
duct was ready for the railway in 
dustry Appropriately newscaster 
John Daly was chosen to make the 
announcement, 

His medium is The First Five 
Villion Vile 5 a classic 


film, a sales story aimed directly at 


industrial 
potential customers—top railroad 
and rail equipment executives 

The film gets its name from the 
rile ape rolled up by test wheels 
This field testing of the 


wheel's 


Below: shining armor for precious 
cargos are these lines of chilled car 
wheels undergoing inspection at the 
Southern Wheel Division 


film's 
main theme And this is one time 
the ever-popular footage of train 
wheels clicking off the 


il 1 | ritne mee 


prover performance - 


miles has 


Shot at Plant in Alabama 


The bulk of the film takes place in 
outherns new 


Alabam i 


~ 


plant at Calera 
This is a modern, largely 
plant built esper ially to 
manufacture the new wheels. It is 
the reason for the economy the new 
wheels are said to offer, and the 
viewer gets a step by step tour Dra 
matic shots show sand molds being 
formed and baked, steel being mel 
ted and poured, wheels being treated 
tested and retested 


The First Five Million Miles 


makes a unilateral approach to its 


ind Tria hine d 


subject. There are no comparitive 


statistics, no slaps at competition 
The film offers dramatic evidence 
that this is the best railroad wheel 
modern science and manufacturing 
techniques can produce The story is 
economy, proven performance and 
care and skill in manufacture, and 
its beliewability is enhanced by 


Daly's narration 


Example of Visual Research 


\ccording to Cal Dunn, the pro 
ducer, the film was researched vis 
From 
hundreds of stills and sketches, shots 


ually w= «well as for story 
were planned and color schemes 
worked-out Refore each sequence 
was shot, all equipment was freshly 
painted in the proper colors Newly 


ride brine d whee ls were used through 


out the film because as soon as 
moisture hits a wheel it loses its 


chrome-like sparkle. 


Shown in Exhibit Theatre 


The First Five Million Miles had 
its premiere at the Allied Railway 
Supply Convention last September 
\ theatre seating 35 was set up in 
American Brake Shoe’s booth, and 
the film was shown continuously 
for three days. Since the premiere, 
several sales engineers have been 
busy sereening the film for potential 
According to kads John 
son, president of the Southern 


Wheel Division. and Paul Carroll 


customers. 


advertising manager. the film is 


doing its job well. } 


Economic “Challenge to America’ 


Advertising Associations Co-Sponsor a Visual Presentation 


Sponsors: Association of National 
Advertisers and American Asso 


ciation of Advertising Agencies 
Tithe: Challenge to 


min., black/white, produced by 
Wilding Picture Productions, In 


{merica, 28 


from material developed by J. 


Walter Thompson Company. 
* Pictorial 


large on cinemati« 


prophesy has loomed 
screens during 
1955, Spec ial attention was given to 
outstanding features of industry's 
current fascination with the future 
in the No. 6 Issue of 


SCREEN last year. 


BUSINESS 


These crystal-gazing productions 
had certain similarities. All were 
focussed 20 or 30 years into the 
future, all were based on present 
scientific knowledge and trends, all 
were general in approach, painting 
a wealthy world accomplished. Deep 
est into the unknown, “Tomorrow 
land,” with its 1986 “Trip to the 
Moon was a science adventure 
which brought space travel into 
close perspective. “Americade” and 
People, Products and Progress, pre 
fabricating L975. were basic eco 
nomic indoctrination and their pre 
dictions for a super-abundant future 
were expressly conditional—hinged 
on the preservation of free enter 


Offers a Practical Sequel 


\ practi al sequel to these hope 
ful speculations is a new sponsored 
film program focussed on the near 
foreground over which the nation 
and industry must travel to fulfill 
the promises of more distant eras. 
Good news for people who can't 
wait for the uranium expedition to 
Pluto is telescoped in Challenge to 
Imerica, a 28-minute motion pic 


ture functioning in a campaign to 


improve American marketing meth 
ods, being conducted by the Asso 
ciation of National Advertisers and 
the American Association of Advert 
tising Agencies. 

Challenge to America looks at the 
next LO years and defines the route 
to richer life as “integrated and 
creative marketing.” With this mar 
keting, the advertiser group de 
clares, United States companies can 
help to “raise the average income 
of American families to $7,000 per 
year and enable all Americans to 
live one-third better than at present.’ 
The sponsoring organizations main 
tain that more effective marketing 
is the answer to fears of over pro 


duction and unemployment 


Potential Rise in Income 


Challenge to America quotes 
President Eisenhower's statement 
that “if we as a people act wisely, 
our national output can rise within 
a decade from its present level of 
about $360 billion to $500 billion.’ 
lo mean better living, this 10-year 
increase, the film says, depends on 
translating human wants into ac 
tion. \s people xo up the Mmcoime 
ladder, they will not necessarily eat 
better, dress better or live in better 
surroundings. Creative marketing is 


required to educate and stimulat 
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people to achieve new comforts and 
advantages. 

Getting down to specifies, the 
film shows that marketing is a high- 
ly developed system of many inter- 
related forces involving the ac ept- 
ability, design and packaging of the 
produc; the pricing; the way the 
prodr.t is sold; the national and 
retail sales people who meet and 
service buyers; modern advertising, 
public relations and merchandising 
methods — including company ad- 
vertising departments, their adver- 
tising agencies and communications 
media — which seek out customers 


and cause them to buy. 


Marketing Takes Teamwork 


Marketing “cannot be something 
delegated to a few individuals,” the 
film insists. “Every member of the 
company is engaged in marketing.” 
To be effective, marketing starts at 
the top. Challenge to America shows 
how leading companies in many in- 
dustries are employing integrated 
and creative marketing to expand 
their markets and bring new bene- 
fits to American consumers. The 
film ends with a check list of ques- 
tions for use by companies in 
evaluating their marketing activi- 


ties. 


Agency Developed the Material 


Challenge to America was pre- 
pared under the auspices of the 
Committee on Understanding of Our 
Economic System, jointly sponsored 
by A.N.A. and A.A.A.A, and headed 
by William C. McKeehan. Jr.. vice- 
Walter 


Company. This agency 


president of J. Thompson 
developed 
materials used in the production by 
Wilding Picture Productions, Ine. 

Prints of the film, in black and 
white, will be sold for $75.00 each 
by A.N.A. and A.A.A.A, Challenge 
to America is the third program to 
be sponsored by the Joint Commit- 
tee on Understanding of Our Eco- 
System. In 1948, the first 
program included the film, This /s 
Our Problem, and a picture featur- 
ing Dwight D. 
president of Columbia University, 
Freedom Is Indivisible. Last year, 


Kisenhower, then 


a second program inleuded the film, 
The Future of America. Ld 
Readers Digest on Film 
* Current issues of the Reapers 
Dicest are giving attention to the 
film medium, both educational and 
sponsored. A feature article on the 
need and growth of classroom films 
points out the contributions of 
Encyclopaedia Britannica Films. 
Secretary of Commerce Weeks re 
views the Wilding-produced Chal 
lenge to America in a cover edi- 
torial of the February issue. a 
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These three young Americans are featured in the AMI film. 


“Three to bet Ready” for Life 


The American Meat Institute Presents a New Picture 


of Nutrition and Its Role in the American Family 
Sponsor: American Meat Institute. from meat, And the value of proper 


diet from childhood on can’t be 
Title: Three to Get Ready Lol, 


min., color, produced by Raphael 


G. Wolff Studios, In¢ 


over-stressed, says the film. 
Qualifying the idea that it takes 
seven years to replace all the cells 


*« Three A, prepare = in the body. the picture notes that 


life is the title theme of Three to 
Get Ready. The title also appears to 


980 of bodily cells are replaced 


every year, some of them several 


times. It's just the slow-turnover 


refer to the three meals a day for . that 
é Ma are 


completely replaced 


which meat products are recom 
; only after seven years. 
mended, Built around a family and 


the importance of meat in their diet, Meat Costs Are Explained 


the film tells an industry story in eee eS age ee aa 
familiar idiom. explanation of the contrasting costs 

America is said to be the only of meat and their relation to con 
country in the world that gets the 


bulk of its 


sumer prices, Processing meat is 


protein requirements expensive and only a fraction of the 


ONE OF THE LONGEST AND BEST-FILLED BANQUET TABLES PICTURED is a 
feature of ‘Three to Get Ready” (reviewed on this page). Designed to show 
the infinite number of ways in which meat can be cooked and served, the 
table is 54 feet in length and carries 32 place-settings down its middle, with 
a popular meat dish in each. Two home economists, operating a battery of 
seven kitchen ranges, prepared all the meals simultaneously to give the food 
that fresh look for the Raphael G. Wolff Studio staff pictured below. 


























































































































































on-the-hoof weight of the animal 
is converted to popular cuts, The 
balance has to be sold as lard or at 
much lower prices. 

By-products, such as lard, hides, 
glandular extracts, gelatine from 
hoofs and horns, help keep table 
meat prices as low as they are, the 
film argues. In spite of the apparent 
ly high prices of meat compared to 
the per-pound price the farmers re 
ceive, meat-packers make such a 
small fraction of a cent a pound that 
it wouldn't be retail 


prices if completely eliminated, runs 


reflected in 


the film message. 


Another Film in a Series 


This is another in the series of 
public relations films sponsored by 
the American Meat Institute to pro 
mote the use of meat and more meat 
products. Not only can the viewer 
learn the importance of meat in his 
diet and the meat-packers explana 
tion of the meat cost-price structure 
but chances are that so many mouth 
watering shots of luscious looking 
meat dishes may enable the film to 


pay for itself in a hurry Va 


Three times a day everybody, all 
over the world, gets that common 
urge to eat 


Get Ready.” 


A scene in “Three to 





Plastic Filmstrip Container 


*Plastic filmstrip containers, avail 
able in five colors which visually 
say “here | am,” are being manu 
factured by the Plastican Corp. of 


Butler, New Jersey. 


The containers are made of cellu 
lose acetate, tested to make sure it 
will not harm the filmestrips. The 
can measures l'o by LY” on the 
outside and comes with a plain 
white paper label applied to the lid 
which can be rubber stamped ; the 


producer may glue on his own label 

Plastican manufactures the con 
tainers in red, blue, green, yellow 
and black and will be able to pro 
vice apes ial colors in large quanti 
ties. Plastican is said not to bend 
warp or be affected by extremes of 
temperature, 

Plastican 


contacted by 


( orporation may bye 
writing to Mary | 


Dornheim, Box No. 157, Butler, NJ 


An appealing, friendly picture of the family dentist and his problems is the 
achieved aim of “An Introduction to Someone You Know.’ 


Portrait of a Familiar Friend 


Luxene Presents a Non-Commercial Film About the Dentist 


Sponsor: Luxene, In 


Tithe: An Introduction to Someone 
You Know, 25 minutes, color 
134% minutes, black & white, pro 


duced by Audio Productions, In 


* We all know a dentist. We know 
our dentist as a white-jacketed man 
with competent fingers and a dis 
cerning eye for minute details of 
our teeth. But de we really know our 
dentist ? 

Do we know him as a man who 
has not only mastered the techniques 
of his profession, but as a citizen 
whose responsibilities extend far 
beyond the limits of his examining 
room? Do we know him as a family 


man?’ As a neighbor? As a friend? 


The Problems He Faces 
In this new motion picture we are 
introduced to a dentist on these very 
Although our film 
Merritt lasts less than 
half an hour, we find time to share 


human termes 
visit with Dy 
variety of 


a surprising 


proble itis 


Among Dr. Merritt's “problems” is the bride 


who doesn't want to get married 


which, at first, seem far removed 


from the “office practice” of den 
tietry 

The sponsor of this film, Luxene 
Inc., is a well-established firm which 
manufactures vinyl plastic material 
used in the preparation of dentures. 
Although its products and services 
are well known nationally among 
dentists and dental laboratories, the 
name “Luxene” is little known to 


the public at large 


No Publicity or Promotion 
By sponsoring this film, Luxene 
mnakes no attempt to public ize itself 
or to promote its line of products, 
Satisfied with only a credit title, the 
sponsor wants his film to help the 
American people better appreciate 
the services of the family dentist. In 
planning the production, Luxene’s 
only advice to the seript writer was 
to write about a dentist——not a den 
ture 

Accordingly, the 
veloped by Karl Peirce, Director of 
A\udio’s Medical Division, after a 


series of discussions with several 


script was de 


practicing dentists, themselves in no 
These 


discussions unearthed a multitude 


way connected with Luxene 


ise histories and anecdotes actu 
ally occurring in dental practice 
with a strong emphasis on human 


interest and drama. 


A Script Taken from Life 
From a bulging file of such ma 
terial, a storv was prepared from 
typical episodes and fitted into a 


continuity ef three days in the den 


tist’s life. However, An Introduction 
to Someone You Know is more than 
a look over Dr. Merritt’s shoulder 
at a succession of patients. It is a 
story whose opening action takes 
place in a hospital, not a dental 
chair, and whose climactic scene is 
played out to the accompaniment 
of a wedding march, not the rasp 
of a dental drill. 

Filmed entirely at Audio’s Long 
Island City sound studios, the ac 
tion is developed in live dialogue 
sequences, laced together with the 
off-screen commentary of the den- 
tist’s nurse as she answers the ques 
tion: “What's it like to work for a 
man like Dr. Merritt?” In a succes- 
sion of surprising events, we quickly 
realize that some days are a “little 
different” from others. One of these 
days, for example, shows Dr. Mer- 
ritt coping with such unlikely prob 
lems as a bride who doesn’t want to 
get married, a minor crisis in the 
mayor's office, and a crotchety old 
man whose life is threatened by a 
fatal disease. 

Ruick Exceptional in Role 

The fine performance of Melville 
Ruick as “Dr. Merritt” is believable 
even to dentists themselves, thanks 
in part to the off-stage presence of 
Audio 


maintained on its production staff 


a practicing dentist, whom 


during rehearsals and shooting. In 
addition to supervising the dental 
actions, Audio’s professional con- 
sultant was responsible for the ac 
curacy of a multitude of dental 
“properties,” ranging from the fa 


miliar chair that “goes up and 


down” to a partial dental restoration 
actually fitted to one of the actresses. 
The picture was directed by H. E. 
Mandell, one of Audio’s staff pro- 
deer-directors. 
Aimed at Lay Audiences 

Painstaking professional accuracy 
paid off by the enthusiastic recep- 
tance accorded An Introduction to 
dentists 


Someone You Know by 


Melville Ruick gives a fine performance as 
Dr. Merritt in the new Luxene film 
themselves. This acceptance is natu- 
rally gratifying to the sponsor. How 
ever, Luxene’s objective is to dis- 
tribute the film nationally to the 
public. Initially, this will be accom 
plished by screenings to civic clubs 
and organizations, and by distribu- 
tion to schools, where a recruiting 
message in the film may help stim- 
ulate interest in careers in dentistry 
and dental technology. Subsequent- 
ly, the film is destined for wide 
spread television usage as a public 
service. 

Indeed, the sponsor hopes to in 
troduce practically everyone to 


someone you know —the family den 


Religious Publisher Visualizes Service to Church 


* Champions jor Christ, a 27-min- 


ute color motion picture, will be 
used to introduce vacation school 
teachers and workers to the All 
Bible Vacation School Lessons for 
1956 sponsored by Scripture Press, 
Chicago publishers of Sunday 
™~ hool and Vac ation ™ hool lessons 


and teac hing materials. 


The new motion picture will be 
used largely in conjunction with 
Scripture Press conventions and 
dealer workshops on vacation 
school. Prints also will be available 
to local churches for staff showings 
on a “first come first served” basis 
in areas not serviced by Scripture 


Press dealers 
Press 
materials for 1956 are covered im 


the film 


Virtually all of Scripture 


Included are handwork 
workbooks 


ers manuals, Suede graph and Gos 


pupils teach 
pel-graph teaching aids, recordings 
projected visual aids, games and 
activities public ity materials and 
demonstration program ideas. The 


film ties in with the Olympic motif 


theme for 
the 1956 Scripture Press Vacation 


used as a promotion 


School COUTSses, 


Commenting on the use of films, 
Victor Ek, Cory, Scripture Press 
president, said, “We feel that mo 
tion pictures are the ideal medium 
Vacation School 


lessons to our constituency. Through 


to present our 


film we can let vacation school 
workers see our materials in use in 
typi al teaching situations. We can 
convine ingly demonstrate how color 
ful and exciting and effective vaca 


tion school can be. 
Champions lor Christ was filmed 
by Cavaleade Productions of Lake 


Zurich, Illinois 


produc ed three Sunday School train 


which previously 


ing films for Scripture Press, as 
well as several other religious and 
industrial motion pictures 

Dale McCulley wrote and directed 
the film. John | Meredith and 
Harry Paney handled cinematogra 
phy and editing. Gladys Siegfried 
acted as technical liaison for Serip 


’ 
ture Press led 
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( NE OF THE MOS‘ popular of 
all films released this year will 
undoubtedly be the World Series of 
1955, After press premieres in New 
York, Chicago and other baseball 
cities, last month, requests for book 
ings started coming in. By now, 550 
prints are booked solid through 
spring 

Thie has been happening every 
year for the past 12 years, but it’s 
just a small part of the film activity 
carried on by The American and 
National Leagues of 
Baseball Clubs 


Professional 


4,400 Prints in Library 


Under the direction of Lew Fon 
seca, the Leagues maintain a library 
of 4,400 prints of 24 different films 
Last year, these films reached a 
total audience of 16 million al 
most as many people as attended all 
major league baseball games last 
year, 

This unique film program was 
born in 1932 while Lew Fonseca 


He be 


gan taking motion pictures as 


was still active in baseball 
a 
hobby, and in 1934 he edited his 
footage into a silent film. He then 
sold the ball club owners on irying 
filrne ue oa promotional medium and 
in July 1934 he started the program 
on @ trial basis As projechionist 
narrator Fonseca took his one print 
around, and by December he had 


reached a total audience of 40,000 
Began With Chicago Film 


The effectiveness of motion pix 
tures established, Fonseca got to 
gether with Chicago Film Studios 
and in 1935 they produced the 
Leagues’ first prot ssional film. The 
same director producer team hae 
now produced a total of 32 filmes 

The early productions were “high 
lights of the season,” and there were 
several CO-SPOnBOTS Proble mie arom 
over the amount of commercialism 
to be permitted, and ball players 
though 


and 12 years ago the program be 


individual indorsements 
came an all-baseball affair. A. G 
Spalding & Bros,, Ine 
all of the films, and Hillerich & 
Bradsby o., 
Louisville Slugger bat, share tith 
credits on the World Series pictures 


co Sponsor » 


manufacturers of the 


11 Films on Training Topics 


In addition to the World Series 
films, the Leagues’ library includes 
1] training subjects and the latest 
All Star game. All of the films are 
perenial favorites, and Fonseca can 
book as many prints as he can get 
His main problem is getting max! 
mum saturation per print 

Distribution is handled through 
Fonseca’s Chicago office and some 


$50 distributors. This group in 
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Setting up an unusual angle shot as the “ump” signals; Chicago's Comiskey 
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Park is the scene of this major league baseball sequence. 


lb Million See 24 Pictures 
of Major League Baseball Action 


Former Player-Manager, Lew Fonseca Directs the Film Program 


cludes major and minor league ball 
clubs 


the co-sponsors, and some company 


school system film libraries 
film libraries. These companies get 
films on a one-year loan, but they 


ire not permitted to add trailers 


In addition, the Armed Forces 
circulate baseball films to all over 
seas bases, the veteran's adminis 
tration shows them in all their hos 
pitals the State Department has 62 
prints that are shown all over the 
world, and virtually every time a 
baseball clinic goes overseas, the 
Leagues’ training films go along as 
“aor uly made propram 

All distributors are carefully se 
lected and watched. Rapid circula 
tion and accurate reports are the 

vals, and if a library has prints 
that iren t 


enough, the 


getting around fast 


prints are withdrawn 


Making Sure of Audience 


\udiences are screened also. If 
i club or school writes in saying 
they can use a film for two weeks, 
they are asked to submit an outline 
of their programs If they have the 
audience, they get the film. In Chi 
cago, a group that wants a film 
must send in a written request, pick 
up the film at Fonseca’s office the 
day of the showing and return it the 
next day. Films that are sent by 
mail must be returned via special 


at live ry 
Assures Service to All 


Fonseca « xplains his attitude this 
way. The films are extremely pop 
ular with all audic neces and he owes 
it to them to make prints as avail 
Showing a World 


Series film is a terrific way to boost 


ittendance at meetings, and when 


a new group discovers the films, 
they often show the whole series at 
consecutive meetings. Regular users 
book the next year’s World Series 
film long before they know which 


teams will be in it. 


lo protect this audience popular 
ity, Fonseca limits the use of new 
World Series films on television. 
The 1955 series, for example, won't 
be released for television until Oct 
1956. Older films may be 


shown in sustaining time, however. 


ober. 


and a few cut down versions have 
been prepared espe ially for tele 


Vision 


New Series’ Film Publicized 


The only real promotion the films 
get is publicity at the time of the 
premieres of the new World Series 
film, and that’s all it takes to keep 
the films 


years ago, a mailing piece was sent 


moving, Oner several 


out, but the response Was 80 over 


Sports Film Programs 
Reach Vast Audiences 
Via 16mm and Television 


xe kk x 


Lew Fonseca, batting champion 
of the American League in 1929, 
later became manager of the 
Chicago White Sox (1932-1934) 
He originated the major leagues 
motion picture program in 1934. 
This is his 21st year as Director 
of Promotion. 


Fonsec a doesen't think 
he'll ever try that again. 


whelming, 


The Leagues’ program is unique 
since their films are actually fre 
samples of their “product.” To thou 
sands of audiences the films are 
entertainment of the best kind, but 
for the ball clubs they are much 
more than that. The films help keep 
interest in baseball high during the 
winter months; they provide local 
ball clubs with an effective promo 
tion and public relations program; 
and they provide thousands of base 
ball coaches throughout the world 
with tools for training the citizens 
and ball players ot tomorrow 

his is a program in which every- 
one profits one that is destined 


to become larger every year bad’ 


Pitching” is the subject of one of the training films; a Chicago 
Films’ crew prepares to follow the ball’s flight with the camera 
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merica’s Most JOINABLE sport, 
bowling is big business. In a 
1955 prognostication, it was esti- 
mated that the sport of bowling 
probably represented about a billion 
dollars in facilities for play, invest- 
ments in buildings and real estate 
and plants and equipment of vari 
ous manufacturers and suppliers. 
National cash turnover in alley play 
was estimated at $324,000,000, 
Bowling’s bigness both as a com 
mercialized recreation and a com- 


pany advertising medium and 
morale-builder and the promo- 


tional effort being made to sustain 
and increase bowling’s profit “aver 
ages” is exemplified in recent 
sponsored film production at Atlas 


Film Corporation, Oak Park, Ill. 


Three Pictures in a Year 


Within the past 12 months, Atlas 
has produced Let’s Roll With the 
Champions, featuring the indubita- 
bly champion Budweiser team, for 
Anheuser-Busch, Inc. and Young 
imerica Bowls, sponsored by the 
National Bowling Council in con- 
junction with the American Junior 
Bowling Congress. Atlas crews now 
are working on their third bowling 
script to be assigned within a year, 
a script which will become Let's Go 
Bowling, a 25-minute motion pic- 
ture for Bowling Proprietors Asso 
ciation of America. 

Let's Roll With the Champions, a 
film with a happily prophetic case 
history, already is resounding down 
promotional alleys for Anheuser 


Busch. 


chalking a fast user-record in a new 


Young America Bowls is 
customer area. Let's Go Bowling is 
scheduled to start its instructive, 


business-enlarging journey in April. 


League Teams’ Bright Heraldry 


Company names and insignia 


printed on player coveralls and 
blazing team jackets are the very 
heraldry of America’s great partici 
pation pastime, as much a part of 
the organized segment of the game 
as the club-shaped pins and_per- 
forated cannon-balls are a part of 
the game’s kinetic action. With its 
formidable “Budweisers,”” Anheuser- 
Busch has boomed this 


type of neighborhood-league, com- 


popular 


pany good-will exercise into big 
league promotion, 

Let’s Roll With the Champions is 
the loud rumble in this larger pro- 
motion, a rumble designed finally 
to reverberate in bowling intermis 
sion tones at nearby bars, tones that 
say. “Budweiser.” Not that Let's 
Roll With the Champions is a sales 
film. The labeled team coveralls and 
a humorous historical note are about 
the only pointed references to the 


sponsor's product: It seems that in 
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A “champ” shows his form as one of the national championship Budweisers 
performs for Atlas cameras in scene from “Let's Roll With the Champions.” 


Bowling is Everybody's Sport 
as Films Show Champions Form 


Pictures for Youth and Adults Help Increase Its Popularity 


1840, nine-pin bowling was pro 


“illegal.” A humble hero, 


unsung, formed the pins into a tri 


claimed 


angle and added a tenth pin, giving 
birth to modern bowling. Even in 
its infancy, the scene suggests, the 
vame was played in a place con 


venient to refreshment 


Budweisers Make Title Stick 
But in Let's Roll With the Cham 


pions, the visual emphasis is on the 
game as played by members of a 
team of champions. The Budweisers 
are champions as a team and as 
individual virtuosos. They set the 
1954-55 team mark for the nation 
with 3,565 pins. Demonstrating the 
fundamentals of bowling and pr 
cision trick shots, the champions 
afford inspiration for the local sta 


player and exciting education for 


‘the beginner. 


Rolling skilfully along with Bill 
Stern's narration, men who have 
won national titles in their own 
right show the proper approach, 
follow-thru, how to make splits and 
spares. Apparently, the advice, pra 
tice and team-steam had a salutary 
effect on the Budweisers themselves 
Living up to their film billing, Janu 
ary 22. the St. Louis team set several 
new national records and won the 
national team match game title, 
vanquishing the Strohs of Detroit 
who had held the title for the past 
three years. The Buds totaled 26,249 
for the 24-game total-pins-to-count 
series, topping the Detroiters by 747 
pins. 


This headline-champion-motion 


. 


1956 


picture-¢ hampion combination 


should prove a high promotional 
pin-fall for the sponsor. The 134% 
minute free loan film is reaching 
service clubs, farm, labor, and busi 
ness organizations colleges, evi 
and veteran groups through Modern 
Talking Picture Service, Inc. nation 


wide film exchanges. 


Bowling’s competition is keen not 
only among scores of organizational 
teams and individual amateurs in 
thousands of communities, it is 
Commer ially keen among bowling 
illey proprietors and industrial in 
terests for whom the 20,000,000 


revular bowlers spell immediate 
customers and for whom an unde 
cided additional number spell po 


tential customers 


Bowling Council Is Active 


Keen as competition is, it does 
not prevent bowling’s multiple man 
agement from teaming up for mu 
tual prometional benefit. Bowling’s 
trade-and-game improvement assoct 
ations supple ment each other's trade 
stimuli projects in behalf of their 
proprietor and equipment manu 
facturer memberships. These associ 
ation projects are developed lo help 
all the commercial and player in 
terests by filling all the alleys keep 
ing them filled and creating a need 


for new alleys 


Helping to make the many litth 


bowling businesses which are 


separate bowling alleys a“ big 
business is the 
Council. The 


includes bowling proprietors such 


National Bowling 


Couneil membership 


governing bodies as the American 
Bowling Congress and bowling 
equipment manufacturers, An ad 
junet of the Council is the American 
Junior Bowling Congress, featured 


in ) oung {merica Bowls 


To Inspire Young Bowlers 


This new 25-minute Atlas produc 


tion is the inspirational piece in a 
Council campaign to lead more of 
Young 


‘ mMpor 1uths 


America into the bowling 
specifically on Satur 
day mornings, a relatively quiet 
time in many bowling regions, The 
film works toward this end by giving 
step-by step instruction to the levi 
set, depicting youngsters 


pating in the A,J.B.C 


methods to make film-audience kids 


partic) 


. mass teaching 


feel they can be part of the bowling 


The film explains the Amevican 


Junior Bowling Congress Award 


Program the importance of learn 
ing to bowl when one is young, and 
that bowling is wholesome, healthy 
group fun, Only recently released 
Young {merica Rowls reportedly is 
achieving “excellent” reaction, win 
ning rapid requests from schools 
and universities Young {merica 
Bowls is being aimed, as well, at 
television and the full rang eof L6mm 
audiences through direct sponsor 


distribution. It is being recom 
mended for sale to proprietors and 
state and city bowling associations 


for local business tie-ins 


Where to Get This Picture 


The film is loaned free from the 
National Bowling Council Chicago 
ofhee, LO417 S, Campbell St, and 
sold ($75.00) out of the Washing 
ton, DA ollice, 1420 New York 
Ave \ \ 'f “ \ | Lebersols } 
Says the Couneil to the proprietors 
Dont miss this unusual oppor 
tunity to promote bowling in your 
territory . . put Young America 


Bowls to work for you! 


kxtending the adult bowling pa 
tronage in a like manner is the 
Asan, film 
Let's Go Bowling to be distributed 
by the 


manulacturers 


Bowling Proprietors 


sponsor and by bowling 
This film, now under 


(CONTINUED ON THE NEXT PAGE) 


Camera closeup of a champion in an 
other scene from the Budweiser film 
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BOWLING FOR EVERYONE: 
(CONTINUED FROM PRECEDING PACE) 
the lights at Atlas, ix 


for showings to non bowling adults 


hoe ing tools d 


particularly women. Starring ¢ xperts 
Ned Day and Marion Ladewig. who 
give fundamental demonstration les 
sone to four persons Lets Go 
Rowling pitches the idea. in a light 
plot that bowling is easy to leary 
enjoyable and a decent, if nois 
social activity 

All of these bowling films are shot 
in black/white because intense color 
lighting melts the alley varnish dus 
This tech 
nical necessity incidentally may ex 
pedite the present ty ability of the 
files. 


ing location photogs aphy 


Sun Cerne of 


THE BUSINESS 


ind special effects film {merica 
Bowls, made for the National Bowl 
ing Council five years ago, evidently 
opened the bowling sponsor alleys 
it Atlas. The current determination 


of many commercial 


interests to 
make sure that this billion-dollar 
business, and ally of other busi 
nesses, remains and thrives as the 
biggest 
family participation sport has re 
sulted in 


year-round competitive all 
sponsors playing three 
Atlas production sets in something 
resembling tournament ‘Lime 
Writing the scripts for these full 
ol-action films for Atlas was Hal 
Secor; directing them was Al 
radish. Both Secor and Bradish by 
now must be able to gwive bowling 


SSCS un spades / 


NEWSHREEL 


A Review of Sponsor and Producer News Features 


Dow Chemical Film Advises 
Builders: ‘Put it On Poles” 

© Put lt On Poles i« the title of 
and building advice offered in a 
new motion picture produced for 
Dow Chemical Co. by A. J. Hen 
derson Associates, Inec., of Detroit 
Michigan, to promote sales of wood 
Penta 
(short for Pentacholorophenol) 


treated with the sponsor's 


The film's 16-minute color mes 
sage is directed toward builders 
lumber dealers, farmers, business 
men and others who have need for 
cheap, quickly erected buildings to 
be used for storage of machinery 
inventories or for light manufa 
turing. 

Put lt On Poles shows how build 
ings can be erected on a frame-work 
of chemically treated wooden poles 
thrust into the ground. The chemi 
cal treatment prolongs the life of 
the poles many times, the film notes 

Dow intends to show the film to 
lumber dealers, builders, and archi 
tects particularly in rural areas du 
ing the first several months. Later 
the film 
available to such other rural groups 
as high schools, Modern Talking 
Picture Service, Inc., is distributing 


the film. Ned 


probably will be mace 


®epublic Steel Releases PR 
Film, ‘Men Who Make Steel” 
® Men Who Make Steel, a 28-minute 
color motion picture, has been re 
leased by Republic 


tion's public relations department to 


Steel Cor pora 


carry forward the two-year pr circu 
lation success of Steel Frontiers. In 
its two-year run, 74 prints of Steel 
Frontiers were shown 6,552 times to 


818.833 non-school viewers, and an 


additional 107 times on free sus 
taining television to an estimated 
» million viewers 

Like Steel Frontiers, the new pic 
Republic 


Steel by Cinecraft Productions, Ine. 


ture was produced for 


of Cleveland and will be distributed 
by Modern Talking Picture Service 


Ine 
Ven Who Make Steel follows the 


earlier film’s industrial exploratory 
story with a close look at the people 
behind the steel-making process. The 
new film shows the great variety of 
people and skills necessary in the 
production of steel. It contrasts the 
appearance of the steel man of to 
day with his counterpart of 50-years 


ago 


The picture examines the many 
new techniques and facilities used 
by Republic in its operations 

which range from production of 
steel for safety pins, kitchen cabi 
nets bridge girders to the produc 
tion of plastic pipe and the new 


wonder metal, titanium 


Ven Who Make Steel will be dis 


tributed to non-school audiences 


only. Steel Frontiers, having been 
limited to non-school audiences for 
its first two years, will now be made 
available to school groups through 
out the country by Modern Talking 
Picture Service, Ine. lad 


Consolidated Film Industries 
Wins Honors for TV Services 
® Consolidated Film Industries has 
won a clean sweep ot first place 
honors in the laboratory category 
of Billboard Magazine's Annual TV 
Film Service Awards. 

Consolidated duplicated its show 
ing of last year by being chosen 
first in quality, first in speed and 
first in economy among the nation’s 
film processing laboratories. 

Consolidated ret ently opened a4 
million-dollar plant in 
New York to help handle increased 


lab business in the East. 


. uv 
proc essing 


Consoli 
dated Film Industries is a division 
of Republic 
Hollywood 

Billboard reports that “all film 
labs . have stepped up tremend 


Pictures Corporation, 


ously their film processing activities 
to keep pace with the increased de 
mands occasioned by the steady ex 
pansion in the amount of film pro 
gramming being aired on tv.” 
Gilbert Altschul Productions’ 
Film Wins Praise from Times 
* A superlatively beautiful illustra 
tion... This phrase describing a 
Study of 
Crystals, appearing in the Cinema 
section of The New York Times. 


Sunday 


new motion picture, { 


February 5, has brought 
Altschul Pro 
Chicago, the studio 
which produced the film for Armour 


Research Foundation 


gladness to Gilbert 
ductions, Ine.. 


“You can imagine how we feel 
about the New York Times describ 
ing the first film produced under our 
own banner as ‘superlatively beauti 


ful’, Altschul 


exclaims Gilbert 


gratefully. “In a real sense we want 
to share this with our friends and 
acquaintances who helped sustain 
our faith and who encouraged ou 
desit ; for independence.” 

Jeyond being a superlatively 
beautiful compliment to the pro- 
ducer and sponsor, the Times’ re 
view is a “superlatively beautiful il 
lustration” of desirable sponsored 
motion picture industry publicity 
earned by merit. 


* * * 


Alan Shilin’s Death at 35 

Ends Bright Producer Career 
* A creative sensitivity and talent 
was lost to the motion picture in- 
dustry with the death of Alan Shilin 
on December 23, 1955. Mr. Shilin 


died of cancer at the age of 35. 

The works of Alan Shilin’s writer- 
producer ability continue to serve 
the religious and American docu- 
mentary film fields in which he ex- 
celled. Mr. Shilin’s American Indian 
series is regarded as the exemplary 
treatment of this subject. Within the 
year of its release, 1955, his docu- 
mentary, The American Flamingo 
was accorded five honors. 

In the religious field, Mr. Shilin’s 
prolific and effective output ine luded 
10 award winners. He produced 
most of these films for the National 
Council of Churches and its con 
stituent members. Since 1950, 17 
motion pictures produced by Alan 
Shilin won acclaim at film festivals 
in the United States and overseas. 

Mr. Shilin recently had combined 
in production with Dynamic Films, 
Inc., New York. He was a native of 
that city, born April 23, 1920. & 


Below: This harrowing street accident scene is from the American Transit 
Association's new 13-minute film (reviewed on page 66). “Chain Reaction” 
depicts a remedy for needless traffic deaths and injury. The film was produced 
by Roland Reed Productions under the supervision of Film Counselors, N.Y. 
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THE RIGHT PEOPLE 


AT THE RIGHT TIME... 
with an EXHIBIT at the 


9th NATIONAL PUBLIC RELATIONS CONFERENCE 


November 26-27-28-1956 Hotel Schroeder, Milwaukee, Wis. 
DON’T MISS THIS ONCE-A-YEAR OPPORTUNITY co sell your product and tell your story to the 2,000 opinion 
leaders in business and industry who will pass through the exhibit area several times each day. 


HERE’S A TRAFFIC JAM YOU'LL BE GLAD TO BE A PART OF as you swap ideas with a key market . . 


always ready for fresh ideas, new aids . . . a market able and willing to buy. 


. a market 


OUR EXHIBITORS REPORT REAL RESULTS! THE TIME TO ACT IS TODAY! 


bie CRYSTAL BALLROOM 
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Please send me complete details on exhibiting at the 9th National Public Relations Conference, November 26-27-28, 1956 
Hotel Schroeder, Milwaukee, Wisconsin. 


NAME DATE 
COMPANY 


ADDRESS 


Diane L. Davis, Exhibits Manager 
THE PUBLIC RELATIONS SOCIETY OF AMERICA 


2 West 46th Street New York 36, N.Y. e 


Circle 6-0742 
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PARTHENON PICTURES 
-Hollywood- 


Cap Palmer Unit 
Documentary films for business 


ANNOUNCES 4 


Change Of Address To: 


2625 Temple Street 
Hollywood 26, California 
(DUnkirk 5-3911) 


N, w location includes modern 


sound proofed stage 90 x 100°; 26 


headroom; with insert stage, record 
mg room and emall back lot for 
quick pick-up exteriors. Attached 
ollice building houses the business 
on the 
editorial and creative 


stall above. The new location ab 


offices and projection room 
lower floor 


sorbe the une xpected growth of the 


past two years 


Members of the Parthenon 


key staff are seasoned pro 


Y 


fessionals with major ex 
their 
entry into documentary 


’ 
~_ 


perience prio to 


Studios represented in 
clude MGM, Disney I . | 
Canadian Film Unit, ASN 
Warners, and DeRoch« 
ment: CBS and NBC nets 


Charles Palmer 

John E. R. McDougall 
Jack Meakin 

W. T. Palmer 

Robert J. Martin 


@ and new members 


Don Livingston 
writer-director 


(author of 
“Film & The Director’) 


Norman K. Doyle 
Production Manager 


Sam Farnsworth 
Story Research 


CO 
Z, 
fx) 
a” 
S 
as 
< 
Qu. 


Pictures recently completed or in 
process for: Western Electric, Hilton 
Hotels, Std. Oil Co. of Calif., Conn. 
Gen. Life ins. Co., Kaiser Aluminum 
and Chemical Corporation. 


The semi-documentary featurette 
“Holiday For Bands” is a 
Parthenon production 


Lasky 


The company makes no TV series or 
commercials, The stage facilities are 
available for rental. 


PARTHENON PICTURES 


2625 Temple St. « Hollywood 26 
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Look to Lycoming: Picture of Power 


Film Gives Unity to Vast Industrial and Air Power Activity 


| | ‘ i company name 
24 synonymous with engines and 
power since the early 

da of dusters and goggles, took to 


the air 


automotive 


ith the first flying machines 
ind stayed there. Today the com 
pany has a story of aircraft-power 
production and development as 
iried and broad as the air age it 
self ind has turned to the medi 
to tell it 

Last month Olympus Film Produc 


Inve Cincinnati 


um ot motion pictures 


completed 
sound 
motion pieture titled Look To 
mis The 


him was shot almost entire 


duction on a 20-minute 


ne wly released Ly 


coming aircraft power plant is set up 


m sequence 


coming 


ly on lo 


Lycoming plants in Stratford, Con 


in the company's new film 


ation with shooting at 
necticut and W illiamsport, Pennsyl 
comprising the bulk of the 


scenes in the motion picture 


Vania 


under the dire 
tion of James B. Hill 


Olympus were called upon to tocus 


Camera crews, 


presice nt of 


their sights on the most precise of 
precision mae hining operations and 
on huge heat treating fturnaces 
covering a large area. Cameras and 


rin rophone s were shifted from roar 


Trim executive plane is depicted as an ex 


ample of “powered by Lycoming 


ing test cells on the ground to heli 
copters and other craft in the air. 
lurbines, reciprocating engines, 
boilers and similar Lycoming prod 
ucts, require a complex system of 
assemblies, laboratories, and test 
cells as well as great batteries of ma 
chine tools, heat treating, electro 
plating and other facilities for their 
manufacture. This varied panorama 
of industrial activity has been given 
through film not entirely 
other method of 


communication or even by an on 


a unity 


possible by any 


foot tour. 
Look 

tinguished cast of characters too. 

Such 


Arthur Nutt and such scientists as 


lo Lycoming has its dis 


aviation authorities as Dr. 
Dr. Anselm branz who developed 
the first mass produced jet engine, 
appeared before Olympus’ cameras 
to give vivid emphasis to the im 
portant role played by research and 
creative engineering in a swilt -ex 
panding field. 

In turning to film to tell its story, 
Lycoming, Inc. is following the foot 
steps of its parent company, Avco 
Manufacturing Corporation. Olym 
pus completed three films for Aveo 
and the Government Products Di 


vision of Avco in the past year. 


Olympus’ cameras go behind the scenes of Lycoming test cells. 


EFFECTIVE 
VISUAL PRESENTATION 
will carry 
YOUR SALES MESSAGE 
right to the 
POINT OF PURCHASE 





CONSULT US ON ALL 
YOUR FILM PROJECTS 


We bring creative plan- 
ning, expert writing and 
technical skill to the pro- 
duction of successful 
Sales Training and Pro- 
motional film projects. 


Motion Pictures 
Slidemotion Films 
Sound Slidefilms 
Animatic Filmstrips 
T V Commercials 
Slide Presentations 
Telops 

Vu- Graphs 


Dept fulans 


254 West 54th Street 
New York 19, N. Y. 
COlumbus 5-7620 





Bound Volumes Available 
* Complete volumes of a full 


year's issues of BUSINESS 
SCREEN for 1953, 1954 and 
1955 are available in fabri 
with gold 


r 


cord binding, 
stamped indicia, at only $7.50 
each. Order from Chicago of 
fice, 7064 Sheridan Road, Chi 


cago 26. Lad 
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NEW AUTOMATIC “WATCHDOG” 
protects your 
RADIANT Screens 


No more torn screens! No more pulling the screen fabric beyond 
the picture edge of the screen! The new patented Radiant Auto- 
matic Safety Roller Lock makes all Radiant Wall and Ceiling 


Screens automatically fool-proof, Eliminates possibility of costly 





Jim Anderson 





fabric repairs—and assures even hanging of the fabric because it 
Jim Anderson Joins Atlas 
as Director of Television 


Jim Anderson, veteran figure in 


simply cannot pull from the roller. And—this is just one of many 
features that make Radiant Screens ideal for all group showings. 
Chicago radio and television, has 

New Radiant 
Safety Roller 
Lock Stops 
Costly Tears 
and Pullouts 


been appointed director of television 
for Atlas Film Corporation, Oak 
Park, Illinois. 

Before forming Anderson & An- 


derson, Inc., with George Anderson 





(no kin), Jim Anderson was assoc- 
jated with such television shows as 
Garroway at Large, Stud’s Place 


and the Chicago Symphony Orch- 


estra. bad’ 





EXECUTIVE 
MOTION PICTURE 
PRODUCTION AND 

DISTRIBUTION 


Versatile executive. presently 
head-man of a production and 
a distribution company, known 
for hard work, organization, 
capability and success, is look- 
ing for a top position where his 
abilities and knowledge will be 
more fully employed. 

['welve years’ thorough experi 
ence in all phases of production 
from scripts through answer- 
prints; completed over 300 in- 
dustrial and public service 
films, many directed by himself 
and many of which won top 
prizes; established a national 
distribution network. 
Diplomatic, public relations 
minded, excellent salesman, 
widely traveled, outstanding 
national and international con- 
nections, languages. Owns ex- 
clusive music library cleared 
for TV, is expert on music se 
lections and scoring. 

Wants leading position with 
well established and well fi- 
nanced company or partner 
ship. Willing to relocate. 


Write Box 56-2D 
BUSINESS SCREEN 


7064 Sheridan Road, Chicago 26 





NUMBER 1 VOLUME 


The simplest, most efficient large-audience screen of 
its type and size, the attractive “EC” can be hung 
conveniently from either wall or ceiling by strong, 
dual purpose brackets. 

Highly reflective, fine-grain glass-beaded surface 
provides sharp, bright projection quality—ideal for 
slides, filmstrips, movies. Fabric is securely anchored 
to spring roller, moves up or down smoothly, evenly. 
Fabric fully protected from dust when rolled into 
lightweight, rigid metal case. 

Available in eight sizes: 6’ x 8’ to 12’ x 12’. 










WALL 
CEILING 
SCREEN 


"This is os for os we gol” 
















WALL 
CEILING 
SCREEN 


&S stor! O33 
“This is os far os we gol” 


ea’ 7 





An all-purpose Wall and Ceiling Screen of outstanding design, for 
clubs, classrooms, or anywhere a permanent or semi-permanent in- 
stallation is desired. The Model “W" offers peak performance at an 
economy price. 

Lightweight, sturdy metal case in streamlined, functional design. 
Supplied with dual-purpose wall or ceiling hangers. Features bril- 
liant, fine-grain “Hy-Flect” glass-beaded projection surface. Fabric 
rolls up or down smoothly, effortlessly—hangs evenly for truly enjoy- 


able projection. 


Available in eleven sizes: 40” x 40” to 72” x 96”, 


WRITE FOR ILLUSTRATED CIRCULAR 


giving full details, specifications, prices on the complete line of 
Radiant Projection Screens. 


sRSRADIANT 


The Worlds Most Popular Screens 


RADIANT MANUFACTURING CORPORATION 
1225 S. TALMAN AVE., CHICAGO, ILLINOIS 
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(CONTINUED FROM PAGE 83) 
that two somewhat shorter films 
could do the job better than on 
lengthy one. In this way, separate 
topics could be handled in their 
proper place; and trainees would 
not be given more than they could 
readily absorb in any one time 

The first of these filme, Under 
Control tackles the problem of safe 


ty motivation In ite opening = 


r 


Just like improper use of a razor, careleu 
hendling of volatile hydrocarbons can hurt 


quences which are animated, it 
compares the handling of the vol 
atile hydrocarbons to handling fa 
miliar objects around the home. It 
points out that there is nothing 
intrinsically dangerous about a ra 
zor, for example .». or a cake of 
soap... but that both can caus 
lots of damage if carelessly or im 
properly used. This, the film says 
is equally true of the volatile hydro 
carbons . it* a question not olf 
worrying but of watching your step 


Shows Hydrocarbon Reactions 


From this, Under Control moves 
to an examination of what the vol 
atile hydrox arbons are how they 
behave and why, and what this be 
havior means in terms of safety on 
the job By 


action and animation, it ties in the 


an interplay of live 
laboratory demonstrations of the 
reactions of each substance to a 
tual of possible occurrences in. the 
field, 

The second film, The 
takes up the 


the two chief refinery hazards— fire 


Infernal 
Triangle causes of 
and explosion It shows how th 
simultaneous presence of heat, fuel 
and oxygen are necessary how to 
prevent this combination from o« 


curring accidentally and how to 


Heat is one of the emential legs of the 


“Infernal Triangle” adding to oil hazards 


Saler Habits for Oil Workers 


control danger and damage if fire 
or explosion do occur. In closing 
it restates the idea that refinery 
work is exactly as safe as the care 


knowl dye 


each employes and recapitulates 


and le ve | he ade dress of 


the technical steps necessary for 
consistent accident prevention 

The filming of these two pictures 
proved once again that inanimate 
props can be more ‘tempermental 


and ditheult to work with than hu 


man actors. The laboratory seqquen- 
COs presented the Strauss organiza- 
tion with a number of pitfalls re- 
quiring considerable patience and 
ingenuity to overcome. 

For example, one of the vital 
points that had to be gotten across 
was the low-boiling points of the 
volatile hydrocarbons, some of 
which vaporize at room tempera- 
tures or below. In boiling under 


these conditions, the chemicals com 


lf you need a 


. 4 / 
"(Al Ain J Aare a dink aud ine 


JD dovt have Teme Le Min AH 


por Fc tor 
a Od 


j 


ii he Ur te vk wt 
machins wttl ofrate ° 
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IN 15 YEARS ...NO ONE HAS DUPLICATED THE 
MOVIE-MITE ... IN WEIGHT, SIMPLICITY, OR PRICE 


for information write to 


THE CALVIN CO. 


1105 TRUMAN ROAD 
KANSAS CITY 6, MISSOURI — HA. 1230 





These are the elements of danger in the 
working situation “Under Control” shows 


pletely “frosted over” their beakers 
making the process invisible to the 
camera. A thin coating of glycerine 
on the inside of the glass proved 
the eventual solution. 

Again, it was necessary to show 
how a sudden change of tempera- 
ture outside a storage container 
can cause the material inside to 
condense rapidly, thus unbalancing 
the inside and outside pressures and 
causing the container to collapse. 
The difficulty here was that the 
containers showed an infuriating 
tendency to collapse on the side 
away from the camera and at the 
precisely wrong moment. A com- 
bination of stop-motion photogra- 
phy and split-second timing brought 
this phenomenon to the screen with 
laboratory accuracy. 


Problems on the Line Also 


Nor were all difficult: problems 
confined to the laboratory. In order 
to show what happens when a sam- 
pling valve freezes over and what to 
do about it, it was necessary to lo 
cate just the right set of valves, 
with the right materials in the line 
behind them, at a spot where there 
was adequate lighting. When this 
was painstakingly done, the valves 
were painted to make them show up 
clearly on camera. Unfortunately. 
the paint prevented the freezing 
which was the point of the demon- 
stration, and by the time this difh 
culty was worked out the sun had 
disappeared. Patience and pains 
takingly worked out auxiliary light- 
ing overcame this roadblock. In 
their final forms, both films had to 
pass the minute scrutiny of a board 
of technical experts. It was found 
that they reproduced the laboratory 
demonstrations concisely and accu 
ately: but more than that, they 
added to them the kind of emotional 
impact that would motivate men to 
incorporate safety thinking into all 
of their daily actions 

Recently made a part of the over 
all Esso plant safety program, the 
Strauss films are now being used in 
this country and are being prepared 
with foreign-language tracks for use 
refineries around the 


world, It’ 


in Esso 
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BEHIND THE SCREEN 


Astute Eastern Insurance Agent Multiplies 
Contacts Via Sound Slidefilm ‘‘Estatology” 
* Solomon Huber, who runs one of the largest 
agencies of the Mutual Benefit Life Insurance 
Company, has been unusually successful because 
his insurance programs are forward-looking and 
his services to his clients are unique. 
Practically all of Mr. Huber’s insurance sales 
come through the medium of estate planning 
tying in the will, business agreement and various 
other instruments of disposition to make all in 
surance the prospect might have or buy become 
more effective. Mr. Huber coined a trade-name 


for his unique estate planning: “Estatology.” 


A Difficult Story to Bring the Layman 


Since Estatology combines the knowledge of 
the accountant, the attorney, the trust officer and 
various other agencies, he found it difficult to 
tell his story concisely and completely in terms 
which a layman and prospective customer could 
easily grasp. 

Although a booklet had been used with some 
success to explain the working of estate planning, 
it seemed to lack the clarity necessary to explain 
the subject completely. 

Seeking a new and better way to tell his 
story, Mr. Huber got together with Roger Wade 
Productions and planned a_ sound  slidefilm 
which could be used to demonstrate estate plan 


ning to one man or to hundreds. 


Find Short Cuts to Lower Production Cost 


The Wade organization found they could uti 
lize current material and some artwork from the 
original booklet and thus keep production costs 
down. A script, based on this material and addi 
tional facts supplied by Mr. Huber, was written, 
edited and tied together with a central theme. 

The film told the complex estate planning 
story in interesting, easily understood pictures, 
action and words. No longer did the Huber sales 
staff have to rely completely on their own per 


suasiveness. Now they had an able assistant that 
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went along with them. Clients and prospective 
customers could sit back and see Estatology at 
work, 

The film was first introduced at one of Mr. 
Huber’s annual estate planning forums, and was 
enthusiastically received. Since then it has been 
shown to numerous individuals, groups and 
clubs . . . and, according to Mr. Huber, has 
nearly always resulted in inquiries leading to 


sales. 


Chgo. Tribune Magazine Section Features 
Cover and Color Spread on John Ott 


* John Ott, time-lapse motion picture producer 
of Winnetka, Illinois, must have the makings 
of a press « lippings book to rival in quantity and 
personality appeal the publicity collections of 
Hollywood's royalty. 

His latest press acclaim is a two-page center 
spread in the Chicago Sunday Tribune's Maga 
zine Section. Written by the Trib’s veteran fea 
ture writer, Charles Collins, the article is titled 
“His Magic Camera Makes Time Fly.” Color 
pictures of a blooming orchid form a broad bor 
der around the article exemplifying Ott’s sei 
entify photo art. 

Business SCREEN covered Ott’s film oper 
ations in the No. 5 Issue of 1954, Ott previously 
has been written up in the daily press and in 
specialist magazines. Of course, Ott has certain 
advantages over many informational producers, 
He is an “actor” himself—appearing on ty 
and thus has a ready-made fan audience which 
the press is alert to. He holds a unique place in 
the motion picture business, being, in Collins 
words “The Time Lapse Man.” 

The story of his recording the details of 
growth, of visually speeding nature's develop 
ment cycle, his photo service to industrial and 
scientific research, his personal story of the in 
ventive camera-hobbyist who left banking to be 
come the leading producer of time lapse motion 
pictures, has an irresistible attraction for bio 
graphical journalists. Lucky fellow 

News note: Ott now is working on a commis 
sion from The Netherlands researching a factor 


in the cultivation and exportation of tulip bulbs 
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Pictures that look good 

may please judges of artistic 
merit, but the Big Payoff 
that counts for sponsors 

of Ganz Productions 


is results on the screen. | 


Getting action with 

motion pictures or slidefilms 
that move people on products 
is a Ganz objective that 

for 36 years has brought | 


our clients results. 


WILLIAM J. GANZ COMPANY, INC. 


PRODUCERS AND DISTRIBUTORS 


OF MOTION PICTURES, SLIDE FILMS 
AND TV COMMERCIALS 


40 East 49th Street 
New York 17, N.Y. 
Eldorado 5-1443 


NOW IN OUR 36th YEAR 








“Ready” is the front man 
for the ‘South's largest 
complete motion picture 
Reela Films, 
with two huge air- 
conditioned studios, fully 


company.’ 


equipped & permanently 
staffed Animation, Sound, 
Editing & Processing De- 
partments ... gives you 
complete one-stop service 
from creation of story 
boards to final prints and 
distribution 


Contact us on your next film pro- 


duction let us show you how 
OUR SALESMAN you con get a better job faster for 
less 


WRITE, WIRE PHONE TODAY 


Weve put our trademark 
character “Ready Reela,” 
in a stamp because thats 
how we sell... through 
the mail. Hes our only 
salesman on the road 
and helps keep our low 17 N.W. THIRD STREET 


“Southern” overhead ‘way MIAMI, FLORIDA 


Phones PR 4-21086 ~ FR 4-6262 
down. 


Affiliate Wometco Theatres - WTVJ inc 


— 


SOUTHWEST FILM LABORATORY, INC. 


COMPLETE 16mm MOTION 


PICTURE PRODUCTION AND 


LABORATORY SERVICE 


YOUNG STREET DALLAS TEXAS RIVERSIDE 6782 


The Bib STORY in Slide Projection 


Revolutionary New Large-Screen Projector Is Introduced 


YTILL PICTURES for projection on 
Ss the screen now can be “dis 
solved” one into the other in one 
thirtieth of a second by means of a 
new projector which permits ex 
tremely fast “matched fades” from 
slide to slice 

The revolutionary new projector, 
which bridges the gap between mo 
tion pictures and still pictures, is 
announced by Jamison Handy, pres 
ident of The Jam Handy Organiza 
tion. The organization, with head 
quarters in Detroit, produces ed 
uid ational and commer ial films and 
assists business and industry with 
sales and training programs. 

Called Bi-Matic Projector 

The new device, the Bi-Matic Pro 
jector, is having its first practical 
demonstrations before business ex 
ecutives who see brilliantly lighted 
still pictures projected by the new 
methods on a huge screen that ex 
tends across a stage as large as that 
of the largest theaters. Chief con 
tribution of the new projector to the 
audio-visual arts is its high-speed 
slide changing mechanism and the 
large size and brilliance of the pro 
jected picture on wide screens 50 
feet across for audiences as large 
as 5.000 

Images “Flow” in Sequence 

Spectators are not conscious of a 
break in continuity because the 
images flow into each other. The 
speed of change is such that a slide 
can be changed on the syllable of a 
spoken word, either “live” or re 
corded 

Success of the new te hnique Vr. 
Handy said, shows the feasibility of 
extending the new method from its 


present application in the business 


and convention field to popular 
public use as new needs aris 

Exact matching of images on the 
screen as each slide is projected in 
sequence is achieved by the use of 
metal mounts for the slides. These 
mounts also serve as “masks,” thers 
by providing either the standard 
screen proportion of 1 to 1.33 on 
the wide screen aspect of | to 2 o1 
| to 2.55, with the image twice as 
wide, or more than twice as wide. 
as it is high. 

New Techniques Are Possible 

Because of this precision, conse 
utive slides can introduce new ele- 
ments of an idea or the new details 
of an object in quick sequence, 
giving the effect of motion. At a 
test showing, pictures from the ad 
vertising pages of three different 
publications were projected one at a 
time on portions of the same screen 
The result was that the second and 
third pages appeared to “pop out” 
on the screen to join the first. In 
addition to making new and more 
dramatic use of still pictures, the 
projector is used in conjunction 
with motion pictures in a single, 
simultaneous screen program. At 
demonstrations before industrial ex 
ecutives in Detroit's Masonic Tem 
ple Auditorium, a motion picture 
projected with standard equipment 
is shown in the middle portion of 
a wide screen extending 44 feet 
across the stage. When a _ parti 
ularly important or interesting part 
of the motion picture appears on 
the screen, still pictures of this por 
tion are carried over to the screen 
space to the right and left of the 
motion picture image by means of 


the quick change features of the 


Developed by The Jam Handy Organization for high-speed dissolves of pro- 
jected pictures, the Bi-Matic Projector affords 2-to-1 wide-screen ratio. 
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Above: new still picture projector developed 
by The Jam Handy Organization, showing 
high-speed slide-changing mechanism. Images 
can fill giant 50-foot screen for large crowds 


projector. Slides used in this man- 
ner are projected in a mount which 
confines the slide image to the two 
ends of the screen, so that there 1s 
motion 
picture image in the center. Need 
for such a device as the Bi-Mati« 
Projector has been evident for a 
long time, Mr. 
much as motion pictures and still 
pictures heretofore have had sep 
arate functions. 


no interference with the 


Handy said, inas- 


Slides Can Be Effective 


Motion pictures, by giving fleet 
ing glimpses of objects in action, 
depend on the impact of the total 
content on the viewer. The more 
economical slides and slidefilms, on 
the contrary, depend on the effec- 
tiveness of the individual picture. 
These can be controlled by the oper 
ator as to the length of time they are 
on the sereen, 


How to combine mechanically the 









WRITE FOR 
CATALOG 


The Nation's Exelusive 
Source of the Round 
Film Shipping Case<<. 


IT MAKES 
HEAVY DUTY = 


SHIPPING CASES 
FOR ROUND FILM CANS~.. 


advantages of the two forms of pic- 
ture projection has been a problem 
in presenting ideas and objects to 
audiences. The Bi-Matic Projector 
consists of two high intensity ar: 
projectors mounted on a single 
frame. Motor driven controls feed 
the slides from magazines and the 
slides are automatically ejected into 
a receptacle after use. 

1 he new dev ice Was developed in 
the laboratories of The Jam Handy 
Organization by the organization’s 
training devices department. This 
department has assisted the armed 
forces in the development of auto- 
matic devices for gunnery training 
actual combat 
conditions for trainees. The new 
projector currently is scheduled 
for use by large industrial corpor 


and for simulating 


ations in their annual product-intro 
duction shows across the country. 


* * © 


Collapsible TV Camera Dolly 
Announced by Cinekad Co. 
* A new collapsible television camera 
dolly, designed to provide con- 
venient mobility of cameras in studio 
or on location, has been introduced 
by Cinekad Engineering Co., 500 
West 52nd St.. New York 19, N.Y. 
Special features include a unique 
caster locking system that permits 
setting two or all three five-inch 
heavy duty rubber wheels in parallel 
position for straight line dolly shots; 
screw-clamps for 
leg tips to dolly, 


securing tripod 
and the ability to 
fold into a compact, easy-to-carry 
unit, 28 inches in length. 

Net weight of the unit is 18 lbs. 
The dolly has a carrying load capa 
city of 450 lbs. and is made of 
strong aluminum tubing. For prices 
and more information, write to the 
manufacturer at 500 West 52nd 


Street. New York 19. N.Y. 
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No corners mean no weak points 
Made of hard 
Heavily varnished outside and 


inside to make them even mors 
waterproof! 


vulcanized fibre 


Durable handles and web strap 
on all sizes 


© New flat type buckles for eas 


stacking 


lighting problems? 


call Jack Frost 


Any time the job calls for extra light- 
ing, tough lighting problems on the set 
or on location anywhere, call on Jack 
Frost, world’s largest supplier of tem- 
porary lighting facilities. 


Our complete equipment and expert 
skills in lighting have been used for 
years on some of the country’s top 
shows, movie sets and TV productions. 


Rental Equipment at low cost. Service 
includes installation and removal all at 
the one low cost. 


Department BS 
234 Piquette Ave., Detroit 2, Mich. 





Business Screen: the Biggest and Most Active Market Place 
Where the Buyer and the Maker Get Together Most Effectively! 





CRAIG BIG SCREEN MOVIE VIEWER 





it's complete! 


Large (3\/, x 41/4 in.) hooded screen 
Flat fleld projection lens and 
ground & polished condenser lens 


Rotating optical prism shutter 


Stainless steel film guide 


Left to right film travel 


Automatic lamp switch 


Built-in frame marker 


Focusing and framing adjustments 


75 watt projection lamp 


449.50 for 16 mm. or 8 mm. model 


it's portable! the 


CRAIG PROJECTO-EDITOR 


@ Big Screen Craig Movie 
Viewer 


@ Folding Geared Rewinds 
(400-ft. capac.) 


Craig Master Splicer 


Complete with carry case 





\e. 
only $79.50 at all dealers 


WM. SCHUESSLER - Dept. B 
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This complete pockage is provided buyers 
the “Beginning Wrestling” av program 

“Beginning Wrestling’ Added 
to Athletic institute Program 
® Arrival of the Lith instructional 
slidefilm in ite Beginning 
tithed 


has been announced hy The 


Sports 
Series Beginning Wrestling 
Athlet 
ic [nwtitute 

Beginning Wrestling includes five 
color slidefilms and 3314 rpm re 
cords, The subject is available with 
or without the records. All basi 
wrestling skills are presente dd in ste p 
by step detail. Individual filmstrip 
titles are: Introduction to Wrestling 
(46 frames) Takedowns (85 
Rides 
(42 frames), Pinning Combinations 


and Re 


frames), Breakdowns and 
(67 frames) and Escapes 
verses (BO frames) 

The Athleti« 
was produced (as have others) by 
Dallas Jones Productions of Chi 
cago, 

A “Wrestling Instructor's Guide 
and a student handbook, “How to 
Wrestling are im 
cluded in the package. For addition 


Institute program 


Improve Your 


al information, write to: Film De 
partment, Athletic Institute, 209 5 
State St., Chicago 4, Ill 


Handling of Spinal Injuries 

Shown in a Film Board Picture 
® A new motion pioture Karly Han 
dling o} Spinal Injuries, has been 
added to the National Film Board 
{ccidents 
Don't Happen They Are Caused 
black / white, 
Karly Handling of Spinal Injuries 


of Canada safety series, 
In 18 minutes of 


shows what to do and what not to 
do in on-the-spot first aid. It deals 
with industrial accidents but the in 
structions are valid for accident 
treatment in any situation 

Animation illustrates the structure 
of the spinal column and shows how 
paralysis may result 

Plant 


safety engineers can obtain full in 


executives and industrial 
formation regarding this new film 
others in the series, and other safety 
films by writing to the distributor 

Government Film Department, 
United World Films, Ine., 1445 
Park Avenue, New York 29, N. Y, 


National Council of Farmer Cooperatives Honors Five 


Motion Pictures at Annual Cooperative Information Fair 


* hive sponsored motion pictures 
and three sponsored slidefilms were 
immong exhibit winners in the 10th 
innual Cooperative Information 
Service Fair, held in conjunction 
with the 27th annual meeting of the 
National Council of 
operatives at the 
late in 


Farmer Co 
Biltmore Hotel 
January 

Wis ning 
cluded first place) 
Order second 


motion pictures in 
Lightning On 
Seeding Is Be 
both sponsored by Missouri 
Farmers Asen.. Ine 
ing Gold 
California 
Harvest 


operative Asan Inc., end 


lievin 
(third) Grou 
Agricultural Council of 

(fourth) Harvest to 
Indiana Farm Bureau Co 
( fifth) 
UE A's Wth Anniversary. also spon 
Assn... 


sored by Missouri Farmers 


line 


lhree slidehlms sponsored by 


Southern States Cooperative, Inc., 
won all the recognition in that cate 
(first) /t's 
In the Bag, (second) Merchandising 
Feed, and (third) You Can Tell the 
u orld, 


gory. These films were 


A record total of 459 exhibits were 


entered in the 1956 Fair which pro 
vides competition in 31 classes of 
materials farmer cooperatives pre- 
pare to promote their business and 
inform their members and others of 
their « ooperative activities, Competi 
tion is limited to organizations affili 
ated with the National Council. The 


Fair is meant to encourage these 


organizations to improve these 
media and the techniques involved 
in their preparation, 

Besides motion pictures and slide 
films, competition classes 


public ations, house organs, advertis 


uners 


Ev, N 


national 


and two international 


(Venice and Edinburgh) film festival honor 
awards for four of our clients with six recent 


pictures 
among them 


And not one “big budget’ picture 
The clients were 


SINCLAIR OIL REFINING CO. 
RICHFIELD Oil CORPORATION 
AMERICAN AUTOMOBILE ASSOCIATION 
THE UNITED STATES NAVY 


ome to one of the oldest commercial film 


producers in 


America where you will find 


skill, equipment and long experience. 


Sample pictures gladly sent on request. 


Frederick K. 


6063 Sunset Boulevard * Hollywood 28, Calif. 


include 


“Partners” is the title of a new farm co-op 
motion picture recently released 
ing materials, posters, package de- 
signs and radio programs. 

Entries in the various classes were 
judged by a panel of media experts 
who have attained outstanding suc- 
cess in the applic ation of the arts, 
techniques and skills required in 
production of the materials, but who 
are not connected with any type of 
farmer cooperative activity. 

Lightning on Order was produced 
by the Calvin Company of Kansas 
City; Seeding Is Believing was com- 
pleted by the Centron Corporation ; 
Growing Gold is a W. A. 
production. 


al 
Palmer 


A new farmer cooperative-spon- 
sored film Partners was also pre- 
miered during the Fair. It was 
produced by the Atlas Film Corpo 
ration. 

The panel was selected by and 
worked under general supervision 
of the National Project in Agricul- 
Michigan 
Kast Lansing, 
Michigan. Members were: Otto H. 
Coelln, Jr., Chicago, editor and pub- 
lisher of Business Screen Maca- 
ZINE; Otto M. Forkert, Chicago, 
president of O. M. Forkert and As- 
sociates, graphic arts consultants; 
Don G. Lerch, Washington, D.C.. 
vice president of 


tural Communications, 


State University. 


Cornwall, Ine.., 
agricultural advertising and com- 
munications agency; Earl A. Me- 
Intyre, professor of agriculture 
journalism at Florida State College, 
Tallahassee: and Tom Swearingen, 
Chicago, manager of the agricul 
tural department of the Masonite 
Corporation. Id 


* , * 
Heads Premier Film TV Sales 

® Appointment of James EF. Darst as 
director of sales for motion pictures, 
television commercials and com- 
mercial recordings al Premier Film 
and Recording Corporation, St. 
Louis, has been announced by Theo 


dore P. 


cent years. Darst has worked in in 


Desloge. president. In re 


dustrial film sales and production 


in the St. Louis area. 


Copies of 6th Production Review 
* Extra copies of this 6th Annual 
Production Review are available at 
only $2.00 each. Order from Busi 


NESS SCREEN, Chicago 26, Illinois. 
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A moment for reflection in the 





new Continental Bank film. 


The Human Side of Banking Depicted in This New Film 


* Strong boxes of the economy, 
banks figure in the lives of all indi- 
viduals and institutions. This wide 
influence is the public relations 
theme of Men, Money and Ideas, a 
new 30-minute sound and color mo- 
tion picture sponsored by Conti- 
nental Illinois National Bank 
Trust Company of Chicago. 


and 
Dramatically visualizing what 
banking does for industry and 
people, the film is meant to sell the 
of bank 


and members of business organiza- 


value services to ofhicers 
tions, to community groups, and, in 
spirationally, to bank personnel. 
Ven, Ideas and Money identifies 
with its three types of audience by 
using the infectious image of a 
“voung man with an idea” and the 
part banking plays in helping him 


realize his idea. With this personal 





For témm. Film — 400’ to 2000’ Reels 
Protect your films 


Ship in FIBERBILT CASES 
Sold at leading dealers 


Only 
original 
Fiberbilt 
Cases 
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or 


success story, the film expresses the 
part banking plays in building busi- 
ness in every community. 
Watching the young couple, 
Gregory and Jessica Drake, hope, 
struggle and achieve — with the aid 
of banking, watching American busi- 
ness and careers bloom dollar green, 
industrial viewers 


and community 


can see how figures in 


their lives. Driving home the bank’s 


banking 


positive force in the total economy 
are such dialog idea-investments as: 

. there is scarcely anything we 
eat or wear or use — that some bank 
hasn't had some part in financing 


After all, these 


are the services that build business 


and servicing 


in community alter community 
I'll take that up with the Trust De- 
partment at the bank... it would 
mean streamlining our production 
but | think | know exactly 
a 

Ven, Ideas and Voney was pro 
duced by Wilding Picture Produ 


tions, Inc. It is a sequel to the film 


how to 


story of commercial banking, Bach 
of} Every Promise. Released seven 
years ago by Continental Illinois 
National Bank. Back of Every Prom 
ise has had some 16,000 showings 
throughout the Lnited States and in 
14 countries abroad and has been 
seen by more than a million people. 

An early eagle in the visual fields 
of public relations and staff educa 
Continental Ili 
nois Bank has employed film and 
other 


media in its own education 


and training programs over a 20 
year period. These programs and 
the bank’s experience in this in 


creasingly important area are being 
used by many of its cor 


banks 


Ww idely 


respondent and commercial 
customers. 


Ven. Idea 5 and 


able through: 


Money 


Continental 


is avail 
Illinois 
National Bank and Trust Company 
of Chicago, 231 South LaSalle 


Street, Chicago 90, Il. Ind 
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COMPLETE MOTION PICTURE EQUIPMENT 


RENTALS 


FROM ONE source 


CAMERAS 
MITCHELL 


lémm 

35mm Standard 

35mm Hi-Speed 

35mm NC @ 35mm BNC 


LIGHTING 


Mole Richardson 
Bardwell McAlister 
Colortran 

Century 

Cable 

Spider Boxes 

Bull Switches 
Strong ARC-Trouper 
10 Amps 110V AC 5000W 
2000W -7 50W 
CECO Cone Lites 
(shadowless lite) 
Gator Clip Lites 
Barn Doors 
Diffusers 


Dimmers 


BELL & HOWELL 


Stondard * Eyemo ® Filmo 


ARRIFLEX 


lémm © 35mm 


WALL 


35mm single system 


ECLAIR CAMERETTE 
35mm © 16/35mm 


Reflectors 
Combination 


AURICONS 

all models single system 
Cine Kodak Special 
Mourer ® Bolex 

Blimps * Tripods 


WE SHIP VIA AIR, 
RAIL OR TRUCK 


‘aan 


DOLLIES 

Fearless Panoram 
Cinemobile (CRAB) 
Platform © Western 
3 Wheel Portable 


i 


EDITING 


Moviolas @ Rewinders 
Tables * Splicers 
Viewers (CECO) 


GRIP EQUIPMENT 
Parollels * Lodders 

2 Steps © Apple Boxes 
Scrims © Flags 

Gobo Stands 

Complete grip equipment 


SOUND EQUIPMENT 
Magnasync-magnetic film 
Reeves Magicorder 

Mole Richardson Booms and 
Perambulators 


Portable Mike Booms 
Portable Power Supplies to 
operate camera and recorder 


GAMERA EQuipment ©. 


Dept. $-2-19 @ 1600 Broadway @ New York City 


; = a 
Neucan 
" FILMS INC. \ ».' 

NEW YORK _ 


ee ee 
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Above: showing the new Panavision S gerama 
lémm lens is Padiant’s West Coast district 
manager Fred Kislingbury (left) as Jerry Kint 
ner, Photo & Sound, San Francisco av dealer 
looks on 

Radiant Superama “'16" Lens 
for 16mm Wide-Screen Films 

® Superama "16 a new anamor 
phic lens for taking and projecting 
CinemaScope-type L6mm motion 
pictures has been introduced by 
Radiant Manufacturing Corp. of 
Chicago and Panavision Ine. of 
Hollywood. 

The new lens has been designed 
to show pictures twice the normal 
width with no change in height, at 
a 2.66 to | fspect ratio Full focus 
ing for taking and projecting filme 
is provided with this lens which 
according to the manufacturer, “can 
be used with equal ease on all major 
makes of l6mm cameras and pro 
jectors, whether sound or silent 

The manufacturer expects that 
the Superama “16” lens will open 
the field of wide-screen pictures to 
industry and institutions 

The Panatar “16 


lens for projection of l6mm wide 


anamorphic 


aspect ratio films, variable for both 
a 2.66 to | and a 2.00 to | ratio 
also has been announced. The Pana 
tar “16” as well as the Superama 
“16” will be distributed solely by 
Radiant Manufacturing Corp., 2627 
W. Roosevelt Rd., Chicago 8, II 
« . . 

New Cinesalesman Continuous 
Projector Has 2,000 Ft. Reel 

®A new model has been added to 
the Cinesalesman Continuous Pro 


jector line the model } ( inesales 


New Busch Mode! 4 Cinesalesmon 


NEW AUDIO-VISUAL EQUIPMENT 


Recent Equipment Developments 


man—the Busch Film & Equipment 
Company, Saginaw, Michigan, has 
innounced 

The model-4 Cinesalesman Con 
tinuous Projector has a 30-minute 

iximum capacity in the continu 
ous cartridge and it is equipped 
with reel arms which provide for 
standard reel arm projection with 
2,000 Toot capacity 

Ihe model 4 weighs 5 lbs. It 
features a self-contained speaker, a 
self-contained 10° x 13° translucent 
screen and a convenient power cord 
storage. The case cover protects the 
built-in screen and case from dirt 
ind damage and provides storage 
with two side pockets, 

\ modified Kodak Projector 
mechanism and sound system are 


utilized in the model 1. The projec 


for Production and Projection 


tor requires no lubrication; it is 
quiet running; and it produces a 
bright, sharp picture even in ad 
verse light conditions, the manu- 
facturer says. 

Because of the 30-minute capa 
city of the continuous cartridge, 
and the reel arm feature, the model- 
1 is recommended for use by tele- 
vision stations, advertising agencies, 
film producers and others who re 
quire larger film capacity. 

The Busch Film & Equipment 
Company is located at 212 South 
Hamilton Street, Saginaw, Michi- 


o 
gan. « * 


Your Dependable Buyer’s Guide 
® For the latest in projection equip- 
ment and accessories consult the 
buyer's guide pages of Business 


SCREEN, 





mprenensi' 
ript Writing and 


nsultant Service 


Cinescript 


TO INDUSTRY . 


Cinescript 


Cinescript 
irrent anda pr 
Cinescript offer 


x De ence If 


Cinescript 


Cinescript 


1y ; 


I Both Industry 
And Independent 


: 
rr 1ucer: 


service in 


listriputior 





Cinescript 


Cinescript 


Box 88, Station E, 
Cincinnati 19, Ohio 





The “AO Executive” Projector 


Automatic 2 x 2 Slide Projector 
Unveiled by American Optical 
* The “AO Executive” a new 
automatic 2 x 2 slide projector 
has been announced by the Ameri- 
can Optical Company. It is available 
in 300 and 500-watt models. 
Outstanding features of the new 
projector models are: styling with 
lower silhouette, 


a new ( ompact 


functional design and automati 
operation. The AO Executive projec- 
tor has an all new optical system 
focal length 


lens and new condensing unit which 


including an f 3.5, 5 


can be removed and opened, like the 
pages in a book, for easy cleaning. 

All parts of the lens system are 
guaranteed against heat breakage 
for the life of the projector. All con 
trols including switch, light switch 
and changer are located on a com 
pact control panel. 

The new models feature a new 
type automatic changer which in 
serts, returns and refiles slides and 
advances tray in one action. An 
illuminated numeral indicator on 
top of the projec tor shows the posi- 
tion of the tray in the changer. Both 
models are equipped with a uni- 
which holds 40 


slides of any type mount. This makes 


versal slide tray 


it possible to accommodate the re- 
sults of two 20-exposure rolls of 
film. The trays are made of durable 
plastic. 

Another development is a filtered 
shutter 
with the automatic changer to re 


arrangement synchronized 
duce eye fatigue by eliminating com 
plete blackout during slide changes. 
Cool operation is obtained through 
an oversize motor-driven fan and a 
new louver design on the top of the 
lamp housing. As the air is forced 
through the projector, the louvers 
deflect it upward and forward away 
from the operator's face. The units 
are extremely lightweight, being 
made of die-cast aluminum, and are 
finished in baked chip-proof enamel. 

The projectors are available in 
new luggage-type carrying cases of 
solid wood construction covered 
with fabric-type vinyl. List prices, 
supplied by the manufacturer, are: 
AQ Executive 300 — $69.50 (with 
deluxe case, $77.50): AO Executive 
500 $76.50 (with case, $84.50). 
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New Sylvania Radio Frequency 
Lamp a Super Lighting Source 
* A new multi-purpose lamp which 
light 
source has been introduced to the 


provides a highly uniform 
motion picture industry by Sylvania 
Electric Products, Inc., New York. 
sing the same type of radio signal 
that transmits sound to radio and 
television receivers, the lamp trans 
light 
more brilliant than any incandescent 


forms radio impulses into 
lamp yet devised, the company says. 
Known RE (Radio Fre 


quency ) the lighting 


was designed by 


as the 
lamp, new 


unit originally 





The new Sylvania RF Lamp 


Sylvania engineers in cooperation 
with the Motion Picture Research 
Council in Hollywood to overcome 
a number of motion picture printing 
problems. The RF lamp also can be 
used in film projectors, color tele 
medical re 
trafhi 
trol, computers and other fields, the 


vision tube processing, 


search, radar and air con 


manufacturer has discovered. 
Motion 


ready are taking advantage of these 


picture laboratories al 


characteristics, using the RF lamp in 
film printing operations, the manu- 
First commercial 
of the RF 
made by Consolidated Film Indus 
According to E.H. Reichard, 
chief engineer of Consolidated, use 


facturer reports. 


installation lamp was 


tries. 


of the light source in optical print- 
ing equipment resulted in increased 
uniformity of field, exceptional in- 
crease in light output and greater 
lamp life. Eventual conversion of 
all optical printing equipment to RF 
light is predicted by Carl Hauge, 
quality control engineer for Con 
solidated. Hague said he believed 
that the present usage of RF for 
color separations and negatives is 
only the initial stage in widespread 
laboratory applications. 

Connor stated that Sylvania en 
gineers now are working on the pos- 
sibility of employing the RF lamp 
for With the 


advent of wide-screen color motion 


studio set lighting. 


pictures, many times more light is 
needed in filming to gain the nec 
essary depth of focus. In supplying 
this quantity of light, the temper 
ature on the studio set frequently 
rises to a point at which it becomes 
a problem to actors and technicians. 
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17 


The RF lamp, according to Connor 
conducts out the heat which other 


lamps transfer to the air. 


The RE lamp has resulted in an 
important improvement in the man 
ufacture of color television picture 
tubes, Connor said. In making color 
tubes, the three phosphors which 


are used, red, green and blue, must 
be fixed by a photographic process 
lo do this, a bright concentrated 
light source is required, By using 
the RF lamp, it was found possible 
to cut in half the time required for 


this process. 
The lamp represents a union ol 

igniting ane electronics 

light 1 elect 

the door to 


which might be termed “lumonics,” 


an entirely new 
Connor pointed out. He explained 
that the energy used to produce the 
light in the RF lamp is the same as 
that used in tv and radio broadcast 
ing. The lamp’s energy is concen 
about 5/16 
it to 


trated into a small dis« 
of an inch in diameter, causing 
incandesce brilliantly. 

The lamp is not connected by 
wires to the source of its activating 


energy. 


Heated by induction, the RF lamp 


uses for the light-emitting soures 
a dise of refractory material. Be 
cause the refractory material can 


be heated to a much higher temp 
erature than the tungsten filaments 
of incandescent lamps, a great in 
crease in light is attained. ed 


4 
Experienced 
hands 

hay ( 


substitute 


no 
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Finest and Fastest in 








ART TO FILM 


Lastern Lf fects, INC. 


333 WEST 52ND STREET 
NEW YORK 19, N.Y. 
ev Circle 5-5280 
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Above: closeup of the Inspect-O-Film Model K 
film inspection and editing equipment show 
ing special video modifications 


Inspect-O-Film “‘Editor’’ Model 
Aids Television Programming 


* Television stations tailoring the 
big flow of sponsored motion pu 
tures for tight commercial program 
ming have fast and efheient aid in 
the Inapect-O-Film “Editor” Model 
K automatic l6mm film inspecting 
machine, according to The Harwald 
Evanston il 


Co., bone manulac 


turer, 

The inspecting machine's tv-util 
ity is in its editor and sound reader 
unit and provisions for inserting 
and removing commercials or trail 
ers on separate reels from the main 
film which enable tv program pro 
ducers to remove their commercials 
from films they receive or to add 
commercials locally 

Another 
automat 


special feature is an 


“stopping device on all 
splices, A switch allows this feature 
to be selected and when the machin« 
stops on every splice the operator 
can determine where the commercial 
is starting, for easy removal, Stop 
ping on every splice, the machine 
also checks the strength of the 
splices. A reverse switch allows the 
film to be slowly reversed in cas 
the film has gone past the area to 
be edited, 


“Editor” Model-K was designed 
for use by film laboratories pro 


ducers and distributors as well as 


The Inspect-O-Film Model K 


NEW AUDIO-VISUAL EQUIPMENT 


Recent Equipment Developments for TY and Production 


Iv stations It can be used as a 
standard = Inapect-O-Film 


ind Inspection can be speeded by 


rae hine 


threading the film around the editor 
and viewer positions of the machine. 
lhe viewer can be used at three 
times the normal sound speed 
from 56 Tt, per minute to approxi 
mately LOO ft per minute 

In standard operation the In 
spect-O-Film provides electronic in 
spection cleaning and measuring 
control, It also projects the picture 
for visual continuity and synchron 
izes the sound track 

Normally inspecting film at the 
rate of 400 ft per minute the “kd 
itor Model-K. stops automatically 
it any defect that would cause a 
poor showing It stops al large 
sprocket holes. torn sprocket holes 
broken film. weak 


sprocket pun h caused by 


ascot h tape 


splic ns 


gear running out of sprocket holes. 
A light illuminates the defect. 
Repairs can be made on the film 
without removing it from the ma 
chine by lifting the film off the 
drive Re-inserted on the 


machine, the film is run through 


w hee lL. 


cleaner rollers and footage counters. 
Each splice is electronically counted 
and the machine automatically re 
winds the film and cuts itself off at 
the end of a rewind cycle. 

The Editor model takes sound or 
silent 16mm film on reels up to 
2,000 feet. It can be operated at 
sound speed range from 0 to 100 ft. 
per minute, to inspecting speed 
range of 400 ft. per minute. Speeds 
are controlled by the operator. Iwo 
motors are used to move the film. 

Other 
from The Harwald Company, 1216 
Chicago Avenue, Evanston, Ill. ® 


details can be obtained 








ANYONE WISHING 
snlen merchandising 


technical information 


TO COMMUNICATE 


public relations 


to any audience 


would do well to eonsider the creative and 


production facilities of PATHESCOPE 


PRODUCTIONS 


period of 42 years 


New York City 


has been success 


ully operating in this area for an unbroken 


PLaza 71-5200 





PATHESCOPE PRODUCTIONS 


The Pathescope Company of America, inc 
580 Fifth Avenue, New York 36, New York 





Saltzman Compound Animation Table 


Animation Compound Table Is 
Offered by J. G. Saltzman, Inc. 
A new Compound Table, “ideal 
for animation and special effects,” 
has been announced by J. G. Saltz 
man, Inc., New York, sales distribu 
tor for Caesar Manufacturing, Inc. 
The new table's spec ial design en 
ables the operator to get very close 
to his work without any effort. All 
movements are calibrated in .O10". 
The new unit can be electrically or 
hand operated. It has a counter 
balanced and interchangeable platen. 
Complete information is available 
from J. G. Saltzman Inc.480 Lex 
ington Avenue, New York 17, N.Y. 
Insulating Barrier Improves 
Tape Says Affton Industries 
* New 


have been announced by a recent 


recording tape and dises 


entry into the field of recording 
media Affton In 
dustries, St. Louis, Missouri. 


manufacturers, 


\ special insulating barrier be- 
tween the new tape’s base and the 
oxide eliminates print-thru from one 
layer of tape to another and this 
insulating barrier serves as a sub 
stantial aid in the manufacture of 
a flatter, stronger, curl-free tape, 
the company states. 

Polishing and “built-in” lubrica 
tion are said to improve tape-to 
trouble 
from squeal or drop-outs. The re 


head contact and avoid 
cording tape is supplied on both 
Acetate and Mylar base in all stand 
ard thicknesses and widths. A “cus 
tom service” supplies any odd size 
width or thickness as required, The 
tape is interchangeable on all popu 
lar recording machines and requires 
no changes or corrections either 
electrically or mechanically to effect 
a higher output. 

\ full line of professional ree ord 
ing dises include sizes from 61 
All popular thick 


nesses are offered and all discs are 


through 174%. 
on Alum bases. A new 7 45 rpm 
instantaneous size comes complete 
with pressure labels and _ inserts. 
Dises are custom-packaged and in 
clude envelopes and self-storing type 
file boxes. 


Descriptive literature will be sup 
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plied on request to the manufac- 
turer. Write: Dept. A. Affton Indus- 
tries, 8300 Flex-O-Lite Drive. St. 
Louis 23, Missouri. 

* « . 
Audio Master Releases 16 
Tunes for Film Backgrounds 
® Sixteen new tunes specifically cre- 
ated for the production of industrial 
and educational l6mm motion pic- 
tures, television films, commercials 
and sound slidefilms have been re- 
leased by Audio-Master Corp., 17 
East 45th Street, New York 17, 
publishers of the BG-Library of 
Mood and Bridge Music. 

The 16 tunes comprise a new 
musical section called “Americana” 
and express Southern and Western 
motifs and industrial moods. “In 
the South” musically suggests roll- 
ing fields, plantations, landscapes. 
“On the Range” is indicative of 
mountain scenes, cowboys, large 
herds on the move. “Harvest Time” 
echoes the rural atmosphere. “Keep 
‘Em Rolling” is the hum of the busy 
factory, the assembly line. 

Composed and orchestrated by 
background music specialists and 
mastered with the new controlled 
equalized hot stylus, the tunes are of 
superior technical and artistic qual- 
ity, the publisher says. Each tune 
is of 14% minutes duration, divided 
into an approximate timing range 
of 30 seconds for an opening, 30 
seconds general middle section and 
40 seconds closing, with matched 
keys for easy cueing of any com 
bination of tunes. 

. . ° 


Cellomatic Develops New Arc 
Equipment for Meetings, Video 


* The Cellomatic Corporation has 
developed a new carbon are projet 
tor which will permit greater use of 
rear screen animated scenes in tele 
vision production and commercials. 
It will also make possible the use 
of larger screens when the Cello 
matic technique of live animation 
is used in sales presentations. 

The 3000 watt light source dou 

bles the brilliance of the Cellomati« 
equipment and provides a projected 
picture in b/w or color up to 20 x 
40 feet. 
* A training program for company 
personnel in the operation of the 
Cellomatic projector has been an 
nounced by the Cellomatic Corpor- 
ation. | p to the present, companies 
using Cellomatic animated illustra 
tions for their sales presentations 
have required the service of an 
operator supplied by Cellomatic. 

Under the new plan, firms which 
make extensive use of the Cellomatic 
animation in travelling shows, re- 
gional meetings and television will 
be able to have a member of their 
staff serve as operator. 
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B&H Shows New Filmosound 


® New features and a new case for 
the Filmosound 16mm optical-mag- 
netic recording projector were an 
nounced recently by Carl Schreyer, 
merchandising vice-president of Bell 
& Howell Company. 


To introduce the new projector, 
called the Filmosound 302, Bell & 
Howell dealers are offering a $100 
bonus trade-in on purchases of the 


new model before May l. 


Among the new features of the 
Filmosound 302 is a case similar 
to the new Filmosound 385 (optical 
only} projector announced last No 
vember. The case has acoustically 
treated aluminum doors, a Neoprene 
cushioned handle for carrying com- 
fort and a two-toned grey finish. 


An eight-inch (instead of | six- 
inch) built-in speaker in the 302-C 
model increases sound volume and 
improves the tone (two-case units 
with 12-inch and power speakers 
also are available.) Other improve- 
ments include a positive rack-and- 
pinion type tilt that cannot slip out 
of adjustment, longer pressure plates 
to hold the loop with “green” or 
new film and improved phone-type 
speaker cable connectors. 


Now a STEREO SELECTROSLIDE to project 48 


Eastman, Realist, or similar 3D pictures continu 


ously —avtomotically —or by remote control end 
always in perfect focus. But that’s not all 
special construction permits projector to operate 
os for conventional slides by blocking out one 
of the 3D pictures. It is important to note thet 
Realist films require cutting apart and mounting 
side by side between 242° gloss, this however, 
insures perfect 3D pictures on the screen and 
absence of eye fatigue 


World’s greatest and most versatile 











STEREO 


projector — to 
help you sell! 


There’s a Selectroslide 





to fit every projection 
problem — consult us. 


31 years of experience brings you this STEREO 
projector showing pictures free from distortion 
of perspective, even in close-ups, and insures 
con*tant realignment of pictures. Short focus of 
projection lenses permits showing of large pic 
tures in limited space, making it ideal for 
exhibits, conventions, etc. Many additional ad 
vantages including unique lense mount te accom 
modate the new Leitz Stereo lenses for Leica 
Stereoslides which require no special mounting 
Be sure to see this masterpiece — aot your 
dealer or write for complete details 


Ilustrated literature available — no cost or obligation 


Spindler & Sauppe «1 


2201 Beverly Bivd., Los Angeles 57, Calif 


DUnkirk 9.12868 


Phone 








Our “Veep” in charge 
of Quality Control 


Says 


“For That Picture 
Worth MORE 
Than 10,000 
Words, See... 


PRODUCERS 


STUDIOS 


FILM 





17 


540-8 LAKE SHORE DRIVE 
CHICAGO 11, ILLINOIS 
PHONE: WHITEHALL 3-1440 
* 1936 
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TRADE, TECHNICAL AND EDUCATIONAL FILM ORGANIZATIONS 





NATIONAL AUDIO-VISUAL 
ASSOCIATION. INC 


Oprics 2540 Kastwood Ave } vanston. If} 


bk xecutive vice president Don Whit 


Ovricens: Alan B. Twyman (Twyman Filme 
Ainslie R. Davis (Davis Audio 
Visual Co.). first vice president William W 
Birchfield (Alabama Photo Supply), second vice 
president; Jack FE. Lewis (Lewis Film Services 

chairman of the board; P, H, Jaffarian (Audio 
Visual Center, Ine.) secretary W. G. Kirtley 
(D. T. Davie Co. of Louisville, In treasure! 


Ine.) pr esident 


Dinecrons-at-Lanct Frank 5S. Bangs b rank 
Bangs Lo.) ; Jas wer } wing Ir ' Jas vr bwin 
| | 


sors) 


Memopensuir: NAVA is a trade association of 


audio-visual equuipine nt dealers, service agencies 
commercial film libraries and suppliers to school 
church, industrial and community users of thes 
materials and equipment. An advisory member 
ship consists of producers ol classroom mad 
religious materials and principal audio-visual 


equipment and mcerea;°ry manutac turers 
NATIONAL CONVENTION AND Taape Stow: July 
22.25. 1956 at the Sherman Hotel, Chicago 


(,uests admitted by registration fe 


FILM COUNCIL OF AMERICA 


Ovrrice: 600 Davis Street, Evanston, IL Tele 


phone DAvis §-7272 


Ovrvicens: Dr. Paul A. Wagner, president; Dire 
tors R. J. Bingham (President 
Filmes, Ine.), chairman; Dr. William S. Carlson 
(President, State University of N.Y.), vice 
chairman; Kddie Albert (film producer, actor) 
secretary; William H. Garvey, J: 


Association 


( President 
Society for Visual Education) , treasurer; Richard 
B. Sealock (Librarian, Kansas City Publie Li 
brary), member-at-large; Mrs. Oscar A. Ahigren 
(Past President, General Federation of Women’s 
Clubs); Dr. John T. Caldwell (President, U. of 
Arkansas); David C, Fulton (Office of Public 
Relations, International Bank for Reconstruction 
Mrs. Franklin D. Roosevelt 


Dr. John Slawson (Executive Vice-President 


and Development) ; 


American Jewish Committee); Dr. Frank Stan 
ton (President, Columbia Broadcasting System 
Ine.), 


Purpose: To promote the use of cultural, in 
dustrial, educational and informational films 
primarily on the adult education level. The FCA 
is a nonprofit educational organization which 
works with film producers, sponsors, distributors 
national organizations, local film councils and 
community program planners 


AmenicaAN Finm Assemapty: April 25-27, 1956 
Morrison Hotel, Chicago. Includes film, sound 
slidefilm and filmstrip showings in numerous 


categories, conferences and trade show 


ue kichrT ORcanizations listed on this 

page comprise primary trade, technical 
ind professional groups to which members 
of the audio-visual field and allied indus 
tries may turn for guidance. For details 
concerning producer, laboratory and film 


sponsor organizations see pages 76 and 80, 


SOCIETY OF MOTION PICTURE AND 
TELEVISION ENGINEERS 
Orrice: 55 West 42nd St 


Orvicers: Dr. John G 


New VY ork 40 a 
Frayne (Engineering 


Myr., Westrex Corp.), president; Barton Kreuzer 
(Radio Corp. of America), executive vice-presi 
dent; Herbert Barnett (General Precision Equip 
ment Corp.) past president; Axel G. Jensen 
Bell Telephone Laboratories), engineering vice 
Norwood L. Simmons (Eastman Ko 
editorial vice-president; John W. 


Serv ies ( National 


pre sident 
dak Company ) 
Theatre Supply), financial 
vice president Byron Roudabush (Byron. Ine.). 
convention vice-pre sident; Wilton R. Holm (E. I 
du Pont de Nemours & Co., Ine.). 
George W 


ratory, In 


secretary: 
Colburn (Geo. W. Colburn Labo 
treasurer: Boyce Nemec, executive 


secretary 


PURPOSE Ihe Society works toward the im 
provement, along technical lines, of film produc 
tion and exhibition, television and equipment 
ind film manufacture. Published reports, stand 
irds and spec ifications are made available 
through the Society and derive from the work of 


various committees 


CONVENTIONS: 79th Semi-Annual Convention 
April 29-May 4, Hotel Statler, New York City; 
80th Semi-Annual Convention meets in fall 
(October 7-12) in Los Angeles 


AUDIO-VISUAL CONFERENCE OF 
MEDICAL AND ALLIED SCIENCE 


Orricers: J. Edwin Foster, Ed.D. (Director, 
Medical Audio-Visual Institute), chairman; Miss 
Helaine 5S. Levin (Film Librarian, American 
Dental Association), vice-chairman; Miss Helen 
Yast (Film Librarian, American Hospital Associ- 
ation, 18 East Division St., Chicago, IIL), secre 


tary-treasuret 


Mempersuip: Medical, dental and allied agencies. 
Purpose: To exchange information regarding 
programs of the member organizations; to dis 
cover, collect, disseminate and exchange descrip 
tive and evaluative information on audio-visual 
media as related to their application to education 


in the medic al and allied sciences, 
ANNUAL Conrerence: Held during the National 


Audio-Visual Association Convention in Chicago. 


DEPARTMENT OF AUDIO-VISUAL 
INSTRUCTION 
NATIONAL EDUCATION 
ASSOCIATION 


Orrice: 1201 16th St.. N.W.. Washington 6. D.C. 


Appress: Floyde E, Brooker. Acting Executive 
Secretary. 


Purpose: The largest affiliation of school users 
of audio-visual materials and an official depart 
ment of the National Education Association. 
National Convention (and exhibit) to be held 
March 12-16, 1956, at the Sheraton Cadilla 


Hotel, Detroit, Michigan. 


EDUCATIONAL FILM LIBRARY 
ASSOCIATION, INC. 


Orrice: 345 E. 46th Street, New York 17. N.Y 


Orricers: Emily S. Jones, executive secretary: 


Mary L. Allison. evaluation editor. 


MEMBERSHIP: (constituent) 432 nonprofit 
educational institutions; (service) 36 com 
mercial organizations and interested individuals; 
1 international members —- government agencies, 
film groups of other countries; 15 submember 


ships, 73 personal memberships. 


Purpose: To encourage and improve the pro 
duction, distribution and utilization of educa 
tional films. EFLA conducts a film evaluation 


CATHOLIC AUDIO-VISUAL 
EDUCATORS ASSOCIATION 


Appress: Box 618. Church Street P.O., New 


York b. N.Y. 


Orricers: Leo J. McCormick, Ph.D., president; 
Michael Mullen, C.M., vice-president. 


ANNUAL CoNVENTION: CAVE is coordinating its 
fifth annual convention with the National Catho- 
lic Educational Association national convention, 
April 3-6 in St. Louis. Audio-visual films may 
exhibit at this joint convention. No registration 
fees are required but CAVE is appealing for 
contributions from a-v firms t+ establish a sink 
ing fund for its operations. 


NATIONAL TELEVISION FILM 
COUNCIL 


(Comprising all facets of the 
Television Film Industry) 


Orrice: 1639 Broadway. New York 19. New 


York. 


PHONE 


IL dson 6-5444 


Curer Orricer: John J. Schneider ( Vice-Presi 
dent and Director of Program Dept.. ABC Tele 
vision Network). president. 

Meetincs: The Council meets at regular inter- 
vals in New York City where its membership is 


primarily located. 
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Rapid’s modern lab in New York 


Rapid Film Technique Opens 

Plant in Long Island City, N.Y. 
* Rapid Film Technique, Inc. pio- 
neer specialist in film rejuvenation 
and preservation has opened a large 
laboratory and transferred its exec- 
utive offices to 37-02 27th Street, 
Island City, New York. The 


has been made 


Long 
move to increase 
and expand the film care services 
it already offers to its clients. 

The new laboratory, which more 
than triples Rapid’s film care facil- 
ities, is equipped with the very 
latest precision and electronic equip- 
ment, custom-built by the company’s 
engineers. This special machinery 





ATTENTION!!! 
MR. FILM PRODUCER 


Please refer to article “What 
Film Industry Needs . . .” page 
24, December issue Business 
Screen. Now available Adv. 
Sales and Promotion Manager 
in mid-forties. Proven sales rec- 
ord in industrial, business and 
trade adv. media. Well experi- 
enced in client- 
agency-media relationship to 
hold present and secure in- 


cementing 


( reased business. 


Contacted top level executives 
responsible for firms’ business 
growth; association, trade and 
bureau secretaries for overall 
expansion of their respective 
industries in both sales and 
public relations. Capable of 
talking clients’ business in sales 

marketing —merchandising 
and long range programs. 


My personal change of sales 
media is based on avery sound 
study of future sales methods. 
New York resident: married: 
excellent references. Refer this 
adv. to associates, 


Write: Box 56-2A 
BUSINESS SCREEN 
489 Fifth Avenue New York 17 
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OPTICAL EFFECTS 
and TITLES by 


RAY MERCER & COMPANY 
4241 Nerme!l Ave. + Hollywood 29, Callf. 
Send for Free Optical Effects Chert 
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cannot be duplicated anywhere and 
the company believes that its new 
facilities for exacting motion pix 
ture film 
celled. 
“In addition to having their film 
returned with the same high qual 
ity craftsmanship as in the past, our 


maintenance are unex 


clients throughout the country can 
now look forward to increased speed 
in the servicing of their shipments,” 
Jack Bernard, Rapid Film president, 
stated. “We hope that 
companies, 


television 
advertising agencies, 
film libraries, and all other motion 
picture organizations to whom time 
lost is money lost, will find our ser 
vices increasingly valuable in sol 
ving their film problems,” he added. 

For the convenience of New York 
City accounts, and out-of-town visi 
tors, Rapid Film will continue to 
maintain a service ofhce at its for 
mer Manhattan headquarters, 21 
West 46th Street. This office will be 
open from 9 to 5, Monday through 
Friday. While tthe Manhattan ser 
vice office will be available for pick- 
up and delivery, all film deliveries, 
whenever possible, should be made 
directly to the new plant in Long 


Island City. Ie 
‘ e . 
Cinescript, Cincinnati Offers 
industry Script Service 
* James B. Hill. president of Olym 
pus Film Productions, Ine., Cin 
cinnati, has announced the forma 
tion of an additional company to be 
known as Cinescript. The new com 
pany will specialize in motion pis 
ture scripts, film program analyses 
and varied consultant services. 
Cinescript’s activities will be div 
ided between services to industry 
and preparation of motion picture 
treatments and scripts for indepen 
dent producers who do not main 
tain their own writing staff, 
Cinescript will offer business and 
industry a 


complete program for 


surveying and analyzing a com 


needs in the audio-visual 


Offering the 


pany s 


services of its 


staff of professional motion pu ture 
writers, the new firm will enable 
the sponsor to select produc tion 


services independent of script ser 
vices, Hill said. 

Cinescript's postal address is Box 
88, Station bE, Cincinnati 19, Ohio. 
Vacuumate Now at Ansco Lab 
® Vacuumate Corp. has installed its 
film treatment equipment in the 


Ansco Film Laboratory at Union. 


N.J. 

Professional and amateur film us 
ers can order the Vacuumate treat 
ment for lasting protection against 
marks, scratches 


wear. oil. finger 


and climatic changes from the Ansco 


lab at standard Vacuumate prices, 


1956 





PATENT 
PENDING 


HERE IT 1S....... 


me DUAL READER 





NOW AVAILABLE FOR OPTICAL 
AND MAGNETIC SOUND! 


The Dual Reader which was received with such enthusiasm 
by film editors is now available for both optical and mag- 
netic sound reproduction. Edit picture with double system 
magnetic or Magnastripe, or check an optical print against 
a magnetic track. For 16mm and 35mm. 


Send for descriptive literature. 


INC, 


Phone: Circle 6-0930 
CABLE: CAMERAMART 


THE CAMERA e MART, 


1845 Broadway at 60th St. 
NEW YORK 23, NEW YORK 





cKS 
LO! ort 


PRODUCTIONS 


SERVING INDUSTRY 


300 YEARS 


LOUCKS & NORLING STUDIOS 
245 WEST S51H.STREET 


TRAINING FILMSLIDES EDUCATIONAL 
ANIMATION 3-D SPECIAL EFFECTS 
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Riviera Recorder for auto dashboards 


Cousino Tape Mechanisms to 
Teach, Listen from Dashboard 
* Tape 


mobiles as part of the car radio 


recorders built into auto 


assembly are the latest applic ation 


of new cartridge type engineering 
per inn iples which are he ing commer 
cially advanced for use in several 
areas of sonic communication 

A number of automobile manu 
facturers have started development 
work on the new audio-accessors 
and automobile units are exepeted 
to be on the market sometime this 
ear, The new automobile unit can 
be used for recording and/or play 
hack while the car is in motion os 
parked 

Manufacture of built-in lape re 
corders for automobiles has been 
rack possible by a mechanism ke 


loledo 


Ohio, for use with the new Cousine 


signed by Cousino, Ine 
automatic continuous tape cartridge 
This new cartridge has eliminated 
much of the mechanism of conven 
tional tape recorders, such as the 
play spindle, the feed spindle, drive 
belts and pulle ys, and rewind mech 
anien 

lo play the 
Recorder-Radio 


driver selects a pre-re orded tape 


Automobile Tape 
combination the 
cartridge from storage space by 
neath the dashboard, He inserts th 
cartridge in the playback mechan 
iem by pushing one end into the 
large playing slot. [t automatically 
locks inte position He pushes the 
“on” button and the tape begins to 
play. No further attention is neces 
sary. Recording ended, the tap 
stops and the cartridge ejects auto 
matically via an electronic signal 
which tripe the atop me haniam 
Business uses suggested for the 
new Cousino sound-on-wheels facil 
ity include time-saving trainer and 
work-detail 


salesmen 


ideas for executives 
professional men and 
policemen 

The basic Cousino patents on in 
ventions developed by Bernard A 
Cousino, for cartridge and playing 
mechanism, are held by the Brown 
ing Research Corporation of Toledo 
Full information on licensing may 
be obtained from Cousino, Ine, 2325 


Madison Ave. Toledo v4 Ohio Id 


A Program of Citizen Education 


Two Useful Films on Voting and the Legislative Process 


fails to vote because 


— » X 
A hy 


always forgets to register 
Citizen Y 


ticket because the split 


always votes the straight 
ticket is 
Citizen 7 
intends to vote because “what good 


doe * if do? 


too complic ated never 


(hove ronment by the people Meas 
that the entire enfranchised popula 
tion intelligently participates in the 
processes of representative rule. How 
much actual government by the 
people we have in the United States 
is reflected in the shockingly low 
turnouts at many local and national 
elections, in the popularity of mud 
dled and derogatory opinions about 
the work done by our “elected repre 
Lnfamiliarity with the 


sentatives 


mechanics of and numb 


voting 
headedness about the legislative sys 
tem help keep people away from the 
polls and lessen the quality of ballot 


decisions of those who do vole 


Strength for Our Democracy 


Groups interested in making gov 
ernment by the people a stronget 
reality may make use of two docu 
mentary motion pictures produced 
by Indiana University—V oting Pro 
ind The Legislative Process 
The = filme 


potential citizens understand their 


cedure . 
can help citizens and 
political responsibilities and that 
the practice of their civic duty isn’t 
impossibly difficult 

Voting Procedures, 14 minutes 
black / white 


tance of voter registration, registra 


explains the impor 
lion requirements and procedures 
preparation of voting lists. It clari 
fies the organization of candidates’ 
names on paper ballot party column 
and othee group, on voting machine 
panel, It defines the various schemes 
ballot and 
‘straight and “split 


of voting = by paper 
rriate brine 
ticket, “write-ins,” voting for public 
and special measures It summarizes 
voting procedures in a closed party 
primary in which paper ballots are 
used and a general election in which 


machines are used 


Be Prepared When You Vote 


The importance of individual 


preparation prior to voting Is 
stressed and the viewer is advised to 


ballots, to know the 
location of the 


study sample 
polling place the 
date and hours of voting. This time 
place and ballot are shown as the 
citizen's opportunity to join in sell 
government, to name officials and 
enact laws and policies that affect 
him and the world 


} olime Pro edure scan be used to 


vivilfy printed materials on election 
requirements and methods, to stimu 
late pre-election discussions of state 
and national elections, party actions. 
It can preface the work of political 
information committees and school 
citizenship programs. It will serve 
as a reference in discussions of 
democratic processes and contempo- 
rary social problems. 

The Legislative Process, 28 min 
utes, color or black/white is de 
signed to “develop a sense of pride 
for the way in which citizens through 
their elected representatives work 
greatest number.” This film inter 
prets legislative procedure as a sys 
tematic and careful consideration of 
all proposals for laws. It suggests 
the role of constituents in the initi 
ation and enactment of legislative 
measures and illustrates the step by 
step process through which a bill 


must pass to hee ome a law. 


How the Legislature Operates 


The Legislative Process teaches 
its lesson in representative govern 
ment as it witnesses the Indiana 
General Assembly in action. Inter 
weaving commentary and sVire hro 
nous sound, animated flow charts 
ind live action, the film depicts the 
introduction and first reading of a 
bill, committee deliberation, second 
reading, engrossment, third reading 
and final vote. The camera watches 
as the speaker of the house and the 
president of the senate sign an en 
rolled act in the presence of their 
respective houses. Viewers aer the 
yovernor receive an opinion from 


the attorney general before signing. 


Useful to Industry and Clubs 


This authoritative film can serve 
adult study and service groups, pro 
gram leaders of farm, labor and 
business organizations, workers in 
ofhe e. 


officials, col 


political parties and public 
international agency 
lege faculties in political science, 
junior and senior high classes in 
social science 

Preview prints of Voting Pro 
cedures can be obtained at return 
postage cost. Prints may be pur 
chased for $75.00. The Legislative 
Process may be purchased in color 
for $250.00; in black/white for 
$135.00. Both films may be pur 
chased from the Audio-Visual Cen 
ter, Indiana University, Blooming 
ton, Ind., and from the Educational 
Film Library Association, 345 East 
loth Street, New York 17, N.Y. 
Both films are available on rent-to 


own and regular rental basis bad 


‘Edge of Silence’ Answers Need 
of Those with Hearing Deficiency 
* A young woman and a successful 
engineering executive who are losing 
their hearing and doing nothing 
about it are the dramatic examples 
of human problems involved in 
hearing deficiency, correction and 
the acceptance of mechanical hear 
ing which are explained in The 
Edge of Silence, a new 30-minute 
color motion picture sponsored by 
Zenith Radio Corporation. 

To promote the use of mechani 
cal aids manufactured by Zenith’s 
hearing aid division, the Company 
is employing a film which is de 
signed to foster sympathetic under 
standing of the problems of hard 
of-hearing people. 

William N. Brown, vice-president 
and manager of Zenith’s hearing 
aid division, emphasized the need 
for educating the public on the 
hearing problem. 


Millions Are In Need of Aid 
“Estimates tell us,” Brown said, 
“that there are between seven and 
15 million persons in this country 
today who need a hearing aid as a 
bridge between silence and sound 
and the number is steadily increas 
ing. Of these, at least 2 million and 
possibly 3 million are school-age 
youngsters.” 

The Edge of Silence uses life-like 
episodes to underline the mounting 
frustrations, tensions and need 
less maladjustments that uncorrected 
hearing loss can cause. With its 
case-history image and sound it 
reaches out to tactfully warn those 
whose lethargy, fears and embar 


rassment psychologically prevents 
them from taking decisive action to 
repair or supplement their hearing 


before it is too late. 


Aimed to Lower the Barrier 

The film is particularly aimed at 
about 85° of those who need the 
help of a hearing aid but refuse to 
wear one. Zenith credits itself with 
a 12-year crusade to lower the cost 
of hearing aids — making its possi 
ble for large numbers of hard-of 
hearing to resume employment and 
to lead happy useful lives. The film 
works to eliminate the mental barri 
ers which keep the recalcitrant 85 
from making use of electronic aid. 

The Edge o} Silence was pro 
pduced by Telefilm, Chicago, from 
Bruce Henry. Prints 
have been made available for fre« 


a script by 


showings to fraternal organizations 


parent-teac hers, hearing societies. 


women's clubs and other profes 
sional and non-professional or 


ganized groups throughout — th 
Lnited States. Film users may con 
tact Zenith Radio Corporation at 


6601 W. Dickens Avenue, Chicago 
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THE INDEX OF SPONSORED FILMS 


* This annual compilation of sponsored film programs reviewed . : - ee rasan fo : 

during the past year in Business ScREEN affords our readers a Eac h I ear Just dad te Mv films eee 
convenient reference source for Volume Sixteen of this public 
cation; issues one to eight are included in the titles listed below 


as well as page numbers on which arty les appeared 


SPONSOR FILM LLiLes No. Page 
Aetna Casualty & Surety Co Don't Skid Yourself 8 my 
One 1 Customer dee... made to the highest 
Paddle a Safe Cano 12 
Advertising Federation of We, the People — In Advertisir 0 technical, dramatic and 
America 
Allied Chemical & Dye Corp Van Against Hunger j . , 
\luminum Co ot Ameri i ' lluminum on the S/ line th "“) uiferpretive standards... 
Aluminum Limited 1 River Creates an Indust) 
The Saguenay s vy 
American Agricultural Chemi Hlow Green Is Your Garden ? a 
cal Co . 
American Airlines, Ine lrizona Adventure ] 14 cene from the motion picture 
The Mercury 2 Bee ‘Tis Wan Shas For business, science 
American Automobile \ssn Borrowed Powe } AD 
Dick Wakes Up 10 the best industrial and industry 
Vickey's Big Chance ) tp 
1 Nation on Wheel ) 4 earch film of 1955” at the 
he Tathing Car ‘ ) 8th Annual Cleveland 
American Brass Co fnaconda PG's | 144 
Penny Wise | 154 Film Festival 
American Bridge Div., United The Suspension Bridge wn 
States Steel ( orp 
American Hotel Assn Professional Cookin ) 14 
Road to Hospitality ; rl 
American Institute of Helping the Taxpayer—What 
\ccountants Hap pe ns When the Government OPELAND AND ASSOCIATES 
Ouestions Your Tax Retur x ob 
American Library Assn lreedom to Read od “FILM PRODUCERS 
American Management Assn You Are There—at the Bar 
Fable S W) 46 south figueroa street * los angeles 17, california 
American Meat Inst t/ Is The Life ; 2, 
American Motors Co Tour of the West ‘ " 
American & National Base World Seri of 1954 | 6 
ball Leagues 
American Petroleum Inst Ba Number One r 7 
American Red Cross The Care & Use of the Clin 
Thermomete) } id 
American Society of Mech lo Enrich Mankind rr 2 
Engineers Dp R » 
\merican Lelephone inal Behind Your Telephone B ~ 14 
lelegraph Co Fami Iffat } hl 
VWusic in Motion , x . ° 
ee , ae Tamisl-MelaliicreMsiiclictmelilem @elalele(e 
Speechtle by Mistake { 
American Zinc Inst Die Castin How Fl Would 
You Make It? tT for 
Anheuser-Busch, Ine le Roll th the Champion | 9 : 
ei MM Television and Ind 
\nimation Equipment Corp Inimation Techn que 7 i) e evision an n ustry 
Armstrong Cork Co Sellorama { ‘4 
Assn. of American Railroads B Trains Rollin ; 64 
Athletic Institute They Grow Up So Fast : +6) 
Automobile Migs. Assn Vr. O'Flynn’s Fifty Million Whee - 60 
Avoo Manutacturing Corp luco-Performance and Potentia 6 7 
Right and On Time ‘ 


rHE INDEX OF SPONSORED FILMS IS CONTINUED ON POLLOWING PAGE) 
Leslie Frye Dies: 
Cleveland AV Mentor 


® The death of Leslie | 


Frye 





nL 


who had been di 


ART oy VIDEART | ise sins 


AN | MATION of ees | a ’ or 
of Cleveland Publis 
TITLES Schools has 
OPTICAL PHOTOGRAPHY 


Division 


ROBERT LAWRENCE 
PRODUCTIONS, INC. 


418 West 541! 


nounced, Mr. Frye passed 
October 16. 1955 

Since then, the Division 
BaW— 16 or 35MM has become the 
of Visual 
2060 Stearns 
Cleveland 6 
Bureau 


hy John Borza 


away 
COLOR or Bureau 
Education 
Road 
Ohio. The 
headed 


treet 32 Front Street 


N. Y Tor to 


343 LEXINGTON AVE. West 


NEW YORK 16, N.Y. 
LExington 2:7378-9 


New York |9 


now i* 
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THE INDEX OF SPONSORED FILMS ray 18 sea 


Intl. Harvester Co Man with a Thousand Hand 
(THE INDEX OF SPONSORED FILMS CONTINUES FROM PRECEDING PAGI Packaged Pastures 
Intl Nickel Co Vining for Nickel 
SPONSOR FILM TITLES , ges Intl Paper Co Desngened to Go Places 


Baltimore & Ohio Railroad ’ tin sllenge »9 Kellogg Switchboard & Sup lo Keep in Touch 
The bulb Growers of Holland P ON ots 7 ply Co 


Vw. W Kellogg Co The Orthotlow Fluid Catalytic 
alvert Distillers Company 


an Manulacturers Inet ‘ : Kling 
arpet Inet . 

J}. I. Case Co an 1 , Law of the Land, Ine Law of the Land 

Cereal Inet ii letley shia 12 Leather Glove Producers of The French Stamp of Fashion 

( hampion Paper Co Woduction $] , France 

Channel Master ¢ orp ') be Go : james Lees and Sons Compan, Imazing What Color Can Do 

{ 

{ 

{ 

{ 


Cracker 
Film Productions Selling Is Mental 


hase Brass & Copper Co the 77 ’ ’ Lutheran Board of Inner Susan Brook 
hevrole Div GM rizon ‘ , Mission 
hicago Board of Trace ; 
tes ¢ , Manhattan Shirt Co Wanhatian Shirt Tale 
inysier on 2 Ml , i r/ 
y Marathon ( orp Time for Shopping 
Martin Co., Glenn I VMarbond 
Olonial Williamsburelh oohin ’ ylonta ‘ } 
y Martin Senour Paint Co Color in Action 
Massachusetts Board of 1 Bill Becomes a Lau 
Education 


mmmercial Credit Corp 
onomar Products Corporation 


onsolidated Edison Co 
: Massachusetts Department of VU assachusetts Holida 
Commerce 


onsolidated Engineerin 
Col 
_ ie i ‘ Maytag Co Long Live the Ladie 
Cvritirie a) ; 0 ne ; »2 
; ‘ : ' ” { P McGraw Hill Book Co Ciitice Supervisory Probi 
‘ ve ‘ i ; ‘ ' ‘ r 
A ' gSepeeeess nN VMcLouth Steel Corp Salmon Safari 
eat 
, Mechanical Handling Systems futomation Toda 
Copeland a Lhompson lin Lhode ‘ ly 
Tl 
(rat { vw S , ” j , { +f 
( dit T Natl ‘ . Meletron ( orp The Pulse of Automation 
red nior atl ‘ j 
ses Metropolitan Lite Insurance Klorence Nightingale 
lin ( 
‘> 
Minneapolis Moline Co lo Conserve Our Herita 
Dade County Ik clopment yn R 77 Monsanto Chemical Co Children’s Party 
Board Have a Hobby 
lbartnell ¢ orp ow te i The World That Nature Forgot 
Delta Airl sreal out ; , 
. , oe OOERe Natl. Assn. of Engine & Boat on for Skippe 
DoAll Co ne tion Rar ichinw | Mi , ‘ 
rs 
Re } he ‘ e's Nii . 
DD “ Ch H re i Natl Assn. of Mirs Industrial Research 
v ‘ 0 ort 
oe Natl. Assn. for Retarded Tuesday's Child 
b. tl. duPont Co ellin f j ouch Childret 
i I 
Natl tiscuit Co Crackers by the Billion 
Natl. Bureau of Standards Dental Burs in Action 
miman Kodak Co tra F ; or ) Natl. Council of Churches ol 
Christ Living Right at Our Worl 
Natl. Dairy Council it lil in Knowing How 


Crown Cork & Seal Co 


lectrocireuits, Tine . sshection ’ National Nephrosi Children with Nephrosi 
lox Corp ‘ F or ’ Foundation 
nadicott Jol mon Corp j y ’ i Natl Recreation Assn So Much for So Little 
mo Standard Oil Co j ( \ ‘ Natl. Safety Council 1 One At All 
thyl Corp , . Natl. Social Wellare Assembls 1 Place to Lave 

New Mexico Military Inst Van of Tomorrou 


Firestone lire & Rubber Co "y ‘ ' ; | Ne 


w York Life Insurance Co Dear Mrs. Calvin 
Fisher Body Div (,\i ‘ ” j i4 Ne 


w York Savings Bank Assn. The Velvet Cushion 
Flight Determination Lab j i New York State Power Authority Pou & Parks at Niagara Fa 


orators N viok Corp Nylol 
blorists l ele raph Del | 


\esn Ohio Oil Company The Case of Officer Hallibrand 
Ford Motor Co , Olin Mathieson Chemical Corp.Showman Shooter 


Pabst Brewing Co From the Atlantic to the Pas 

General Electric Co 4 Pan American World Airways Nine Lives of a Salesman 
) Wines to Germany 

Parathned Carton Research The Butcher, the Baker, the 1 
(,eneral Motors Corp } / } ‘ Council Cream Maker 

Pennsylvania Dept ot Health Prescription for Health 

; Chas. Phzer & Co., In Nephro in Childrer 
Ceneral Petroleum Co } ' j ; Victory Over Scour 
Gerber Products Co | } ‘ Play Schools Assn ind So The Grou 
Gold Filled Mirs. Assn ; | | Public Health Service Sion Rheumatic Fe 
Goodyear Tire and Rubber ' } i Pure Oil Co ls Good As Its Word 
Company 

the Greenbrier 


Raulang Co Vaterial Handling 
Ccull Qul ¢ orp _? 


Raytheon Manutacturing Co Safe Passa 
Reynolds Metals Co Do-It-Yourself Aluminum 
blawaitan Sugar Planter \ssn ‘ . j Richtield Oul ¢ orp The World Beneath t 
Health Information Founda ; \ 1 i Rome Cable Corp Cable Makers 

tion Louis Roth Clothing Co estoen for Comfort 


Household Finance Corp St. John’s Collegs St John’s Story 

Santa ke Railways moblung a Freight Ilva 
Ingersoll Rand Co ) ve nge for Tomo 
Institute of Life Insurance ' esh for Health 
Intl, Business Machines Corp 

It Safe 

International Film Bureau Whe lis Growth, 7 
Varketin 
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THE INDEX OF SPONSORED 


SPONSOR FILM TITLES 


Scott Paper Co How We're Doing 2 
Sealy, Inc Posturepedic Mattress 3 
Sikorsky Aircraft Division Three if by Air 6 
Sinclair Refining Co Every Thousand for Safety 2 
Alfred P. Sloan Foundation Horizons of Hope l 
Society of Motion Picture The Jiffy 2 
Engineers 
Socony Mobil Oil Co On Stream ] 
A. G. Spalding & Bros The Spalding Story 2 


Standard Oil (Ind.) Combating Elm Phloem Necrosis 


The Fight to Control Dutch Elm 


Disease l 
Standard Oil Co. (N.].) Journey $ 
Studebaker Corp Transtar x 
Swift & Co The Miracle of Feeding America 6 


Taylor Wine Co The Shelby's Go to Hammondsport 5 


The Texas Co County Agent 6 
Sheep 2 
Speaking of Competition 2 
The Story of a Star ] 
Transcontinental Air Trans Coast to Coast in 48 Hours 6 
port 
Trans-World Airlines iviation and World Understandin: ~ 
Flight to the Moon 6 
Union Pacific Railroad The Human Side i 
United Air Lines Points East 7 
United Auto Workers clo Work or Wages Guaranteed i 
United Nations Children’s issignment Children s 
Fund 
United Productions of The Jaywalker 4 
America 
United States Chamber of Com People, Products & Progress: 1975 6 


merce 
inited States Coast Guard 


Coast Guard Officer 
Loran Comes to Bataan 6 
Yukawa Stor y 


nited States Information 
Agency 


United States Navy Onigins of the Motion Picture t 
United States Rubber Co Vemo to Mai i 
What Makes a Boy 8 
United States Steel Co The Waiting Harvest 4 
United States Steel Homes House for the Birds . 
In 
Universal CIT Credit Corp Tax Tip 2 
Upholstery Leather Group The Purple Cou 
Western Electric Co Wore Than Meets the Eye ) 
Western Pine Assn Bounty of the Forest | 
Butlding a Home with Western Pine 4 
Fabricating Western Pine j 
Operation Atti ) 
Westinghouse Electric Co Faster Than You Thini 
Power to Protect 6 
Woodmen of the World Life Ouest for Valor } 
Ins. Soc 
WPIZ Philadelphia Viracle on the Delawe ) 


Theyre NEW AND BETTER! 
Plastic Filmstrip Containers 


* Do you package your modern filmstrips (slidefilms) in old 
fashioned, sharp-edged tincans? Now, at long last, the bright 
new magic of durable, colorful plastic has brought industry and 
education a 1956-model 35mm container at reasonable cost. 
Varied colors and solid durable construction that defies film 
damage yet is designed to fit present storage facilities are 
outstanding features. 


Write today for facts and figures to 


PLASTICAN CORP., P.O. BOX 157, BUTLER, N. J. 
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something personal 


tailoring a story to fit your objectives 


following through with the best in writing, 
direction and production 


nian 2 
ILM TRODUCTIONS 


19730 ralston 


detroit, 3 


morior 


pictures * stage presentations * slide fils 


Let “Academy Films 
produce your next 
motion picture in 
Hollywood's newest 
superbly-equipped 


motion picture studio 


Complete 
production facilities 


under one roof 
@ 60’ by 100’ Sound Stage 
Sound treated recording studio 
Westrex magnetic recording equipment 
Ampex '4 inch tape recorder 
Complete re-recording facilities 
Mitchell and Cine-Special |i cameras 
Interlock projection room 
Trained staff with “Lifetime experience” in motion picture 
production 
Color or B&W printing in our laboratory 


Send for descriptive folder giving details 
of our film production services and facilities. 


ACADEMY FILMS 


BOO N. Seword Street 


Hollywood $B. Calit 
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STHAT'S WHAT THEY'RE GAYING IN THE EAST! 
“Farm it out to 
: = 
filem-art 


a complete 
animation service 
with emphasis on 


INKING 
and 
PAINTING 


41 WEST 47 STREET . NEW YORK 








WHAT'S WHAT THEY'RE SAYING IN THE EAST 
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VISUAL SCOPE 
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SPECIAL SERVICES 


* reasonable charges « 
EDITORIAL: The Greatest Vo 
POUR STOR) is Smooth 
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Sensitive 


GEORGE HALLIGAN 


Motion Pictures HOllyweod 9-7962 
New Address: 6060 Sunset Bivd 


Hollyweed 28, Calif. 











SLIDEFILMS 


SHOOTING 
RELEASE PRINTING 
complete service for producers 

and distributors 


“1780 wROADWAY, HIE 19, HY 
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FILM [5 A THREAT: 


(CONTINUED FROM PAGI FIFTY-SIX)} 


men know can suddenly rip the entire texture 
of humanity 

Despite United States election year repercus 
sions, it is foolish to minimize the significance 
of such statements as those uttered recently by 
U.S. Secretary of State John Foster Dulles. The 
brink of war” references should not have too 
much surprised anyone who reads the news regu 
larly, but to the extent that there was surprise 
Vir. Dulles performed a service 

The statement which Dulles read to the UN 
Assembly was immediately to the point of inter 
national directions. He spoke of a “shift in the 
cold war itt whit h economir and min ial problems 
have moved to the forefront,” of a major turning 
point in the struggle between communism and 
freedom. He called the country to wake up to all 
the impli ations of the economic contest between 
the kast and West. Defeat in such a contest could 
be as disasterous as defeat in an armaments race 
said Dulles 
nuclear race, for the present, would continue. 


Said Dulles: “We can succeed, not by out 


subsequently indicating that the 


bidding communism in sheer amounts of eco 
nomic aid, but by making newly independent and 
irticulat peoples feel that they can best satisfy 
their wants by becoming and remaining part of 


the community of free nations 


New Nations of the Globe Need Our Aid 


Dulles related these remarks to President 
Lisenhower’s proposal that Congress authorize 
the administration to make long range commiut 
ments possibly 5 to 10 years, subject to annual 

ote for appropriations While such wove rnmental 

financing is subject to economic and political re 
versal, commitments of both major political 
parties in the U.S. make such aid a fair bet 

At any rate, the “newly independent and newly 
irticulate peoples’ are new sections in the global 
varment whi h ho longer can be easily folded 
over or tucked under, East and West, they will 
to be threaded to the other peoples of the world 
on terms of mutual satisfaction. If this will is not 
to be ignored by the fortunate nations, technical 
issistance and productivity programs on some 
international basis are here to stay 

Is this sharing a good and safe thing, eco 
nomically for the fortunate nations? Measured 
iwainst the deadly realities of our time anything 


that affords us a decent liberty and freedom from 


george 
wilcock 


writer for 16 years 
with Jam Handy and Wilding 


In 2nd year as free-lance 
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19225 Edgefield Drive 
Harper Woods 36, Michigan 
TUxedo 4-3215 


war ought to be counted a “good thing.” But if 
by good thing is meant also secure abundance 
in our liberty, the answer still would seem to be 
yes even to the sharing of technical knowledge. 

What does a business man’s business man have 
to say about such sharing? Writing on “The 
Technical Assistance Program” in the News 
Bulletin of the Institute of International Educa- 
tion, Harold C. McClellan, assistant secretary of 
Affairs, 
several pertinent questions. McClellan is a for- 
mer president of the National Association of 
Manufacturers. 


( ommerce for International answers 


Our Best Markets Are Strong Countries 


Re« alling that technical interchange is not new, 
but that technical interchange as a matter of 
deliberate national and international policy is 
new, as are the methods of diffusing technical 
knowledge, McClellan maintains that: the inter 
change of technical know-how increases the stock 
of such knowledge available to all; that economic 
progress elsewhere (speaking to the U.S.) does 
not endanger us evidence is overwhelming that 
our best markets are found in the economically 
stronger and more progressive countries; that 
international understanding is increased by con 
tacts between “our” people and the people of 
other countries——especially in working situations. 

McClellan also noted that the chief know-how 
carriers have been business men. He called for 
continual reexamination of methods of exchang 
ing technical information. (Films Are a Method.) 


Many Tailors, Many Spools 


Thus, too, the film business man, the pro- 
ducer: The film producer in one nation who 
looks upon the producer in another nation as 
only a distant competitor who should be pre 
vented from becoming a proximate competitor 
is taking refuge in the same antiquated, short 
sighted attitude that long has kept the world 
apart. 

Tariffs notwithstanding, commerce certainly is 
international, Sponsors, the enterprising ones, 
therefore are international. Producers of films 
is part of commerce, as sponsor! tools, hardly 
can be else than international as indeed many 
already are. Certainly the real film enthusiasts, 
the festival flock, are of international mind. Cer 
tainly the genius and talents which create the 
film industry are contributed by every nation. 
The film industry, both as the psyche of all in 


dustry and as the work of like-minded men in 


(CONTINUED ON THI OPPOSITI PAGE) 


Production hits the mark in industry, 
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on ers of Theatrical, TV and Spe- 
cial Purpose Films. For 28 Years 
Spec ialists in Creative Techniques, in- 


cluding original MARCH OF TIME. 


Recent Films jor 


GENERAL ELECTRIC 
CHRYSLER 

J. C. PENNEY CO. 
N. B. C. 

Y. M. Cc. A. 


OXford 7-012) 
207-11 East 37th St.. New York 16, N. Y. 
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INFORMATIONAL FILMS 
240 W. FRONT ST. 


PLAINFIELD, N. J. 











IMMEDIATE CASH 
CAMERA EQUIPMENT 


NEED EYEMOS (SINGLE LENS AND TURRET), 
MITCHELLS, ARRIFLEX, DE BRIES, B&H STAND- 
ARDS AND HI-SPEEDS, WALLS, AKELEYS, CINE 
SPECIALS, AURICONS, MAURERS, FILMOS. 
ALSO BALTARS, COOKES AND OTHER LENSES. 
SOUND STAGE, LABORATORY AND EDITING 
EQUIPMENT OF ALL TYPES REQUIRED. PLEASE 
SHIP INSURED OR FORWARD DESCRIPTIONS 
AIRMAIL. IMMEDIATE PAYMENT. 


GORDON ENTERPRISES 


5362 N. CAHUENGA + N. HOLLYWOOD, CAL. 
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every clime, has more to exchange than any other 
industry. 


Film picture 
making, is the work of people who are interested 
in people, in the world about them, in all its 
aspects. This motivation, this mood, necessarily 


making, or, more properly, 


is international it is human interest, an interest 
which leaps artificial boundaries, which ever 
seeks new faces, new information. As technologi 
cal advancements increase in number and com 
plexity, the demands made upon visualization 
technique need every imaginative skill and me 
chanical refinement that world search can dis 
cover, 


That the film as 


motional medium Is moving forward on a world 


an informational and pro 


front is verified by an 


examination of the 
producer which 


discloses parallel, and sometimes identi al spon 


listings from various nations 


sorship. The unique services found in “far away’ 
studios and the evidence of full schedules on lots 
across the world verify the presence of a global 
film industry. Yet, although regional prominence 
will continue to be a market advantage in terms 
of convenience, cost and local loyalty, the pro 
ducer anywhere and everywhere is part of this 
global industry and part of the global market. 


Exclusive provincialism and colonial monopoly 
are as passe in the film industry as they are in 
the whole of industry and world politics Vhe 
producer of today must not be the sort to depend 
on his position in the old home town, or his past 
ability to awe the outlanders, he must develop 
and creatively promote his own native abilities so 
that they are a value to be sought and so that 
these abilities may complete different abilities 
elsewhere to enrich the film’s total capability in 
the total market. 


The United States is a market for films from 
other lands and other lands are markets for films 
from the United States. Film sponsors, producers, 
distributors and equipment manufacturers around 
the world can cooperate as well as compete to 
their mutual benefit and the benefit of those who 


look to their films for enlightenment 


Close collaboration between film makers of a 
particular country and visiting film makers can 
help to insure the accuracy, the authentic local 
ness so essential to documentaries and educa 
tional subjects if these are going to truthfully 


communicate, in familiar human terms the 


essence and detail of a nation and its ways 


Working together conscientious film pro 


ducers, reeling out their magnificent thread 
winding wisdom round the world, can help to 
weave the cord of mankind Ld 


SPECIAL OFFER to 
(wns. 


Auricon-F 


5.0.5. WILL ACCEPT YOUR OLD CAMERA OR SUR 
PLUS EQUIPMENT AS A TRADE-IN FOR THE “ALL 





NEW AURICON PRO-600.” TIME PAYMENTS, TOO! 


Ss. O. S. CINEMA SUPPLY CORP. 


DEPT. H, 602 West 52nd &., N.Y.C. 19--Phone: PL 7-0440 
Western Branch: 6331 Holly'd. Bivd., Holly'd., Calif. -MO 7-92072 
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Our Only Salesmen 


are our motion pictures and the following 
clients for whom they were made: 


Ahrens Publishing Company 

Armour and Company 

Avco Manufacturing Corporation 

G, S. Blakeslee and Company 

Cincinnati Lathe and Tool Company 

Cincinnati United Fund 

Citizens Development Committee 

Crosley-Bendix Home Appliances 

Crosley Broadcasting Corporation 

Dayton Community Chest 

Economics Laboratory, Inc. 

Emery Industries 
Division 

Goodwill Industries, Inc. 

Government and Industrial Products 
Div. of Avco 

The Kroger Company 

Lycoming, Inc. 

National Cash Register Company 

National Restaurant Association 

Patterson Publishing Company 

Research Foundation 

Western and Southern Life 
Insurance Company 

Wheat Flour Institute 


Sanitone 


*Clients for whom we have produced two or more films 


Olympus 


FILM PRODUCTIONS, INC. 
2222 Chickasaw, Cincinnati 19, Ohio 








screen 
cartoonists guild 


2760 no. cahvenga bivd. 


hollywood 28, california 


memo 


to: advertising executives 
from: screen cartoonists guild 


subj: west coast television 


film commercials 


1. with the settlement of the recent labor 
dispute, all studios except TV Spots, Inc. and 
Swift-Chaplin in this area will be resuming 
100% operations as soon as possible. there 
will be no delays or stoppages in getting 


your message to the televiewing public 


2. screen cartoonists guild, on behalf of 
employees of television commercial industry, 
wishes to inform you that our talent is on 
the job here on the west coast, turning out 
the highest quality and standard of product 
in the United States which has always beer 


our pleasure 








UNDERWATER MOTION PICTURES 


nee SIGNIFICANCE of underwater 
movies in the industrial film 
business is obvious. Since every 
thing one sees below the surface 
is continuously in motion, cinema 
tography is definitely the best me 
dium to retain and reproduce the 
sights and actions below the surface 

It may seem that almost any 
motion picture camera can be used 
for underwater movies, but actually 
this is not true. The size, weight 
and shape are more important fac 
First of 
weight of the 


tore than one might think 
all, the size and 
camera necessarily determine the 
size and weight of the housing for 
it. Theoretically, nearly any 8mm 
camera can be used, but since most 
available Bimm movie lenses are of 
relatively long focal length and the 
duration of film-run is rather short 
lomm cameras with at least on 
hundred-foot reels are preferable 


Two Cameras Are Noted 


Iwo cameras are particularly 


Cine-Kodak 


Special, but it is quite heavy and 


suitable. One is the 


actually has more expensive refine 
ments than are needed in under 
water work. For instance, the lens 
turret, and the variable speed and 
variable shutter, as well as the 
direct ground glass viewer are of 
no use in submarine work. The Bell 
& Howell Model 200 and the new 
French Beaulieu camera have been 
found to be very practical and econ 
omical, Both these cameras are flat 


and easily housed 


Don’t Handicap the Diver 


fall, vertical 
practical because they need rather 
Not only is 


a big, bulky housing often too heavy 


cameras § are not 
heavy and bulky cases. 


to be handled safely on the surface 
it also frequently becomes a cumber 
some hindrance to the diver when he 
is in the water. The reason for this 
is the substantial hydronamic drag 
eight hundred 


of water about 


times heavier than that of air. Even 
a small case with flat surfaces—es 
pecially if it is a rectangular one 

” 6a potential impediment to the 
underwater cameraman. It can be 


come particularly inconvenient at 


greater diving depths, because the 


deeper the dive, the greater th 
diver’s air consumption, which may 
in fact, exceed the amount of air the 
breathing apparatus can supply. The 
swimmer, if hampered by a bulky 
camera housing, may get in troubl 
trying to keep up with his team 
mates in any exploratory dive wher 


easy and fast swimming is of the 


Industrial, Scientific Use Application of Sub-Surface Cinematography 
Has Unexplored Potentials for Sponsored Films and for Television 


by Paul Cherney, Cinefot International Corporation 


utmost necessity for safety and effi- 
ciency. He may be unable to follow 
a fish that any good skindiver, with 
out such a camera, could outswim: 
or he may miss unique opportunities 
to get shots of fish and other crea 
tures that move quickly and unpre 
dictably. For all these reasons the 
diver should use streamlined under 


water motion picture equipment, 


Electric Motor Most Practical 


Experience has also shown that 
the most practi al motor for under 
water cameras is an electric one that 
facilitates watertight release con 
trols. In the submarine model of the 
previously mentioned French Rebi 
koff Beaulieu camera, the regular 
spring motor is replaced with a 
1/30-hp, 24-volt electric motor with 
out any winding or release problem 
whatsoever. If used in conjunction 


with a motion picture torpedo, 


it starts and runs automatically 
whenever the torpedo light is 
switched on, since its motor is wired 
lo operat simultaneously with the 
torpedo lamp 
by 12 


with case 


Approximately yl, 
inches, it weighs, complete 
just seven pounds. The 
Beaulieu camera is also available 
with dry cell batteries and switch 
operation independent of the tor 
pedo, Its shape also permits the 
coupling” of two units in one hous 


ing at the proper interocular dis 


tance between lenses for underwater 


stereo cinematography. The U. 5. 
Navy has found this system practi- 
cal for taking military stereo movies. 
William- 


son was the pioneer in underwater 


According to record, 
movie-making. However, the excel- 
lent documentaries by Hass and 
Cousteau really opened up the se 
crets of the underwater world to 
the public. Commander LePrieur, 
the great engineer of Aqualung 
skindiving, first used a Cine Kodak 
Special l6mm camera in a housing 
of his own design and construction. 
The camera was controlled through 
pieces of rubber hose. In 1931 Com 
mander LePrieur, using daylight, 
made the first l6mm Kodachrome 
underwater 


motion picture with 


this camera. 


Some “Firsts” in This Field 


In 1937 Dr. Hans Hass used a 
Zeiss Ikon Movikon 16mm camera 
also in a watertight housing of his 
own design, during a_ skindiving 
expedition in the Caribbean. Al 
though his equipment was incredi 
bly primitive, his film had many 
beautiful “firsts” in this field, es 
pecially his shots of 
tropical fish and vicious-looking 
sharks. Hass at that time did not 
know of the French Aqualung and 


fascinating 


dove either with a mask and fins 
American warm-water 
attached to a 


on the surface. 


or with an 
helmet hand-pump 


Since he could work 


Underwater motion picture “torpedo” is a most effective piece of equipment 
for sub-surface filming. The apparatus pictured below utilizes the Rebikoff 
Beaulieu camera electrically synchronized with light beam. 


only in shallow depths around trop- 
ical reefs, he had no serious pressure 
or lighting problem. 

In 1945 Captain Jacques-Yves 
Cousteau, also using daylight, made 
beautiful black - and - white 
films, some scenes of which were 
taken at depths of more than two 
hundred feet. Then in 1948 he used 
a powerful but very ‘ umbersome 
incandescent 


some 


lamp arrangement, 
quite similiar to the one used by 
Williamson. Using Agfacolor, he 
was able to capture some of the 
astounding red and orange colors 
found on the ocean floor at great 
depths. This lamp, however, ham- 
pered the diver in the same way 
that an air hose. etc., hampers a 


conventional diver. 


Movie Camera Most Useful 


All this important work establish- 
ed the movie camera as perhaps the 
most important piece of equipment 
in any underwater scientific, in- 
dustrial, or military undertaking. It 
also established the necessity for ap- 
paratus with self-contained, inde- 
pendent light sources and high mob- 
ility in water. Except in a tank, 
movie cameras can rarely be moun. 
ted and effectively used on a tripod 
under water. The development of 
the motion picture torpedo, des- 
cribed in a previous paragraph, is a 
direct result of all these early at 
tempts by pioneers to conquer a 
new element with the movie camera. 
The realization that many “on-the- 
surface” principles had to be com 
pletely abandoned and 
with those based on 
rodnamic 


replace ed 
strict hyd 
norms made it possible 
to extend the use of the camera and 
torpedo to operations for beyond 
Remote 


devices. for 


normal skindiving limits. 
control and steering 
‘ xample, are opening new and itti- 


portant opportunities for television 


work. 


Underwater Television at Bikini 


lL nderwater television inciden 
tally, first proved its military use 
fulness in the atom tests at Bikini 
Island, when salvage and instru 
mentation ofhcers, marine biologists 
and oceanographers obtained im 
portant data that would otherwise 
utterly 


have been impossible to 


secure and record . 


The effective operating radius of 


remote-control underwater movie 
or television equipment is consider 
able. Time-lapse photography is 
being used to record readings from 
instruments placed at great depths 


below sea level to indicate the dire« 
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Facing hazards of deep water, the 
diver searches out valuable data for 
later study made possible by under- 
water motion picture films. 


tion and velocity of currents, tem- 
perature phenomena, topographical 
variations, etc. The immediate ob- 
servation of the specialist on the 
monitor screen also has advantages 
not to be attained by the ordinary 
cameraman. 


Underwater TV in Canada 
Recently an underwater television 
National 
Research Council of Canada proved 
to be of 
benefit to the fishing industry in 
that The 
portable and light enough to be 
operated from a thirty-foot boat. 
has been used by Council scientists 
and members of the Canadian Wild- 
Life Service to observe the spawning 
habits of lake trout. Studies have 
also been made of the effect of ex- 


unit developed by the 


novel and considerable 


country. unit, which is 


tremely high and low water levels 
on the trout population. 

Working with 
personnel, the scientists 
through tests on the West 
that the equipment is very 


Navy 


proved 


Canadian 


Coast 
useful 
in the field of marine biology. There 
were indications that a fish census 
could be made in a given area be- 
fore opening it to commercial fish- 
ing. It was also found that certain 
commercial fish, such as lemon sole, 
which live on muddy bottoms and 
cannot be detected by echo-sounding 
devices, are easily seen by the 


underwater TV camera. 


GPL Develops a New System 

consists of the TV 
camera housed in a three-foot-long 
cylinder weighing 
pounds on the 
with four 
spotlights, propellers, 


The unit 
three hundred 
surface. It is 
sealed-beam 
and a tilt- 
ing device, making it a simple mat- 


equipped 


ter for the operator to maneuver it 
from a control panel in a parent 
boat. One man can easily raise the 
cylinder to the surface from its 
maximum depth. 

In line with the increasing need 
for underwater equipment Gener- 
al Precision Laboratories have also 
recently announced an experimental 
underwater TV 


system under the 


name of Bludworth Marine { nder- 
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water Television System. The manu- 
facturer claims that the unit is suit- 
able for the identification of under 
water objects by divers and in sal 
vage operations. Other uses are said 
to be hull damage determination, 
marine and harbor channel inspec- 
tion, etc. It provides a continuous 
picture on a surface vessel or on 
land of any search being made in 
depths of water up to 180 feet. It 
is also possible to take photographs 
for permanent records, if desired. 
The design of the camera follows in 
many respects the lines found useful 
in underwater operations by Rebi 
koff and Causteau. The weight of 
the unit is approximately 1-1', 


pounds submerged. 


Camera’s Eye Is Indispensable 
Whether it is for 


or not, whether it is obtained by re 


television use 


mote control or manual operation 


the coherent story of an event or 


exploit under the water can only be 
obtained by the 


motion picture 





Here’s special torpedo mount which 
the author cites as basic equipment 
for underwater motion picture films. 


himself 
can remotely approximate the cap- 
acity of the and 
retain the variety and detail of the 
underwater scene. 

The errors of the 
are invariably the same in the water 


camera. Not even the diver 


lens to observe 


usual movie 
as on land: vertical motion, exces 
sive panning, jerking tthe camera 
during takes, etc. Scenes taken un 
der water should not be too short 

at least of eight seconds’ duration. 
Sometimes fast-swimming fish are 
dificult to 
of desired length. Probably “push 
ing’ the camera ahead in even mo- 


i) h” : 
catch in a sequence 


tion will create the illusion of being 
right in the picture when it is pro- 
jected on the screen, especially with 


a wide-angle lens combination. 


Below: a closeup of the French Beieu- 
lieuv underwater motion picture cam- 
era mechanism discussed in article. 
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Mary G. Dooling, director of Talent, Incorporated. 


Talent Is Her Business 


Chicago’s Unique Talent, Inc. Agency Fills Real Need in Production 


T ALENT Is One of the vital com 
modities of the and 


television film industry. Helping in 


business 


sure the growth of midwestern pro 
duction through an adequate supply 
of the professionals whose voices 
and personalities are featured in 
motion pictures, slidefilms and by 
personal appearances in skits, play 
lets and other convention media is 
a unique service, Talent, Inc. 

Even role 


more unique is the 


played by its founder and director, 
Mary G. 
the organization since its inception 
in 1948. To her desk in Chicago's 
Pure Oil Building come a myriad of 
the daily problems faced by pro 
ducers, sales and advertising execu 


Dooling, who has headed 


tives and program directors of mid 


western radio and tv organizations. 


Casting the Auto Show 


lalent’s service 


Dy pic al of was 
the recent assignment at Chicago's 
annual Auto Show. 75 people were 
furnished as models, narrators and 
for the many other roles which are 
now a familiar part of well-staged 
exhibitions such as this. Represent 
ing many hundreds of actors, ac 
tresses and models, her busy sched 
ule calls for the most discriminating 
selection of the right people for the 


right parts. 


Security, naturally enough, is an 
And 


security as 


integral 
that 


well, 


part of such work, 


includes national 


since many of the film com 


panies are engaged in national de 
fense films for the armed forces and 
defense plants, 

Ably assisted by her 
Martin T. Dooling, Jr, and a 
competent staff, Mary skillfully and 
with little regard to hours and holi 
the lookout 
for new faces and talents to broaden 


brother, 


days, is constantly on 


the scope of her clients’ work. In 
eight Talent, 
many 


years as director of 


Inc., she has discovered 
talented now 
well-known TV, film and stage per 


sonalities, 


newcomers who are 


Little Time for Leisure 

A busy schedule that leaves little 
time for leisure has nonetheless in 
cluded such posts as former presi 
dent of the Webster College Alum 
nae, membership on the executive 
board of the Gallery of Living Cath 
olic Authors and in Zonta Interna 
national, An avid Lineoln fan, Mary 
prefers biographical reading, Grace, 


charm, sensitivity and ingenuity 


which have 
placed her in the upper bracket of 
lop women executives 

A graduate of Webster College 


Mary Dooling prepared for a teach 


these are attributes 


ing career, later becoming a lectures 
in association with summer 
of Catholic 
that missionary spirit as one of the 
builders of Chicago and the mid 


“ef hools 
Action. She still retains 


west as both a talent and production 


center of major proportion on the 


U.S. scene. by 
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NATIONAL DIRECTORY OF VISUAL EDUCATION DEALERS 





__EASTERN STATES — 


* CONNECTICUT « 


Rockwell Film & Projection 
Service, 182 High St., Hartford 5. 


* MASSACHUSETTS « 


Cinema, Inc., 234 Clarendon St., 


Boston 16. 


°e NEW JERSEY « 
Slidecraft Co., 142 Morris Ave., 
Mountain Lakes, N. J. 


Association Films, Inc., Broad at 
Elm, Ridgefield, N. J. 


* NEW YORK « 
Association Films, Inc., 347 
Madison, New York 17. 
Buchan Pictures, 122 W. Chip- 
pewa St., Buffalo. 


Comprehensive Service Corp., 
245 W. 55th St., New York 19 


Crawford, Immig and Landis, 
Inc., 200 Fourth Avenue, New 
York 3, New York, 


The Jam Handy Organization, 
1775 Broadway, New York 19 


Ken Killian Co. Sd. & Vis. Pdts. 
17 New York Ave., Westbury, 
N.Y. 


§. O. S. Cinema Supply Corp., 
602 W. 52nd St., New York 19. 


Training Films, Inc., 150 West 
Sith St.. New York 19 
Visual Sciences, 599BS Suffern. 


* PENNSYLVANIA * 
The Jam Handy Organization, 


Gateway Center, Pittsburgh 22. 


J. P. Lilley & Son, 928 N. 3rd 
St., Harrisburg. 


Lippincott Pictures, Inc., 4729 
Ludlow St., Philadelphia 39. 


¢ WEST VIRGINIA « 
B. S. Simpson, 818 Virginia St., 
W., Charleston 2, PH 6-6731. 


SOUTHERN STATES 


¢ ALABAMA « 

Lewis M. Stone, Projector Serv- 
ice. “Specialized in Service.” 
1409 Ford Ave., Tarrant City 7, 
Ala. 


* FLORIDA « 


Norman Laboratories & Studio, 
Arlington Suburb, Jacksonville. 


* GEORGIA « 
Colonial Films, 71 Walton 5t., 
N.W., Alpine 378, Atlanta 
Stevens Pictures, Inc., 101 Walton 
St., N. W., Atlanta 3. 


USE THIS DIRECTORY, TO LOCATE THE BEST IN EQUIPMENT, FILMS AND PROJECTION 


* LOUISIANA « 
Stanley Projection Company, 
211% Murray St., Alexandria. 


Stevens Pictures, Inc., 1307 Tu- 
lane Ave., New Orleans. 


Delta Visual Service, Inc., 815 
Poydras St., New Orleans 13. 
Phones: CA 8945-RA 9143 


* MISSISSIPPI « 


Herschel Smith Company, 
Roach St., Jackson 110. 


* TENNESSEE «¢ 
Southern Visual Films, 687 
Shrine Bldg., Memphis. 


Tennessee Visual Education 
Service, 416 A. Broad St., Nash- 


ville. 


* VIRGINIA « 


Tidewater Audio-Visual Center, 
617 W. 35th St., Norfolk 8, Phone 
Ma 56-1371. 


MIDWESTERN STATES 


¢ ILLINOIS « 


American Film Registry, 24 E. 
Eighth Street, Chicago 5. 


Association Films, Ine., 561 Hill 


grove, LaGrange, Illinois. 


Atlas Film Corporation, 1111 


South Boulevard, Oak Park. 
The Jam Handy 


tion, 
230 N. Michigan Ave., Chicago 1. 


Midwest Visual Equipment Co., 
3518 Devon Ave., Chicago 45 


Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5, Mo. 


* IOWA « 


Pratt Sound Films, Inc., 720 3rd 
Ave., S.E., Cedar Rapids, Iowa. 


* KANSAS-MISSOURI « 
Erker Bros, Optical Co., 908 
Olive St., St. Louis 1. 


Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5. 


* MICHIGAN « 


Engleman Visual Education 
Service, 4754-56 Woodward Ave.. 
Detroit 1. 


The Jam Handy Organization, 
2821 E. Grand Blvd., Detroit 11. 


Capital Film Service, 224 Abbott 
Road, East Lansing, Michigan. 


* OHIO « 
Ralph V. Haile & Associates, 


326 bk. Fourth, Cincinnati 2. 


e OHIO « 


Academy Film Service Inc., 
2110 Payne Ave., Cleveland 
14. 


Fryan Film Service, 1810 E. 12th 
St., Cleveland 14. 


Sunray Films, Inc., 2108 Payne 
Ave., Cleveland 14. 

The Jam Handy Organization, 
310 Talbott Building, Dayton 2. 
T'wyman Films Inc., 400 West 

First Street, Dayton. 


M. H, Martin Company, 1118 
Lincoln Way E., Massillon. 


WESTERN STATES | 

* CALIFORNIA « 

LOS ANGELES AREA 
Donald J. Clausonthue Co., 1829 


N. Craig Ave., Altadena 


Coast Visual Education Co., 5620 
Hollywood Blvd., Hollywood 28. 


Hollywood Camera Exchange, 


1600 N. Cahuenga Blvd., Holly- 
wood 28. 


The Jam Handy Organization, 
1402 Ridgewood Place, Hol- 
lywood 28. 

Ralke Company, 829 S. Flower St., 
Los Angeles 17. 





5.0.5. Cinema Supply Corp., 
6331 Hollywood Blvd., Holly’d 28. 


Spindler & Sauppe, 2201 Beverly 
Blvd., Los Angeles 4. 

SAN FRANCISCO AREA 

Association Films, Inc., 35] Turk 
St., San Francisco 2. 

Westcoast Films, 350 Battery St., 
San Francisco 11. 

* COLORADO « 

Dale Deane’s Home Movie Sales 
Agency, 28 E. Ninth Ave., Den- 
ver 3. 

* OKLAHOMA « 

Cory Motion Picture Equip- 
ment, 522 N .Broadway, Okla- 
homa City 2. 

* OREGON « 

Moore’s Motion Picture Service. 
88 N. W. 9th Ave., Portland 
9, Oregon. 

* TEXAS e¢ 


Association Films, Inc., 1108 
Jackson Street, Dallas 2. 


George H. Mitchell Co., 712 N. 
Haskell, Dallas 1. 
* UTAH ¢ 


Deseret Book Company, 4 E. So. 
Temple St., Salt Lake City 10. 


Radiant Screen Reports 24% 
Increase in Screen Shipment 
* Noting “sharply increased inter- 
est” in the use of 16mm and 8mm 
motion pictures and 35mm slides in 
1955, Adolph Wertheimer, executive 
vice-president of Radiant Manufac- 
turing Corp., Chicago, 
24% 
diant screens made during the last 
quarter of last year over the same 
period in 1954. 

“The demand for our 


reports a 
increase in shipments of Ra- 


products 
continues at the highest level ever.” 
Wertheimer said, 
Radiant will enter the first quarter 
of 1956 with a heavier backlog of 
orders than has been compiled in 


and as a result, 


any previous year. 

Reports from projector manufac- 
turers, both in the United States and 
abroad indicate similar conditions 
of unprecedented consumer demand. 
Radiant has supplied approximately 
3.000, 000 projection screens to the 
world market. 


a * * 


Animation Equipment Hikes 
Price on Oxberry Stands 

® Prices on Oxberry animation 
stands and optical printers will be 
advanced on April 1, according to 
an announcement by The Animation 
Equipment Corporation, New Ro 
chelle, N.Y. The price increase re 
sults from increased material and 
labor costs, the company states. 

\ number of new accessories and 
several unique design features now 
incorporated in the basic Oxberry 
units are described in new brochures 
soon to be made available by the 
company. 

The firm recently increased its 
floor space by 50% and has trans 
ferred a portion of its assembly op- 
erations to a second building in New 
Rochelle. With an expanding de 
mand for Oxberry equipment from 
domestic and foreign markets, it be- 
came necessary to extend manufac 
turing facilities in order to maintain 
prompt delivery schedules. 

For the new brochures and speci 
fications contact the company at 38 
Hudson Street. New Rochelle. N.Y. 

° « 


Only Franchised Dealers Are 
to Sell Viewlex Projectors 
* Viewlex 


and accessories now 


audio-visual projectors 
will be sold 
only by accredited franchised dealers 
whose principal efforts are in the 
school, industrial or religious fields, 
Viewlex, Inc., of Long Island City, 


N.Y. has 


policy is meant to protect dealers 


announced. This new 


from unfair competition and to as 
sure them of a fair profit. 

By selective awarding of fran- 
chises, only franchised dealers will 
be able to obtain Viewlex projectors 


and ACCESSOTICS. 


BUSINESS SCREEN MAGAZINE 








BUSINESS SCREEN BOOKSHELF SERVICE 





Your Convenient Mail Order Source for Useful Audio-Visual Books and Guides 


BOOKS ON PRODUCTION TECHNIQUE: 


101 — American Cinematographer Hand Book and Reference 
Guide, by Jac kson | Rose \ convenient source of the basi« 
facts concerning photographic materials, methods and 
equipment. Eighth edition, 331 pages $5.00 


102 — Film and Its Techniques, by Raymond Spottiswoode. An 
encyclopedic treatment of the documentary film — trom 
idea to script and through all the steps of production, Uni 
versity of California Press, 505 pages $7.50 


103 — l6mm Sound Motion Pictures, by W. H. Offenhauser, |) 
\ complete manual for the professional or amateur lomm 
producer. Interscience Publishers, Inc., 565 pages $11.50 


104 — Painting with Light, by John Alton. A discussion of the 
technical and artistic aspects of lighting — what lights are 
used and where they are placed; how to make sure natural 


light is correct. The MacMillan Co., 191 pages $6.75 


105 — Handbook of Basic Motion-Picture Techniques, by Emil F 
Brodbeck. Basic know how for both amateurs and protes 
sionals. McGraw-Hill Book Company, Inc., 507 pages $6.50 


106 — The Recording and Reproduction of Sound, by Olive: 
Read. A complete, authoritative discussion of audio in all 
its phases. Howard W. Sams & Co., Inc., 800 pages $7.95 


107 — Stereo Realist Manual, by Willard D. Morgan, Henry M 
Lester and 14 leading 3-D experts. A complete manual of 
modern 35mm stereo photography illustrated with 3-D 
photos in color and black and white. A special viewer is 
included in the book. Morgan and Lester, 400 pages $6.00 


108 — The Technique of Film Editing, compiled by Karel Reisz 
for the British Film Academy, A practical analysis of the 
problems of film editing by 10 experienced film makers 
a guide for film editors and TV directors. Farrar, Straus 
and Cudahy, 282 pages $7.50 


109 — Preparation and Use of Audio-Visual Aids, by Haas and 
Packer. Practical, step-by-step instructions on how to pre 
pare and use visual aids effectively, Prentice-Hall, In 
81 pages $6.65 


TELEVISION PLANNING AND PRODUCTION: 


201 — The Handbook of TV and Film Technique, by Charles W 
Curran. A non-technical production guide for executives 
covering film production costs, methods and processes 
Includes a section on the production of films tor I\ 
programs and commercials, Pellegrini and Cudahy, 120 
pages $3.00 


202 — Movies for TV, by John H. Battison. A comprehensive 
technical guide to the use of films in television program 
ming. Covers the basic principles of the medium, character 
istics of equipment and program planning. Phe Macmillan 
Co., 376 pages $5.00 


GENERAL REFERENCE BOOKS: 


301 — The Dollars and Sense of Business Films, by the Films 
Steering Committee of the A.N.A. An analysis of the actual 
cost and circulation records of 157 important business films 
\ssociation of National Advertisers, 128 pages $5.00 


302— The Film in Industrial Safety Training, by Paul R 
Ignatius. A discussion of how films can contribute to the 
attainment of a favorable salety record, and the problems 
involved in their use. Harvard University Press, 119 


pages $1.50 


303 — The Use of Training Films in Department and Specialty 
Stores, by Harry M. Hague. An analysis of the current usé 
of films in retail training and obstacles to more effec 
tive and widespread use. Harvard University Press, 147 
pages $1.50 


AUDIO-VISUAL METHODS & MATERIALS: 


101 — Audio-Visual Methods in Teaching — Revised Edition, by 
Fdgar Dale. A review of the Audio-Visual field, both its 
theory and practice, Colortully illustrated. The Dryden 
Press, 520 pages $6.25 

102 — Audio-Visual Materials, by Wittich and Schuller, Discusses 
and analyzes the nature and use of audio-visual materials 
from blackboard and chalk to. television, Harper & 
Brothers, 554 pages $6.15 

103 — Audio-Visual Aids to Instruction, by MickKown & Roberts 
How to program audio-visual devices for education, Me 
Graw-Hill Book Co,, 495 pages $4.75 

104 — The Audio-Visual Reader, edited by James S. Kinder and 
F. Dean McClusky. Philosophy, theory, research and audio 
visual instruction in teaching materials in the school sys 
tem. Wm. C, Brown Co,, 378 pages $5.75 

105 — Audio-Visual Techniques, by Chandler & Cypher. A guid 
to enriching the curriculum with a wide variety of audio 
and visual materials. Noble and Noble, 252 pages $3.50 

106 — Films in Psychiatry, Psychology & Mental Health, by 
Nichtenhauser, Coleman and Ruhe. A study of the use and 
evaluation of films in this field plus review of major mental 
health films. Health Education Council, 269 pages $6.50 


PERIODICALS AND GUIDES: 


501 — Business Screen Magazine. The national journal of audio 
visual communications in business and industry. A full 
vear’s service, cight issues $5.00 


W2— The Audio-Visual Projectionist’s Handbook, A two-color 
portiolio of ideas and pointers for presenting a better 
audio-visual program, Business Screen $1.00 

03 — The National Directory of Safety Films, A catalog of mor 
than 950 subjects including 1954 additions, National Safety 
Council 51.00 


504 — Guide to Films & Uses by Sales Executives. Forty-five 


pages 
of text plus a complete sales training film list. National 
Federation of Sales Executives 55.00 
505 — Volume 11 of Business Screen. Fight full issues for 1950 
bound in one volume $7.50 
06 — Volume 12 of Business Screen. Eight full issues for 1951 
bound in one volume $7.50 
507 — Volume 153 of Business Screen. Fight full issues for 1952 
bound in one volume $7.50 
508 — Volume 14 of Business Screen. Kieht full issues for 195% 
bound in one volume $7.50 
509 — Volume 15 of Business Screen. Fight full issues for 1954 
bound in one volun $7.50 


510 — Volume 16 of Business Screen. Kieht full issues for 1955 
bound in one volun $7.50 


DETACH AND MAIL WITH YOUR CHECK TO 


BUSINESS SCREEN BOOKSHELF 
7064 SHERIDAN ROAD © CHICAGO 26, ILLINOIS 


Please ship the following (indicate by number 


Total amount enclosed $ 
Name 
Firm or School 
Address 
City Zone State 


BOOKS WILL BE SHIPPED POSTPAID IF CHECK ACCOMPANIES ORDER 
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Bakelite Shows the Technical Side of 
“Molding Phenolics” in New Picture 
Sponsor: The Bakelite Company 
Title: Molding Phenolics, 20 min, b/w, pro 

duced by the sponsor. 
* Molding Phenolics is a technical film designed 
specifically for use in industrial plants and tech 
nical schools. It brings together for the first 
time the entire range of artisans, craftsmen and 
technicians who contribute to the production of 
phenolic molded articles. While the film pre 
senis a simple step-by-step disc ussion., designed 
primarily to familiarize new employees with 
phenolic molding processes, its scope 18 80 wide 
that even those workers who have had long ex 
perience in the field may find it enlightening. 

Phenolic molding materials, one of the most 
durable plastics, are used to make handles for 
electrical appliances, handles for pots and pans, 
radio and television cabinets. camera cases, fur 
niture drawers, closures, photographic develop 
ing tank parts, washing machine agitators, busi 
ness mac hine housings, desk sets. telephone hand 
sets, and a wide variety of behind-the-scenes non 
conductors for electrical parts. 

Prints may be borrowed from the Bakelite 
Company's Technical Film Library. 292 Madison 
Avenue. New York. iQ 


* * * 


St. Louis’ Mercantile Trust Company 
Tells Its 100th Anniversary Story 


* It was a familiar thing for the 1400 bank 
employees of the Mercantile Trust Company, St. 
Louis, as they filed past the cashier's window of 
a large commercial theatre. Going to the regions 
beyond the cash-cage was an everyday experience 
for them. 

The familiarity continued: the 28-minute color 
picture they watched was The Center of the 
Town a story of small town banking spon 
sored by the Mercantile Trust Company as a 
100th anniversary salute to banks and the people 
they serve. 

The film’s public and internal bank relations 
interest was first “payed out” in a premiere at 
the National Convention of the American Bank 
ers Association in Chicago, then to the employees 
and the public. How close cooperation between 
the smaller bank and its metropolitan corre 
spondent helps solve large financial questions 
and serves local business and personal problems 
is dramatized in the film. 

Produced by Premier Film and Recording 
Corporation, St. Louis, the film is being booked 
to bank groups, clubs and schools through the 
sponsor at 721 Locust Street, St. Louis, Missouri. 


oe * s 


Largest “‘photokina” at Cologne 


* Planned to be the biggest thus far, “photo- 
kina” 1956 —the International Photo and Cine 
Exhibition at Cologne, Germany, will be held 
September 29-October 7. 

Extensive preparations have been in full swing 
for several months, it has been announced. The 
trade fair part of “photokina” 1956 is expec ted 
to be “at least one-third bigger” than the 1954 
trade fair. 

Shows featuring the applications of photogra 
phy, supplied by many nations, will form the 
cultural evhibition section at Cologne. ma 





GENERAL FILM tasoratonies conr. 1546 Argyle Hollywood 28, California HOllywood 2-6171 








SELF-CONTAINED UNDER ONE 








It takes a lot of skilled people to create and produce a 
successful business motion picture or visual presentation. 
More than that, it takes modern equipment, laboratory 
facilities and well integrated technicians with “know-how.” 


Teamwork geared for efficiency . .. men who know the tools 
of their professions . . . with nothing borrowed or sub-let 
to chance . . . means integration and economy. 


Complete control of production from script to screen, 
with “nothing farmed out,” means that the buyer gets 
swift, dependable service. 


Je JAM HANDY Ovyeugator 
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